What  Kelly  Air  Force  Base  did  to  San  Antonio 
made  people  sick,  i - 

_ 1 _ 1 _  Once  considered  the  economic  epicenter  that  gave 

rise  to  the  city's  Hispanic  middle  class,  Kelly  Air  Force 
Base  is  closing  after  83  years.  But  now  it  appears  to  be 
leaving  behind  a  second,  more  unseemly  legacy. 

Industrial  solvents  and  jet  fuel  have  seeped  beneath  the 
surrounding  neighborhoods,  threatening  San  Antonio 
families  by  the  thousands. 

A  San  Antonio  Express-News  team  spent  months 
investigating  the  contamination  and  the  solutions 
for  cleaning  it  up.  They  analyzed  the  risks  posed  to 
health,  to  property  values  and  to  the  city's  plans  to 
redevelop  the  base.  The  culmination  of  their  work 
was  "Kelly  AFB:  An  Environmental  Legacy,"  which 
examined  the  crisis  and  gave  residents  and  officials  a 
clearer  picture  of  the  choices  ahead. 

Following  the  series,  the  U.S.  government 
launched  a  worldwide  investigation  into  a  possible 
link  between  the  base  and  39  cases  of  Lou  Gehrig's 
disease  among  former  Kelly  workers.  The  city  health 
department  opened  clinics  to  examine  and  provide 
care  to  those  living  around  the  base.  And  the  Air 
Force,  for  the  first  time,  promised  to  make  the 
polluted  groundwater  beneath  20,000  homes  and 
businesses  clean  enough  to  drink. 

Investigative  reporting  on  critical  community 
health  issues  is  one  more  way  The  Hearst 
Newspapers  enrich  readers'  lives  every  day. 


To  read  more  on  this  series,  go  to 
http://www.mysanantonio.com/expressnews/keIly. 
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LETTERS 


HOLD  THE  6LEE.  OLD-TIMERS! 

A  LOT  OF  YEARS  IN  THE  ONLINE 
trenches,  uphill  climbs  in  the 
newsroom,  and,  now,  the  dot-com 
shakeout  have  admittedly  left  me  kind  of 
grumpy  these  days.  But  I  don’t  think  I’m 
imagining  a  certain  sense  of  glee  when  I 
read  stories  about  online  layoff’s  with 
headlines  such  as  “Finis  for  fun  and  games 
as  online  layoff’s  mount”  [Jan.  15,  p.  5] 
There  are  certainly  clouds  in  my  blue 
sky,  but  before  my  fellow  journalists 
succumb  to  their  urges  and  say,  “I  told 
you  so,”  I’d  like  to  point  out  that  the 
“game”  is  far  from  over. 

Why?  Well,  tell  me 
what  this  sounds  like:  The 
military  develops  a  new 
technology  that  improves 
its  ability  to  communicate 
in  wartime.  Shortly  there¬ 
after,  businesses  start  ex¬ 
panding  the  technology  to 
commercial  use.  The  tech¬ 
nology  requires  clumsy, 
awkward  hardware  — 
heck,  the  dam  machines 
need  to  be  hooked  up  to  a 
car  battery  —  but  it  catch¬ 
es  on  and  sales  of  the  new 
hardware  explode.  The 
manufacturers  of  this  new  hardware 
recognize  that  to  sell  their  machines,  they 
need  content.  That  leads  to  an  explosion  of 
entrepreneurs  who  create  content  or  tiy  to 
find  other  ways  to  make  money.  Stagna¬ 
tion  sets  in,  however,  once  the  market  is 
saturated  with  the  hardware.  Tremendous 
chum  develops,  with  as  many  new  busi¬ 
nesses  coming  in  as  old  businesses  going 


j  out.  The  cause?  Bad  revenue  models.  None 
i  of  the  content  creators  and  distributors  can 
think  of  a  way  to  make  money. 

Sound  familiar?  Well,  I  wasn’t  talking 
I  about  computers  or  the  Internet.  I  was 
I  talking  about  the  radio.  And,  as  we  all 
I  know  from  our  history  books,  RCA  fig- 
!  ured  out  a  revenue  model  and  launched 
I  the  first  national  radio  network,  NBC. 

My  dad  says  that  history  has  a  way  of 
repeating  itself,  and  I  believe  him,  so  I  am 
going  to  stick  it  out.  Newspapers  that  are 
j  “rationalizing  their  business  to  get  them 
closer  to  profitability”  by  “trimming”  their 
staffs  might  do  the  same.  With  a  lot  of  the 
deadweight  being  cleared  away,  now’s  a 
great  time  for  news¬ 
papers  to  move  up  to 
the  heavyweight  division, 
get  aggressive,  and  find 
that  business  model. 

FRED  SCHECKER 
CREATIVE  DIRECTOR 
Tribune  Media  Services 
Chicago 

Corrections 

In  a  Jan.  8  article  on  Goss 
(“Meet  the  new  Gossjp. 
22),  E&P  incorrectly  re¬ 
ferred  to  Andy  R  iggs  as  a 
i  Goss  president,  a  post  his  father  filled.  The 
younger  Riggs  retired  as  general  manager 
of  the  commercial  press  division  in  1974, 

I  when  Karl  Hoenecke  was  Goss  president. 

!  In  a  Jan.  22  story  on  the  Honolulu  Star- 
Bulletin  ('‘Star-Bulletin  covers  the  bases,” 

!  p.  8),  E&P  incorrectly  rendered  the  paper's 
!  circulation  goal.  It  is  100,000  copies. 
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E&P  xvelcomes  letters.  Send 
them  via  e-mail  to  letters@ 
editorandpublisher.com,  via 
facsimile  to  (646)  654-5370, 
or  via  snaU-maU  to  “Letters,” 
Editor  &  Publisher,  770 
Broadway,  New  York,  NY 
10003.  Please  include  name, 
title,  organizational  affilia¬ 
tion,  location,  and  e-mail 
address.  Letters  may  be  edited 
for  all  the  usual  reasons. 
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FEB.  3, 1951: 

Newspaper  publishing  in  the 
United  States  in  1947  was  almost 
a  $2-billion  business,  in  terms 
of  receipts.  There  were  8,339 
establishments,  publishing  10,282 


papers  and  employing  234,375 
persons  —  with  a  payroll  of 
$743.85  million. 

Freedom-cherishing  newspapers 
all  over  this  nation  fired  an 


editorial  barrage  at  the  Peron 
government  of  Argentina  this 
week  as  they  rose  furiously  to  the 
defense  of  La  Prensa,  silenced  for 
the  week  by  a  printers'  walkout 
and  a  vendors’  strike. 


www.editorandpublisher.com 


JANUARY  29,  2001  EDITOR  &  PUBLISHER  5 


Information  on  everyone,  everywhere,  all  the  time.  Log  on  to  hometownrcporr.com  today. 
Get  customized  statistical  reports  delivered  daily  or  weekly,  on  all  of  your  hometown  heroes.  Your  readers 
and  users  will  thank  you  for  printing  accurate  reports  on  players  they’ve 

followed  from  the  little  leagues  to  the  big  leagues.  To  order,  visit  ■  ■  ■  ■ 

hometownreport.com  or  e-mail  homerownreport@sportsticker.com. 


Powered  -by 


2001  SportsTlcker  Enterprises,  i.P  AH  Rights  Reserved  RED  SOX  and  BOSTON  RED  SOX  are  trademarks  used  with  permission  of  Major  League  Baseball  Properties,  Ir^. 


k 


GALLAGHER;  A?/WIDE  WORLD  PHOTOS 


FOR  THE  WEEK  OF  JANUARY  29,  2001 


ISSUE  5 


VOLUME  134 


The  Arizona 
Republic  and  a 
Phoenix  TV  station, 
both  owned  by 
Gannett  Co.  Inc., 
are  partnering  in 
news  coverage. 

The  Republic,  pur¬ 
chased  by  ^nnett  in 
August,  is  converging 
for  “more  depth, 
speed,  and  exposure 
to  the  news”  with 
KPNX-TV  Channel 
12,  according  to  a 
news  release. 

-  JOEL  DAVIS 


series,  Michael  Gallagher,  who  was  fired  for  steal¬ 
ing  voice-mail  messages  from  the  banana  company. 

Critics  said  the  revelations  portray  a  newspaper 
company  that  failed  to  protect  the  newsroom  from 
corporate  interests. 

_  “I  think  it’s  a  disaster  for  independence  of  the 

R  ;  news,”  said  Ben  Bagdikian,  former  dean  of  the 
^  ;  University  of  California’s  Graduate  School  of 
Journalism  at  Berkeley.  “It  means  that  within 
I  the  Gannett  organization  anybody  who  takes 
\  any  kind  of  initiative  that  might  offend  an 
important  corpora- 
tion  will  simply 
hold  back.” 

Gannett  spokes¬ 
woman  Tara  Con¬ 
nell  rejected  such 
assertions.  “Gan¬ 
nett  is  a  company 
filled  with  dedicat¬ 
ed,  hard-working 
journalists  who 
don’t  break  the  law 
to  get  stories,”  she 
said.  “These  un¬ 
founded  criticisms 
are  an  insult  to 
them  and  the  work 
they  do  every  day.” 

Connell  said  the 
confidential  agree- 
ment  “shows  the 
'.nquirer  paid  —  financially 
to  extricate  itseir  from  the 


BY  TODD  SHIELDS 

WASHINGTON 


Ithat  a  high  pnce  was  |  " 

paid  —  in  the  coin  of 
careers  ruined  and  a  l 
newspaper  giant  humbled  1 
—  following  The  Cincin- 
nati  Enquirer's  investi- 
gative  report  on  question-  |||i 
able  business  practices  of  llpf 
Chiquita  Brands  Interna- 
tional  Inc.  1 

As  the  1998  debacle  un- 
folded,  the  Enquirer  fired  a 
star  reporter,  renounced  its 
yearlong  investigation  of  its  | 
hometown  corporate  behe-  ;-4-' 
moth,  prominently  published 
an  apology,  and  said  it  had  paid  Chiq¬ 
uita  more  than  $10  million. 

Critics  questioned  why  the  Enquir¬ 
er  and  its  parent  Gannett  Co.  Inc. 
would  retreat  so  quickly  and  com¬ 
pletely.  Now,  documents  obtained  by 
E^P  show  Gannett  gave  up  far  more 
than  had  generally  been  known.  It  struck  a  confi¬ 
dential  agreement  with  Chiquita  to  muzzle  some  of 
its  journalists  and  to  report  to  Chiquita  on  investi¬ 
gations  of  Enquirer  staff.  It  also  implicitly  approved 
of  Chiquita’s  legal  pursuit  of  the  lead  reporter  of  the 


Dialogue  l  -fc 
blunt  but 
1  friendb  ® 


A  I  Gore,  wtw  left 
his  last  reporting 
job  about  25  years 
ago  to  enter  politics, 
plans  to  teach  jour¬ 
nalism  at  Columbia 
University’s  Graduate 
School  of  Journalism, 
the  former  vice  presi¬ 
dent  announced  last 
week. 

Gore,  whose  jour¬ 
nalism  class  will  be 
titled  “Covering 
National  Affairs  in 
the  Information  Age,” 
spent  several  years 
as  a  reporter  for  The 
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Tennessean  in 
Nashville  before  leav¬ 
ing  in  1976  to  run  for 
the  U.S.  Congress. 

-  JOE  STRUPP 


Abitibi-Consolidat- 
ed's  board  of  di¬ 
rectors  has  appointed 
Richard  Drouin  its 
chairman,  Pierre  Karl 
Peladeau  vice  chair¬ 
man,  and  Claude  H4lie 
a  director. 

A  commercial,  cor¬ 
porate,  and  energy 
lawyer,  Drouin  has 
been  an  Abitibi  direc¬ 
tor  since  1995  and 
served  as  chairman 
and  CEO  of  Hydro- 
Quebec  from  1988  to 
1995.  An  Abitibi  di¬ 
rector  since  last  year, 
Peladeau  is  president 
and  CEO  of  Quebecor 
Inc.  and  vice  chair¬ 
man  of  Quebecor 
World  Inc.  and  Sun 
Media  Corp.  Filling  a 
board  vacancy,  Helie 
is  executive  vice  pres¬ 
ident  and  chief  finan¬ 
cial  officer  of 
Quebecor  Inc. 

—  JIM  ROSENBERG 

UlRON' 

STREAMLINES 

While  the 

Hearst  Corp.- 
owned  San  Francisco 
Chronicle  has  main¬ 
tained  a  pledge  to  not 
shrink  its  staff,  it  has 
shrunk  its  size. 

Citing  high 
newsprint  costs,  the 
Chronicle  has  fol¬ 
lowed  the  industry 
trend  in  narrowing 
the  width  of  the  pa¬ 
per,  starting  Jan.  22. 

-  JOEL  DAVIS 


E  &  P  NEWS 


brought  by  Lawrence  K.  Beaupre,  who  was  the 
Enquirers  editor  in  1998.  Beaupre,  56,  who  is  seek¬ 
ing  unspecified  damages,  claims  Gannett  improp¬ 
erly  made  him  a  scapegoat  for  the  Chiquita  series. 

Under  the  15-page  agreement,  Gannett  agreed  to 
pay  $14  million  to  Chiquita  to  settle 
claims  arising  from  the  series,  which 
appeared  May  3,  1998,  in  a  special 
18-page  section.  Both  sides  publicly 
admitted  to  a  sum  of  more  than  $10 
million. 

According  to  the  agreement,  dat¬ 
ed  June  29, 1998,  Gannett  and  the 
Enquirer  also  agreed  that: 

•  Chiquita  would  not  sue  En¬ 
quirer  yroTkevs  “with  the  exception 
of  Michael  Gallagher,”  who  later  received  probation 
after  pleading  guilty  in  a  series-related  legal  action. 

•  Gannett  would  investigate  the  newspaper’s 
employees,  as  well  as  any  third  party,  to  determine 
the  identities  of  anyone  who  was  privy  to  the  voice- 
mail  messages.  Gannett  had  to  provide  Chiquita 
with  the  names  of  those  persons. 

•  Gannett  would  give  Chiquita  “unlimited  ac¬ 
cess  to  all  recordings,  transcripts,  or  other  copies  or 
transcriptions  of  voice-mail  messages”  that  Gannett 


possessed.  The  Enquirer  would  then  place  all  mate¬ 
rials  relevant  to  the  report  “in  secure  storage”  and 
“[N]o  person  ...  shall  be  permitted  access  to  the 
Series  Materials  without  the  express  written 
permission  of  Chiquita.” 

•  Gannett  would  remove  all  ar¬ 
ticles  in  the  Chiquita  series  from  its 
Web  sites. 

Gannett  has  derided  Beaupre’s 
lawsuit  as  “full  of  inaccuracies”  and 
“meritless.”  In  it,  Beaupre  said  he 
was  pressured  into  signing  the 
agreement  around  10:30  p.m.  on  a 
Saturday  as  the  Enquirers  presses 
waited  to  roll  with  the  apology  on 
Page  Al.  The  apology  said  the  En¬ 
quirer  renounced  the  special  report,  which  alleged 
that  the  now  financially  strapped  Chiquita  operated 
dummy  companies,  abused  workers,  and  committed 
bribery  in  Central  America.  But  it  did  not  make  clear 
what  aspects  might  have  been  inaccurate.  Beaupre, 
now  a  consultant  to  The  Scranton  (Pa.)  Times,  main¬ 
tains  virtually  every  detail  was  accurate.  Last  Thurs¬ 
day,  Superior  Court  Associate  Judge  Stephanie 
Duncan-Peters  declined  to  release  Gannett  from 
Beaupre’s  suit.  No  trial  date  has  been  set.  11 


“I  think  it  [the 
Gannett-Chiquita 
deal]  is  a  disaster 
for  independence 
of  the  news.” 

—  BEN  BAGDIKIAN 

Media  Critic 


||4  earnings  showing  softness 


BY  LUCIA  MOSES 

NIGHT  RiDDER 
posted  an 
$18.9-million 
loss  in  the  fourth  quar¬ 
ter  —  one  of  a  number 
of  year-end  earnings 
disappointments  for 
newspapers  as  the  soft¬ 
ening  economy  in  last 
year’s  second  half  took 
its  toll  on  profits. 

The  No.  2  U.S. 
newspaper  company 
attributed  its  loss  to  a 
$l68-million  write¬ 
down  related  to  some  of 
its  Internet  investments 
and  to  a  previously  an¬ 
nounced  $17.2-million 
severance  charge  relat¬ 
ed  to  personnel  cuts. 

Slowing  ad  revenue 
growth  in  the  second 
half  of  the  year  also 
limited  earnings, 
advancing  only  1.5% 
in  the  quarter  for  a 


total  increase  of  4.7% 
for  the  year. 

Also  feeling  the 
weakness  was  The  Wall 
Street  Journal's  parent 
Dow  Jones  &  Co.  Inc., 
where  revenue,  at  $588 
million,  was  flat  in  the 
quarter.  Dow  Jones  also 
reported  a  preliminary 
net  loss  of  $19  million 
due  to  write-offs  related 
to  its  investments  in 
financially  troubled 
Bridge  Information 
Systems  and  said  more 
fourth-quarter  charges 
are  possible. 

Strong  results  in  the 
broadcast  divisions,  not 
newspapers,  powered 
strong  earnings  growth 
at  the  E.W.  Scripps  Co., 
where  fourth-quarter 
earnings  rose  21%  to  69 
cents  per  share.  Ana¬ 
lysts  had  called  for  67 
cents,  according  to  a 


First  Call  Corp.  consen¬ 
sus  estimate.  Newspa¬ 
per  revenue  grew'  3.4% 
to  $255.2  million,  with 
flatness  in  retail.  The 
company  looks  for  im¬ 
proved  results  for  its 
newspapers  in  this 
year’s  second  half,  now 
that  the  Denver  joint 
operating  agreement 
has  been  approved. 
Scripps’  Category  TV’ s 
explosive  growth 
tapped  the  brakes, 
with  revenue  rising 
14%,  reflecting  a 
decline  in  dot-com 
and  other  advertising. 

The  Tribune  Co.  re¬ 
ported  fourth-quarter 
earnings  declined  18% 
to  36  cents  per  share 
due  to  the  softening  ad 
climate  and  impact  of 
its  acquisition  of  the 
Times  Mirror  Co.  last 
year.  The  company  had 


issued  a  profit  warning 
in  December,  citing  the 
advertising  weakness. 
Publishing  operating 
profit  declined  1%  to 
$234  million,  with  ad 
revenue  essentially  flat. 
The  company  said 
national  advertising 
slipped  5%  due  to  a 
decline  in  dot-com 
advertising. 

The  biggest  decline  in 
profits  was  at  the  Wash¬ 
ington  Post  Co.,  which 
reported  a  38%  drop  in 
net  income  to  $37-7 
million  in  the  quarter, 
partly  the  result  of  sev¬ 
erance  payments  and 
continued  spending 
on  new  businesses, 
including  the  Internet. 
Revenue  grew  12%  to 
$671.4  million,  however, 
on  improved  results  at 
its  flagship  newspaper 
and  TV  stations.  11 
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Execs  set  sights  on  FCC  ‘hero’ 


Hopes  are  high  that  the  new  chairman 
will  help  end  cross-ownership  ban 

BY  TODD  SHIELDS 

WASHINGTON 

E  SPICES  OFFICIAL  DOCUMENTS  WITH  MEN- 

tions  of  the  Grinch  and  the  Lone  Ranger.  He 
makes  no  secret  of  his  admiration  for  the 
free  market  —  and  his  wariness  of  regulation.  He’s  the 
son  of  a  war  hero.  But  that’s  incidental,  since  he’s 
widely  regarded  as  smart  and  diligent. 

What’s  not  to 
like  about  Mich¬ 
ael  Powell? 

Very  little,  say 
newspaper  exec¬ 
utives  who  laud 
the  37-year-old 
Republican’s  ap¬ 
pointment  to  the 
chairmanship  of  the  Federal  Communications 
Commission  (FCC).  They  hope  Powell,  a  three-year 
FCC  veteran,  will  help  kill  the  profit-suppressing  rule 
that  keeps  newspapers  from  buying  TV  stations. 

“I  think  he  is  the  right  choice,  and  I’m  delighted,” 
said  John  F.  Sturm,  president  of  the  Newspaper 
Association  of  America. 

Powell  replaces  Democrat  William  E.  Kennard,  a 
proponent  of  the  cross-ownership  rule  who  stepped 


down  as  the  Clinton  administration  ended  Jan.  19. 
Powell,  a  critic  of  the  cross-ownership  rule,  was 
named  chairman  Jan.  22  —  the  first  business  day  of 
President  Bush’s  administration.  Industry  leaders 
say  the  prompt  appointment  opens  the  way  for  a 
spieedy  regulatory  review  at  the  FCC. 

Top  of  the  list  for  newspapers  is  the  1975  rule  bar¬ 
ring  common  ownership  of  a  newspaper  and  a  radio 
or  TV  station  in  the  same  market.  Roughly  two  dozen 
newspaper/TV  combinations  now  exist,  most  of  them 
grandfathered-in  because  they  were  in  place  when  the 
rule  went  into  effect.  Some  could  be  headed  for  a 

forced  sale  if  the 
rule  is  not  modi¬ 
fied  or  eliminated. 

Powell  last 
June  called  for  the 
FCC  to  review  the 
rule,  which  aims 
to  ensure  a  diver¬ 
sity  of  voices.  It 
was  written  before  e.xpansions  of  cable  and  satellite 
TV  brought  new  voices  to  consumers.  Such  changes, 
Powell  said,  may  have  “eviscerated  the  need  for  what 
is  an  extremely  prohibitive  regulation.” 

Powell,  who  is  the  son  of  U.S.  Secretary  of  State- 
designate  Colin  Powell,  needs  no  Senate  confirma¬ 
tion.  Until  a  fifth  commission  member  is  appointed 
to  replace  Kennard,  he  leads  a  body  split  2-to-2  be¬ 
tween  Republicans  and  Democrats.  U 


Changes  since  the  ban’s 
birth  may  have  “eviscerated 
the  need  for  what  is  an 
extremely  prohibitive 
regulation.”  —  michael  powell 

FCC  Chairman 


Absolute  disaster' in  Orange  County 

California  ‘power  players’  pay  a  big  price 


Electrifying  penalties  in  place 

BY  RANDY  DOTINGA 


SAN  DIEGO,  CALIF. 

T  SEEMED  LIKE  A 
good  idea  at  the 
time.  Back  in  1995, 
The  Orange  County 
Register  in  Santa  Ana, 
Calif,  learned  it  could 
save  a  bundle  on  utility 
i  bills  if  it  agreed  to  turn 

its  power  off  during 
electricity  crises,  which 
then  were  very  rare.  The 
'  Register  signed  on. 

'  Now,  amid  Califor- 
!  nia’s  energy  meltdown. 


officials  at  the  nation’s 
:  28th-largest  newspaper 
j  are  wishing  the>'’d  pulled 
I  the  plug.  The  electricity 
deal  may  cost  the  Regis¬ 
ter  hundreds  of  thou¬ 
sands  of  dollars,  said 
i  Facilities  Director  Tom 
j  Grochow,  and  the  paper 
i  can’t  get  out  ofit.  “This  is 
an  absolute  disaster.” 

1  Southern  California 
Edison  asked  the  Regis¬ 
ter  to  cut  its  power  17 
times  last  year  and  12 


Artist's  rendering  of  a 
California  newspaper 
pressroom  at  midnight 


times  this  month,  com¬ 
pared  with  only  twice  in 
1999,  Grochow  said. 

!  While  the  Register 
i  cut  the  juice  to  air-con¬ 
ditioning  units  and  six 
of  seven  elevators,  the 
newspaper  can’t  func¬ 
tion  with  all  the  power 


off.  So  the  Register  has 
to  pay  huge  penalties  — 
100  times  the  normal 
billing  rate  —  for  the 
electricity  it  does  use 
when  it’s  told  to  shut 
down,  Grochow  said. 

The  Register  may 
buy  a  generator  system, 
but  it  could  take  weeks 
to  renovate  its  six-stoiy 
building’s  electrical 
svstem. 

A  few  mUes  away,  the 
Los  Angeles  Times  is  suf¬ 
fering  from  simUar  prob¬ 
lems.  Its  two  plimts  in 
Los  Angeles  are  largely 
protected  from  outages 


PLOT  THICKENS 
INSALTUKE 

In  yet  another  twist 
in  Utah’s  unusual 
newspaper  case, 

AT&T  Corp.  board 
member  John  Malone 
is  supporting  Sa/f 
Lake  Tribune  man¬ 
agers  in  their  fight  to 
block  the  paper’s  sale 
to  MediaNews  Group 
Inc.  by  AT&T. 

Malone,  who  was 
CEO  of  Tele-Commu¬ 
nications  Inc.  when 
TCI  bought  the  Trib¬ 
une  in  1997,  filed  an 
affidavit  supporting 
the  managers’  claims 
that  they  are  entitled 
to  operate  and 
eventually  buy  the 
paper.  AT&T  bought 
the  paper  from  TCI 
in  1999. 

-  LUCIA  MOSES 


Dubya’s  got  his 
cowboy  boots  in 
the  Oval  Office,  but 
the  race  to  examine 
over-  and  undervotes 
in  Florida  continues. 

The  Miami  Herald 
has  finished  examin¬ 
ing  the  undervotes  in 
51  of  66  Florida 
counties.  (County  67, 
Hamilton,  had  no  un¬ 
dervotes,  according 
to  Herald  Managing 
Editor  Marc  Seibel.) 
The  Herald  expects  to 
be  done  before  the 
Florida  Legislature 
session  in  mid-Febru¬ 
ary.  Conclusion  so 
far:  “Punch  card  bal¬ 
loting  is  out  in  Flori¬ 
da,”  Seibel  quipped. 

Meanwhile,  the 
consortium  of  The 
New  York  Times,  the 


www.editorandpublisher.com 


JANUARY  29,  2001  EDITOR  *  PUBLISHER  9 


E  &  P  NEWS 


fit  ;j; 


UU^ 


Northern  California’s 
big  dailies,  most  with 
backup  generators,  have 
largely  been  spared  from 
blackouts,  though  at 
least  two  papers  —  the 
San  Francisco  Chronicle 
and  The  Fresno  Bee  — 
were  hit  by  outages.  S 


terprise  from  price  hikes. 
But  outages  are  still  a 
possibility.  The  newspa¬ 
per  has  distributed  flash¬ 
lights  and  employees 
know  to  evacuate  if  the 
power  goes  out,  said  Ed¬ 
itor  and  Publisher  Mar¬ 
cia  McQuem. 


the  Times  has  backup 
generators  that  power 
the  plant  during  outages, 
said  spokesman  David 
Garcia. 

In  the  Southern  Cali¬ 
fornia  city  of  Riverside,  a 
municipal  utility  has 
protected  The  Press-En- 


because  the  city  has  its 
own  municipal  power 
utility,  which  is  finan¬ 
cially  healthy.  But  its 
Orange  County  plant, 
in  Costa  Mesa,  has  a 
power-cutting  agree¬ 
ment  similar  to  that 
of  the  Register.  Luckily, 


Los  Angeles  Times, 

The  Washington  Post, 
and  others,  slowed  by 
logistical  and  training 
issues,  hopes  to  begin 
deploying  the  first  of 
its  20  three-person 
teams  by  early  next 
month  according  to 
The  New  York  Times’ 
John  Broder. 

-  WAYNE  ROBINS 


BY  JOEL  DAVIS 

SACRAMENTO,  CALIF. 


Dow  Jones  &  Co. 

hired  Richard 
F.  Zannino  as  its 
new  chief  financial 
officer,  replacing 
Jerry  Bailey,  who 
announced  last  fall 
he  would  leave  the 
company  for  family 
reasons. 

Zannino,  42,  has 
held  the  same  posi¬ 
tion  at  Liz  Claiborne 
Inc.,  General  Signal 
Corp.,  and  Saks  Fifth 
Avenue. 

-  LUCIA  MOSES 


ON  THE  SAME  DAY  THE 
business  functions 

of  Denver’s  two  rival  BS 

dailies  merged,  MediaNews  jtlBiBB™ 

Dean  Singleton  became  |b  — » — i—  pa 
publisher  of  The  Denver  Post,  1^  !!3|mpMwBI 
putting  him  on  the  front  lines 
of  the  new  joint  operating 
agreement  (JOA). 

The  move  was  one  of  many 
made  Jan.  22  by  the  Post’s 

parent,  which  also  announced  that  Joseph  “Jody” 
Lodovic  IV,  its  executive  vice  president  and  chief 
financial  officer,  has 
been  named  Media- 
News  suc- 

ceeding 

this  position,  and  that 
outgoing  Post  Publish- 
'  '!  er  Gerald  E.  Grilly  has 
gK  /.  /  become  executive  vice 

jBa  ^  president  and 

^  I  ^  chief  operating  IBP 

:  MjS  L  officer  of  Media- 

Singleton  said 
wanted  to  re-  B 

turn  to  the  news  ■ 
The  Rocky's  John  Temple  M 

started  his  newspaper  career,  and  that  he  sees  ■ 
Lodovic  as  his  successor,  eventually.  “I’m  only  B 
49,  so  I’m  not  going  anywhere,  but  Jody’s  next  'itSm 
in  line,”  Singleton  said.  Tl'®  I 

While  Rocky  Mountain  News  parent  E.W.  Scripps 
Co.  did  not  name  a  publisher  to  run  the  News  within 
the  new  JOA,  News  Editor  John  Temple  is  now 
Scripps’  top  Denver  executive,  taking  on  the  title  of 
president  of  the  News. 

Expanded  newspapers  and  higher  advertising 
rates  are  among  the  consequences  of  the  50-year 
JOA.  Scripps  has  said  it  has  lost  millions  with  the 
News  over  the  past  decade,  and  the  JOA  will  curb  the 


Joseph  “Jody”  Lodovic  IV  and  The  Denver  Post's  HQ 

red  ink  it  sustained  competing  head-to-head  with 
the  Post  for  subscribers  and  advertisers.  Scripps  on 
Jan.  22  was  scheduled  to  pay  MediaNews  $60 
million  to  make  the  agreement  a  50-50  JOA. 

Both  papers  will  maintain  separate  editorial  de¬ 
partments  that,  starting  April  7-8,  will  combine  on 
weekends  produce  copies  in  the  broadsheet  format. 
The  Post  is  a  broadsheet,  and  the  News  is  a  tabloid. 

Although  critics  of  JOAs  say  higher  ad  rates  are  a 
result  of  combined 
business  operations 
^  that  previously  had 
I  been  competitors, 
■  executives  of  the 
Denver  Newspaper 
Agency  said  higher 
rates  are  justified. 
“Rates  will  increase 
and  will  better  re- 
fleet  the  size  of  our 
lA’s  Kirk  MacDonald  audience,  the  quality 

of  the  newspapers,  and  our  household  reach,”  said 
Kirk  MacDonald,  president  and  CEO  of  the  agency. 

The  agency  will  have  2,700  employees,  some  with 
overlapping  jobs.  Jobs  at  the  agency  and  the  two 
editorial  departments  are  secure  until  2003,  with 
any  cuts  coming  through  buyouts  and  attrition, 
officials  said.  The  agency  also  announced  the 
creation  of  a  combined  classifieds  section  that  will 
appear  in  both  papers  starting  April  3.  11 


The  Hearst  Corp. 

colluded  with  the 
Fang  family  to  create 
a  monopoly,  an 
amended  lawsuit 
filed  by  an  East  San 
Francisco  printing 
company  alleges. 

The  San  Francisco 
Chronicle  reported 
that  Union  City-based 
Fricke-Parks  Press 
Inc.  has  added  to  a 
previous  claim 
accusing  the  Fangs, 
now  owners  of  the 
San  Francisco 
Examiner,  of  unfair 
competition,  namely 
lowering  bids  to 
win  printing  jobs. 
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CALENDAR 


1  FEBRUARY 

OQ  QC  National 

MARCH 

Hilton  Clearwater 

in  17  Spring 

LL  LU  College  News¬ 

1_Q  Weekly  News- 

Beach  Resort, 

lU  ll  National 

paper  Convention, 

1  U  paper  Publishers 

Clearwater,  Fla.  j 

CoUege  Media 
Convention,  College 
Media  Advisers/Colum¬ 
bia  Scholastic  Press 
Association,  Marriott 
Marquis,  New  York 


18-20 


Mid-Atlantic 
NAME  Winter 
Conference,  Mid- 
Atlantic  Newspaper 
Advertising  and 
Marketing  Executives, 
Litchfield  Beach  and 
Golf  Resort,  Pawleys 
Island,  S.C. 


21-24 


E&Pl2th 
'  Annual  Inter¬ 
active  Newspapers 
Conference  &  lYade 
Show,  Editor  & 
Publisher  Conferences, 
Wyndham  Anatole 
Hotel,  Dallas 


Associated  Collegiate 
Press,  Holiday  Inn 
Golden  Gateway,  San 
Francisco 

01  _0n  IRE  Census 
L4  LU  Workshop, 
Investigative  Reporters 
and  Editors,  Boston 
University,  Boston 

on  OSNA  Spring 
lO  L  Publishers 
Conference,  Suburban 
Newspapers  of  Ameri¬ 
ca,  Aladdin  Resort  & 
Casino,  Las  Vegas 


28-4; 


ACCN  Midwin- 
'  ter  Meeting, 
American  Court  and 
Commercial  News¬ 
papers,  Ponte  Vedra 
Inn  and  Club,  Ponte 
Vedra  Beach,  Fla. 


Conference,  Inland 
Press  Foundation, 
Embassy  Suites  Hotel- 
North,  Phoenix 
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INMA 
I  Circulation 
Summit,  International 
Newspaper  Marketing 
Association,  Marriott 
McDowell  Mountain, 
Scottsdale,  Ariz. 

llinCNBAM 
14  10  Conference, 
College  Newspaper 
Business  &  Advertising 
Managers,  Wyndham 
Inner  Harbor, 
Baltimore,  Md. 

MIFPA  Spring 
Conference, 
Independent  Free 
Papers  of  America, 


inOniAPA  Midyear 

10  cUMeeting, 

Inter  American  Press 
Association,  Hotel 
Caesar  Park,  Fortaleza, 
Ceara,  Brazil 

M  Albert  E. 

Fitzpatrick 
Leadership 
Development 
Institute,  National 
Association  of 
Minority  Media 
Executives,  San  Jose 
Mercury  News,  San 
Jose,  Calif. 

NOTE:  To  list  events, 
please  e-mail  to 
calendar@editorand 
publisher.com  or  fax 
to  Calendar  Editor 
at  (646)  654-5370. 


Hometown  paper  a  hit  on  Web 


Survey  says:  Daily  newspaper  sites 
dominate  other  local  media  online 


BY  CARL  SULLIVAN 

AILY  NEWSPA- 

per  Web  sites 
are  outperform¬ 
ing  other  local  media 
in  nearly  two-thirds  of  | 
the  American  markets 
covered  by  The  Media 
Audit,  a  service  of 
Houston-based  Inter¬ 
national  Demographics 
Inc.  The  Media  Audit  is 
a  telephone  survey  that 
asks  consumers  which 
media  they’ve  used  dur¬ 
ing  the  last  30  days. 

Survey  participants 
are  asked  about  their 
use  of  newspapers,  TV,  I 


radio,  and  the  Web. 

The  company’s  latest 
surveys,  conducted  on  a 
rolling  basis  in  80  mar¬ 
kets  between  November 
j  1999  and  December 
2000,  show  that  daily 
newspaper  Web  sites 
are  attracting  much 
larger  audiences  than 
the  Web  sites  of  local 
TV  and  radio  stations. 
In  67  of  the  markets, 
the  newspaper  sites  at¬ 
tract  more  than  10%  of 
the  local  adult  popula¬ 
tion.  Most  other  media 
in  the  surveys  only  get 
I  single-digit  penetration. 


Washingtonpost- 
.com  had  the  highest 
percentage  of  local 
users,  with  32.8%  of 
Washington-area 
residents  saying  they 
visited  the  site  within 
the  30  days  before 
they  were  surveyed. 

Other  top  newspaper 
sites  in  terms  of  local 
use  include  the  Austin 
(Texas)  American- 
Statesman  (25.5%);  The 
Charlotte  (N.C.)  Ob¬ 
server  (21%);  The  News 

Observer  in  Raleigh, 
N.C.  (20.7%);  the  Min¬ 
neapolis  Star  Tribune 
(20%);  The  Boston 
Globe  (17.2%);  the 
Houston  Chronicle 
(15.4%);  The  Sacramen¬ 


to  (Calif.)  Bee  (15.3%); 

'  and  The  San  Diego 
Union-Tribune  (14.6%). 

Media  Audit  repre- 
i  sentatives  point  out 
that  their  survey 
;  measures  local  use  only. 

Some  newspaper  Web 
I  sites,  such  as  The  New 
;  York  Times  on  the 
Web,  may  attract  a 
large  number  of  visitors 
from  outside  their  local 
areas.  Media  Audit  fig- 
!  ures  show  only  10.7%  of 
I  adults  in  the  New  York 
metropolitan  area  said 
,  they  visited  The  New 
I  York  Times'  site. 

Currently,  47  newspa¬ 
pers  with  69  Web  sites 
subscribe  to  Media  Au- 
I  dit’s  Internet  Survey.  ® 


The  lawsuit,  filed 
with  a  federal  judge, 
accuses  Hearst  of 
subsidizing  the 
Fangs’  purchase 
of  the  Examiner  in 
exchange  for  political 
help  to  win  regulatory 
approval  of  Hearst’s 
purchase  of  the 
Chronicle. 

-  JOEL  DAVIS 

NEWSPeiNT 

y3E8l3E3 

Daily  newspapers 
in  the  United 
States  used  9.6 
million  metric  tons 
of  newsprint  in 
2000,  a  0.7%  rise 
over  1999,  according 
to  the  Newspaper 
Association  of 
America’s  preliminary 
figures. 

In  December, 
usage  rose  2.9% 
to  852,000  metric 
tons  as  end-of-month 
inventories  declined 
2.9%  to  959,000 
metric  tons,  a 
34-day  supply, 
preliminary  figures 
show.  -  LUCIA  MOSES 

INDEX  $H8W3 
NDRECES3IDN 

The  Conference 
Board’s  help- 
wanted  index  rose 
four  points  to  79  in 
December.  The  index 
stood  at  87  a  year 
earlier. 

The  private 
research  group 
said  the  economy 
and  labor  market 
are  growing  more 
slowly  than  they 
were  six  months 
ago,  but  not  at  a 
recessionlike  rate. 

-  LUCIA  MOSES 
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Dirks,  Van  Essen  &  Murray 


ALABAMA 

F.  Steve  McPhaul  to  vice  president  of 
marketing  for  Community  Newspaper 
Holdings  Inc.  in  Birmingham  from 
publisher  of  The  Dothan  Eagle  and 
chief  operating  officer  of  Media  General 
Inc.’s  Alabama  newspaper  group. 


ALASKA 

Don  Smith  to  publisher  of  Juneau 
Empire.  Smith  was  most  recently  group 
publisher  for  Morris  Communications 
Corp.’s  former  Western  Slope  Publishing 
Group  in  Glenwood  Springs,  Colo.  He  suc¬ 
ceeds  John  Winters,  now  general  manager 
of  The  Grand  Island  (Neb.)  Independent. 


NEWSPEOPLE@  EDITORANDPUBLISHER.COM 

INDIANA 

Terry  R.  Eberle 

Terry  Eberle,  executive  editor  of  the  News- 
Press  in  Fort  Myers,  Fla.,  has  been  named 
editor  of  The  Indianapolis  Star.  Both  papers 
are  owned  by  Gannett  Co.  Inc.  Eberle  succeeds 
Tim  Franklin,  now  vice  president  and  editor 
of  the  Orlando  (Fla.)  Sentinel.  A  30-year  veteran  at  Gannett  and 
a  third-generation  newspaperman,  Eberle  is  no  stranger  to 
Indiana,  having  served  as  news  editor,  city  editor,  and  manag¬ 
ing  editor  during  his  tenure  at  the  Chronicle-Tribune  in  Marion 
between  1975  and  1990." 


BY  JAMIE  SANTO 


CALIFORNIA 
Michael  Jung  to  retail  advertising  director  for 
the  San  Jose  Mercury  News  from  advertis¬ 
ing  director  of  Florida  Today  in  Melbourne. 


ILLINOIS 

Henry  Bird  to  publisher  of  The  Pantagraph 
in  Bloomington  from  president  and  pub¬ 
lisher  of  The  Star  Press  in  Muncie,  Ind. 
Bird  succeeds  Don  Skaggs,  who  retired. 


Timothy  Knight  to  vice  president  for 
strategic  marketing,  development,  and 
finance  at  the  Chicago  Tribune  from  vice 
president  for  strategy  and  development 
for  Tribune  Publishing. 

Timothy  R.  Kennedy  to  vice  president  for 
strategy  and  development  at  Tribune 
Publishing  from  vice  president  for 
development  at  Tribune  Co. 


IOWA 

Gary  Milks  to  publisher  of  The  Daily 
Democrat  in  Fort  Madison  from  publisher 
of  the  Daily  Gate  City  in  Keokuk.  Milks 


With  Ho 


Paxton  Media  Group 

has  agreed  to  sell 

Dyersburg  (TN)  State  Gazette 

(7,250  daily  circulation) 

The  Brazil  (IN)  Times 

(-*,600  daily  circulation) 
and 

Salem  (AR)  News 
Thayer  South  Missourian-News 
(4,650  combined  weekly  circulation) 
to 

Rust  Communications 

Wc  arc  pleased  to  have  acted  as  intermediary  in  this  transaction 


ARIZONA 

Patrick 
Rice 

to  managing  edi¬ 
tor  of  The  Trib- 
Mesa 

from  deputy  managing  editor 
of  the  Chattanooga  (Tenn.) 
Times  Free  Press.  Rice  succeeds 
Paul  Maryniak,  now  East 
Valley  bureau  chief  for  The 
Arizona  Republic  in  Phoenix. 


une  m 
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TODD  SPENCER/THI 


NEWSPEOPLE 


succeeds  John  Lowman,  now  publisher  of 
The  Enquirer-Journal  in  Monroe,  N.C. 

NEBRASKA 

Susan  White  to  managing  editor  of  the 
Columbus  Telegram  from  assistant 
managing  editor.  She  succeeds  Connie 
White,  now  business  editor  at  the  Omaha 
World-Herald. 

NEW  YORK 

Jim  Toedtman  to  the  newly  created  position 
of  associate  editor  and  chief  economic 
correspondent  at  Newsday  in  Melville 
from  Washington  bureau  chief. 

Timothy  Phelps  to  Washington  bureau  chief 
from  foreign  editor. 

VIRGINIA 

Mark  Stencel  to  vice  president  for  global 
strategy  and  partnerships  at  Washington- 
post.Newsweek  Interactive  in  Arlington 
from  managing  editor  for  political  news 
at  washingtonpost.com. 

Keith  Tomatore  to  vice  president  for 
operations  from  director  of  operations. 

Eric  Koefoot  to  vice  president  of  sales 
operations  from  chief  financial  officer  and 
vice  president  of  business  development. 

WASHINGTON 
James  F.  Vesely  to  editorial  page  editor  of 
The  Seattle  Times  from  associate  editorial 
page  editor.  Vesely  succeeds  Mindy 
Cameron,  who  is  retiring. 

VIRGINIA 

Marian 
Ander- 
furen 

to  director  of 
news  operations 
at  The  Virginian-Pilot  in 
Norfolk  from  Suffolk  editor. 
Anderfuren  succeeds  George 
B.  Bryant  III,  who  retired. 


OBITUARIES 


85,  Died  Jan.  21  ^ ^ ^ 

SECOND-GENERATION  EDITOR  \ 

OF  THE  FORUM  IN  FARGO,  N.D. 

landscape  is  open,  ^S~ij 

and  thanks  to  John  ii 

minded  editor  of  the  Forum  for  24  years,  joined 
the  paper  in  1937,  and  covered  the  Legislature 
(save  for  four  years  of  Army  service  in  World  War 
II)  before  being  named  managing  editor  in  1952. 
He  took  over  as  editor  from  his  father,  H.D. 
Paulson,  Jan.  1, 1957,  and  six  months  later  led  the 
coverage  of  a  tornado  that  struck  Fargo,  putting 
out  a  complete  tornado  edition  five  hours  after  the 
disaster  and  earning  the  paper  a  Pulitzer  Prize. 

Under  Paulson,  the  paper’s  editorial  page  was 
not  only  a  voice  but  a  physical  presence.  “An 
editorial  idea  can  wither  and  die,”  he  said,  “unless 
someone,  and  sometimes  it  must  be  the  editor  him¬ 
self,  carries  the  message  to  government  bodies.” 


Glen  R.  Geib 

92,  Died  Jan.  17 
FORMER  EDITOR  OF  THE  NEWS- 
MESSENGER  IN  FREMONT.  OHIO 

Geib  started  news- 
papering  in  high 
school  and  continued  for 
more  than  50  years. 

After  working  for  the 
New  Philadelphia  (Ohio) 
Times  while  in  school,  he 
became  editor  of  the  dai¬ 
ly  Circleville  (Ohio)  Her¬ 
ald  at  the  age  of  20.  He 
remained  at  the  Herald 
until  moving  to  Fremont 
in  1944.  Geib  was  editor 
of  The  News-Messenger 
from  1944  until  his 
retirement  in  1970. 


H.  Marlin 
Landwehr 

83,  Died  Jan.  8 
FIRST  EDITOR  IN  CHIEF  OF  THE 
DAILY  SOUTHTOWN  ECONOMIST 
IN  CHICAGO 

Landwehr,  a  long- 
time  Chicago  editor, 
was  editor  in  chief  of  the 
Economist  when  the  pa¬ 
per  switched  to  daily 
publication  in  1978.  He 
first  served  as  editor  of 
The  Gaifieldian,  a  week¬ 
ly,  and  later  became 
editor  of  the  then-semi- 
weekly  Economist.  Not 
long  after  the  Chicago 
Daily  News  folded  in 
1978,  the  Economist 


increased  its  publication 
schedule  to  six  times  a 
week.  Landwehr  retired 
from  the  paper,  now 
known  as  the  Daily 
Southtown,  in  1982. 

Richard  Mei 

52,  Died  Jan.  22 
LONGTIME  PHOTOGRAPHER 
FOR  CONNECTICUT  PAPERS 

Mei,  a  fiery  photog 
known  for  his  sup¬ 
port  of  photography  as  a 
storytelling  device  and  his 
penchant  for  Hawaiian 
shirts,  died  of  a  cerebral 
aneurysm.  He  joined  the 
New  Haven  Journal- 
Courier  and  Register  in 
1975,  and  later  worked  at 
the  Journal  Tribune  in 
Biddeford,  Maine,  The 
Stamford  Advocate,  and 
The  Hartford  Courant. 

Maxine  Mesinger 

75,  Died  Jan.  19 
LONGTIME  HOUSTON  CHRONICLE 
SOCIETY  COLUMNIST 

Mesinger,  who 
covered  Houston 
society  for  nearly  50  years, 
began  in  1954  as  an  assis¬ 
tant  to  a  gossip  columnist 
at  the  old  Houston  Press. 
She  took  over  the  column 
in  1959,  and  moved  to  the 
Chronicle  when  the  Press 
folded  in  1964.  Although 
diagnosed  with  multiple 
sclerosis  in  1985,  she  con¬ 
tinued  her  work  from  a 
wheelchair.  Her  last  col¬ 
umn  ran  Dec.  17,  ending: 
“Merry  Christmas.  I’m 
olf  to  celebrate.  Ill  be 
back  in  the  paper  after 
the  first  of  the  year.” 


The  Poynter  Institute  in 
St.  Petersburg,  Fla.,  has 
named  Gregory  Favre, 
vice  president  for  news 
at  the  McClatchy  Co.,  a 


www.editorandpublisher.com 


Distinguished  Fellow 
in  Journalism  Values. 
Favre,  a  former  execu¬ 
tive  editor  of  The  Sacra¬ 
mento  (Calif.)  See, 
managing  editor  of  the 
Chicago  Sun-Times,  and 


president  of  the  Ameri¬ 
can  Society  of  Newspa¬ 
per  Editors,  will  teach 
seminars  on  ethics,  di¬ 
versity,  writing,  and 
leadership.  He  will  join 
the  institute  in  April. 


The  Freedom  Forum  in 
Arlington,  Va.,  honored 
Trevor  R.  Brown,  dean 
of  the  school  of  jour¬ 
nalism  at  Indiana  Uni¬ 
versity  in  Bloomington, 
as  the  Freedom  Forum 


I  Journalism  Adminis¬ 
trator  of  the  Year  for 
2001.  Brown  was 
presented  with  a  medal 
and  $10,000,  and  Indi¬ 
ana  University  received 
a  $10,000  grant. 
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Death  of  Robert  Richardson,  an  accidental  pioneer  of  diversity, 
recalls  a  time  when  newsroom  change  seemed  imminent 


Robert  Richardson  died 

three  days  before  Christmas, 
his  death  unnoted  by  the 
newspaper  industry  save  for 
a  fine  obituary  in  the  Los  Angeles  Times 
by  staff  writer  Kenneth  Reich.  Even  we 
at  E^P  somehow  dropped  the  ball  and 
let  his  passing  go  unrecorded  in  our 
obituaries  column. 

But  perhaps  it  is  more  fitting  to  recall 
Richardson  in  this  space.  Certainly,  the  les¬ 
sons  that  papers  can  draw  from  his  life  are 
in  the  end  far  more  enduring  than  Richard¬ 
son’s  own  fleeting  news¬ 
paper  journalism  career. 

A  high-school  dropout, 

Richardson  at  24  was  work¬ 
ing  as  a  classified  ad  mes¬ 
senger  at  the  L.A.  Times  in 
the  summer  of 1965  when 
he  heard  the  first  police 
reports  of  the  Watts  riots. 

He  hurried  to  the  heart  of 
the  action  and  began  phon¬ 
ing  accounts  in  to  the  rewrite  desk. 

It  wasn’t  just  that  Richardson  was 
first  on  the  scene.  More  tellingly,  this 
unschooled  messenger  was  the  only 
African-American  employee  the  L.A. 
Times  had  to  cover  race  riots  that  killed 
35  and  convulsed  the  city  for  six  days. 

He  proved  himself  under  fire.  Bill 
Thomas,  the  city  editor  at  the  time, 
recalled  in  the  L.A.  Times  obit  that 
Richardson  “wrote  some  perceptive 
pieces.”  He  immediately  demonstrated 
an  elan  right  out  of  “The  Front  Page” 
era  of  journalism:  Lest  violent  mobs  get 
suspicious  of  the  fellow  spending  so  much 
time  talking  in  phone  booths,  Richardson 
would  occasionally  poke  his  head  out  and 
shout,  “Bum,  baby,  bum”  —  the  Watts- 


Last  year, 

39%  of  daily 
newspapers 
were  just  like 
the  ‘L.A.  Times’ 
in  1965. 


born  riot  slogan  he  is  credited  with  first 
reporting. 

His  coverage  helped  win  the  L.A.  Times 
a  Pulitzer  Prize,  but  the  very  month  it  was 
awarded,  Richardson  was  fired  as  a  re¬ 
porter  trainee  because  of  a  misdemeanor 
charge  that  was  later  dropped.  He  was 
eagerly  snapped  up  by  LA.  radio  and  TV 
stations,  which,  like  big-city  broadcasters 
across  the  nation,  realized  that  the  long 
hot  summers  of  the  1960s  dramatized  the 
need  to  get  black  and  brown  voices  on  the 
air.  But  success  eluded  this  accidental 

pioneer:  Richardson’s  ca¬ 
reer  foundered  on  a  drink¬ 
ing  problem  he  would  not 
lick  until  he  had  lived  52 
of  his  59  years. 

What  explains,  though, 
the  conduct  of  the  news¬ 
paper  industiy?  Where 
broadcast  news  acted 
with  the  urgency  this  mo¬ 
ment  in  history  demand¬ 
ed,  newspapers  instead  spent  the  next 
decade  complacently  making  excuses.  By 
the  time  newspapers  got  serious  about 
diversity,  they  found  themselves  chasing 
the  nation’s  new  demographics.  So  now, 
in  an  America  where  racial  and  ethnic 
minorities  make  up  28%  of  the  general 
population,  people  of  color  hold  just 
11.85%  of  newsroom  jobs  at  daily  papers. 
Last  year,  39%  of  daily  newspapers  were 
just  like  the  L.A.  Times  in  1965:  They 
didn’t  employ  a  single  black  journalist. 

Robert  Richardson  the  young  messen¬ 
ger  reacted  to  word  of  the  Watts  riots 
with  a  journalist’s  speed  and  intensity. 
Three  and  a  half  decades  later,  news¬ 
papers  must  bring  the  same  urgency  to 
the  work  of  diversifying  their  newsrooms. 
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Is  anyone  making  money 
on  the  Web?  Or  about  to? 
Surprise:  the  answer  is  yes. 


Tony  Ridder  was  jubilant.  The  head 
of  media  giant  Knight  Ridder  stood  at 
a  lectern  in  an  ornate  ballroom  at  the 
Plaza  Hotel  in  New  York  and  looked 
out  over  the  assembled  crowd  of  Wall  Street 
analysts.  Then  he  announced  that  newspapers 
have  weathered  the  Internet  storm.  “The  In¬ 
ternet  is  not  eating  our  lunch,”  Ridder  told  par¬ 
ticipants  in  Credit  Suisse  First  Boston’s  Media 
Week  conference  in  early  December.  “Advertis¬ 
ers  have  told  us  the  Web  alone  is 

not  enough  for  them.  The  Web  provides  a  tool,  but  it  is 
supplementary.” 

The  Net  may  be  ancillary  for  advertisers  —  but  it 
remains  downright  incendiary  for  newspaper  companies 
because  it  burns  up  cash.  KnightRidder.com,  Bidder’s  own 
online  subsidiary,  lost  $46  million  last  year,  according  to 
figures  the  company  released  last  Wednesday.  Less  than 
two  weeks  after  Ridder  spoke  at  the  Plaza  Hotel  confer¬ 
ence,  the  online  division  cut  68  positions  —  about  16%  of 
its  work  force  —  in  an  attempt  to  stanch  the  bleeding. 

And  it’s  not  just  Knight  Ridder.  Almost  every  large 
American  newspaper  company  is  finding  the  Net  a  money¬ 
losing  proposition.  Despite  statistics  showing  that  online 
advertising  is  growing  rapidly,  that  page  views  have  leaped  to 
unprecedented  levels,  and  that  the  dot-com  demolition  derby 
is  not  wrecking  havoc  on  newspaper  Web  sites,  the  bottom 
line  is  that  being  on  the  Net  is  costing  America’s  newspapers 
plenty  of  money. 


“The  Internet,”  says  Tony  Ridder,  “is  not  eating  our 
lunch.”  But  is  it  picking  his  pocket? 
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The  Net  may  not  be  eating  anyone’s  lunch, 
but  it  is  picking  their  pockets. 

New  York  Times  Digital  (NYTD)  —  which 
includes  The  New  York  Times  on  the  Web 
and  The  Boston  Globe’s  boston.com  —  lost 
$46.2  million  over  the  first  nine  months  of 
the  year.  Tribune  Co.  pegged  losses  at  its 
online  newspapers  at  $50  million  for  the 
year.  Belo,  parent  of  The  Dallas  Morning 
News  and  several  other  papers,  projected 
a  $l6-million  cash-flow  loss  from  its 
interactive  operations  last  year.  The 
E.W.  Scripps  Co.  projected  a  $12-million 
cash-flow  loss  on  its  Web  sites  in  2000. 

And  while  Dow  Jones  &  Co.  Inc.,  the 
only  major  American  newspaper  compa¬ 
ny  to  successfully  charge  for  its  content 
on  the  Net,  reported  that  its  electronic- 
publishing  efforts  posted  a  $37-niillion 
profit  in  the  first  nine  months  of  the  year,  a 
spokesman  later  revealed  that  the  firm  had 
bundled  its  newspaper  Web  site  profit- 
and-loss  numbers  with  revenue  from  the 
company’s  other  financial  sites.  Even  with 
500,000  paid  subscribers  (WSJ.com  claims 
to  be  the  largest  paid  subscription  site  on  the 
Web),  The  Wall  Street  Journals  Net  outpost 
offers  a  distressingly  familiar  stoiy.  “It’s  in 
the  red,”  says  spokesman  Dick  Tofel.  “We’ve 
always  been  totally  clear  on  that.” 

And  the  news  may  be  getting  worse  before 
it  gets  better.  Although  2000  ended  with  an 
online  bang  —  a  record  $10.8  billion  in 
e-shopping  sales  during  the  holiday  season 
(up  54%  from  1999)  —  the  last  few  months 
were  particularly  tough  for  newspapers  on 
the  Web.  Like  Knight  Bidder,  Tribune  Inter¬ 
active  slashed  its  staff  (by  80  positions,  or 
about  12%  of  its  work  force).  NYTD  cut  69 
«  positions  — 17%  of  its  staff  —  and  ended  its 
j  joint  newsroom  with  TheStreet.com,  a  Web 
“  site  that  covers  business  news. 

>  Industry  leaders  do  not  expect  things  to 
“  brighten  up  for  a  while.  “We  still  are  project- 
I  ing  aggressive  growth  on  the  revenue  side,” 

<  says  KnightRidder.com  President  Dan 
I  Finnigan.  “But  we  have  seen  declines  in 
i  revenue  against  expectations  starting  in 


mid-November.  We  do  think  the  first  half 
of  this  year  is  going  to  be  more  difficult  than 
we  anticipated.”  And,  reports  Ellen  Taus, 
NYTD’s  chief  financial  officer,  her  Web  sites 
saw  dot-com  advertising  —  which  had 
accounted  for  33%  of  online  advertising 

revenue  —  drop  by  more  than  a 


“We  are  absolutely 
focused”  on  making 
money  within  the 
next  two  years. 

ELLEN  TAUS 

New  Ytrkfiflies  Digital 


third.  “Our  revenue  growth  in  the  fourth 
I  quarter  did  slow,”  she  says  (figures  will  be 
released  shortly).  She,  too,  suggests  that 
papers  will  be  hard  pressed  to  make  much 
i  money  on  the  Web  this  year, 
i  Yet  a  series  of  conversations  with  Web 

i  managers  and  executives  at  newspapers  and 
j  chains  around  the  country  reveals  some 
I  interesting  patterns  for  profitability. 

I  •  In  the  short  term,  the  online  tortoises 
!  are  beating  the  Net  hares.  Several  newspaper 
i  firms  that  refused  to  engage  in  a  spending 
!  war  with  cash-crazed  dot-com  competitors 
i  have  found  that  their  stingy  approach  is 
j  paying  off  —  and  that  their  Web  sites  are 
!  either  profitable  or  extremely  close  to 
I  profitability  right  now. 
i  •  Small  and  steady  so  far  has  beaten  big 
I  and  trendy.  Newspapers  in  less-cluttered 
i  markets  have  been  able  to  seize  their  online 
turf.  And  some  of  these  newspaper  sites  are 
growing  rapidly  even  as  the  economy  cools. 

•  Newspapers  have  realized  that  being 
j  successful  on  the  Net  requires  more  than 
I  simply  dumping  their  print  versions  onto 
Web  sites.  They  are  moving  to  make  their 
Net  operations  independent  businesses  that 
i  seek  out  different  readers  and  different 
j  advertisers  —  and  actually  have  arm’s-length 
!  relationships  with  the  ink-on-paper  dailies 


that  are  still  supplying  the  bulk  of  their 
content 

•  Finally,  some  experts  think  the 
destruction  of  the  dot-coms  offers  an 
opportunity  for  newspaper  companies.  “If 
you  look  at  the  context,  it  seems  to  me  that 
they  should  be  putting  more  money  in,”  says 
Tom  Eisenmann,  an  assistant  professor 
at  Harvard  Business  School.  “Most  on¬ 
line  newspapers  are  actually  vmder- 
spending  in  terms  of  attracting  viewers. 
You’ve  just  got  to  have  the  guts  to  get 
beaten  up  by  Wall  Street” 

Here  are  some  dispatches  from 
the  front  lines,  arranged  from  still- 
in-the-red  to  no-longer-profit- 
challenged: 

KNIGHT  BIDDER:  CLASSIC  COKE 

Though  he  foresees  tough  slogging  in  the 
months  ahead,  KnightRidder.com’s  Finni¬ 
gan  remains  bullish  on  the  Web.  He  insists 
that  KnightRidder.com  will  get  to  profitabili¬ 
ty  in  2002  —  well,  at  the  very  end  of  the  year, 
anyway.  The  final  months  of 2002  will  show 
run-rate  profitability,  he  believes,  but  the 
year  as  a  whole  may  still  show  a  loss. 

“We  could  make  this  business  profitable  in 
less  than  two  years,”  he  says.  “TTie  question  is 
whether  that’s  the  ri^t  thing  to  do.  That’s 
the  judgment  call  we  have  to  make.  What’s 
the  appropriate  level  of  investment  for  what 
period  of  time?” 

Finnigan  believes  that  newspapers  — 
which  routinely  pump  out  between  20  and 
30  cents  of  profit  for  every  dollar  of  revenue 
—  offer  the  “patient  capital”  for  success  on 
the  Net  And  he  believes  that  the  implosion 
of  the  dot-coms  is  a  good  thing,  because  it 
removes  the  pressure  of  weU-fimded  rivals 
that  had  sparked  a  Net  spending  war. 

“In  almost  every  aspect  of  building  this 
business,”  he  observes,  “all  those  fly-by-night 
dot-coms  were  creating  a  lot  of  noise  —  noise 
making  it  more  difficult  to  hire  the  best 
talent,  noise  making  it  more  difficult  to  at¬ 
tract  a  larger  share  of  advertising,  noise 
making  it  harder  to  attract  partnering  deals. 
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To  have  been  silent  during  that  noise- 
making  period  probably  really  would  have 
hurt  us.  We  don’t  need  to  spend  so  much 
money  now.  The  elimination  of  a  lot  of  the 
noise  —  the  clearing  of  the  landscape  — 
makes  it  easier  to  do  business. 

“All  of  a  sudden,  we’re  not  the  boring  old 
companies  that  don’t  get  it.  We’re  the  smart 
brick-and-click  companies.  And  we  think 
that  there  are  some  great  opportunities 
with  the  demise  of  dot-com  advertising.” 

Finnigan  cites  two  areas  where 
KnightRidder.com  will  concentrate  in 
the  coming  year. 

The  first  is  using  Net  search  capability’  to 
attract  local  retail  advertising.  “We  think 
that  there  are  some  great  opportunities 
with  the  demise  of  dot-com  advertising  to 
put  in  its  place  local  price-point  advertising 
—  bundled  w’ith  the  newspaper.”  Many  cus¬ 
tomers  are  nervous  about  buying  merchan¬ 
dise  sight  unseen  on  the  Web  and  are  tired 
of  returning  items.  “They  want  to  search  for 
products  for  sale  two  to  three  miles  from 
their  house,”  Finnigan  asserts.  “In  our  in 
dustry,  no  one’s  effectively  built  a  local 
product-price-search  feature.” 

The  second  is  recruitment. 

Finnigan  believes  that  an  increas¬ 
ing  amount  of  the  “help  wanted” 
advertising  spending  will  migrate 
to  the  Web.  That’s  why  Knight 
Ridder  and  Tribune  joined  to 
purchase  CarecrBuilder.com. 

Though  that  service  has  just  an 
8%  market  share  (compared  with 
Monster.com’s  24%)  and  loses  money, 
Finnigan  believes  that  revenue  will  expand 
dramatically  as  the  two  newspap)er 
companies  roll  out  the  service. 

He  notes  that  market  research  shows 
80%  of  job-seekers  w'ant  to  stay  where  they 
live  —  so  they  don’t  need  to  search  for  jobs 
on  a  national  pasting  board.  “Before  you 
know'  it,”  he  predicts,  “you  guys  are  going  to 
be  writing  about  how  Monster  is  being 
nipp)ed  in  our  local  markets.” 

And  he  offers  another  prediction  for  the 
future.  Despite  newspapers’  traditionally 
high  profit  margins,  he  thinks  the  Net  will 
ultimately  beat  them  —  and  that  Knight- 
Ridder.com  will  be  there  to  reap  the 
rew'ards.  “There’s  going  to  be  a  Coke  and  a 
Pepsi,”  he  declares.  “There  won’t  be  an  R.C. 
Cola.  The  Coke  is  going  to  have  margins  the 
newspapers  have  never  seen.  In  our  local 
markets,  we  w'ill  be  the  Coke.” 

BOUNDING  FORWARD  IN  MAINE 

MaineToday.com  —  the  online  operation 
of  the  Portland  Press  Herald  and  others  in 
the  Blethen  Maine  Newspapers  group  —  is 
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not  yet  profitable,  but  it  is 
defying  the  dot-com  bust-up 
that  has  shaken  many  news¬ 
papers.  “’iVe  had  our  strongest 
sales  month  ever  in  December,’ 
says  Joe  Michaud,  president  of 
MaineToday.com. 

Michaud  claims  his  goal  is  not  to 
become  immediately  profitable.  “A  lot  of 
organizations  like  us  could  be  profitable,” 
he  observes,  “but  w'e’d  be  harming  ourselves 
in  the  long  term  because  we  would  not  be 
investing  in  marketing.  The  smart  organi¬ 
zations  are  making  the  decision  to  reinvest 
—  which  equals  not  profitable  —  to  seize 
the  local  market.” 

MaineToday.com  has  identified  local 
advertising  categories  where  it  thinks  it  can 
squeeze  more  dollars  out  of  the  Web  this 
year.  For  instance,  the  site  is  promoting  a 
user-friendly  service  that  will  allow  tourists 
to  book  hotel  rooms  for  the  summer  season. 
And  it  has  rolled  out  a  wedding  planner 
around  which  it  will  sell 
advertising.  In  addition. 


Michaud  has  created 


Many  could  be 
profitable,  “but  we’d 
be  harming  ourselves 
in  tbe  longterm.” 

JOE  MICHAUD 
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several  joint  ventures  with  local  radio 
stations. 

Profits,  Michaud  says,  will  come  soon. 
“This  is  the  year  we’re  going  to  make  a  lot  of 
progress  toward  that,”  he  notes.  But,  he 
cautions,  “We’re  still  building  this  business 
one  dollar  at  a  time  —  and  we  don’t  see  that 
changing  any  time  soon.” 

WIRED  WASHINGTON 

The  interactive  division  of  The 
Washington  Post  is  not  profitable,  says 
spokesman  Don  Marshall  —  and,  atypically 
for  this  normally  frank  newspaper,  he 
won’t  even  make  a  spjecific  prediction  as  to 
when  it  will  be  profitable,  saying  only,  “We 
exp>ect  to  be  over  the  next  few  years.  Our 
revenue  is  grovring  at  a  strong  rate.” 

The  Post  has  300  p)eople  working  on  its 
Web  opjeration,  and,  despite  the  current 
economic  slowdown,  has  no  plans  for  any 
layoffs.  “We  have  both  a  local  and  a  nationeil 
audience  —  despite  no  national  marketing,” 
Marshall  says.  What’s  more,  he  adds,  wash- 
ingtonpx)st.com  receives  a  nice  chunk  of 
national  advertising  from  companies  that 
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seek  to  influence  the  nation’s 
decision-makers.  For  in¬ 
stance,  the  Ford  Motor  Co. 
took  advertisements  on  the 
W'eb  site  throughout  the  recent 
imbroglio  over  the  safety  of  its  Ex¬ 
plorer  sp)ort  utility  vehicle,  in  part  because 
Washington  is  the  center  of  political  pwwer. 

The  Post's  Web  site  also  sells  advertising 
around  a  pxjpular  pxjlitical  newsletter  it 
sends  out  via  e-mail  and  is  currently 
developing  several  other  e-mail  advertising 
products.  In  addition,  it  is  working  with 
partners  to  deliver  washingtonp)ost.com 
stories  to  Palm  Pilots  and  other  handheld 
dev’ices.  And  while  the  Post  invests  in  tech¬ 
nology  that  extends  the  reach  of  the  news,  it 
is  also  working  to  simplify  its  site.  “This  is 
the  Web,”  Marshall  says.  “People  have  very 
short  attention  spans.  If  they  can’t  get  your 
site  fast,  theyll  go  somewhere  else.” 


NEW  YORK  STATE  OF  MIND 

The  past  year  was  a  roller  coaster  for 
NYTD.  Early  on,  flush  with  dot-com  pride, 
its  parent  New  York  Times  Co.  announced 
that  it  would  offer  the  digital  unit  as  a 
tracking  stock  —  a  move  that  at  the  time 
seem  destined  to  raise  hundreds  of  millions 
of  dollars.  By  the  summer,  as  it  became 
clear  the  Web  would  require  a  longer  run 
to  profitability,  the  deal  was  off  the  table. 

Still,  NYTD  says  it  is  focused  on  making 
money  within  two  years.  “We  are  absolutely 
focused  on  doing  that,”  says  Ellen  Taus, 
chief  financial  officer  of  the  unit.  And,  she 
notes,  The  New  York  Times  on  the  Web  is 
one  of  the  few  newspap)er  Web  sites  that 
requires  users  to  register  to  get  its  content, 
giving  the  company  a  veiy  valuable  com¬ 
modity:  a  subscriber  list  of  more  than  14 
million  p)eople.  Some  of  those  registrants 
indicate  that  they  are  willing  to  receive 
e-mail  messages  from  the  Times  Co.  — 
and  it  sells  those  names  to  advertisers. 

“We  have  one  of  the  biggest  and  best 
lists,”  she  says.  “I  think  the  principles  that 
help  media  in  general  make  a  profit  apply 
to  the  Web.  It’s  about  aggregating  an 
audience  that  advertisers  want  to  reach.” 

ST.  LOUIS  HAS  THE  BIG  MO’ 

Pulitzer  Inc.,  the  St.  Louis-based 
newspaper  cheiin,  recently  turned  its  major, 
unprofitable,  Web  sites  into  stand-alone 
subsidiaries.  “Newspapers’  first  inclination 
was  to  just  put  the  newspaper  online,  but 
that  doesn’t  fit  the  Internet  environment,” 
says  Colette  Hogan,  president  of 
postnet.com,  the  online  operation  associat¬ 
ed  with  the  St.  Louis  Post-Dispatch. 

So  postnet.com  is  now  an  independent 
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subsidiaiy  of  Pulitzer  —  and  independent  of 
the  Post-Dispatch  newspaper.  “We  do  have 
Post-Dispatch  content  on  our  site,  but  we 
have  content  from  35  other  providers  as 
well,”  she  says. 

Hence,  Hogan  reports,  the  Web  site  does 
not  have  to  embargo  stories  to  avoid  compet¬ 
ing  with  the  morning  paper.  “We  really 
wanted  to  realize  the  full  value  and  possibili¬ 
ty  of  the  Internet  and  not  to  limit  the  possi¬ 
bilities  of  what  we  can  become,”  she  explains. 

To  bolster  revenue,  Hogan  has  created  a 
recruiting  partnership  with  the  regional 
chamber  of  commerce.  And,  on  Valentine’s 
Day,  the  site  is  rolling  out  AdOne’s  new  per- 
sonal-ad  service  that  offers  added  value  to 
users  because  it  allows  for  conducting  back¬ 
ground  checks  on  potential  dates. 

But  it  will  take  a  while  for  post- 
netcom  to  get  into  the  black.  “We 
are  still  in  the  investment  mode,” 

Hogan  admits.  “We  do  not  expect 
to  be  profitable  in  2001.” 

ADVANCE  AT  OWN  RISK 

Advance  Internet  may  have  the 
most  rigid  separation  between  its 
newspapers  and  its  Web  sites.  “Advance  is 
probably  the  most  radical,”  says  Clark 
Gilbert,  a  Harvard  Business  School  doctoral 
candidate  who  has  written  his  dissertation 
on  newspapers  and  the  Web.  “You  call  up 
their  newspaper,  and  they  don’t  even  know 
the  phone  number  of  the  Web  site.”  Yet 
Gilbert  also  believes  that  this  formal 
separation  can  result  in  more  innovation 
and  higher  local  penetration. 

Advance  Internet  executives  declined  to  be 
interviewed  for  this  article,  and  the  company 

—  privately  owned  by  the  Newhouse  family 

—  is  not  required  to  report  on  profits  and 
losses  at  any  of  its  properties.  But  Fred  Tuc- 
cillo,  president  and  CEO  of  New  Jersey  On¬ 
line  (Advance  Internet’s  largest  site),  agreed 
to  discuss  his  operation,  which  purchases 
content  from  seven  Advance  newspapers. 

New  Jersey  Online  (http: / /www.nj.com) 
employs  half  a  dozen  people  to  sell  ads  for 
the  Web  —  through  special  marketplace  sec¬ 
tions  and  section  sponsorships.  Some  of 
these  relationships,  Tuccillo  notes,  are  quite 
large,  amounting  to  six-figure  advertising 
buys.  “We  are  generating  an  independent  ad¬ 
vertising  revenue  stream,”  Tuccillo  says. 
"That’s  where  we  think  we’re  really  making 
our  mark  and  will  ultimately  be  the  key  to 
business  success  in  the  future.  We’re  on  the 
path  to  be  profitable  in  the  very  near  future.” 

New  Jersey  Online  also  offers  features 
people  will  never  see  in  the  local  papers, 
such  as  a  beach  cam.  And  it  has  joined  with 
Career  Innovations  to  sponsor  both  virtual 


I  and  physical  job  fairs,  extending  the  reach 
j  ofits  recruitment  advertising, 
i  Tuccillo  says  the  site  took  a  tiny  hit  from 

the  dot-com  shakeout  —  losing  a  few  banner 
and  tile  ads  —  but  it  was  not  a  big  chunk  of 
the  business.  And,  he  says,  though  the 
dot-coms  have  been  going  south,  people 
have  continued  to  migrate  to  the  Web. 
Current  numbers  indicate  that  New  Jersey 
Online  attracts  35  million  page  views  and 
690,000  different  users  every  month. 

“We’re  on  a  path  to  be  profitable  in  the 
very  near  future,”  he  says.  “The  Newhouses 
believe  strongly  in  creating  brands  —  and 
in  creating  new  Internet  brands  that  over 
time  have  value.  This  is  a 
company  that  has  a 


very  strategic  view  of  things.  The  time  frame 
in  which  these  businesses  are  evaluated  and 
planned  is  long  term.” 

BEEREAUSTIC 

Ralph  Frattura,  new-media  manager 
for  The  Sacramento  (Calif.)  Bee,  has  a  new 
answer  to  the  profitability  question.  “If  you 
had  asked  me  two  years  ago,  I  would  have 
been  pretty  itchy,”  he  says.  “But  we  ran 
virtually  at  break-even  in  2000,  and  we 
expect  to  be  profitable  this  year.”  He  explains 
sacbee’s  (http://www.sacbee.com)  success  as 
a  result  of  both  strategy  and  luck. 

“The  McClatchy  Company  is  pretty  smart 
about  how  it  puts  its  dollars  down  and  how 
aggressively  to  move  on  opportunities,” 
Frattura  observes.  “We’ve  always  built  our 
expansion  on  a  clear  sign  of  the  ability  to  pay 
for  it.”  Also,  he  adds,  the  Bee  has  not  had  to 
make  major  investments  in  its  own  Net 
servers,  because  all  of  McClatchy’s  news¬ 
papers  are  hosted  by  the  company’s  Nando 
Media  unit  in  Raleigh,  N.C.  (In  the  early 
days  of  the  Web,  The  Nando  Times  was  a 
major  news  service,  going  head-to-head  with 
CNN  and  MSNBC,  but  McClatchy  decided  it 
couldn’t  compete  with  the  marketing  savvy 
of  those  giant  firms  and  transformed  the 
op)eration  into  a  more  modest  in-house 
technical  arm  for  its  newspapers.) 

Frattura  notes  that  luck  also  played  a  part 
in  the  Bee's  success  on  the  Web.  The  paper 
found  itself  in  the  lead  in  the  Sacramento 
market  without  too  much  investment.  “We 


“Still  in  the  invest¬ 
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ment  mode,”  we 
“do  not  expect  to  be 

profitable  in  2001.” 

COLEHE  HOGAN  g 

President,  postnet.com  1 
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really  did  not  have  the  bricks-and-mortar 
competitors,”  he  says. 

Sacbee  offers  all  sorts  of  items  that  don’t 
appear  in  the  paper  —  including  a  small  but 
popular  movie  club  (“In  the  big  picture,  it’s  a 
pretty  small  picture,”  Frattura  says  of  the 
movie  club,  “but  it  makes  a  little  bit  of 
I  money.”)  As  for  the  results  of  the  dot-com 
shakeout,  Frattura  is  explicit:  it  doesn’t  con¬ 
cern  him.  “We  weren’t  drinking  when  every¬ 
one  else  was,  so  we  shouldn’t  be  hung  over.” 

PITTSBURGH  PIRATES  PROFITS 

“Yes,  we  are  profitable  —  moderately  prof¬ 
itable,  not  hugely,”  says  Debra  Alward,  direc¬ 
tor  of  new  media  for  the  Pittsburgh  Post- 
Gazette.  “The  biggest  way  that  we  do  it  is  we 
control  costs.  We  did  not  invest  millions  of 
dollars  at  the  height  of  the  dot-com  frenzy.” 

Though  post-gazette.com  boasted 
545,000  unique  users  and  10.7  million  page 
views  a  month  late  last  year,  the  site  employs 
only  eight  people.  Almost  all  advertising  on 
the  site  is  local,  she  reports.  And,  as  a  non- 
chain  operation  (its  parent  Blade  Commu¬ 
nications  owns  only  The  Blade  in  Toledo, 
Ohio),  the  Post-Gazette  has  been  able  to 
slowly  assess  the  market.  “We  have  the 
luxuiy  of  watching  what  everyone  else  does,” 
AlwEird  says.  “We  have  avoided  excessive 
partnering.  And  we  are  very  careful  about 
falling  in  love  with  toys.  We  get  all  the  same 
vendor  calls  that  everyone  else  gets.” 

The  biggest  task  the  Web  site  faces, 

I  Alward  says,  is  to  differentiate  itself  from  the 
I  daily  newspaper,  and  for  that  reason  it  has 
emphasized  adding  interactive  features  to 
the  site.  For  the  coming  year,  the  Web  site  is 
“projecting  fairly  aggressive  revenue  increas¬ 
es  and  our  margin  —  if  you  want  to  call  it 
that  —  will  increase  slightly,”  Alward  reports. 
“We’re  not  the  flashiest  site.  We’re  not  the 
flashiest  organization.  But  we  keep  going  — 
and  we’re  not  laying  people  off” 

MILE  HIGH  MIRACLE  IN  DENVER 

Their  Web  sites  overall  are  making  money, 
“and  The  Denver  Post  on  the  Web  is  very 
profitable,”  crows  Eric  Grilly,  vice  president 
of  interactive  media  for  MediaNews  Group 
Inc.,  which  controls  50  dailies  in  clusters 
around  the  country.  “We’ve  been  a  little  slow¬ 
er  than  many  people  in  investing  —  but  we’re 
also  not  laying  off  17%  of  our  staff.” 

MediaNews  hosts  all  ofits  newspaper  Web 
sites  in  Denver  —  allowing  the  company  to 
handle  most  technical  issues  with  a  staff  of 
just  27  people.  “This  allows  the  local  paper 
to  focus  on  sales,  marketing,  and  revenue 
generation,”  Grilly  says.  Though  he  won’t 
reveal  specific  numbers,  Grilly  asserts  that 
Denver-Post.com  reported  revenue  growth 
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of 260%  in  2000  over  1999.  And,  in  the  Los 
Angeles  market,  revenue  at  MediaNews  Web 
sites  ramped  up  200%. 

For  now,  Grilly  is  focusing  on  rolling  out 
services  for  people  who  need  continual  easy 
access  to  news.  “We’re  pursuing  personaliza¬ 
tion  —  providing  content  to  users  when  th^ 
want  it,  where  they  want  it,  and  how  they 
want  it,”  he  says.  Denver  will  introduce  this 
kind  of  personalized  delivery  in  March,  with 
Los  Angeles  and  Alameda  following. 

MediaNews  also  invested  in  an  online 
recruitment  tool  called  Employment  Wizard, 
which  it  has  unleashed  in  the  San  Francisco 
Bay  Area,  Los  Angeles,  and  Denver. 
“Employment  Wizard  has  been  easily  the 
best  performing  online  asset  we  have,”  says 


recognized  that  profits  on  the  Web  will  be 
!  tight  — and  that’s  why  they’ve  cut  their  work¬ 
forces.  “They  tried,  they  gave  it  their  best 
I  shot,  and  they  found  it’s  hard  to  make  money 
j  on  the  Internet,”  says  Michael  Beebe,  pub¬ 
lishing  analyst  for  Goldman  Sachs. 

Beebe  fears  that  even  with  KnightRidder 
and  Tribune’s  purchase  of  CareerBuilder, 
newspaper  companies  have  been  cavalier 
i  about  classifieds  on  the  Web  —  giving 
I  massive  job-listing  site  Monster.com  too 
much  of  a  headstart.  The  goliath  has  a 
20%  operating  margin  and  expects  to  take 
i  in  $670  million  in  revenue  this  year, 
according  to  the  analyst.  “The  capital 
required  for  CareerBuilder  to  catch 
!  Monster  is  substantial,”  he  says.  “They’ re 


industry’s  future  on  the  Web  is  bright  — 
despite  the  lack  of  returns  so  far. 

“Definitely  there’s  a  correction  going  on, 
and  definitely  these  companies  overspent,” 
he  says.  “But  this  is  a  business  where  scale 
makes  it  profitable.  The  dilemma  is  that 
you’ve  got  to  have  a  product  that  evolves  and 
develops  md  interacts  with  the  reader.” 
Gilbert  believes,  for  example,  that  relatively 
passive  banner  ads  —  which  simply  urge  the 
reader  to  click  on  them  —  wiU  probably  be 
supplanted  by  more  exciting  and  interactive 
approaches. 

In  a  secret  presentation  at  the  Credit 
Suisse  First  Boston  conference  last  month, 
Gilbert  discussed  his  research  with  top  news¬ 
paper  executives.  Citing  data  about  the  reach 


Peter  Bernhard,  MediaNews  vice  president 
for  business  development. 

Despite  his  company’s  reputation  for 
tightly  controlling  costs,  Grilly  is  bullish 
on  the  Net  “We  expect  investment  to  be  in¬ 
creasing,”  Grilly  says.  “We  are  starting  to  see 
real  revenue  dollars.  And  I  think  there’s  far 
more  revenue  to  be  made  in  the  long  term.” 

SO  BRIGHT  YOUU  NEED  SHADES? 

So  what  sense  can  we  make  of  all  this? 
Wall  Street  analysts  say  newspapers  have 


1  starting  pretty  late  in  the  game.” 

Still,  Beebe  notes  that  newspapers  contin- 
!  ue  to  gamer  high  revenue,  so  they  have  the 
!  power  to  stomach  some  losses  as  they  invest 
[  in  the  Web.  “You’d  almost  want  to  see  news- 
i  papers  investing  more  right  now  rather  than 
i  less,”  he  says.  “They  can  survive  this  and 
^  emerge  stronger  on  the  other  side  of  it” 
Gilbert,  the  Harvard  doctoral  candidate 
!  who  has  spent  two  years  intensively  studying 
the  newspaper  response  to  the  disruptive 
technology  of  the  Net,  believes  that  the 


I  and  growth  of  readership  and  revenue  at 
sites  that  have  expanded  their  interactivity 
and  content,  he  urged  the  execu¬ 
tives  to  ignore  short-term 
pressure  over  profits  from 
analysts  and  investors. 

“The  idea  that  online 
advertising  is  going  away 
is  just  bunk,”  Gilbert 
insists.  “I  think  the  Inter¬ 
net’s  a  year  or  two  away 
from  really  paying  off.  (1 
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Watching  the  money  flow: 
Lee’s  Greg  Swanson  in 
Bismarck,  N.D.,  on  the  banks 
of  the  Missouri  River 


Special  sections 
on  the  Web  don’t 
get  tossed  out 
with  the  trash 

BY  WAYNE  ROBINS 


Newspapers  can’t  make 
money  from  advertis¬ 
ing  on  the  Internet? 
Don’t  tell  that  to  Lee 
Enterprises  Inc.  and  CityXpress. 
Lee,  a  media  company  with 
newspapers  in  nearly  two  dozen 
small  and  midsize  markets  in  the 
Midwest  and  West,  claims  sur¬ 
prisingly  stout  revenue  from  ad 
sales  in  its  online  special  sec¬ 
tions,  using  platforms  and  even 
content  from  e-commerce  spe¬ 
cialists  CityXpress. 

Lee  sells  six  annual  special  sections  to 
advertisers  in  local  markets:  Home  &  Gar¬ 
den;  Health  &  Wellness;  Sports  &  Fitness; 
Dining  &  Entertainment;  Travel  &  Leisure; 
and  Professional  Services.  Though  each 
newspaper  also  runs  print  versions  of  these 
special  sections,  the  advantage  of  the  on¬ 
line  sections  is  that  they  don’t  get  tossed 
out  or  recycled.  They  stay  online  for  an 
entire  year,  with  content  constantly  added 
and  updated  to  maintain  relevance. 

“It’s  not  just  ‘Build  it,  and  they  will  come,’” 
says  Gregory  P.  Schermer,  vice  president  of 
interactive  media  for  Lee,  headquartered  in 
Davenport,  Iowa.  “It’s  ‘Build  it,  and,  by  the 
way,  we’ll  improve  our  revenue  picture  and 
online  profit  picture  by  this  focus.’” 

To  maximize  efficiency,  Lee  uses  the 
same  display  advertising  salespeople  for 
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both  print  and  online.  “Having  display  reps 
sell  online  was  a  difficult  strategy  to  imple¬ 
ment,  but  worth  the  trouble,”  said  Greg 
Swanson,  director  of  interactive  media 
sales  for  Lee.  And  they  don’t  rely  on  banner 
ads,  but  instead  offer  a  full  array  of  ser¬ 
vices,  including  online  coupons,  directories 
to  click-and-buy,  and  product  and  services 
links.  Banners,  too. 

“It’s  a  more  sophisticated  online  prod¬ 
uct,  and  a  better  marketing  and  business 
model  for  us. ...  There  are  better 
marketing  opportunities  for 
advertisers,“  says  Swanson,  “and 
better  integration  and  utility  for 
online  users.” 

In  Lee  markets  such  as  Bis¬ 
marck,  N.D.,  or  Missoula,  Mont., 
sales  reps  have  developed  relation¬ 
ships  with  clients  that  run  much 
deeper  than  is  usually  possible  in 
larger  communities.  “If  you’re  in  a  town  like 
Bismarck,  ad  sales  is  a  service  job,  you 
know  your  clients  and  most  of  their  chil¬ 
dren,”  Swanson  says.  “Your  sales  calls  might 
be  like,  ‘George,  you  should  run  a  bigger  ad 
this  week.’  ”  The  question  is:  how  do  you 
get  “George,”  who  might  have  a  family-run 


Internet  —  instead  of,  say,  local  radio? 

First,  Lee  claims  that  the  newspaper 
Web  sites  in  most  of  its  locations  rule  their 
roosts.  “Our  newspaper  sites  are  far  and 
away  the  biggest  Web  sites  in  town,” 
Swanson  says,  “unlike,  say,  Boston  or  New 
York,  where  they’re  fighting  tooth  and  nail 
for  market  share.  ”  Swanson  says 
Missoulian.com  gets  about  3 
million  page  views  per 
month,  which  is  not  bad 


“The  advertiser 
can  quickly  see 
the  value  in  the 
proposition.” 

^  PHILDuBOiS 

^  CEO.CityXpress 


for  a  town  of  about  55,000  people  and  a 
newspaper,  the  Missoulian,  whose  daily 
circulation  is  30,364. 

SWAT’S  UP 

One  reason  for  the  success  of  the  online 
ad  sales  is  the  preparation  that  Lee  and 


Swanson  and  Lee  advertising  executive 
David  Popke  have  put  together  what  he 
calls  a  “SWAT  team”  of  sales  managers 
who’ll  descend  on  Helena,  or  Butte,  wher¬ 
ever  a  special  section  is  about  to  launch. 

On  Monday  morning,  there’s  half  a  day  of 
classroom  training,  and  then  a  team  trainer 
will  spend  the  rest  of  the  week  going  out  on 
calls  with  the  local  sales  reps.  So  even 
though  these  are  small  markets,  when  Lee 
went  into  Missoula  to  pitch  ads  for  the  first 
online  special  section,  it  sold  $70,900 
worth  of  annual  contracts.  If  it  can  match 
or  come  close  to  that  figure  with  five  other 
special  sections,  that’s  annual  gross  income 
ranging  from  $300,000  to  $400,000. 

That’s  real  money  in  Missoula.  Or  Cor¬ 
vallis,  Ore.,  where  $60,000  of  advertising 
was  sold  for  an  electronic  special  section  on 
the  Gazette-Times'  site  (http://www.gt 
connect.com).  Or  Racine,  Wis.,  where 
$53,000  in  ads  were  sold  for  one  of  The 
Journal  Times'  sites  (http://www.racine 
county.com).  Or  Winona,  Minn.,  and 
LaCrosse,  Wis.,  where  $78,000  in  ads  were 
sold  for  the  home-and-garden  section  for 
the  Winona  Daily  News  and  LaCrosse  Trib¬ 
une  (http://www.lacrossetribune.com). 


hardware  store  or  nursery,  to  buy  into  the  CityXpress  bring  to  each  of  their  markets.  I  What  makes  these  sections  sell?  “The 
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When  you  run  an  online  media  buaineas,  you  walk  a  daunting 
tightrope.  You’re  one  part  Web  developer,  one  part  publisher,  and 
orte  part  MBA.  And  you’re  working  without  a  net?  •••  Since 
1993,  InfiNet  has  been  the  Internet  partner  behind  successful 
online  publishers  nationwide.  We’re  experts  at  content  delivery 
and  applications  management  for  media  Web  sites.  Which  lets 
you  focus  on  the  parts  you’re  good  at:  creating  content  and  gen¬ 
erating  revenue.  Then  we  do  the  pwt  we’re  good  at:  making  sure 
It’s  there  every  day.  •••  Feeling  braver  now? 


content  delivery,  epplication  manayement.  iitinit  pirtiir. 
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integration  of  editorial  content  and  the 
promotional  opportunities  they’re  offering 
their  customers,”  says  Phil  DuBois,  CEO 
and  co-founder  of  CityXpress,  which  is 
based  in  Vancouver,  British  Columbia. 

“The  advertiser  can  quickly  see  the  value  in 
the  proposition.”  CityXpress  customizes  its 
platforms  to  blend  with  the  look  and  feel  of 
the  local  newspaper  Web  portal. 

The  value  that  Lee  offers  is  partly  based 
on  a  variety  of  advertising  models,  rather 
than  a  single  one.  “Coupons  work  really  well 
for  some  people,  but  for  some  they  don’t 
work,”  Swanson  says.  “Some  use  online  di¬ 
rectories,  others  don’t.  We  sell  more  than 
one  business  model  to  each  advertiser. 
Rather  than  say  to  the  advertiser,  ‘This  is  it!,’ 
we  know  that  all  these  business  models  are 
emerging,  and  we’re  agnostic  as  to  which 
ones  will  work.  Instead  of  saying,  one  of 
these  business  models  is  the  ultimate,  we’ll 
offer  them  all:  Coupons,  banner  ads,  direc¬ 
tory  listings,  and  catalog.  We  don’t  oversell 
or  overpromise  any  one,  but  we  do  offer  a 
wide  array  of  ways  to  reach  the  customer.” 

SHELL  GAME 

One  thing  that  escaped  Lee  early  on  was 
the  appetite  for  content  these  special 


sections  would  develop.  “It  started  with  us 
providing  the  [platform]  shell,  and  Lee 
providing  the  content  themselves,”  says 
DuBois  of  CityXpress.  “We  all  learned  that’s 
a  significant  challenge  for  the  smaller  news¬ 
paper  enterprises,  being  able  to  provide  suf¬ 
ficient  content  to  be  refreshed  on  a  daily 
basis.  The  Internet  is  so  demanding  that  if 
you  see  the  same  story,  you’re  not  going  to  go 
back  to  that  site  —  you’ve  lost  a  viewer.” 

Content  is  now  being  muscled  up  on 
both  ends  of  the  partnership  between  Lee 
and  CityXpress.  (Last  November,  Lee  in¬ 
vested  $1.5  million  in  CityXpress.)  CityX¬ 
press  hired  a  content  manager,  Duart 
Snow,  a  former  editor  of  Pacific  Yachting 
magazine,  to  build  a  database  of  available 
material  from  content  aggregators,  with 
the  possibility  of  adding  free-lance  writers 
with  expertise  in  various  special-section 
topics.  “Coming  out  of  the  chute,  we  want  a 
few  months’  content  to  draw  on  when  we 
launch  a  special  section,”  DuBois  said. 

Lee,  for  its  part,  has  the  modestly  sized 
staffs  of  its  own  papers  to  create  content, 
but  the  individual  papers  lack  the 
resources  to  turn  out  the  amount  of 
specialized  copy  necessary  to  deliver  the 
daily  updates,  as  well  as  the  weekly  and 


monthly  features  that  have  been  promised 
to  advertisers. 

“When  we  wanted  to  do  a  Home  & 
Garden  section  in  our  Mason  City,  Iowa, 
newspaper,”  explains  Swanson,  “all  we 
had  was  two  stories  from  Tribune  Media 
Services  before  getting  to  the  home 
classified.”  The  solution  was  right  in  front 
of  Lee’s  executives:  begin  aggregating 
content  from  all  of  their  newspapers  under 
special-section  topics,  so  that  the  Home 
&  Garden  special  section  in  Butte  could 
draw  relevant  stories  from  Davenport, 
Iowa,  Decatur,  Ill.,  or  Lincoln,  Neb. 

CityXpress,  of  course,  would  like  to  sell 
its  technology  and  content  to  other,  larger 
media  groups.  And  Lee  says  it  would  wel¬ 
come  the  addition.  “We  want  them  to  sign 
up  other  newspaper  companies,  because  if 
we  can  get  others  to  join  our 
editorial  content  within  our 
niche  sections,  it’ll  make  a 
richer  online  experience 
for  everybody,”  Swanson 
says.  And  more  news¬ 
papers  may  find  that 
their  marriages  to  the 
Internet  is  for  richer  rathe 
than  for  poorer. 
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I  BY  CHARLES  BOWEN 


you  select  a  state.  You  also  can  enter  a 
city  name  and/or  select  from  the  “When” 
menu,  searching  for  events  coming  up  any 
time  from  the  next  seven  days  to  the  next 
75  days. 

•  Category.  From  the  “Where”  list, 
select  a  region  (New  England,  South 
Central,  Pacific,  etc.).  From  the  “What” 
list,  choose  a  topic  (gardening,  music, 
children,  sports,  and  so  on).  Optionally, 
there’s  also  the  same  “When”  list 
mentioned  above. 

•  Keyword.  Enter  a  word  or  phrase 
that  appears  in  the  event’s  name  or 
description,  such  as  “jazz”  to  find  jazz 
festivals. 

Select  any  of  the  search  options,  fill 
in  all  or  some  of  the  data  boxes,  and  click 
its  corresponding  “Search”  button.  The 
site  then  summarizes  events  it  found 
matching  your  query,  with  hyperlinks 
you  can  click  for  more  details. 

Each  event  also  displays  several  edgy 

-  icons  that  are  explained 

jjjjr  on  the  results  page. 

^  Meanings  of  individual 

— '  icons  include  subjects 

such  as  “celebrity 
potential,”  “gluttony,” 
“grandma  approved,” 

“can  see  it  on  TV,”  and 
“potential  to  see  blood.” 

Other  ways  to  use  the 
site  in  your  work: 

IThe  site’s  editor  in 
chief  is  Dave  Freeman, 
who  collaborated  with 
Neil  Teplica  and  Jennifer 
Coonce  on  a  travel  writer’s 
must-have  book  called, 
“100  Things  to  Do  Before 
You  Die.”  The  list,  with 
corresponding  articles,  is 
divided  into  regions  of  the 
world  (U.S.  and  Canada, 
Latin  America,  Europe, 
Africa  and  the  Mideast, 
Asia  and  the  Pacific)  and  can  be  reached 
by  clicking  the  “100  Things  to  Do”  icon  on 
any  of  the  site’s  screens. 

2  The  “Top  10  Lists”  icon  on  any 
site  page  provides  a  collection  of 
monthly  and  seasonal  destinations,  such 
as  “the  10  best  road  trips  of  the  month,” 
“the  10  best  New  Year’s  Eve  events  in  the 
U.S.”  and  so  on. 

3  Use  the  site’s  “Archives”  link  not  only 
to  get  recent  collections  of  monthly 
“great  trip”  reports  but  also  travel  ideas 
organized  by  region.  @ 


ONLY  A  NEWSPAPER  EDITOR 
would  Start  thinking  about 
vacations  and  travel  in  the 
dark,  dead  heart  of  winter.  But 
then,  we  are  creatures  who  live  not  only 
in  the  present  moment  but  also  in  the 
moment  of  several  months  hence.  If  we 
were  not  meant  to  live 
thus,  why  would  there 
be  planning  meetings? 

But,  of  course,  there’s 
a  problem  with  trying 
to  plan  all  those  great 
spring  feature  stories 
and  columns  right  now. 

The  rest  of  the  world  is 
still  rather  grouchy  on 
the  subject  of  travel.  It 
is  to  them,  after  all,  still 
a  time  for  hibernation. 

Fortunately,  on  the 
Web,  it  can  be  any 
season  you  want  it  to 
be.  Your  fellow  Netizens 
are  ready  to  talk  travel 
whenever  you  need  to, 
and  a  clever,  lively,  new 
events  site  can  help 
your  travel-story  plan¬ 
ning  with  subjects  here 
and  overseas.  It  doesn’t 
hurt  that  it’s  also  a  fun  site  to  surf,  a  re¬ 
source  you  can  share  with  your  readers.  Or 
if  you’re  feeling  a  little  grouchy  yourself, 
keep  it  a  secret,  and  let  them  think  you’re 
some  kind  of  global  guru. 

What’sGoingOn.com  is  a  site  that 
features  original  articles  and  reviews  on 
destinations,  events,  and  festivals,  from 
routine  arts-and-crafts  fairs  and  car 
shows  to  happenings  that  are  a  little  more 
exotic:  balloon  races  in  Paris;  pumpkin¬ 
tossing  in  Delaware;  robot  fighting  in 
Nevada.  You  can  use  the  site  to  check  out 


www.whatsgoingan.coin 


WhatsGoingOn^ 


QofmEquWrUntt  |  CongoWiflon 


B«Anancir>g 


SrmiHtDwm  dotomt  od4ttMrt9». 
But  oddnMt  MU*,  woutdrtL  you 
tovt  to  b*  Dvongi  of 
woimn  makinQ  paneakot? 
Braatdut  b,  Ntonl^,  to  ttw  af  and 
f  you  you  vwonT  ba  abto 

to  avoid  lUnna  your  (aca  wtb 
flipfacka  Butidoaantitob 
thwa~panc«ica«  ruia  tha  univaraa 
ltora,tofnanyv«y« 
Gattttawbote  stofv 


Evam  Baglna 


Featured  This  Week 


Cabin  lbvar?HMd 
outontbahigtmayto 
thMa  ttknulabng 
January  ftoad  fry 
daat)  nations. 


UJ( 

C»y  on  the  Bocks 
Sapporo.  Hotocaido,  Japar 

YtHKAdTittBtt 
Vantca.  Vanato,  laiy 

itTf  I  Nudtl  OjrtH 
Ato  da  Janato,  fraza 


29  eaya 


nScdtotKkla,  hop 
on  you*  hog  and  M 
Ftorlda  hava  ta  vv 
v^hyouthttwaatr 


featured  destination,  an  event  usually 
coming  a  month  or  more  in  the  future. 
Next  month’s  Mardi  Gras  was  recently' 
featured. 

Click  on  the  link  for  details,  or  scroll 
the  page  for  other  featured  “big  trips.” 
Most  journalists  will  want  to  head  right 
for  the  “Events  Search”  section,  located  in 
the  upper  left-hand  corner  of  the  main 
screen.  Click  “U.S.A.”  to  reach  a  screen 
that  invites  you  to  search  the  database  in 
any  of  three  ways: 

•  City/State.  Drop-down  menus  let 
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The  World's  Largest  Chevy  Retailer 


BY  STEVE  OUTING 


be  frightening  to  those  of  us  who  work 
in  online  news,  we  should  recognize 
that  it  has  succeeded  in  getting  the  news 
industry  on  the  correct  track  when  it 
comes  to  new  media.  This  integration  of 
new  media  with  old  media  is  a  good  thing 
for  the  long  term  —  if  news  executives 
handle  the  transition  to  an  integrated 
media  company  correctly. 

Why  integrate? 

Newspaper  publishers  may  be  tempted 
to  focus  solely  on  their  print  products 
now  that  the  “threat  of  the  Internet”  is 
gone.  That  could  be  a  fatal  mistake. 

The  modem  news  organization  clearly 


'com 


Media  General  Inc.’s  triple  team  in  Tampa: 
TBO.com,  The  Tampa  Tribune,  and  WFLA-TV 

can  no  longer  afford  to  focus  solely  on  its 
legacy  platform  —  whether  print,  TV,  or 
radio.  Online  news  consumers  aren’t 
going  to  msh  back  to  newspapers  just 
because  many  dot-coms  are  going  out  of 
business.  Even  after  the  dot-com  down¬ 
turn,  the  consumer  decides  how  to  con¬ 
sume  news  —  sometimes  on  the  printed 
page,  but  many  times  on  a  Palm  Pilot,  an 
e-book  device  (“e-reader”),  a  mobile 
phone,  a  digital  audio  player,  or  even  an 
Internet  radio.  The  efficient  news  organi¬ 
zation  serves  all  these  media  platforms 
equally  well.  It  doesn’t  make  sense  to  have 
one  organization  serve  one  set  of  users, 
and  another  organization  the  others. 

Learn  the  lesson 

So  far,  it’s  been  only  a  minority  of  news 
companies  that  have  truly  given  integra¬ 
tion  a  go.  The  most  renowned  case  would 


dMcnot  IM  IVMttS  n*  ttiMM' 


What’s  going  on? 

At  a  glance,  it  would 

appear  that  such  moves  are  motivated  by 
current  economics.  Many  a  major  media 
company  spun  off  interactive  divisions  in 
the  late  1990s  with  an  eye  toward  floating 
a  successful  initial  public  offering  (IPO)  — 
hoping  to  join  in  on  the  dot-com,  get-rich- 
quick  fun.  When  the  IPO  fever  cooled, 
having  a  separate  new-media  division 
suddenly  was  less  appealing.  The  old- 
media  dot-coms  also  weren’t  needed  with 
the  subsiding  of  fears  that  startups  would 
simultaneously  steal  our  business  and  all 
of  the  investors’  money. 

Although  the  rapid  reorganization  can 


CNN  has  reorganized,  or  rather,  reinvented 
itself  —  and  reporters  must  wear  new  hats. 

paper  companies  especially,  they’ve  ridden 
a  tumultuous  wave  of  change  over  the  last 
half-decade  —  trying  to  find  the  correct 
business  model(s)  to  profit  in  cyberspace. 

But  the  last  few  weeks  have  seen  a  pace 
of  movement  that’s  breathtaking  even  by 
Internet  standards.  With  lightning  speed, 
some  news  companies  are  moving  to 
re-join  their  old-  and  new-media 
operations  into  one  big  happy  family. 

The  biggest  news  of  January  was  the 
reorganization  by  CNN,  the  global  news 
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and  many  other  formats  being  digital. 

Younger  journalists  are  likely  to  adapt 
to  the  new  environment  more  easily 
than  grizzled  veterans.  New  journalism 
graduates  often  trained  in  how  to  work  in 
new-  as  well  as  old-media  environments; 
they’re  more  likely  to  adapt  to  newsroom 
work  routines  requiring  a  variety  of  skills. 
For  older  employees,  news  companies  will 

- need  to  establish  training  programs 

or,  at  the  least,  support  workers’ 
efforts  to  retrain  themselves  for  the 
im  new  newsroom. 

The  current  spate  of  online 
news  layoffs  sends  a  message  that 
tomorrow’s  newsrooms  must  be 
more  efficient,  and  so  must  news 
workers.  CNN  Newsgathering 
President  Eason  Jordan  explained 
in  a  memo  to  employees  about  the 
news  giant’s  reorganization:  “CNN 
news  gatherers  must  be  multiskilled 
and  meet  the  require¬ 
ments  of  our  TV, 
radio,  and  interactive 
services.  No  longer 
will  a  news  gatherer 
work  only  for  TV  or 
radio  or  interactive. 
Correspondents 
whose  expertise  is 
TV  reporting  must 
know  how  to  write 
for  interactive  and 
provide  tracks  for 
radio  and  deliver  for 
them  as  needed.” 


Smart  news  executives  will  recognize 
this  as  a  temporary  dip.  They’ll  under¬ 
stand  that  consumers  will  continue  to 
adopt  new  technologies  for  news  con¬ 
sumption  with  enthusiasm.  They’ll 
recognize  that  digital  news  will  soon  be 
as  important  as  the  printed  page.  They 
won’t  let  up  just  because  Nasdaq  stock 
prices  took  a  temporary  wrong  turn. 


be  The  Tampa  THiu/ie/Media  General 
Inc.  multimedia  newsroom,  which  brings 
together  everyone  from  print,  TV,  and  the 
Web.  Its  model  is  closest  to  what  CNN  has 
said  it  will  implement. 

Although  some  companies  still  have 
new-media  divisions  as  separate  entities 
—  Washingtonpost.Newsweek  Interactive, 
KnightRidder.com,  and  New  York  Times 
Digital,  for  example  —  many 
have  not  spun  off  their  online 
operations  into  independent 
entities.  Instead,  they  operate 
more-modest  new-media 
departments  within  the  confines  of 
the  traditional  news  operation,  of¬ 
ten  supported  (in  the  case  of  news¬ 
paper  chains)  by  a  central 
corporate  new-media  division. 
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_  Keep  it  coming 

Here’s  the  most 
critical  challenge  of 

— the  coming  era  when 
new  and  old  media 

share  the  same  room:  the  innovation  of 
the  last  few  years  on  the  new-media  side 
cannot  stop.  The  news  industry  cannot 
afford  that.  This  may  be  the  hardest 
lesson  to  accept  in  this  current  period  of 
Internet  downturn. 

New-media  specialists  within  a 
company  will  have  additional  challenges 
and  responsibilities  in  working  with 
old-media  departments,  while  finding 
time  to  focus  on  new-media  innovations. 
The  flip  side  —  and  this  is  important  —  is 
that  the  entire  work  force  can  and  should 
be  tapped  to  work  on  innovation. 

My  hope  is  that  as  new  media  converges 
with  old,  we  find  a  way  to  keep  the 
innovation  rolling  —  depressed  stock 
market  or  not.  11 


Knight  Ridder,  the  New  York  Times  Co.,  and  the 
Washington  Post  Co.  are  among  the  companies  that 
have  created  digital  divisions  as  separate  units. 

This  latter  group  needs  to  learn  the 
lesson  that  CNN  is  teaching  the  news 
industry.  From  here  on,  new-media 
departments  in  newsrooms  cannot  be 
treated  as  “lesser”  than  old-media 
operations.  Staff  and  departments  that 
help  feed  news  and  content  to  the  Internet 
and  digital  devices  are  every  bit  as  impor¬ 
tant  as  those  that  feed  the  printing  press. 

Frankly,  it  will  be  tempting  for  news 
executives  to  screw  this  up.  The  dot-com 
downturn  can  lead  old-media  news 
managers  to  perceive  the  Internet  as  a 
failed  experiment  —  that  there’s  little 
money  to  be  meide  online  (“or  they 
would  have  figured  it  out  by  now”)  —  and 
downplay  its  importance.  Such  thinking 
would  be  a  colossal  miscalculation. 


Also  in  PM  bxtra 


Welcome  back! 

No  one  should  expect  this  to  be  easy. 
The  next  couple  of  years  will  be  difficult 
for  news  companies.  Major  cultural  shifts 
will  be  required  in  newsrooms  as  both 
employees  and  managers  adopt  the 
notion  that  they  no  longer  operate  just  a 
“newspaper”  (or  “TV  station,”  etc.).  And  if 
you  doubt  that  this  transformation  will 
occur,  consider  this:  media  giant  NBC 
recently  told  all  of  its  employees  to  cancel 
their  print  newspaper  subscriptions 
whenever  possible  and  instead  get  all  of 
their  news  online.  What  this  anecdote 
says  is  that  the  modem  news  company 
must  disseminate  its  product  (news  and 
information)  to  many  different  media 
platforms  —  with  print  being  only  one. 
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After  the  Linda  Chavez  brouhaha,  there’s  debate  about  whether 
people  who  might  enter  political  life  should  write  a  column 

BY  DAVE  ASTOR 

For  columnists  who  might  enter  or  re-enter 
political  life,  syndication  can  lead  to  acclamation  or 
annihilation. 

Take  Linda  Chavez.  Her  Op-Ed  feature  helped  keep 
her  in  the  public  eye  over  the  years,  but  opponents 
were  prepared  to  use  what  they  considered  anti-labor  comments  in 
the  column  to  question  her  qualifications  to  be  U.S.  labor  secretary. 


“A  column  leaves  a  vivid  paper  trail,” 
noted  Alan  Shearer,  editorial  director  and 
general  manager  of  the  Washington  Post 
Writers  Group  (WPWG). 

Chavez  ended  up  withdrawing 
because  of  the  help  she  gave  an 
iUegaJ  immigrant  —  before  her 
“paper  trail”  came  into  play.  But  the 
risk  remains  for  other  columnists. 

“Before  entering  this  game, 
politicians  should  honestly  answer 
this  question:  What  do  you  value 
more  —  a  great  600-word  essay  or 
the  600  or  6,000  or  60,000  votes 
that  essay  might  cost  you?”  said 
National  Society  of  Newspap)er 
Columnists  President  Peter  Rowe 
of  The  San  Diego  Union-Tribune. 

Or  maybe  a  column  will  cost 
just  a  few  votes  —  of  U.S.  senators 
deciding  whether  to  confirm  a 
Cabinet  nominee. 

But  others  say  a  column  is  well 
worth  the  risk.  President/CEO  Rick  New- 
combe  of  Creators  Syndicate,  which  distrib¬ 
utes  Chavez,  said  the  exposure  a  column 
provides  can  be  beneficial  to  the  writer. 

“On  the  other  hand,  if  a  column  can’t 
stand  on  its  own,  all  the  exposure  in  the 
world  will  help  very  little,”  he  added. 

Newcombe  said  Chavez  is  a  very  good 
columnist  who  doesn’t  use  a  ghostwriter, 
requires  almost  no  editing,  and  has  done 


a  syndicated  feature  for  years.  “I  think 
of  her  as  a  columnist  more  than  a  politi¬ 
cian,”  said  Newcombe. 

He  said  it’s  unfortunate  many 


Linda  Chavez's  syndicated  feature  gave  her  opponents  ammunition. 


politicians  feel  they  have  to  pull  punches 
in  a  column.  “What  do  we  want  —  philo¬ 
sophical  eunuchs?”  he  asked.  “People 
should  be  able  to  express  their  opinions.” 

Newcombe  added,  “I  don’t  think  Linda 
wrote  anything  she  would  retract.” 

Chavez,  who  couldn’t  be  reached  for 
comment,  seconded  that  in  a  column  she 
wrote  after  withdrawing  as  a  Cabinet 
nominee.  “I  was  fully  prepared  to  defend 


every  word  I  had  written,”  she  said,  adding 
that  her  opponents  took  many  of  her 
column  words  “out  of  context.” 

According  to  an  Associated  Press  story, 
Chavez  in  her  writings  has  opposed  raising 
the  minimum  wage,  supported  smaller 
increases  in  Social  Security  benefits, 
questioned  whether  women  face  a  “glass 
ceiling”  in  the  workplace,  and  said  the  rise 
in  sexual-harassment  lawsuits  makes  the 
United  States  “a  nation  of  crybabies.” 

Another  Creators  columnist,  Robert 
Scheer,  did  cite  some  hypocrisy  in  the 
situation.  “Let’s  assume  that  Linda 
Chavez  had  the  best  of  intentions  when 
she  broke  the  law  by  harboring  an  illegal 
immigrant,”  he  wrote.  “More  power  to  her 
for  her  compassion,  even  if  at  the  very 
same  time  she  was  playing  hostess  to  her 
houseguest,  she  was  criticizing  Zoe  Baird, 
President  Clinton’s  choice  for  attorney 
general,  for  hiring  an  ‘illegal  alien.’  ” 

Newcombe  said  that,  while  the  use  of 
excerpts  from  past  pieces  can  potentially 
harm  a  writer  moving  to  political  life, 
this  very  use  “shows  the  power  of  a  good 
syndicated  column.” 

Rowe  said  “a  good  column  is  a  good 
column,  whatever  the  writer’s  background 
or  ambitions”  —  though  no  politician- 
columnist  “has  ever  been  mistaken  for 
the  reincarnation  of  Royko.” 

But,  he  added,  “It’s  important 
that  columnists  reflect  many 
viewpoints  and  backgrounds.  As  a 
columnist.  I’ve  regularly  blasted 
boneheaded  politicians  and 
bureaucrats.  These  screeds  might 
have  had  more  depth  and  insight 
if  I  was  a  recovering  politician- 
bureaucrat-bonehead.  Unfortu¬ 
nately,  few  of  these  people  are 
willing  to  say  anything  of  interest. 
Pat  Buchanan  is  an  exception. 
Whatever  you  think  of  his  views, 
he’s  a  punchy  writer.  Most  politi¬ 
cian-columnists  pull  their  punches 
—  perhaps  because  they  know  the 
piece  they  write  today  blasting 
ethanol  subsidies  will  bite  them 
when  they’re  stumping  Iowa  in  ’06.” 

Shearer  said  doing  a  column  can  help 
politicians  “keep  their  names  out  there,” 
but  added  that  WPWG  categorically 
refuses  to  syndicate  such  a  feature.  “We’re 
The  Washington  Post”  he  stated.  “We 
would  never  have  a  business  or  financial 
relationship  with  someone  we  cover.  And 
we  don’t  want  a  columnist  advancing  a 
personal  or  political  agenda.”  II 
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And  they  rack  up  ‘Giant’  returns  in  New  Jersey,  as  well 

BY  DREW  HOLLAND 

The  home  teams  wouldn’t  be  at  home,  but  rabid 
fans  craved  contact  with  their  warriors,  the  Ravens 
and  the  Giants,  as  the  squads  geared  up  for  Super 
Bowl  XXXV  in  Tampa,  Fla. 

Pouncing  on  the  promotional  opportunity  like  line¬ 
backers  on  a  loose  football.  The  Sun  in  Baltimore  and  The  Reeord  in 
Hackensack,  N.J.,  wasted  no  time  in  grabbing  readers’  attention. 

Following  up  its  “Go  Ravens/Beat  Giants”  The  Sun  also  rose  in  Tampa.  Copies 
broadsheet  poster  Jan.  21,  The  Sun  is  of  the  Baltimore  paper  were  available  at 

featuring  a  full-page  “Raven  of  the  Day”  Tampa  hotels  where  Ravens’  players, 

from  Jan.  22  to  Feb.  1,  said  Carol  staff,  and  other  notables  were  staying. 

Dreyfuss,  communications  manager.  A  book  of  the  Ravens’  triumphant  season 

Twenty-five  Sun  writers  and  photogra-  is  in  the  works,  a  144-page  full-color  tome 
phers  were  in  Tampa  for  the  big  game.  documenting  the  road  to  the  Super  Bowl. 

Radio  and  in-house  ads  touted  special  The  Record  had  plenty  to  cheer  about, 

sections  that  ran  from  the  middle  of  last  but  vvith  the  big  game  in  Tampa,  it  could 

week  to  today.  Contingent  upon  a  Ravens’  not  follow  up  its  NFC  Championship 
victory,  a  20,000-copy  “Just  in  Time”  game  giveaway:  “We  don’t  have  tickets  to 

wrap  was  planned  for  publication  imme-  the  Super  Bowl,”  said  Rhona  Bronson, 
diately  after  game’s  end,  as  was  an  extra  marketing  director. 

150,000  copies  for  today’s  press  run.  !  So  the  spotlight  turned  to  the  paper’s 

The  paper  also  sold  purple  bandannas  !  coverage  team  of  five  writers  and  three 
bearing  Pro-Bowl  linebacker  Ray  Lewis’  photographers  —  and  a  special  guest 
No.  52  —  and  The  Sun  logo  —  for  $5  each,  columnist:  Sam  Games,  one  of  the  Giants’ 


.T.sn«8  (XL  only)  o  t18  plus  $1  50  S»H 


Promoting  to  rabid  Super 
Bowl  stay-at-home  fans 

starting  safeties,  who 
penned  a  Super  Bowl 
diary  to  give  readers 
an  insider’s  look. 

In  other  promo¬ 
tional  activity,  the 
paper’s  Web  site 
(http:// WWW 
.bergen.com) 
featured  daily 
reports,  including 
live  audio  feeds. 

Bronson  said  sin¬ 
gle-copy  circulation 
during  the  playoffs 
rose  11%  on  Sundays 
and  4%  to  5%  on 
weekdays.  H 


your  own  personal 


copy  of  The  Sun's  new  book 
commemorating  the  Ravens 
run  for  glory  todayl 


Just  «16.26 

olf  lb*  MtoU  prtc 
Total  w/.hipping,  feaBdliao  *  tax?S 

Coll  SunSource  at  4 1 0-332^ 
today  to  reserve  your  copy  in  ad 
nSMerMHcM.  ::)Vha-)|ic 


January  retail  sales  stir  cautious  optimism 

BY  ELLEN  LIBURT 


run-of-press  ads  thus  far,  and  is  forecasting 
ad  sales  that  are  flat  or  “a  little  behind  a 
year  ago”  for  the  first  quarter. 

Roy  Sheppard,  retail  advertising  director 
of  the  Atlanta  JoM77ia/-Co7zsrffufron,  said 
retailers  remain  hesitant  about  investing 
more  in  promotions  after  a  rough  fourth 
quarter.  If  the  economy  does  pick  up,  he 
noted,  “retailers  —  who  plan  60  to  90  days 
out  —  by  and  large  aren’t  going  to  start 
spending  money  next  week,”  but  more  like¬ 
ly  in  March  or  April  (when  more  people 
shop  and  a  new  fashion  season  begins.)  1! 


growth  by  3%.  Last  year’s  sales  rose  roughly 
6%  over  the  previous  year. 

Did  newspapers  benefit  from  retailers’ 
need  to  move  mountains  of  inventory  after 
lackluster  holiday  sales? 

Gordon  Prouty,  director  of  retail  adver¬ 
tising  for  Philadelphia  Newspapers  Inc., 
said  he’s  not  clear  what  January’s  better- 
than-expected  consumer  spending  means 
for  newspaper  retail  ad  sales,  since  retailers 
seem  to  be  doing  well  with  clearance 
merchandise,  which  tends  to  be  very  low 
margin.  Prouty  hasn’t  seen  an  increase  in 


CHRISTMAS,  IT  SEEMS,  CAME  IN 
January  this  year  for  many  of 
the  nation’s  retailers. 

After  the  most  disappointing  holiday 
season  in  a  decade,  sales  this  month 
brought  some  pleasant  surprises.  “[A]t  the 
present  time,”  said  Kurt  Barnard,  president 
of  Barnard’s  Retail  Consulting  Group  in 
Upper  Montclair,  NJ.,  “there  is  no 
indication  that  the  economy  is  collapsing 
at  all.”  In  fact,  Barnard  said  he  expects 
January  same-store  sales  to  top  last  year’s 
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The  auto  dealers  love  the  web  vertical  you  built 
for  them.  And  the  teachers  in  town  are  still 
talking  about  your  terrific  local  election  package. 
But  after  two  years,  the  online  directory  remains 
a  tough  sell.  Three  of  your  dot.com  content 
partners  just  went  belly  up.  And  your  professional 
life  is  so  wired,  a  day  spent  cleaning  out  your 
in-box  and  watering  your  plants  sounds  great. 
You're  looking  for  ground  truth. 


colleagues  who  share  your 
„  To  figure  out  what’s  wori^ed, 
what  hasn’t  and  what’s  next.  A  chance  to  regroup. 
Recharge.  And  move  forward  with  new  insight  and 
purpose.  Ground  truth.  You’ll  find  it  at  Editor  & 
Publisher’s  Interactive  Newspapers  Conference 
and  Trade  Show. 

Colleagues  who  are  solving  editorial,  advertising, 
marketing  and  technical  problems  like  your  own. 
Vendors  who  bring  new  tools  for  success.  And,  most 
important,  an  opportunity  to  learn  from  people  in 
and  outside  of  the  newspaper  business. 


New  Visions  from  the  Internet 

KEDnORefPUHJSHER’s  1 2th  Annual 

Interactive  Newsraper% 

{adeSnow 
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FEBRUARY  21-24 
WYNDHAM  ANATOLE  HOTEL 
DALLAS,  TX  ^ 


Produced  by 


PROGRAM 


WATCH  I 


WEDNESDAY,  RBRUARY  21” 

NICHES  —  WHAT  YOU  NEED  TO  KNOW  FOR  THE 
YEAR  AHEAD 
1 :00  p.m.  -  5:00  p.m. 

Four  focused  sessions  on  critical  parts  of  your  online  business. 
Choose  one  and  sign  up  soon  -  space  is  limited! 

R  Online  Content 

What's  New,  What  Works  and  Why  -  A  content-focused  review 
of  successful  sites  from  newspapers  and  other  companies. 
Areas  to  be  discussed  include:  bad  news,  bad  weather  and 
good  sports  -  the  content  readers  want;  storytelling  on  the 
web;  a  critique  of  award-winning  sites;  and  managing  content 
at  web  central  -  strategies  for  integrating  multimedia  content 
creation. 

Moderator:  Bill  Mitchell,  Online  Editor  and  Marketing 
Director,  The  Poynter  Institute 

Rob  Curley,  Director  of  New  Media,  Topeka  Capitol  Journal, 
Manager,  Midwest  Content  Group,  Morris  Digital  Works 
Derek  Fattal,  Vice  President,  New  Media,  The  Jerusalem  Post 
Ellen  Kampinsky,  Media  Consultant 
Chris  Pellani,  Director  of  Internet  Development, 

Schuykill  Online  &  The  World,  Pottsville  Republican 
Sreenath  Sreenivasan,  Associate  Professor,  Columbia 
Graduate  School  of  Journalism,  Administrator, 

Online  Journalism  Awards 

Tim  Stehle,  Senior  Director/Research,  KnightRidder.com 


AS  OF  DECEMBER  19“- 

R  Business  Development 

How  to  Launch  New  Online  Products  Successfully  - 
A  practical  hands-on,  how-to  tutorial  for  taking  new  online 
verticals  from  concept  to  completion.  Based  on  mini  case  studies 
from  new  media  pros.  Areas  to  be  discussed  include;  the  steps 
for  writing  a  business  plan;  refining  your  product  concept;  how 
to  package,  promote  and  price  your  product;  and  how  to  sell  it. 
Moderator:  Kathleen  Criner,  Principal,  Fisher  &  Criner 
Daryl  Hively,  Director  of  Sales,  Cleveland.com 
Grade  Johnston,  Sales  Manager,  Mainetoday.com 
Tracy  Joseph,  CEO  and  President,  Interactive  Media  Partners 


REFRESHMENT  BREAK 
3:00  p.m.  -  3:30  p.m. 

Sponsored  by 


OPENING  NIGHT  RECEPTION  WITH  EXHIBITORS 
5:00  p.m.  -  8:30  p.m. 

Sponsored  by  realmedia' 


THURSDAY,  FEBRUARY  22~' 


R  Technology 

Bridging  the  Gaps  -  How  to  develop  and  manage 
multimedia,  24/7  publishing  platforms  for  news  and  multimedia 
content.  Areas  to  be  discussed  include:  information  design  - 
putting  functionality  first;  the  search  for  successful  tools  - 
build  vs.  buy;  XML,  NITF,  NML  and  other  acronyms  that  will 
change  your  life;  translating  between  journalists  and  geeks. 
Moderator:  Steve  Yelvington,  New  Media  Consultant, 
Yelvington.com 

Bob  Benz,  Director  of  Online  Content  Development 
The  E.W.  Scripps  Co. 

Chris  Caldwell,  Chief  Technology  Officer,  Morris  Digital  Works 
Christopher  J.  Feola,  Chief  of  Technology,  Belo  Interactive 
Jamie  Hutt,  Design  Editor,  Startribune.com 
Jan  Oldenburg,  Project  Manager/Consultant, 

Evantage  Consulting 

Phil  Sernas,  Editor,  New  Media,  Chronicle  of  Higher  Education 
Mark  Steinwinter,  Director,  Software  Development, 
WPNI-Washingtonpost.com 

R  ClassiHeds 

Blue  Ribbon  Review  -  Are  classifieds  really  at  risk?  A  look  at 
some  of  the  most  successful  online  classified  strategies  and 
products  in  key  categories  -  automotive,  real  estate  and 
employment.  Areas  to  be  discussed  include;  local  and  national 
niche  competitors;  customer  needs;  and  new  systems  for 
meeting  customers’  needs. 

Moderator:  Steve  Ferber,  Executive  Vice  President, 
Marks-Ferber  Communications,  LLC 
Helen  Cochran,  Vice  President,  Business  Development, 

The  Globe  and  Mail 

Daniel  Donaghy,  Senior  Vice  President,  Affiliate  Relations 
&  Network  Development,  Classified  Ventures 
John  Tuccillo,  President,  GTA,  LLC 
Deborah  Ward,  Online  Classified  Manager, 
sfgate.com/Classified  Gateway 


CONTINENTAL  BREAKFAST 
7:00  a.m.  -  8:00  a.m. 

Sponsored  '‘^Ap  Associated  Press 

CONFERENCE  WELCOME 
8:00  a.m.  -  8:15  a.m. 

Michael  Parker,  Executive  Vice  President/Group 
Publisher,  Adweek  Magazines 
Marsha  A.  Stoltman,  Vice  President  and  General 
Manager,  Editor  &  Publisher  Conferences 


KEYNOTE  ADDRESS 
8:15  a.m.  -  8:00  a.m. 

InvestiiiB  for  Tomorrow:  The  Web  As  a 
Platform  for  Success 

Arthur  Sulzberger  Jr.,  Chairman, 

The  New  York  Times  Company, 

Publisher,  The  New  York  Times 
How  do  you  use  online  technologies  to  improve  | 
your  newspaper  and  launch  new  businesses?  ; 
How  do  you  develop  a  diversification  strategy  to  propel  the 
growth  of  your  already  prosperous  media  company?  The 
publisher  and  chairman  of  The  New  York  Times  shares  his  . 
insights  on  these  and  other  issues,  including  the  greatest  ; 
challenges  facing  his  company  and  the  most  valuable  new 
media  lessons  he  has  learned.  1 
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GENERAL  SESSION 
9:00  a.m.  -  10:30  a.m. 

The  Big  Picture:  A  Strategic  Framework  for 
Internet  Businesses 

A  look  at  the  big  picture  of  the  online  world,  as  seen  by 
analysts  and  executives  from  within  and  outside  the  newspaper 
industry.  Trends  to  be  discussed  include:  the  revenue  and  profit 
potential  of  national  niche  sites  vs.  local  portals;  an  assessment 
of  local  business  models  and  individual  revenue  strategies, 
including  e-commerce,  directory  and  community  publishing 
sites;  and  separation  vs.  integration  of  newspapers'  online 
businesses  and  the  strategic  implications  for  each. 
Moderator:  James  Lessersohn,  Vice  President  and 
Treasurer,  The  New  York  Times  Company 
William  Drewry,  Managing  Director, 

Credit  Suisse  First  Boston 

Lauren  Fine,  First  Vice  President  of  Fundamental  Equity 
Research,  Merrill  Lynch 
Dan  Finnigan,  President,  KnightRidder.com 
David  Hiller,  President,  Tribune  Interactive 
Charlene  Li,  Research  Director,  Forrester  Research 


REFRESHMENT  BREAK 
10:30  a.m.  -  11:00  a.m. 
Sponsored  by  Real  Cities 


GENERAL  SESSION 
11:00  a.m.  -  12:00  p.m. 

Customers  and  Competitors: 

Where  Are  They  Headed  Now? 

Newspapers  have  long-standing  relationships  with  retailers, 
realtors  and  other  traditional  businesses.  How  are  those 
relationships  likely  to  fare  in  the  next  year?  How  are  competitors 
and  customers  doing  with  their  own  web-based  ventures  and 
brand  extensions?  This  session  turns  to  executives  from  retailing, 
publishing  and  other  industries  for  the  answers. 

David  Morgan,  Chairman,  Real  Media 
Chris  Hanson,  Advertising  &  Marketing  Services  Analyst, 
Banc  of  America 


LUNCHEON  WITH  EXHIBITORS 
12:00  p.m.  -  2:00  p.m. 


BREAKOUT  SESSIONS 
2:00  p.m.  -  3:30  p.m. 

(five  concurrent  sessions) 

H  Re-Thinking  E-Commerce,  Part  1 : 

E-commerce  has  taken  off  for  some  newspapers  and  floundered 
for  others.  What  went  wrong  -  concept  or  execution?  The  first 
of  two  break-outs  on  e-commerce,  this  session  provides  an 
overview  of  local  e-commerce  strategies  with  a  special  focus  on 
some  of  the  newest  opportunities  for  newspapers. 
Moderator:  Peter  Krasilovsky,  Vice  President, 

Local  Online  Commerce,  The  Kelsey  Group 
Jim  Drummond,  Director,  Internet  Business  Development, 
Union-Tribune  Publishing  Co. 

Roxanne  Oswald,  Senior  Product  Manager,  Startribune.com 
Donna  Rice,  Director  of  Sales,  Boston.com 


H  Small  Market  Business  Models  That  Work 

Big  markets  and  deep  pockets  aren't  necessary  for  financial 
success  on  the  web,  as  shown  by  these  case  studies  of  small- 
market  and  non-daily  newspapers'  online  ventures.  Plus;  how  do 
you  balance  long-term  interests  with  short-term  performance  in  a 
highly  competitive  market? 

Moderator:  Bill  Boyd,  Senior  Vice  President, 

Creative  Loafing 

Jason  Christie,  New  Media  Coordinator,  Tri-County  Times 
Mark  Nusbaum,  Publisher,  The  Lubbock  Avalanche-Journal 
Don  Oldham,  CEO,  Oldham  Associates 

■  Looking  to  the  Future:  Making  Broadcast, 
Newspaper  and  Web  Partnerships  Work 

Tired  of  looking  into  your  crystal  ball  to  figure  out  what  the  next 
big  thing  will  be?  Then  add  some  expertise  and  research  to 
your  search.  Futurists  will  explore  the  major  trends  in  journalism 
partnerships  and  explain  how  broadcasters  and  newspapers 
can  make  beautiful  and  cost-effective  news  together.  Organized 
by  the  Radio  &  Television  News  Directors  Association. 
Moderator:  Mark  Thalhimer,  Future  of  News  Project 
Director,  Radio  &  Television  News  Directors  Foundation 

H  Legal  and  Policy  Issues 

Is  the  music  industry  leading  the  way  in  digital  copyright?  Will 
growing  consumer  concerns  about  web  privacy  trigger  public 
policy  changes?  What  are  the  liability  risks  lurking  online?  This 
session  highlights  the  legal  and  policy  issues  most  likely  to 
touch  your  new  media  ventures  in  the  year  ahead. 
Moderator:  David  J.  Wittenstein,  Esq.,  Head,  Media  and 
Information  Technology  Practice,  Dow,  Lohnes  & 

Albertson,  PLLC 

Megan  Gray,  Attorney,  Baker  &  Hostetler 
Roger  Myers,  Partner,  Steinhart  &  Falconer  LLP 
Michelle  Worrall  Tilton,  Executive  Vice  President, 

First  Media  Insurance  Specialists 

■  E-Mail:  The  All-Purpose  Tool 

You  can  use  it  for  news  or  advertising.  You  can  broadcast  your 
message  to  millions  or  target  it  to  a  few.  The  original  push 
technology,  e-mail  is  fast,  cheap  and  probably  not  used  enough 
by  most  newspapers.  Here  are  some  who  have  discovered  its 
versatility. 

Moderator:  Vin  Crosbie,  President,  Digital  Deliverance,  LLC 
Gerry  Barker,  Site  Manager,  Dallasnews.com 
Phil  Halliday,  Summaries  Editor,  Financial  Times 
Aisling  McCabe,  Marketing  Manager,  The  Irish  Times  - 
lreland.com 

Bill  Weber,  Editor,  Bostonherald.com 

• 

REFRESHMENT  BREAK 
3:30  p.m.  -  4:00  p.m. 

Sponsored  by 

iCopyright.com 


BREAKOUT  SESSIONS 
4:00  p.m.  -  5:30  p.m. 

(five  concurrent  sessions) 

■  Re-tiilnklng  E-Commerce,  Part  2: 

Newspapers  have  tried  to  adapt  online  technology  to  the  needs 
of  traditional  and  new  advertisers.  This  session  takes  a  look  at 
e-commerce  ventures  targeted  toward  local  retailers  and 
members  of  the  broader  business  community,  including  some 
innovative  business-to-business  ventures. 

Moderator:  Mark  Fitzgerald,  Editor  at  Large, 

Editor  &  Publisher  Magazine 
Oliver  Ryan,  General  Manager,  SiliconValley.com 
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■  The  Majors:  Successful  Business 
Strategies  in  Big  Markets 

Whether  it's  New  York,  Chicago,  LA,  Atlanta,  London  or 
Buenos  Aires  -  major  market  papers  have  plenty  to  learn  from 
one  another  about  business  models,  growth  strategies  and 
promotional  programs.  You  do  too. 

Moderator:  Nora  Paul,  Interim  Director,  New  Directions 
for  News  and  Directors,  Institute  for  New  Media  Studies, 
University  of  Minnesota  School  of  Journalism  and  Mass 
Communications 

Rusty  Coats,  Online  Editor,  Startribune.com 
Janine  Warner,  Director,  Spanish  Business  Development, 
KnightRidder.com 

Steve  Wing,  Commercial  Development,  GuardianUnlimited 


■  The  Magazine  Media  Report 

Magazines  pioneered  niche  products  for  the  publishing 
industry.  So  how  are  they  faring  in  the  world  of  online  niches? 
Who  are  the  leaders,  laggards  and  why?  And  what  difference 
will  it  make  in  the  year  ahead? 

Moderator:  William  F.  Gloede,  Group  Editor,  Adweek 
Magazines 

Mark  Frons,  Editor,  SmartMoney.com 

■  Off  the  Shelf:  Content  Created  by  Others 

It  should  be  easy  and  inexpensive,  but  third-party  content  can 
challenge  even  the  most  experienced  editors;  murky  copyrights, 
stale  community  pages  and  dot.com  syndicators  who  bite  the 
dust  with  no  replacements  in  sight.  A  look  at  how  to  make 
content  created  by  others  work  for  you. 

Moderator:  Steve  Carlson,  nowEurope.com,  Moderator, 
FirstTuesday.com,  Coordinator 
Zachary  Gaulkin,  Editor,  Mainetoday.com 
Nancy  Malitz,  Assistant  Managing  Editor,  The  Detroit  News 


■  Archives:  The  Overlooked  Asset 

Have  newspapers  underestimated  the  value  of  their  online 
archives?  A  critique  of  current  pricing  strategies  and  business 
practices  with  a  special  focus  on  developing  untapped  revenue 
potential. 

Moderator:  Susan  Bokern,  Consultant, 

Online  Archives  Strategies 

Scott  Clark,  Assistant  Managing  Editor,  Houston  Chronicle 
Ken  Doctor,  Vice  President/Strategy,  KnightRidder.com 


Or 


RECEPTION  WITH  EXHIBITORS 
5:00  p.m.  -  8:30  p.m. 

Sponsored  by  Saxotech 


FRIDAY,  fEBRUAilY  23r‘ 


CONTINENTAL  BREAKFAST 
7:00  a.m.  -  8:00  a.m. 

Sponsored  by  '^MobOpt/Of?S«COnn~ 

^  N  E  T  W  O  R  K 

KEYNOTE  ADDRESS 
8:00  a.m.  -  9:00  a.m. 

Building  a  Brand 

Paul  Pappajohn,  President,  J.C.  Penney.com 
Almost  10  years  ago,  analysts  predicted  that 
branding  would  be  critical  for  success  in  the  online 
world.  Those  predictions  were  right.  Here's  what 
J.C.  Penney  has  done  to  extend  existing  assets, 
develop  new  ones  and  market  the  whole  package 
with  panache. 


GENERAL  SESSION 
9:00  a.m.  -  10:00  a.m. 

Pure  Plays:  Lessons  for  Newspapers  from 
“Online  OnlY'  Companies 

You  know  the  argument:  “pure  play"  Internet  ventures  are  more 
nimble,  creative  and  quick  than  newspapers.  This  panel 
considers  the  strengths  and  weaknesses  of  successful  Web 
companies  with  a  special  focus  on  the  lessons  they  hold  for 
newspapers'  online  businesses. 

Moderator:  Andrew  Nachison,  Director,  The  Media 
Center,  American  Press  Institute 
Sean  Greene,  CEO,  Away.com 
Beth  Haggerty,  CEO/  President,  InfoRocket 


REFRESHMENT  BREAK 
10:00  a.m.  -  10:30  a.m. 


GENERAL  SESSION 
10:30  a.m.  -  12:00  p.m. 

Younger  Users:  How  Teens  and  Young  Adults  Are 
Using  the  Web 

An  encore  of  last  year's  popular  session  exploring  what  young 
people  are  doing  online,  including  a  review  of  the  latest  market 
and  media  usage  research  plus  a  chance  to  talk  with  the 
experts  -  a  panel  of  young  adult  media  consumers. 
Moderator:  Brent  Baker,  Dean,  College  of 
Communications,  Boston  University 


LUNCHEON  WITH  EXHIBITORS 
12:00  p.m.  -  2:00  p.m. 


H  KEYNOTE  ADDRESS 

2:00  p.m.  -  3:00  p.m. 

Moving  Forward 

Robert  Decherd,  Chairman  of  the  Board, 
President  and  CEO,  Belo  Corp. 

Belo  has  invested  aggressively  in  newspapers, 
television  and  now,  the  web.  Its  chairman  and 
chief  executive  makes  the  case  for  its  investments, 
describes  the  biggest  surprises  so  far  and 
explores  the  challenges  that  lie  ahead. 


cowBors 
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GENERAL  SESSION 
3:00  p.m.  -  3:30  p.m. 

What’s  New  on  the  Web? 

A  look  at  the  latest  tools  and  trends  from  an  editor's  perspective  with 
tips  for  seeing  how  your  own  site  stacks  up. 

Ron  DuPont  Jr.,  General  Manager,  Web  Publishing, 

St.  Petersburg  times 


REFRESHMENT  BREAK 
3:30  p.m.  -  4:00  p.m. 

Sponsored  by  Y^9^P|-ft5 

teen nology 

ROUNDTABLE  DISCUSSIONS 
4:00  p.m.  -  5:30  p.m. 

(five  concurrent  sessions) 

■  Promotional  Strategies:  Coupons, 

Games,  Entertainment 

House  ads  in  the  paper  aren't  enough  to  drive  and  sustain  traffic 
to  your  site.  This  discussion  will  explore  successful  promotional 
programs  that  use  special  events,  community  partnerships, 
coupons,  games,  entertainment  and  other  media  to  keep  users 
coming. 

Moderator:  Kathleen  McQueary,  Research  and 
Marketing  Director,  The  Houston  Chronicle 

■  Critiquing  Your  Site:  A  Follow-up 

Bring  your  pages  to  this  web-site  show  and  tell  for  editors, 
advertising  executives  or  anyone  else  who  wants  a  friendlier, 
more  efficient  site. 

Moderators:  Dave  Carlson,  Director,  Interactive  Media 
Lab,  University  of  Florida 

Ronald  DuPont  Jr.,  General  Manager,  Web  Publishing, 

St.  Petersburg  Times 

■  Customer  Service:  Working  with 
Circulation,  Advertising,  Editorial  and 
Your  Own  Online  Staff 

The  Web  should  be  a  great  tool  for  improving  customer  service 
throughout  the  paper.  Newspapers  are  just  beginning  to  take 
advantage  of  the  Net  to  get  and  receive  basic  customer 
information.  A  discussion  of  customer  strategies  that  work, 
especially  for  circulation  and  transactional  services. 
Moderator:  Kathy  Schwartz,  New  Media  Manager, 
Network  Publications 

■  Wireless  Services,  Audio  Updates  and  More 

So,  you  thought  voice  services  were  history  and  wireless  was  still 
far  off  in  the  future?  Think  again.  This  roundtable  offers  a  nuts- 
and-bolts  discussion  of  how  newspapers  can  use  audio  to 
update  web  sites  and  deliver  content  to  wireless  customers.  It 
will  also  look  at  developing  textual  news  and  ads  for  those  tiny, 
ubiquitous  screens. 

Moderator:  Howard  Finberg,  Digital  Futurist  Consultancy 

■  Journalistic  Credibility 

Journalistic  credibility  is  being  threatened  throughout  the  online 
world.  Issues  include  online  immediacy,  staff  in  online  newsrooms 
with  no  journalistic  training,  and  the  blurring  of  lines  between 
editorial  and  advertising  content.  This  discussion  will  center 
around  the  participants'  experiences  dealing  with  advertisers  and 
their  strategies  for  sound  editorial/advertising  integration  online. 
Moderator:  Martha  Stone,  Co-Director,  Online  News 
Association/Knight  Foundation  Credibility  Project 

The  EPpy"!  Awards  Dinner 
7:00  p.m.  -  10:00  p.m. 

Presentation  by:  Sydney  H.  Schanberg, 

Pulitzer  Prize  Winning  Investigative  Reporter  best  known  for 
his  reportage  in  Cambodia  that  was  the  basis  for  the  movie 
“The  Killing  Fields." 
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CONTINENTAL  BREAKFAST 
8:00  a.m.  -  9:00 

Sponsored  by 

GENERAL  SESSION  ABC  Interactive 

9:00  a.m.  -  10:00  a.m. 

Technology  Frontiers 

Broadband.. .new  semi-conductors  and  consumer  hardware... 
peer-to-peer  publishing. ..technology  never  stops  nor  do  the 
business  challenges  it  brings.  Take  a  look  at  what  is  just  over 
the  horizon  in  this  session  for  executives  who  apply  technology 
rather  than  develop  it. 

Moderator:  Randy  Reddick,  Senior  Vice  President, 

FACS,  Editor/Publisher,  FACSNET 

GENERAL  SESSION 
10:00  a.m.  -  11:00  a.m. 

Wireless  Case  Studies:  Where  We  Are  Headed 

Europe  and  Japan  are  leading  the  way  in  wireless  penetration 
and  applications.  A  special  look  at  what  works  there  and  how 
US  companies  are  adapting  strategies  here. 

Moderator:  Martha  Stone,  President,  Whole  Media  New 
Media  Consulting  &  Training 
Norm  Cloutier,  Business  Development  Director, 

Nando  Media 

Arne  Krumsvik,  CEO  and  President,  DB  MediaLab 
Brent  Nordbo,  Director  of  Development,  Aftenposten.no 


REFRESHMENT  BREAK 
11:00  a.m.  -  11:30  a.m. 


Sponsored  by 


CLOSING  SESSION: 

11:30  a.m.  -  12:30  p.m. 

Managing  Your  Career:  How  to  Succeed  in  the 
Online  Marketplace 

Jobs  are  on  everyone's  mind  as  some  companies  fold  and  others 
search  for  talent.  This  session  takes  a  look  at  the  tumultuous 
Web  employment  marketplace  and  how  to  thrive  in  it. 

1 2:30  p.m.  -  Conference  Adjourns 
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MORTON  H.  MEYERSON  SYMPHONY  CENTER 


REGISTRATION  FORM 


■  Conference  registration  fee  is  $1 ,495  before  February  21  and  $1 ,595  at  the  door. 

■  Association  discount  for  AAN,  AIM,  AFCP,  FAPIA,  IFPA,  NNA  and  SNA  is  35%  off  registration  fee. 

Please  list  which  association  you  are  a  member  of: _ 

■  Register  3  and  send  a  4tli  for  free!  (All  submissions  need  to  be  sent  together.) 
(Registration  includes  conference  meals,  receptions  and  one  ticket  to  the  EPpy^*^  Awards  Banquet) 

□  YES!  Register  me  for  one  of  the  optional  niche  tracks  offered  Wednesday,  February  21,  2001 
(select  one,  sessions  run  concurrently) 

O  Online  Content . an  additional  $150.00 _ 

G  Technology . an  additional  $1 50.00 _ 

G  Classifieds  . an  additional  $1 50.00 _ 

G  Business  Development . an  additional  $150.00 _ 

Total  Cost  . $ _ 

EDITOR  &  publisher  SUBSCRIPTION  BONUS  As  part  of  the  benefit  of  registering  to  this  Conference,  you  will  receive  a  1-year  subscription 
(51  issues)  to  Editor  &  Publisher  Magazine  (value  -  $39.50  toward  a  U.S.  Subscription,  $80.(J0  toward  a  Canadian/Foreign  Subscription.  Current  Editor  & 
Publisher  subscribers  will  receive  a  credit  certificate  (equal  to  the  credit  amount  above)  towards  a  future  subscription  renewal  at  the  basic  rate.  Please  allow 
2-4  weeks  after  the  Conference  date  for  your  E&P  subscription  to  begin. 

Anendee  Information 

Name: _ 


Company: 


Fax:(  ) 


Country: 


Phone:  (  )_ 

Address: _ 


E-Mail  Address: _ 

Web  Site  URL: _ 

How  did  you  hear  about  the  Interactive  Newspapers  Conference  and  Tl'ade  Show? 

G  Brochure  (Mail  Code  on  address  label _ )  G  Print  Advertisement  G  Press  Release 

G  Telemarketing  G  Word  of  Mouth  G  E-Mail  G  Web  Site 

G  Check  here  if  you  would  prefer  not  to  receive  promotional/industry  related  email. 

Payment  Infoimation:  Register  on  our  Web  site  at  iiinHniir.editorandpuMisher.com .  All  transactions  are  secure. 

G  My  check  is  enclosed  (U.S.  funds  only,  payable  to  Editor  &  Publisher)  Check  must  be  through  U.S.  bank. 

G  Bill  my  G  AMEX  G  VISA  G  MC  Card  #: _ 

Exp.: _ Signature: _ 

rimrrHiilion  PoHcy:  Cancellations  received  in  writing  prior  to  December  1,  2000  will  incur  a  $100.00  service  fee.  Cancellations  received  in  writing  between 
December  1,  2000  and  January  2,  2001  will  incur  a  50%  service  fee.  Registrants  who  cancel  after  January  2,  2001,  or  do  not  attend  are  liable  for  the  full 
registration  fee.  NO  REFUNDS  WILL  BE  GIVEN.  Substitutions  can  be  made  at  any  time  prior  to  the  conference  in  written  form  and  faxed  to  (312)  654-8929. 

Please  submit  registration  form  with  payment  to: 

Editor  &  Publisher  Conferences,  c/o  Proactive,  Inc,  343  West  Erie,  Ste.  330  Chicago,  IL  60610 

Or  fax  to:  (312)  654-8929 

If  you  have  any  questions  regarding  registration,  please  call:  (312)  787-9988 
Questions  regarding  the  program,  please  call:  (888)  536-8536 

J  Please  check  here  if  you  are  physically  challenged  and  have  any  special  needs  at  the  conference.  We  will  be  in  touch  with  you. 
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I  -EQUIPMENTS SUPPLIES 


EDITORe^PUBLISHER 


Phone:  1-888-825-9149 


MGOLDEN@EDITORANDPUBLISHER.COM  •  MMACMAHON@EDITORANDPUBLISHER.COM  •  HPREUSS@EDlTORANDPUBLISHER.COM 


ASTROLOGY 


NEWSPAPER  BROKERS 


NEWSPAPERS  FOR  SALE 


PUBUCATIONS  FOR  SALE 


WEEKLY  -  MONTHLY  -  CAMERA  READY 

FREE  link  to  WWW  brings  readers 
Time  Data  Syndicate  (800)  322-5101 


780  Sold  -  Est.  1959 
W.B.  GRIMES  &  COMPANY 
24212  Muscari  Court 
Gaithersburg,  MD  20882 
Larry  Grimes-Pres.  (301)  253-5016 
Wren  Barnett,  South  (828)  749-6397 
Stephen  Klinger,  S.West/West 
(505)  524-0122 

John  Szefc,  Midwest  (914)  291-7367 
Michael  Bradley,  Northeast 
(508)  563-2835 


FOOTBALL.  MAJOR  NATIONAL  TITLE 

serving  Pro  and  College  ranks 
Tabloid,  newspaper  format 
W.B.  Grimes  &  Co.  (301)  253-5016 


MIDWEST  5-DAY  daily  in  county  seat 
grossing  $530,000,  all  new  Mac  G4’s, 
totally  digital  process;  very  nice  building, 
3-unit  press,  job  presses,  office  supplies, 
no  competition.  Lots  of  potential  growth 
for  energetic  owner.  Present  owner 
wants  to  retire.  Asking  $750,000. 
email:  _medialady@excite.com 


BOOKS FOR SALE 


FOR  A  LIST  OF 

Publications  For  Sale  Go  To... 
www.mecliamergers.com 


The  USA  TODAY  Way  2  The  Future 
Enhance  your  future  for  $40  -i-  $5  s/h 
www.dacor.nefijohn.hartman 


COLLnVINS  AVAILABLE 


ROCKY  MOUNTAIN  GROUP,  Includes 
four  paid  weeklies  and  companion  daily. 
World  class  ski  areas,  hunting/fishing, 
tourism  mecca.  Grossing  over 
$2,000,000.  Qualified  cash  buyers 
only.  Call  Terry  Licence  at  Media  Con¬ 
sultants,  Inc.  (970)  577-7674. 
or  e-mail  inquires  to:  tslicence@aol.com 


CAMERA  &  DARKROOM 


MEDIA  CRITICISM  COLUMN  available 
from  longtime  SPJ  chapter  president. 
Topics  include  ethics,  current  issues  in 
media.  First  Amendment.  Call: 

(518)  399-8306  or  GSilver792@aol.com 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(561)368-4352 
123  NW  13th  St.,  Suite  214-7 
Boca  Raton,  FL  33432 


NO  NONSENSE  50“  WEB 
SQUeeze  Lenses 
Herb  Cartbom  ■  CK  Optical 
(310)  372-0372 


ENTERTAINMENT 


EQUIPMENT  FOR  SALE 


GAUGER  MEDIA  SERVICE,  INC. 

Appraisals,  Mergers,  Acquisitions 
David  E.  Gauger 

RO.  Box  627,  Raymond,  WA  98577 
(360)  942-3560,  Fax  (360)  942-9896 


BLACK  HOLLYWOOD  -  News  and  Gossip 

Fax  request  for  samples  and  rates  tO: 
L.A.  Features  (847)  446-4804 


TEXAS  county  seat  weeklies,  others. 
Free  list.  Bill  Berger,  ATN,  1801  Exposi¬ 
tion,  Austin,  TX  78703-2833. 

(512)476-3950 


VISION  DATA  VERSION  5  Classified 
System,  Installed  1997,  1  Sun  Microsystem 
Controller,  3  work  stations,  2  drivers,  1 
backup  tape  drive.  Make  Offer! 

Call  Merle  at  800-897-2262 


MOVIE  REVIEWS 


MINI  REVIEWS.  Essential  information 
for  moviegoers.  Camera  ready.  Star 
photos.  Appealing,  graphic  rating 
system.  Cineman  Syndicate,  RO.  Box 
4433,  Middletown,  NY  10941. 

(845)  692-4572,  Fax  (845)  692-8311 


MAILROOM 


NEWSPAPERS  WANTED 


Leader  in  Sale 
of  Community’  ^ 

Newspapers 

Check  our  References 
(214)265-9300  Ted  Rickenbacher 

Rickenbacher  Media 

6731  ITesto  Or,  Dalla.s.  TX  ^3225 
w-ww.rickenbachermedia.com 


LIBERTY  GROUP  PUBLISHING 
is  aggressively  seeking  newspapers  and 
other  print  publication  acquisitions.  LGP 
is  owner/operator  of  approximately  300 
publications,  including  64  daily  news¬ 
papers.  All  correspondence  and  dis¬ 
cussions  are  confidential.  Contact: 

KEN  SEROTA 
President  &  CEO 
3000  Dundee  Rd.,  Suite  202 
Northbrook,  IL  60062 
Phone:  (847)  272-2244 


ABSOLUTELY  the  finest  in  crosswords 
PUZZLE  FEATURES  SYNDICATE 

Call  (800)  292-4308/(909)  927-0164 


NEWSTEC,  INC. 

Specializing  in  SLS/Muller  Martini 
and  Heidelberg  Inserting  Systems 

•  Spare  Parts  •  Training  •  Installation 

•  Mailroom  Systems  •  Inserter  Controls 
•  Buy/Sell  Used  Mailroom  Equipment 

Terry  Connors,  Director  of  Sales 
Phone:  (508)  850-7945 
Fax:  (508)  850-7951 
WWW. newstec.com 


MEDIA  AMERICA  BROKERS 
Lenox  Towers,  Suite  1000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 

(404)  364-6554,  Fax  (404)  364-6533 
Lon  W.  Williams 


APPRAISALS/BROKERAGE 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATE 
Box  579,  Landrum,  SC  29356 


KAMEN  &  CO.  GROUP  SERVICES 
NEW  YORK  •  TAMPA  •  LOS  ANGELES 
Appraisals,  Formal  Business  Plans 
Operating  /  Business  Analysis 
Confidential  •  Accurate  •  Comprehensive 
(516)  379-2797  (727)  786-5930 
kamenandco@aol.com 


MICHAEL  0.  LINDSEY 

Experienced  —  Confidential 
229  Stetson  Dr,  Cheyenne,  WY  82009 
(307)  772-0003,  Fax  (307)  772-0004 

www.puMicationsf6rsale.com 


Eiolitlio-Cribb  i  ___ 

.&  Associates  cribb.COIT 

PubMcaUon  Brotorm*  I  Coolidwiliai  •  Conv«ni« 
.. .  &  AppralMlS  Mt  1623  |  24  houis  ■  day.  7  daya  a  wa 
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'  -V*’”  “  ■ 

US  to  discuss'  your  options  in  a  sale 


Confidential  Appraisal 
for  Estate,  ESOP, 
Partners,  Bank  Tax, 
Stock,  Assets 


PHILLIPS  PROPERTIES,  INC. 

Consu  Ita  nts- 1  n  vestments 
Management  -  Brokers 
RO.  Box  219 
Baker,  FL  32531 
Phone  (850)  537-4040 
Fax  (850)  537-4050 


WHAT’S  YOUR  PAPER  WORTH? 

Find  Out  Today!  It’s  Free! 
www.mediamergers.com 


NEWSPAPER  BROKERS 


BILL  MATTHEW  COMPANY 
conducts  professional,  confidential  negotia¬ 
tions  for  sale  and  purchase  of  highest  qual¬ 
ity  daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(727)  733-8053  or  write  Box  3129, 
Clearwater  Beach,  FL  34630 

No  obligation  of  course 

www.edltorandpublisher.com 


THOMAS  C.  BOLITHO 
BOLITHO  MEDIA  SERVICE 
"A  tradition  of  service  to 
community  newspapers" 
(580)421-9600 
RO.  Box  1985,  Ada,  OK  74821 
www.bolitho.com 
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•EQUIPMENTS  SUPPLIES- 

n 

1  -INDUSTRY  SERVICES-  ’ 

n 

1  -HELP  WANTED- 

MAILROOM 


PRE-OWNED  MAILROOM  EQUIPMENT 
Bill  Kanlpe,  ALTA  GRAPHICS,  INC 
(770)  428-5817,  Fax  (770)  590-7267 


NEWSRACKS 


CIRCULATION  SERVICES 


Coin  Operated,  Free  Distribution, 
Wire,  Plastic,  Wood,  Counter, 
Floors,  wall...  We  Have  It  All! 


Call  Now  (800)  243-3999 
Fax  (818)  764-5372 
NATIONAL  NEWSVEND 

7324  Greenbush  Ave.,  N.H.,  CA  91605 


DON’T  SELL  YOUR  PRESS 
Until  You  Contact 
Newman  International,  L.L.C. 

Web  Press  Sale 

“Worldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses” 

PRESSES  WANTED:  HARRIS  V25  V22 
V15AV15D  or  845;  KING  Process  Color 
or  Daily;  GOSS  Community  Urbanite 
Metro;  SOLNA  D30  C96 

Tel;  (913)648-2000 
Fax:  (913)  648-7750 


INTER  CONTINENTAL  GRAPHICS,  INC. 

Web  offset  presses:  (941)  561-6401 
www.intercontinentalgraphics.com 


METRO.  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528,  Fax  (770)  552-2669 


MOST  EXTENSIVE  SELECTION  OF 
USED  NEWSPAPER  PRESSES 
ON  THE  INTERNET  AT 
www.webpresses.com 


PRESSES 

•  Goss  3:2  Folders  23  9/10“,  22  3/4", 

22“.  21  1/2",  21“ 

•  New  or  Rebuild  Goss  R.T.R  42”  +  45“ 

•  Goss  Y  columns  all  sizes 

•  Goss  Metro  Units 

•  Goss  Metro  Half  desks 

•  Goss  (3osmo  Units 

•  Harris  1650  folder  22  3/4” 

Northeast  Industries,  Inc. 

Tel:  (800)  821-6257 
Fax:  (323)  256-7607 


USED  PRESSES 

Let  us  help  you  through  the  process. 
Sales  •  Rebuilding  •  Cylinders 
Installation  •  Service 
MOUNTAIN  STATES,  INC. 

(800)  257-3045 
www.msicylinders.com 

WANTED  TO  BUY 

WANTED:  Presses  -  Inserters 
Call;  Bill  Kanipe  or  Al  Taber 
ALTA  Graphics,  Inc. 
(770)428-5817,  Fax  (770)  590-7267 


1 


38  YEARS  NEWSPAPER 
EXPERIENCE 


Metro  News  Service,  Inc. 
Natif>nwide  TELEMARKETING 
Horace  Southward 
(877)550-1515 
Eric  Southward 

www.metro-news.com 


BETTER 

Telemarketing 
Best  References 
The  Telesphere  Company 
(800)711-9823 
HHalat(3aol.com 


CIRCULATION  SERVICES 

Professional  Telemarketing  &  Database 
Services 

THE  PREPAID  SUBSCRIPTION  SALES 
LEADER 

•  35%  Prepaid  Subscription  Sales 
GUARANTEED 

•  Digital  Audio  Recording  of  ALL  Sale 
Transactions 

•  Nonpay  Stops  Converted  to  PIA 
Restarts 

•  New  Mover  Campaigns  From  $9.00 
Per  Orders  Including  Lists 

•  Telemarketing  Lists  &  Database  Services 

•  Inbound  Direct  Mail  Response/ 
Customer  Service 

Visit  Our  Website: 
www.circulationservices.com 
Or  Call  Andy  Orr  at  970-493-0470 
ext.  109 

fora  confidential  consolation 


HEADLINE  PROMOTIONS,  INC. 
TELEMARKETING  SERVICES 

NEW  SUBSCRIPTION  GENERATION 
STOP  SAVER  & 
VERIFICATION  PROGRAMS 

Programs  tailored  to  meet  your  needs 
Professional  representation 
that  you  demand 

COMPARE!  Test  Programs  Available 

E-mail:  HdlineKSaol.com 
for  a  list  of  references 
Dennis  McQuillan 
(800)  260-9823 


PISA  GROUP 
THE  Newspaper 
Telemarketing  Company 

•  Cold  Calling 

•  Conversions/Stop  Savers 

•  PIA  Experts 

•  Database  Marketing 

•  Finest  References  in  the  Industry 

•  Serving  Newspapers  Since  1976 

(888)  940-2200 
www.thepisagroup.com 


SPECTRUM  MARKETING  SERVICES 

A  teleservice  solution  for 

•  Cold-call  projects 

•  Stopsaver  projects 

•  Up-grade  projects 

•  And  NIE  Fundraising 

Call  Doug  Reese  (800)  972-6778 


CIRCULATION  SERVICES 


MARKETING  PLUS  INC. 
Telemarketing  specialists  in  circulation 
development.  Custom  programs  for  any 
size  publication.  State  of  the  art  pre¬ 
dictive  dialer.  We  have  many  years  of 
experience  delivering  Quality  plus  Quan¬ 
tity  sales!  Phone  (732)  738-5100,  Fax 
(732)738-5115 
E-mail  JanMont@Earthlink.com 


SEEKING  PUBLISHER  for  new,  unique 
entertainment/leisure  weekly.  Excellent 
as  circulation  booster/self-standing  mag¬ 
azine.  Easy  to  adapt  for  syndication. 
Infinite  possibilities  for  those  ready  for 
innovation.  For  our  minority  share  we 
provide  our  idea  that  works,  consulting 
experience,  sales/marketing  input.  Only 
serious  enquiries  considered.  Write  to: 
ENTMAG 

P.O.  Box  514,  Prospect,  KY  40059 
PRO  STARTS 

PROFESSIONAL  TELEMARKETING  SERVICES 
FOR  BUILDING  CIRCULATION 
TOMZGONC  (800)776-6397 
mfW.PROSTARTS.COM 

COMPUTER  SOFTWARE 

SOFTWARE  for  AR,  classifieds 
scheduling  &  circulation.  Fake  Brains 
(303)791-3301  www.fakebrains.com 

PRESSROOM  SERVICES 

PRESSROOM  CLEANING  PROBLEMS? 

Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  ladder 
ways?  Dirty  handling  systems,  ductwork? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE TO  YOUR 
COMPLETE  SATISFACTION 
40  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-2 1 10 


PUBLISHER 


Your 

communication 
link  to  the 
newspaper 
industry  every 
week 

since  1884. 
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ACADEMIC 


MASS  COMMUNICATION 
Teaching  position  with  specialization  in 
journalism  and  media  writing  including 
news,  feature,  sports  and  broadcast  writ¬ 
ing,  with  secondary  emphasis  in  public 
relations.  Other  duties  including  advising 
the  weekly  university  newspaper  and 
possibly  teaching  public  speaking,  as 
well  as  institutional  committee  service. 
Qualifications:  Ph.D.  in  teaching  field 
required  at  time  of  appointment.  Candi¬ 
dates  with  administrative  abilities  may 
also  be  considered  for  appointment  as 
department  chair.  Small  but  growing 
department  with  excellent  co-curricular 
media  facilities.  Rank  and  salary  open 
and  competitive. 

Send  letter  of  application,  vita,  and 
names  and  telephone  numbers  of  five 
references  to: 

Dr.  Catherine  A.  Tisinger 
Dean,  School  of  Arts  &  Sciences 
Shenandoah  University 
1460  University  Drive 
Winchester,  VA  22601 
Phone:  (540)  665-4587 
Fax:  (540)  665-4644 
No  E-mail  applications . EOE 


ACCOUNTING 


CONTROLLER 

The  New  Orleans  Times-Picayune,  the 
city's  daily  newspaper,  is  seeking  a  con¬ 
troller  to  take  an  active  roll  in  managing 
the  Accounting  Department  to  ensure 
the  integrity  of  financial  information  and 
to  oversee  financial  and  statistical  report¬ 
ing;  payroll  processing  and  payroll  taxes; 
a/r;  a/p;  and  inventory  control. 

The  successful  candidate  will  perform  in- 
depth  financial  analyses  on  a  monthly 
basis  and  special  projects  as  requested 
by  senior  management.  Develop  and 
maintain  internal  control  procedures. 
Coordinate  accounting  issues  internally 
with  other  departments  and  with  outside 
auditors. 

Must  have  at  least  ten  years  of  account¬ 
ing  experience,  and  several  years  as  a  con¬ 
troller  in  a  medium  sized  company. 
Newspaper  or  other  publishing  experi¬ 
ence  is  helpful  but  not  required. 
Excellent  administrative  and  communi¬ 
cation  skills  are  required.  Strong  com¬ 
puter  and  analytical  skills  are  essential, 
as  well  as  proficiency  with  spreadsheet 
and  automated  accounting  packages. 

Our  industry-leading  benefits  package 
includes  a  choice  of  health  plans,  dental 
and  eyewear  plans,  a  disability  package, 
vacation,  a  100%  company-funded 
defined  retirement  benefit  plan  plus  a 
matching  401(k)  plan. 

E-mail,  fax  or  send  resume  and  earnings 
history  to  our  accountants; 

sdaniels@pscherer.com 
Fax  (212)588-2470 
PAUL  SCHERER  &  COMPANY  LLP 
335  Madison  Avenue 
New  York,  NY  10017 
Attention:  S.  Daniels 


(a)  visit  our  website  @ 
www.editorondpubUsher.com 

www.editorandpublisher.com 
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•HELP  WANTED- 


ADMINISTRATIVE 


CHIEF  EXECUTIVE  OFFICERS 
Freedom  Interactive  Newspapers,  Inc.,  a 
division  of  Freedom  Communications, 
Inc.,  a  multimedia  company,  is  seeking 
qualified  candidates  for  Chief  Executive 
Officer  positions  in  the  west  and 
southwest  region  to  head  their  local 
Internet  portals. 

Working  in  conjunction  with  Freedom’s 
regional  newspapers,  the  successful 
candidates  will  build  and  manage  their 
portal  businesses,  directing  the  growth 
of  the  company  to  highly  profitable  lead¬ 
ers  in  these  regions. 

These  positions  will  provide  direction 
with  respect  to  market  positioning, 
product  development,  sales,  content, 
partnerships  and  alliances,  operations 
and  customer  support/service  for  the 
local  internet  portal  and  the  regional 
newspapers’  website. 

These  positions  will  be  the  key  represen¬ 
tative  for  the  company  with  respect  to 
major  partners,  key  customers,  the  pub¬ 
lic  and  the  communities  in  which  they 
operate. 

The  ideal  candidates  must  have  strong 
sales  and  operational  background,  be 
highly  creative,  marketing-oriented  and 
image/brand  builders,  as  well  as  result- 
oriented,  well-rounded  businesspersons. 
The  successful  candidates  will  have  a 
minimum  of  3  years  of  media  experience 
and  relevant  experience  with  Internet 
services,  e-commerce  and  advertising. 
Interested  candidates,  please  send 
resumes  to: 

Freedom  Interactive  Newspapers,  Inc. 

17666  Fitch 
Irvine,  CA  92614 
Attn:  Ron  Redfern 

Fax:  (949)  798-3503 
Email:  ron@freedom.com 
Equal  Opportunity  Employer 


ASSOCIATE  PUBLISHER  for  one  of 
America's  finest  resort  newspapers.  We 
are  looking  for  a  dynamic  administrator 
who  can  take  our  operation  to  the  next 
level.  We  publish  a  6-day  free  daily  and 
an  8M  paid  weekly  in  the  beautiful 
Rocky  Mountains.  Applicants  should 
have  strong  advertising  background  as 
well  as  a  working  knowledge  of  produc¬ 
tion,  circulation,  and  business  opera¬ 
tions.  Send  resumes  to:  Publisher, 
JacksonHole  News,  Box  7445,  Jackson, 
WY  83002. 


PRINTING  SALES  & 
PRODUCTION  MANAGER 
For  a  daily  newspaper/commercial  web 
printing  plant  in  a  scenic  Montana  com¬ 
munity.  Personnel  management,  estimat¬ 
ing,  scheduling,  sales,  quality  control  and 
customer  relations  are  all  important  parts 
of  the  job,  as  in  experience  with  digital  pre¬ 
press  page  transmission  to  a  central 
plant.  Contact  John  Sullivan,  Publisher: 

The  Livingston  Enterprise 
RO.  Box  2000,  Livingston,  MT  59047 

E-mail:  execoffice@livent.net 


ADMINISTRATIVE 


PUBLISHER  & 

PRINT  GENERAL  MANAGER 
The  mini  Media  Company  is  seeking  an 
energetic  and  innovative  individual  who 
enjoys  working  with  college-age  students 
to  lead  the  award-winning,  student-run 
media  company  at  the  University  of 
Illinois.  Job  responsibilities  include 
advising  student  employees  on  day-to- 
day  operations,  creating  budgets, 
negotiating  contracts,  and  providing 
quality  educational  ano  leadership 
opportunities  for  students. 

IMC,  a  not-for-profit  organization,  pub¬ 
lishes  The  Daily  lllini  (newspaper), 
lllio  (yearbook),  and  Illinois  Technograph 
(engineering  magazine).  The  print  unit 
has  13  full-time  staff  members,  approx¬ 
imately  300  student  employees,  and  its 
annual  revenues  total  more  than  $2.2 
million. 

Send  your  resume/salary  requirements 
with  cover  letter  by  March  9  to: 

Publisher  Search  Committee 
lllini  Media  Company 
57  E.  Green  Street 
Champaign,  IL  61820 


PUBLISHER 

We  are  seeking  a  dynamic,  experienced 
individual  to  lead  a  talented  group  of  peo¬ 
ple  at  The  Daily  Gate  City,  a  five-day 
5500-paid  newspaper  in  Keokuk,  Iowa. 
This  position  is  also  responsible  for 
overseeing  a  17,000  TMC  shopper.  The 
Free  Press,  and  a  4200-paid  weekly  in 
Carthage,  Illinois,  the  Hancock  County 
Journal-Pilot.  This  is  not  an  office  job, 
but  it  is  a  unique  opportunity  for 
someone  with  a  strong  advertising/ 
marketing  background  and  superb  peo¬ 
ple  skills. 

If  you  enjoy  community  interaction  and 
would  like  to  work  and  live  in  a  historic 
town  on  the  Mississippi  River,  contact 
us.  The  Gate  City  is  part  of  a  unique 
cluster  of  publications  in  the  market. 
The  Tri-State  area  is  bordered  on  the 
south  and  west  by  Missouri  and  on  the 
east  by  Illinois. 

We  offer  a  competitive  salary  and  bonus 
program,  and  benefits  package.  Join  the 
Brehm  Communications  family  of  com¬ 
munity  newspapers  today.  Mail  your 
resume  and  salary  history  to: 

General  Manager 
Brehm  Communications 
RO.  Box  28429,  San  Diego,  CA  92198 
or  E-mail  to:  BCIHR@BrehmMaiLcom 


GENERAL  MANAGER 
Auburn,  California.  For  further  informa¬ 
tion  regarding  this  position,  please  visit 
our  Web  sites  at: 

www.BrehmCommunications.com  or 
www.Auburn.Journal.com 


ADVERTISERS 

For  Space/material 
deadlines  call 
Michele  MacMahon  at 
646.654.5303 


ADMINISTRATIVE 


EXECUTIVE  POSITIONS 
New  Directions  for  News  Seeks  2  Execu¬ 
tives.  New  Directions  for  News,  a  non¬ 
profit  media  think  thank  based  at  the 
University  of  Minnesota,  is  hiring: 
Chairman/CEO:  The  top  executive  must 
have  a  vision  for  where  the  news  media 
should  be  going  to  serve  the  needs  of 
readers/viewers;  a  talent  for  attracting 
first-class  speakers  to  lead  media  execu¬ 
tive  in  envisioning  the  future;  a 
demonstrated  ability  to  raise  money.  The 
part-time  CEO  can  live  anywhere,  but 
will  need  to  travel  to  the  University  of 
Minnesota  and  at  venues  nationwide  to 
implement  the  vision,  plan  programs 
and  supervise  the  executive  director. 
Reports  to  board  of  directors. 

Executive  Director:  The  day-to-day 
hands  on  administrator  must  have:  a  vis¬ 
ion  for  where  the  news  media  should  be 
going;  a  talent  for  identifying  first-class 
speakers;  strong  administrative  skills  to 
plan  conferences;  knowledge  of  how  to 
write  proposals  for  funding;  ability  to 
market  NDN  programs;  ability  to  work 
with  outside  contractors  who  will  staff 
all  functions.  The  full-time  executive 
director  would  be  based  at  the  Univer¬ 
sity  of  Minnesota  in  the  Twin  Cities. 

Interested  applicants  should  email: 

jcasas@sj  mercu  ry.  com 
for  details  on  the  application  process. 
Deadline  for  final  application  is  Feb.  17 


ADMINISTRATIVE 


GENERAL  MANAGER 
Join  our  management  team!  With  over 
26  publications,  19  offices,  and  500 
employees,  we  are  a  leader  in 
Michigan's  publishing  industry.  We  have 
an  immediate  opportunity  for  a  General 
Manager  in  our  Gaylord  office. 

The  qualified  candidate  will  be  a  retail 
sales  manager/sales  professional  ready 
to  assume  added  responsibility.  Lead¬ 
ership  abilities  are  essential. 

Gaylord  is  a  pleasant  community  located 
in  the  heart  of  the  northern  Michigan 
resort  area. 

We  offer  a  competitive  salary/benefits 
package  &  reward  for  results  achieved. 
All  inquiries  are  welcomed!  If  interested, 
please  fax/mail  resumes: 

Employment  and  Training  Manager 
(ientral  Michigan  Newspapers 
RO.  Box  447 

Mount  Pleasant,  Ml  48858 
Fax:  (517)  779-6015 


HUMAN  RESOURCES  DIRECTOR 
The  Augusta  Chronicle  seeks  a  pro¬ 
fessional  to  join  our  management  team 
as  Human  Resources  Director.  Minimum 
five  years  human  resources  experience 
with  a  four-year  college  degree.  Send 
resume  and  salary  history  to: 

The  Augusta  Chronicle 
RO.  Box  936,  Augusta,  GA  30903 
Fax:  (706)  823-3523 


ACADEMIC 


ACADEMIC 


STUDENT  MEDIA  ADVISER  •  Job  #SG24369 

Student  Media 


Exciting  opportunity  to  work  with  dedicated  students  and 
professional  staff  at  one  of  America’s  best  college  newspapers. 
The  University  of  Kentucky  is  looking  for  a  talented,  inspirational 
leader  to  become  student  media  adviser  for  its  award-winning 
daily  student  newspaper,  the  Kentucky  Kernel,  and  its  student 
yearbook,  the  Kentuckian.  Adviser  supervises  approximately 
1 00  students  who  produce  the  Kernel,  winner  of  the  1 999 
Pacemaker.  Applicants  should  have  superior  management  and 
communication  skills,  a  proven  track  record  in  student  media 
management  or  at  least  four  years  of  media  experience. 
Experience  in  on-line  publishing  a  plus.  Bachelor’s  degree  or 
equivalent  required. 

To  apply,  please  send  your  resume  to:  Job  #  SG24369, 
HR/Employment,  112  Scovell  Hall,  Lexington,  KY  40506-0064, 
FAX  (859)  257-1736  or  come  to  our  office  to  complete  an 
application.  If  you  have  credentials  already  on  file  with  our 
office,  you  may  nominate  by  calling  the  CATskills  Connection 
at  (859)  257-3841  or  by  visiting  our  website  and  following  the 
prompts.  All  responses  must  indicate  the  specific  job  number 
listed  with  each  position.  Deadline  for  receipt  of 
credentials/nomination  is  February  15,  2001,  but  may  be 
extended  if  additional  candidates  are  needed. 


The  University  of  Kentucky  is  an  equal  opportunity  employer  anO  erKOurages 
applications  from  nmnonties  and  leomen.  Visit  our  website  • 
nttp://¥vww.  uky.  edu/FiscalAffairs/Ht^nanResources 
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ADMINISTRATIVE 


PUBLISHER 
Lee’s  Summit  Journal 

The  Kansas  City  Star  has  an  immediate 
opening  for  Publisher  for  the  Lee’s  Sum¬ 
mit  Journal,  published  three  times 
weekly;  and  a  weekly  TMC  shopper,  The 
Lee’s  Summit  Journal  Tribune  in  Lee’s 
Summit,  MO. 

Candidates  should  have;  publishing 
experience,  a  proven  attainment,  man¬ 
agement,  and  a  history  of  strong  com¬ 
munity  involvement. 

The  ideal  candidate  must  possess: 
strong  work  history  reflecting  excellent 
management  and  leadership  skills,  expe¬ 
rience  in  strategic  planning  and  budget¬ 
ing.  Strong  motivational  communication 
skills  required.  Background  in  editorial 
and/or  retail/classified  advertising.  The 
candidate  must  relocate  to  Lee’s  Sum¬ 
mit,  MO. 

The  publisher  oversees  sales,  editorial, 
prepress  and  circulation  departments 
and  leads  the  editorial  board.  The  pre¬ 
ferred  candidate  has  experience  with 
personnel  decision,  advertising  rates  and 
sales  strategies.  Experience  of  5-10 
years  in  newspaper  management 
required.  BS/BA  in  Business,  Marketing, 
Journalism  or  related  degree.  Interested 
applicants  should  send  a  cover  letter  and 
resume  by  Monday,  February  5th  to: 

The  Kansas  City  Star 
ATTN:  HR-LSJ 

1729  Grand,  Kansas  City,  MO  64108 
Fax;  816-234-4267 


ADVERTISING 


ACCOUNT  MANAGER 
The  International  Jerusalem  Post  is  look¬ 
ing  for  an  Account  Manager  for  Advertis¬ 
ing  Sales  for  its  multi-venue  operation. 
Full-time,  salary  plus  commission  posi¬ 
tion  in  our  New  York  office. 

Experience  in  advertising  sales  a  plus. 
Understanding  of  the  marketplace  a 
definite  plus. 

Immediate  start. 

An  exciting  opportunity  for  the  right  indi¬ 
vidual.  Call  or  E-mail; 

(212)226-1297  hiams@jpost.co.il 


ADVANCEMENT 

See  how  far  your  newspaper  career  can 
go  with  Boone  Newspapers,  Inc.  See  the 
JOBS  page  at  our  web  site: 

www.boonenewspapers.com 


ADVERTISING  DIRECTOR 
Hometown  daily  newspaper  seeks  a 
candidate  who  thrives  in  a  hands-on, 
small  staff  environment.  The  ideal  can¬ 
didate  will  sell,  train,  lead  and  inspire 
our  team  to  meet  sales  goals.  We  offer  a 
competitive  base  salary,  with  a  goal- 
based  bonus,  along  with  a  beautiful  com¬ 
munity  to  live  and  work  in.  Letter  and 
resume  to: 

Joe  Karius,  Publisher 
The  Bennington  Banner 
425  Main  Street,  Bennington,  VT  05201 
jkarius@benningtonbanner.com 


ADVER'nSING 


ADVERTISING  DIRECTOR 
Come  to  Colorado  and  build  your  career 
with  a  company  you’ll  love.  Imagine 
working  every  day  with  a  team  of 
motivated,  bright,  positive  people.  Now 
imagine  doing  this  within  an  hour  of 
Denver  and  30  minutes  of  the  Rocky 
Mountains. 

If  you’ve  at  least  5  years  of  success  an 
an  advertising  director,  we  may  want  to 
talk  with  you.  See  why  most  of  our 
department  heads  have  come  from 
larger  papers  and  larger  companies  and 
simply  refuse  to  leave  us. 

Our  25,000  circulation  daily  is  the  flag¬ 
ship  of  a  privately  held,  growing  com¬ 
pany,  the  state  general  excellence  win¬ 
ner  and  the  1999  NNA  “Best  of  (all  50) 
States”  winner. 

Please  send  your  resume,  earnings  his¬ 
tory  and  references  to: 

Ad  Director 

c/o  The  Greeley  Tribune 
501  8th  Ave,  Greeley,  CO  80631 
or  E-mail  to:  elsberry@greeleytrib.com 


ADVERTISING  DIRECTOR 
The  Herald  and  The  Sunday  Herald 
Press,  located  in  New  Britain,  CT  seeks 
an  experienced  daily  newspaper  advertis¬ 
ing  professional  to  manage  its  retail, 
classified,  preprint  and  online  efforts. 
The  successful  candidate  has  demon¬ 
strated  exemplary  analytical  and  sales 
strategy  skills  in  a  highly  competitive 
marketplace.  We  offer  a  generous  com¬ 
pensation  package  and  the  opportunity 
for  advancement  in  a  rapidly  expanding 
publicly  held  company. 

Please  E-mail  your  resume  and  salary 
history  to: 

mromanow@journalregister.com 
Or  Fax:  (860)  224-7175 


CLASSIFIED  MANAGER  for  our  expand¬ 
ing  newspaper  group  in  sunny  southern 
NM.  Salary,  bonus,  401k.  Contact  Dave 
McCollum,  Pres.,  (505)-541-5401, 
email:  dmccollum@lcsun-news.com 


MAJOR  ACCOUNTS  SALES  EXECUTIVE 
The  Sacramento  Bee,  the  area’s  leading 
advertising  medium,  is  seeking  a  Major 
Accounts  Sales  Executive  to  join  our 
Retail  Advertising  major  accounts  sales 
team. 

The  Manager  will  be  responsible  for 
account  development  and  selling  and 
servicing  our  top  advertisers.  We  are 
seeking  an  outstanding  sales  pro¬ 
fessional  who  has  solid  newspaper 
advertising  sales  experience  with  major 
accounts. 

The  Sacramento  Bee  is  located  in  North¬ 
ern  California  in  a  beautiful  area  that 
offers  city  or  country  living,  close  prox¬ 
imity  to  San  Francisco  and  Lake  Tahoe, 
short  commutes,  and  affordable  housing. 
We  offer  a  competitive  salary  and  bonus 
structure  plus  an  extensive  benefits 
package  including  401(k)  and  fitness 
and  childcare  centers.  Please  email 
resume  and  cover  letter  to: 

resumes@sacbee.com 
or  Fax  to  (916)  321-1984 


ADVER’nSING 


COME  LIVE  IN  SUNNY  FLORIDA! 

The  Florida  Times-Union,  in  sunny 
Jacksonville,  Florida  along  the  majestic 
St.  Johns  river  and  warm  beaches,  is 
searching  for  a  dynamic  Classified 
Automotive  Manager.  This  manager  will 
work  with  a  tremendously,  successful  out¬ 
side  sales  team  in  the  continued  building 
of  this  category  of  business.  He/she  will 
visit  new  and  used  automobile  dealers 
with  and  without  this  staff  to  insure 
market  share  and  category  needs.  The 
right  individual  must  have  excellent 
communication,  customer  service  and 
coaching  skills  to  compliment  advertis¬ 
ing  sales  experience.  The  successful 
candidate  will  analyze  automobile 
dealers’  business,  marketing  expen¬ 
ditures  and  profiles  to  determine  needs. 
The  ideal  candidate  will  possess  a  col¬ 
lege  degree  or  equivalent  experience  in 
advertising  or  marketing.  Must  be  a 
team  player  with  proven  ability  to 
develop,  train  and  motivate  sales  group. 
Previous  supervisory  and  newspaper 
experience  is  preferred  along  with  a  valid 
driver’s  license  and  current  automobile 
insurance.  Ever  thought  about  moving  to 
Florida?  Here’s  your  chance.  If 
interested,  please  send  cover  letter  and 
resume  with  salary  requirements  to: 

The  Florida  Times-Union 
Attn:  Employment  Manager 
RO.  Box  1949,  Jacksonville,  FL  32231 
Fax;  (904)  359-4695 
Or  E-mail:  spulmano@jax-tu.com 
We  are  a  DRUG-FREE  WORKPLACE 
EOE 


ADVERTISING  SALES  MANAGER 
Growing  New  York  surban  publisher 
seeks  an  experienced  manager  with  lots 
of  energy  and  a  winning  track  record  to 
help  lead  our  sales  team.  You  must  be  a 
strong  motivator  and  creative  promoter 
who  can  hire,  train,  &  sell  major 
accounts  in  a  competitive  marketplace. 
Send  resume  and  salary  history  to: 

Rhonda  Glickman 
Richner  Communications 
379  Central  Avenue 
Lawrence,  NY  11559. 

Fax  (516)  569-4942  or 
Rhonda@liherald.com 


LOCAL  SALES  MANAGER 
We’re  looking  for  an  experienced  Local 
Sales  Manager  who  wants  to  relocate  to 
one  of  the  South’s  most  beautiful  and  his¬ 
toric  cities.  Charleston  is  booming,  and 
the  market  is  ripe  for  continued  local  ad 
growth.  Enjoy  customer  contact,  staff 
training,  and  working  in  a  progressive 
environment?  You  need  to  take  a  look  at 
The  Post  and  Courier.  Send  your  cover 
letter  and  resume  to  Joel  Cardwell,  Dis¬ 
play  Advertising  Manager,  The  Post  And 
Courier,  134  Columbus  Street, 
Charleston,  SC  29403. 

Fax:  (843)  937-5463 
E-mail:  jcardwell@postandcourier.com 
EOE 


ACADEMIC 


ACADEMIC 


Brandeis  University 


Assistant  Professor 

The  Department  of  American  Studies,  Brandeis  University, 
invites  applications  for  an  Assistant  Professor  appointment 
(3  years,  non-tenure  track)  beginning  Fall  2001  to  teach  four 
semester  courses  in  the  American  Studies  Department, 
three  of  them  in  the  interdepartmental  Journalism  Program 
plus  one  of  the  Department's  required  semester  courses. 
Candidate's  research  and  teaching  interests  should  include 
the  role  of  print  and  broadcast  journalism  in  American  poli¬ 
tics,  society  and  culture.  A  focus  on  new  media  technology 
and  the  new  forms  of  journalism  associated  with  these 
emerging  media  is  desirable.  Candidates  will  also  be  asked 
to  assist  in  administration  of  the  Journalism  Program. 

Entrance  requirements:  PhD  in  American  Studies  or  related 
field;  Journalism  experience  highly  desirable,  evidence  of 
excellence  in  teaching  and  strong  scholarship. 

Please  send  letter  of  application,  cuniculum  vitae,  three 
letters  of  recommendation,  evidence  of  teaching  excellence 
and  samples  of  written  work  to;  Jacob  Cohen,  Chair 
(jcohen@brandeis.edu).  Department  of  American  Studies, 
MS005,  Brandeis  University,  Waltham,  MA  02254-9110. 

Brandeis  is  an  Affirmative  Action/Equal  Opportunity 
Employer  and  encourages  applications  from  qualified 
women  and  minority  candidates.  Applications  accepted 
until  April  1,  2001. 


www.brandeis.edu 
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ADVERTISING 


ADVERTISING  DIRECTOR 
Experienced  professional  needed  for 
high-quality,  long-established  East  Coast 
daily  business  newspaper.  Print  advertis¬ 
ing  sales  management  experience 
required;  business-to-business  and  demo¬ 
graphic  sales  skills  necessary.  Lead, 
train,  motivate  and  manage  an  eight- 
person  display  and  classified  staff. 
Excellent  compensation,  benefits.  Reply 
with  resume,  compensation  history  to: 

Box  01423,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


ART/GRAPHICS 


GRAPHIC  ARTIST/ILLUSTRATOR 
The  Staten  Island  Advance  is  looking  for 
an  experienced  graphic  artist  with  strong 
illustration  skills  to  fill  a  position  on  our 
presentation  team. 

We’re  looking  for  a  visual  artist  who  can 
add  color  and  character  to  our  section 
fronts  with  illustrations  and  infographics. 
Responsibilities  would  include,  but  not 
be  limited  to,  daily  graphics  reporting 
and  concept  development  with  editors 
from  all  sections  of  the  newspaper.  The 
ideal  candidate  will  have  Macintosh 
experience  in  QuarkXPress,  Photoshop, 
Illustrator  and  Freehand.  Page  design 
skills  are  a  plus.  Our  newspaper  is  fully 
paginated  on  the  Harris  Newsmaker 
system,  and  our  designers  and  artists 
work  on  both  Macs  and  PCs. 

The  Advance  offers  a  competitive  salary 
and  benefits  program;  EOE. 

Send  resume  and  portfolio  to: 

Claire  Regan 

Content  and  Design  Editor 
Staten  Island  Advance 
950  Fingerboard  Road 
Staten  Island,  NY  10305 


CIRCULATION 


ADVANCEMENT 

See  how  far  your  newspaper  career  can 
go  with  Boone  Newspapers,  Inc.  See  the 
JOBS  page  at  our  web  site: 

www.boonenewspapers.com 


ASSISTANT  CIRCULATION  DIRECTOR 
The  New  Haven  Register,  located  in 
south  central  Connecticut,  seeks  an 
aggressive,  hands-on,  goal-oriented 
leader  to  be  second  in  command  in  our 
busy  circulation  department.  The  assis¬ 
tant  circulation  director  has  direct 
supervision  of  the  home  delivery  opera¬ 
tion,  direct  involvement  in  sales  and 
marketing  efforts,  and  is  responsible  for 
much  of  the  day  to  day  operation.  Weare 
looking  for  a  detail-oriented  professional 
with  exceptional  analytical  and  man¬ 
agerial  skills.  Must  have  team  building 
abilities  and  proven  circulation  success. 
Competitive  salary,  incentive,  and  bene¬ 
fits  package  with  unlimited  growth  poten¬ 
tial.  Interested  candidates  with  5h-  years 
of  circulation  management  experience 
should  submit  a  resume  with  cover  letter 
and  salary  requirements  to: 

Robert  Roeser 
New  Haven  Register 
40  Sargent  Drive 
New  Haven,  CT  0651 1 
Phone  calls  accepted  at:{203)  789-5350 


CIRCULA'nON 


LOOKING  FOR  THAT  EXCELLENT 
CAREER  MOVE? 

The  Ogden  Newspapers  has  openings  at 
a  few  of  our  36  daily  newspapers.  We 
have  current  openings  in  Circulation, 
Editorial,  Advertising,  Production  and 
more.  Check  out  our  Career  Opportunity 
page  at: 

WWW. Ogden  news .  com/opportu  n  ities 
FEATURE  OPPORTUNITIES 
CIRCUUTION 

The  Steubenville  Herald-Star  (Ohio) 
16,000  daily  and  the  Weirton  Daily 
Times  (West  Virginia)  6,000  daily  and  a 
24,000  combined  Sunday  is  accepting 
resumes  for  Circulation  Director.  We  are 
looking  for  a  strong  leader  that  is  very 
organized  and  will  motivate  their 
employees  by  example.  As  circulation 
growth  will  be  the  number  one  priority 
for  this  position,  we  need  someone  with 
an  excellent  marketing  background.  We 
are  part  of  the  Ogden  Newspaper  group 
and  offer  excellent  salary,  benefits  and 
growth  potential  within  our  36  daily 
newspapers.  Please  send  your  resume  to: 

Chris  Doyle,  Publisher 
The  Herald-Star 
401  Herald  Square 
Steubenville,  OH  43952 
Or  E-mail:  cdoyle@hsconnect.com 


EDITORIAL 


ADVANCEMENT 

See  how  far  your  newspaper  career  can 
go  with  Boone  Newspapers,  Inc.  See  the 
JOBS  page  at  our  web  site: 

www.boonenewspapre rs.com 


The  Syracuse  Newspapers  is  looking  for 
an  assistant  managing  editor  to  run  our 
metro  operation.  The  ideal  candidate 
must  be  an  experienced  newsroom 
leader  at  a  daily  newspaper  -  someone 
who  is  comfortable  both  as  a  coach  for 
veteran  editors  and  reporters  and  as  a 
teacher  for  our  rising  stars.  You  must  be 
able  to  direct  and  inspire  coverage  of  our 
city  and  suburbs  and  lead  a  staff  of  more 
than  50  journalists.  Yes,  we’re  asking  for 
a  lot;  our  readers  expect  a  lot.  We  are  a 
142,000  combined  daily  and  193,000 
Sunday  newspaper,  and  growing.  The 
Syracuse  Newspapers  offers  competitive 
salaries,  full  employer-paid  benefits, 
401(k),  pension,  a  company  loan  pro¬ 
gram  and  more.  Send  your  resume,  tear 
sheets  and  a  cover  letter  to: 

Teresa  Starr,  Recruiting  Editor 
The  Syracuse  Newspaprers 
RO.  Box  4915,  Syracuse,  NY  13221 
tfugit@syracuse.com 


ASSISTANT  EDITOR  for  “The  Grower” 
magazine  in  Lenexa,  Kansas.  Duties: 
Writing  articles,  editing  monthly  maga¬ 
zine,  overseeing  copy  flow  and  assisting 
editor.  Some  travel.  Bachelors  in  journal¬ 
ism  and  two  years  magazine  experience 
required.  Ag  knowledge  desired.  Send 
resume,  salary  requirements  and  3  non- 
returnable  clips  to:  HR-AEGR,  10901 
W.  84th  Terrace,  Lenexa,  KS  66214. 


EDITORIAL 


EDITORIAL 


HOUSTON  CHRONICLE 
COME  JOIN  US! 


We're  looking  for  qualified  applicants  to  join  our  newspaper.  This  year  the  Houston 
Chronicle  is  proud  to  celebrate  100  years  of  publication.  We  are  Houston’s  leading 
information  source  and  one  of  the  largest  newspapers  in  the  Southwest.  Due  to  the 
growth  and  expansion  of  our  dynamic  city,  Houston,  Texas,  we  must  also  expand  in 
our  newsroom.  We  offer  competitive  salaries  and  good  benefits. 

ENERGY  REPORTER  -In  this  recently  created  position  we  are  seeking  an 
aggressive  news  reporter  to  join  a  group  of  writers  covering  energy,  the  city’s 
dominant  industry.  The  energy  business  is  very  diverse,  encompassing  every¬ 
thing  from  the  discovery  and  production  of  oil  and  gas  to  refining  and 
petrochemicals  to  gasoline  retailing  and  the  emerging  electric  power  industry. 
We  cover  energy  issues  from  Texas  to  Washington,  South  America  and  the 
Middle  East.  Candidates  should  be  able  to  write  with  skill  about  the  impact  of 
energy  issues  on  consumers,  while  at  the  same  time  be  able  to  sort  through  a 
complex  industry  merger.  Fluency  in  Spanish  is  helpful.  Send  resume  and  at 
les  six  news  feature  clips  to; 

Scott  Clark,  Business  Editor 
Houston  Chronicle 
P.O.  Box  4260  Houston,  TX  77210 
or  e-mail  them  to:  scott.ctark@chron.com 

TECHNOLOGY  REPORTER-Due  to  expansion  we  are  seeking  an  experi¬ 
enced  technology  reporter  to  help  cover  everything  from  Compaq  Computer 
Corp.  to  emerging-and  disappearing  dotcoms.  You  would  be  one  of  two 
reporters  on  a  technology  desk  covering  not  only  traditional  business  issues, 
but  the  impact  of  technology  on  consumers  and  society.  Fluency  in  Spanish  is 
helpful.  Send  resume  and  at  least  six  news  features  clips  to: 

Scott  Clark,  Business  Editor 
Houston  Chronicle 
P.O.  Box  4260,  Houston,  TX  77210 
or  e-mail  them  to:  scott.clark@chron.com 

HEALTH  CARE  REPORTER-A  qualified  reporter  is  needed  to  cover  health 
care  in  a  city  with  one  of  the  nation’s  largest  and  most  prestigious  medical 
centers.  The  job  involves  coverage  of  both  consumer  and  business  issues  sur¬ 
rounding  the  delivery  of  health  care.  Candidates  should  have  at  least  two  years 
of  reporting  experience.  Fluency  in  Spanish  is  helpful.  Send  resume  and  at 
least  six  news  feature  clips  to: 

Scott  Clark,  Business  Editor 
Houston  Chronicle 
P.O.  Box  4260,  Houston,  TX  77210 
or  e-mail  them  to:scott.clark@chron.com 

ASSISTANT  ONLINE  ENTERTAINMENT  EDITOR-An  assistant  online 
entertainment  editor  is  needed  to  handle  online  production  of  entertainment 
news  and  features  from  both  the  newspaper  and  other  sources.  The  editor 
would  work  closely  with  an  online  entertainment  and  travel  editor  in  the  devel¬ 
opment  and  packaging  of  news  features  and  multimedia  content  on  everything 
from  music  to  movies.  Candidates  should  have  several  years  of  reporting  or 
editing  experience,  preferably  in  the  entertainment/features  area.  Web  experi¬ 
ence  and  familiarity  with  HTML  helpful.  Send  resume  and  work  samples,  if 
applicable  to: 

Pamela  Mitchell,  Online  Entertainment  and  Travel  Editor 
Houston  Chronicle 

801  Texas  Avenue,  Houston,  TX  77002 
or  e-mail  them  to:  pamela.mitchell@chron.com 

MULTIMEDIA  REPORTER-Covering  stories  and  features  primarily  for 
online  use,  although  the  work  could  end  up  in  the  newspaper.  In  addition  to 
writing,  reporter  would  take  digital  photographs,  record  audio  clips  and 
possibly  video.  A  significant  part  of  the  work  would  involve  deadline  writing- 
and  rewriting.  Two  years  of  reporting  experience  and  skill  in  working  with  a 
variety  of  media.  Knowledge  or  willingness  to  learn  video  and  audio  editing. 
Fluency  in  Spanish  helpful.  Send  resume  to: 

Dwight  Silverman,  Online  News  Editor 
Houston  Chronicle 

801  Texas  Avenue,  Houston,  TX  77002 
or  e-mail  them  to:dwight.silverman(^hron.com 

An  Equal  Opportunity  Employer 
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ASSISTANT  CITY  EDITOR 
Great  small  daily  In  the  Sierra  foothills 
seeks  an  assistant  city  editor.  Help  in 
the  preparation  of  local  news.  Duties 
include  coordinating  features,  conceiving 
and  editing  photos,  coaching  and 
supervising  reporting  and  photography 
staff,  editing  copy  and  working  with 
potential  news  sources. 

Qualifications  include  a  bachelor's 
degree  in  journalism  or  related  field  or  pro¬ 
fessional  experience.  Excellent 
journalistic  skills,  including  familiarity 
with  AP  style,  and  news  judgment  and 
instincts  are  needed.  Photography  back¬ 
ground  a  plus.  Join  an  award-winning 
staff  covering  an  interesting  community 
in  a  beautiful  part  of  the  country.  Submit 
resume,  clips  and  references  to; 

City  Editor,  Judy  Brill  at;  The  Union, 
464  Sutton  Way,  Grass  ValleyCA  95945 
ore-mail  to:  judyb@theunion.com 


ASSISTANT  EDITOR/WEB  EDITOR 
Publisher  in  Carol  Stream,  IL  seeks 
Assistant  Editor/Web  Editor  for  interna¬ 
tional  scientific  journal.  Journalism 
degree  with  strong  concentration  or 
experience  in  website  management 
required.  2-3  years  experience  in  news 
writing,  copy  editing  and  proofreading 
required.  Requires  ability  to  handle  multi¬ 
ple  projects,  adherence  to  strictdeadline 
and  attention  to  details.  Some  travel. 
Fax  resume  with  salary  requirements: 
630-653-2 1 92  or  e-mail  (text  or  RTF) 
to:  dopp@allured.com  Attn:  HR-A 


ASSISTANT  SPORTS  EDITOR  ■ 

The  Columbian  Newspaper  in  Van- 
couver.  Wash.,  is  looking  for  an  experi- 
enced  and  dynamic  Assistant  Sports 
Editor. 

This  position  oversees  production  of  the 
section  five  nights  a  week,  laying  out  ^ 

pages,  paginating,  writing  headlines  and  Q 

editing  copy.  A  solid  background  in  the  O 

Sports  department  of  a  daily  newspaper,  yia 

with  the  aptitude  to  manage  people  and  ^ 

make  competent  decisions  on  deadline,  Q) 

is  essential.  £ 

The  Assistant  Sports  Editor  will  work  ^ 

directly  with  the  Sports  Editor  in  plan-  Q 

ning,  assigning  and  implementing  story  Q 

ideas  as  well  as  playing  a  vital  role  in  ^ 

shaping  a  vision  for  the  future  of  the  sec-  ■ 

tion.  You  must  possess  the  ability  to  com-  ^ 

municate  clearly  in  written  and  oral  form  ^ 

and  work  quickly  and  accurately  on  > 

deadline.  ^ 

The  Columbian  offers  a  competitive  ^ 

salary  and  benefit  package,  which  ^ 

includes  a  generous  401(k)  plan  with  O 

company  match  and  22  paid  days  off  C 

annually.  Interested  candidates  should  SS 

send  cover  letter  with  salary  history,  B 

resume  and  clips  tO:  O 

The  Columbian  £ 

HR  Department/ Job  #153  * 

RO.  Box  180  ■  ,•*2 

Vancouver,  WA  98666-0180  ■  (A 

EEO  H 

To  learn  more  about  The  Columbian, 
our  website 

HYPERLINK  http://www.columbian.com 
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editors 


Bloomberg  News  provides  comprehensive  coverage  of  markets, 
economies,  companies,  politics,  sports  and  more.  Syndicated  in 
numerous  papers  globally,  our  award-winning  news  service  is 
seeking  the  brightest  and  the  best  Editors  for  our  growing  news 
bureaus  around  the  world. 


I  NORTH  AMERICA:  New  York,  Boston,  Princeton, 
Washington,  Atlanta,  San  Francisco,  Chicago... and  other 
locations!  Editors  will  edit  copy  on  industries  including: 
banking,  energy,  telecommunications,  technology,  consumer, 
comrrxxJities,  sports,  aerospace... and  many  morel 

IEUROPE/ASIA:  London,  Frankfurt,  Brussels, 
Stockholm,  Zurich,  Madrid,  Tokyo,  Seoul,  Hong  Kong, 
Singapore,  Sydney...  and  others!  Edit  copy  on  companies, 
economies,  markets,  commodities. 

QUALIFICATIONS: 

•  5  years  editing  copy,  preferably  for  a  major  news  organization 
•  Expertise  with  financial  news  a  plus 
•  Confidence  to  manage  stories,  lead  reporters  and  uphold 
standards 

•  Proficiency  with  numbers  as  well  as  words 
‘  Capability  to  edit  stories  on  real-time  deadlines 

Please  send  resume  and  writing  clips  to;  John  Scheirer, 
Bloomberg  News  Recruiting,  100  Business  Park 
Drive,  Princeton,  NJ  08542.  Please  specify  geographic 
preference.  An  equal  opportunity  employer  m/f/d/v. 


Bloomberg 


www.editorandpublisher.com 


r 


Phone:1-888-825-9149  -  CLASSIFIED  flDVEBTISINB  ~  Fax :  (646)  654-5312 

MGOLDEN@EDITORANDPUBLISHER.COM  •  MMACMAHON@EDITORANDPUBLISHER.COM  •  HPREUSS@EDITORANDPUBLISHER.COM 
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ASSOCIATE  EDITORIAL  PAGE  EDITOR 
We’re  Icxsking  for  a  deputy  editor  with  an 
interest  in  editorial  writing,  sharp  opi¬ 
nions  and  an  eye  to  the  future.  The  ideal 
candidate  will  be  a  solid  editor  with 
management  skills  and  a  fascination  for 
the  issues  of  the  day. 

Do  you  want  to  chase  ideas  instead  of 
fires?  Can  you  bring  designers  and 
writers  together  to  create  pages  with 
verve?  Newsroom  experience  required; 
previous  editorial  writing  is  not 
necessary,  but  helpful.  Avid  curiosity 
and  team-building  skills  crucial. 

Please  post  your  cover  letter  and  resume 
in  our  electronic  database  at: 
http://recruiterl.webhire.com/seatimes, 
and  send  paper  copies,  and  an  essay 
describing  what  the  editorial  pages  of 
The  Seattle  Times  should  be,  to: 

Newsroom  Hiring 
The  Seattle  Times 
RO.  Box  70 
Seattle,  WA  981 11 
Use  job  source  code: 

01-480/ASSOCED-  News/PF 


BUSINESS  REPORfER 
The  East  Valley  Tribune  is  accepting 
applications  for  a  business  reporting  posi¬ 
tion.  The  93,000-  circulation  daily  is  a 
member  of  the  Freedom  newspaper  fam¬ 
ily  and  serves  the  Phoenix  area’s  thriving 
East  Valley. 

Last  year,  we  won  a  National  Headliner 
Award  and  the  Arizona  Newspaper 
Foundation  gave  us  its  highest  award  for 
editorial  excellence  in  the  large  newspa¬ 
per  category.  The  ideal  candidate  has  at 
least  two  years  of  full-time  reporting 
experience,  preferably  covering  business 
matters. 

The  position  requires  the  ability  to  turn 
breaking  news  stories  under  tight 
deadlines  and  produce  insightful  trend 
stories.  Send  your  resume  and  clips  to: 

Business  Editor,  Chris  Coppola 
East  Valley  Tribune 
120  W.  1st  Ave.,  Mesa,  AZ  85210 
E-mail:ccoppola@aztrib.com 


CITY  EDITORS 

The  News  &  Record,  a  100,000  daily  in 
Greensboro,  NC,  is  continuing  to 
interview  talented  candidates  for  three 
key  management  positions  in  our 
newsroom: 

Our  next  NIGHT  ASSISTANT  CITY 
EDITOR  will  have  a  minimum  of  5  years 
daily  news  reporting  or  copy  desk  expe¬ 
rience;  some  editing/supervisory  experi¬ 
ence  is  preferred.  This  newsroom  leader 
coordinates  breaking  news  coverage, 
while  working  with  our  reporters,  city 
desk  and  copy  desk  at  night. 

Our  next  ROCKINGHAM  BUREAU 
EDITOR  will  have  a  minimum  of  7  years 
daily  news  reporting  experience;  some 
editing/supervisory  experience  is  pre¬ 
ferred. 

This  NEWSROOM  EDITOR  leads  a  staff 
of  eager  and  talented  reporters  and 
photographers  from  our  office  in  Eden, 
NC. 

Our  next  EDUCATION  EDITOR  will  have 
a  minimum  of  10  years  daily  news 
reporting  and  editing  experience.  This 
newsroom  editor  leads  an  experienced 
and  talented  staff  covering  our  highest 
profile  beat  in  a  city  boasting  5  colleges 
and  universities. 

If  you  want  to  advance  your  career  at  a 
newspaper  that  takes  professional  devel¬ 
opment  and  award-winning  journalism 
seriously,  send  resume,  cover  letter  and 
work  samples  to: 

Ed  Williams,  Recruitment  Coordinator 
The  Greensboro  News  &  Record 
200  E.  Market  Street 
Greensboro,  NC  27420 


COPY  EDITOR/DESIGNER 
We  are  seeking  a  full-time  copy  editor/ 
designer  to  join  our  universal  desk.  The 
candidate  creates  the  job-strong  word 
and  design  skills  can  lead  you  to  a  posi¬ 
tion  producing  A1 ,  sports  or  features.  Con¬ 
tact:  Randy  Mishler,  The  Daily  News, 
P.O.  Box  189,  Longview,  WA  98632  or 
email  at:  emishler@tdn.com 


COPY  EDITOR 

Strong  language  and  page  design  skills 
required.  Experience  with  QuarkXPress 
program  helpful.  Resume  and  page 
layout  samples  to  Glenn  Gilbert,  The 
News-Herald,  7085  Mentor  Avenue, 
Willoughby,  OH  44094. 


INTERNSHIPS 

Spend  next  spring  as  a  newspaper  or 
wire  service  reporter  in  an  Illinois 
Statehouse  bureau,  mentored  by  pro¬ 
fessional  journalists,  in  the  University  of 
Illinois/Springfield’s  one-year  MA  Public 
Affairs  Reporting  program. 

Tuition  wavers,  $3,000  stipends  during 
internship.  Applications  due  April  1st. 
Contact: 

Charles  Wheeler 
PAC418 
UlS 

Springfield,  IL  62794-9243 
(217)  206-7494 
E-mail:wheeler.charles@uis.edu 
PAR  Home  Page: 
http://www.uis.edu/~wheeler/ 

EOE 


BUSINESS  WRITERS 
The  Las  Vegas  Sun  seeks  business 
writers  experienced  in  one  or  more  of 
these  areas:  Casino,  Internet  and  Indian 
gambling;  real  estate,  tech,  retail, 
finance,  health  care,  business  law  and 
regulated  utilities.  Competitive  pay/ 
benefits.  E-mail  Business  Editor  Steve 
Green  at:  sgreen@lasvegassun.com 


ASSOCIATE  EDITOR 

Seeking  an  energetic  Associate  Editor  to 
join  the  staff  Inc.  Technology  a  quarterly 
publication  as  well  as  familiarity  with 
the  trends  and  issues  that  entrepreneurs 
face,  and  the  ability  to  explain  thc*e 
trends  in  lucid  prose.  Excellent  research, 
writing  and  editing  skills  a  must.  Send 
writing  and  editing  clips  as  well  as  a 
resume,  cover  letter  and  salary  require¬ 
ments  tO: 

Managing  Editor,  Inc.  Magazine 
38  Commercial  Wharf,  Boston,  MA  02110 
Or  E-mail:  managingeditor@inc.com 
No  phone  calls  or  faxes,  please 


CITRUS  COUNTY  CHRONICLE  seeks 
copy  editor.  QuarkXPress,  AP  style. 
Graphic  design  a  plus.  Contact  Jim 
Nichols,  Citrus  County  Chronicle,  1624 
N.  Meadowcrest  Blvd.,  Crystal  River,  FL 
34429  or  nativehoosier@yahoo.com 


ADMINISTRATIVE 


ADMINISTRATIVE 


CITY  EDITOR 

Prescott  Newspapers,  Inc.,  is  looking  for 
an  experienced  City  Editor.  The  right 
candidate  will  supervise  news  reporters, 
coordinate  the  day  to  day  activities  in 
the  newsroom  and  have  strong  layout 
and  design  experience.  PNI  offers  an 
excellent  benefit  package.  Send  resume 
and  letters  of  reference  to: 

Personnel  Director 
Prescott  Newspapers,  Inc. 

147  N.  Cortez  Street 
Prescott,  AZ  86301 
Fax:  (520)  777-8625 
EEOE 
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Recruitment  Specialists 

Some  of  our  current  assignments: 


-HELP  WANTED- 


BUSINESS  DIRECT  WEEKLY,  the  only 
national-award-winning,  weekly  busi- 
ness-to-business  newspaper  covering 
western  Michigan,  is  seeking  a  reporter 
to  join  our  staff  full  time  and  work  in  our 
main  office.  The  ideal  candidate  has 
daily  newspaper  experience  and  has  writ¬ 
ten  business-to-business  or  business-to- 
consumer  news.  We  offer  a  competitive 
salary  in  a  growing  market.  Send  your 
resume  and  clips  right  now  to: 

Michael  Chevy  Castranova,  Editor 
Business  Direct  Weekly 
423  S.  Burdick 
Kalamazoo,  Ml  49007-5217 
E-mail:  mcc@BDWbusiness.com 


National-award-winning  weekly  with 
Web  daily  edition  -  www.rbjdaily.com  - 
seeks  reporter  with  strong  hard-news 
skills  to  join  staff  covering  one  of  the 
nation’s  top  regions  for  high-tech,  inter¬ 
national  trade.  Two  years’  experience 
required.  Competitive  pay.  Send  resume, 
clips  to  Department  E.,  Rochester  Busi¬ 
ness  Journal,  55  St.  Paul  Street, 
Rochester,  NY  14604. 

Or  E-mail:  pericson@rbj.net 


COPY  EDITOR,  FEATURES  WRITER, 
REPORTER 

The  Item,  a  22,000-circulation  daily  in 
Sumter,  SC,  is  seeking  the  following: 

COPY  EDITOR:  Experience  in  sports  and 
knowledge  of  QuarkXPress  a  plus. 
FEATURES  WRITER:  The  Item  has  pro¬ 
moted  its  features  writer  and  has  an 
immediate  opening  to  fill  that  position. 
REPORTER:  The  Item  is  expanding  its 
staff  and  has  an  immediate  opening  for 
a  general  assignment  reporter. 

Send  resume,  clips,  references  to: 

Barbara  Martin,  The  Item 
RO.  Box  1677,  Sumter,  SC  29151 
Or  Fax  (803)  775-0028 
Or  E-mail:  barbaram@theitem.com 


BUSINESS  REPORTER 


EDITOR  &  PUBLISHER  CLASSIFIEDS 


C7 


m 


JANUARY  29,  2001 


■  Pack^ing/Distribution  Maiu^er  -  Michigan 
newspaper  group  is  developing  a  central  automated 
facility,  strong  manager  to  oversee  40-50  employees; 
exceptional  opportunity;  $65K-$85K  compensation  range. 


Contact  us  if  you  have  a  recruitment  need... or 
send  your  resume  for  current  or  future  openings. 

1605  Colonial  Parkway,  Suite  240  ■  Inverness,  IL  60067 
847.963  9300  ■  mm2@voyager.net  ■  fax  847.934.6607 


■  Ad  Director  -  Daily  newspaper  (20,(X)0  to  30,000 
circulation)  in  Southeast  Wisconsin;  experienced 
man^ment  pro;  exceptional  company  and  opportunity; 
high  five-figure  compensation. 


■  Circulation  Sales  &  Marketing  Manager  -  Colorado 
daily;  oversees  NIE,  carrier  and  readership  promotions, 
special  event  marketing;  solid  company  with  career  path. 


WWW.  ed  itorandpublisher.com 


Phone:  1-888-825-9149  ~  CmniFIED  IDVERTISINe  ~  Fax :  (646)  654-5312 


MGOLDEN@EDITORANDPUBLISHER.COM 

•  MMACMAHON@EDITORANDPUBLISHER.COM  •  HPREUSS@EDITORANDPUBLISHER.COM 

-HELP  WANTED- 


EDITORIAL 


EDITOfVASSOCIATE  PUBLISHER 
Publisher  in  Carol  Stream,  IL  seeks 
Editor/Associate  Publisher  for  interna¬ 
tional  scientific  journal.  Journalism 
degree  with  strong  concentration  or 
experience  in  chemistry  required.  5 
years  of  experience  in  editing  tech- 
nicalwriting  and  staff  management 
required.  Requires  ability  to  handle  multi¬ 
ple  projects,  adherence  to  strict 
deadlines  and  attention  to  details. 
International  travel. 

Fax  resume  with  salary  requirement: 

630-653-2192  or  e-mail  (text  or  RTF) 
to:  dpopp@allured.com  Attn:  HR-E 


EDITOR/COORDINATOR  sought  by  small 
research  and  publishing  firm  in  Ventura, 
California,  specializing  in  land  use  and 
urban  planning  issues.  Tasks  include: 

1)  Assist  in  writing  and  editing  the 
monthly  land  use  newsletter;  (2)  Create 
and  maintain  websites;  (3)  Produce 
daily  digest  of  land  use  news  for  Califor¬ 
nia  journalists;  (4)  Help  organize  educa¬ 
tional  programs  throughout  California. 
Candidates  should  have:  (1)  Bachelor's 
degree;  (2)  Interest  in  land-use  and 
urban  planning  issues;  (3)  Newswriting 
and  editing  skills;  stories;  (4)  Strong 
Internet  research  and  Website  design 
skills;  (5)  Ability  to  provide  logistical  sup¬ 
port  for  educational  seminars;  (6)  Orga¬ 
nizational  skills  to  handle  a  variety  of 
tasks.  (7)  Proven  ability  to  work  well  on 
deadline. 

Send  resume  and  work  samples  to; 

Bill  Fulton,  Solimar  Research  Group 
973  E.  Main  St.,  Ventura,  CA  93001 
Or  email:  bfulton@solimar.org 
No  phone  calls  please 

EDITOR/REPORTER  Southern  CA.  family 
owned  established  paid  weekly  standard 
newspaper  in  fast-growing  community 
seeks  an  Editor/Reporter.  Duties  include 
writing,edit, photo  layout  and  computer 
skills.  Send  resume  to: 

Box  01420,  Editor  &  Publisher 

770  Broadway,  7th  FI,  NY,  NY  10003 


EDITORIAL 

REPORTER 

Leading  trade  magazine  for  institutional 
equity  traders  &  technology  professionals 
is  expanding.  Opportunity  for  aggressive 
Reporter  who  knows  the  industry  &  can 
write  with  flair  on  strict  deadline.  Mini¬ 
mum  2  years  experience  covering  Wall 
Street.  Resume  &  writing  samples  to: 
Thomson  Financial  Media,  Department: 
TM  Jobsearch,  1  State  Street,  26th 
Floor,  New  York,  NY  10004.  EOE 
FAX:  212-747-1094 
E-mail:  byrnej@tfn.com 


PROJECT  REPORTER 
We  want  to  make  you  a  star!  The 
Privacy  Foundation  seeks  a  tough, 
ambitious  reporter  to  break  national 
news  on  Internet  tracking,  medical 
data  privacy  and  government  abuses. 
Competitive  salary  and  benefits;  or 
one-year  fellowship  for  right  fit.  See: 
www.privacyfoundation.org  for  sense 
of  mission.  Email  inquiries  only  to: 


EDITORIAL 


EDITOR 

Lancaster  Farming,  the  Northeast’s 
largest  farm  and  dairy  weekly  is 
searching  for  an  editor.  This  highly  visi¬ 
ble  position  requires  an  individual  with  a 
proven  track  record  in  Management,  Edit¬ 
ing  and  Reporting  skills.  A  creative 
approach  to  articles  along  with  an  eye 
for  photography  is  what  will  be 
necessary  in  reporting  news  from  a  six- 
state  area.  Experience  in  the  use  of 
Newsmaker  Pagination  (Harris  system), 
HTML  programs  and  TMS  (Phoenix)  are 
helpful. 

We  will  offer  the  successful  candidate  a 
competitive  starting  salary  and  benefit 
package  including: 

•  Medical/DentalA(ision/Rx  Drug  Insuance 

•  Company-Paid  Retirement  Plan 

•  401(k)  Plan 

•  Paid  Vacation  and  Holidays 
Qualified  candidates  should  submit 
resume  and  clips  to: 

Lancaster  Farming  Inc. 

Attn:  Bill  Burgess 

1  E.  Main  Street,  Ephrata,  PA  17522 
Phone:  (717)721-4417 
EOE 


GENERAL  ASSIGNMENT  REPORTER 
The  Northern  Virginia  Daily,  the  most 
honored  small  daily  newspaper  in  Vir¬ 
ginia,  has  an  opening  for  a  general 
assignment  reporter.  The  6-day-a-week, 
independently  owned  newspaper  covers 
the  beautiful  Shenandoah  Valley.  We 
offer  reporters  an  opportunity  to  work  in 
a  team  atmosphere  that  fosters  pro¬ 
fessional  growth.  Reporters  cover  all 
aspects  of  the  community,  including 
local  government,  police  and  courts,  and 
features. 

Resumes,  cover  letters  and  any  exam¬ 
ples  of  work  should  be  mailed  to: 

Bob  Wooten,  Managing  Editor 
Northern  Virginia  Daily 
RO.  Box  69,  Strasburg,  VA  22657 
Or  E-mail  tO:  nvd@shentel.net 


GOVERNMENT  REPORTER 
The  Las  Vegas  Sun  wants  seasoned 
reporters  for  high-profile  positions  in  the 
nation's  fastest-growing  city.  Experi¬ 
enced  candidates  will  have  an 
opportunity  to  do  quality  in-depth  jour¬ 
nalism.  At  least  2  years  daily  newspa¬ 
per  experience.  Send  cover  letter,  clips 
and  resume  to.-  Warren  Johnston,  Metro 
Editor,  Las  Vegas  Sun,  800  S.  Valley 
View  Blvd.,  Las  Vegas,  NV,  89107  Or 
call  for  information:  (702)  259-2322 
or  E-mail:  warren@lasvegassun.com 


REPORTER 

ALASKAN  WEEKLY  seeks  experienced 
reporter  to  provide  news  and  photo  cov¬ 
erage  of  beautiful  fishing  community. 
Located  in  the  banana  belt  of  S.E. 
Alaska.  Reply  via  fax:  (907)  772-2460 
or  mail  with  five  clips,  introduction  letter 
and  resume  with  3  references  to: 

Ron  Loesch,  Publisher 
Petersburg  Pilot 
RO.  Box  930 
Petersburg,  AK  99833 
Phone:  (907)  772-9393 
JANUARY  29,  2001 
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GRAPHICS  ILLUSTRATOR 
KNIGHT  RIDDER/TRIBUNE  (GRAPHICS 
(KRT),  based  in  Washington,  DC,  is  seek¬ 
ing  an  energetic  and  enthusiastic  graphic 
illustrator  to  join  its  staff.  KRT  offers  an 
excellent  opportunity  to  create  breaking 
news  and  feature  graphics,  as  well  as 
Web  graphics,  for  clients  worldwide. 

MAIN  RESPONSIBILITIES:  Producing 
graphics  for  daily  breaking  news  events. 
Working  with  staff  researchers  to  pro¬ 
duce  feature  graphics. 

EXPERIENCE:  Experience  needed  in 
creating  computer-generated  informa¬ 
tional  graphics  for  newspapers,  or  expe¬ 
rience  in  a  related  field.  Expertise  in 
Freehand  9  and  Photoshop  5  is  a  must, 
along  with  research  and  organizational 
skills,  knowledge  of  current  events,  and 
good  news  judgment. 

OTHER  SKILLS:  Looking  for  talented  peo¬ 
ple  that  want  to  explore,  develop  and 
implement  ideas  for  new  graphics  pro¬ 
ducts.  Experience  with  3-D  modeling 
applications.  Web  design  and  use  of 
Macromedia  Flash  is  a  plus. 

Candidates  should  send  resume,  cover 
letter,  clips  and  URLs  showing  their 
work.  E-mail  with  attachments  or  Snail 
mail  to: 

tgoheen@krtinfo.com 
Tim  Goheen,  Art  Director 
KRT  (Graphics 
790  National  Press  Building 
Washington,  DC  20045 


THE  ASIAN  WALL  STREET  JOURNAL,  a 
Dow  Jones  publication,  seeks  candidates 
for  the  following  position: 

NEWS  DESK  EDITOR 
An  experienced  news  desk  editor  is 
needed  to  join  the  select  team  of  desk 
editors  in  Hong  Kong  who  lay  out  the 
paper  every  day.  We’re  seeking  an 
aggressive  journalist  who  knows  busi¬ 
ness  and  finance,  has  excellent  news 
judgment  and  who's  comfortable  juggl¬ 
ing  a  variety  of  tasks.  Responsibilities 
include  monitoring  the  wires  and  select¬ 
ing  stories  for  publication,  editing  news 
summaries  for  Page  One,  page  layout 
and  overseeing  production.  Knowledge 
of  pagination  is  preferred,  as  is  experi¬ 
ence  in  Asia.  Please  send  resumes  and 
clips  to  the  attention  of: 

Peter  Stein,  Managing  Editor 
The  Asian  Wall  Street  Journal 
G.RO.  Box  9825,  Hong  Kong 
Fax:  011  (852)2834-5291 
Email:  peter.stein@awsj.com 


NEWSROOM  LEADER 
The  Carlsbad,  NM  Current-Argus,  award¬ 
winning  MediaNews  Group  daily,  seeks 
a  managing  editor  to  lead  a  capable 
staff.  This  is  an  opportunity  to  grow  with 
a  dynamic  newspaper.  Your  skills  should 
include  Quark  Xpress,  Photoshop, 
Macromedia  Freehand,  AP  Style,  basic 
page  design,  personnel  management  and 
media  law.  Community  involvement  is  a 
must.  Send  resume  and  inquiries  to: 
Current-Argus 
RO.  Box  1629 
Carlsbad,  NM  88221-1629 
Attn:  Publisher,  Sammy  Lopez 
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MANAGING  EDITOR 

The  Kerriville  (TX)  Daily  Times,  located 
in  the  heart  of  the  beautiful  Texas  Hill 
Country  65  miles  northwest  of  San 
Antonio,  is  seeking  a  Managing  Editor. 
The  ME  will  lead  a  staff  of  11  on  this 
fully  paginated  10,000-circulation  daily. 
Challenges  on  the  horizon  include  con¬ 
verting  to  morning  publication  and  25- 
inch  web.  Salary  and  bonus  potential  to 
$45,000.  Insurance  and  401(k)  plans 
available.  Send  resume  and  samples  of 
current  work  to: 

Greg  Shrader,  Editor  and  Publisher 
The  Kerrville  Daily  Times 
RO.  Box  291428 
Kerriville,  TX  78029-1428 


MANAGING  EDITOR 

This  alternative  weekly  is  known  and 
respected  for  its  prize-winning  political 
and  investigative  reports,  but  its  bread 
and  butter  is  thoughtful, cultural  journal¬ 
ism.  This  feisty,  popular  paper  has  a 
small  staff  and  relies  heavily  on  young, 
hungry,  freelancers,  so  experience  with 
recruiting  and  grooming  freelancers  will 
come  in  handy.  Keep  to  a  budget,  write 
and  assign  stories,  brainstorm  cover 
design  and  put  out  the  paper  of  choice 
for  Honolulu’s  hip,  smart  crowd.  The 
rewards:  decent  pay,  a  dependable, 
loyal  and  humorous  staff  and  boundless 
admiration  from  the  populace.  Send 
resume,  clips  to: 

L.V.  Carlson 
Honolulu  Weekly 
1200  College  Walk  214 
Honolulu,  HI  96817 
No  phone  calls,  please 


NEWS  EDITOR 

The  Durango  Herald,  a  seven-day  AM  in 
spectacular  Southwest  Colorado,  has  an 
opening  for  a  news  editor.  The  job 
entails  night-to-night  supervision  of  our 
copy-editing,  wire  editing,design, pagina¬ 
tion  an  art  operations.  Pay  is  in  the  low- 
to-mid  30's  depending  on  experience. 
Send  letter,  resume,  and  clips  to: 

David  Staats,  Managing  Editor 
The  Durango  Herald 
RO.  Drawer  A 
Durango,  CO  81302 
To  learn  more,  go  to: 
www.durangoherald.com 


POP  MUSIC  WRITER 

You  live  for  music,  from  Eminem  to 
Emmy  Lou  Harris.  And  you  write  and 
report  with  style.  The  Buffalo  News 
with  Sunday  circulation  of  320,000  and 
national  recognition  for  arts  coverage  — 
is  looking  for  an  energetic,  knowl¬ 
edgeable,  experienced  music  writer  to 
cover  the  vibrant  scene  in  Buffalo- 
Niagara  and  Toronto,  report  on  trends, 
and  cover  the  visiting  big  acts.  Proven 
knowledge  of  rock,  alternative,  country 
and  rap  is  a  must.  Send  resume  and 
clips  to: 

Susan  LoTempio 
Assistant  Managing  Editor 

The  Buffalo  News 
RO.  Box  100,  Buffalo,  NY  14240 

www.editorandpubljsher.com 
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EDITORIAL 


OPPORTUNITIES  IN  BIG  SKY  COUNTRY 
We’re  eager  to  fill  three  openings  at  Mon¬ 
tana’s  best  and  largest  newspaper,  The 
Billings  Gazette,  a  50,000-circulation 
paper  at  the  gateway  to  Yellowstone 
Park  and  other  Rocky  Mountain 
majesties. 

HEALTH/MEDICAL  REPORTER 
Billings  is  home  to  two  impressive  hospi¬ 
tals  around  which  a  large,  dynamic 
medical  community  has  grown  to  serve 
residents  across  Montana,  Wyoming  and 
the  Dakotas.  We  seek  an  aggressive, 
experienced  reporter  to  cover  health-care 
trends,  public-health  issues  and  the  busi¬ 
ness  of  health  as  this  medical  hub 
expands  to  meet  regional  needs. 

NEWSPAGE  DESIGNER 
We  seek  a  designer  who  can  do  it  all: 
produce  compelling  pages  using  QuarkX¬ 
Press,  exhibit  strong  news  judgment, 
edit  copy  and  write  award-winning 
headlines.  Our  design  team  members 
work  hard,  work  well  together  and 
have  fun  in  a  challenging,  col¬ 
laborative  atmosphere. 

NIGHT  CITY  EDITOR 

We  seek  an  experienced  editor  to  pro¬ 
duce  our  local  news  section  each  night, 
working  with  page  designers,  copy 
editors,  reporters  and  dayside  city  editors 
along  the  way.  This  editor  also 
coordinates  breaking  news  coverage  with 
nightside  reporters  and  paginates  inside 
pages  using  QuarkXPress.  With  three  edi¬ 
tions  to  produce  every  night,  the  night 
city  editor  must  be  extremely  organized, 
possess  excellent  editing  skills  and  news 
judgment  and  work  well  under  deadline 
pressure. 

To  learn  more  about  these  positions  and 
the  Billing  Gazette,  contact  Editor  Steve 
Prosinski  at:  (406)657-1289  or  E-mail  to: 

sprosinski@billingsgazette.com 

EOE 


HIGHER  EDUCATION  REPORTER 
The  Ann  Arbor  News  is  looking  for 
someone  who  wants  to  aggressively 
cover  the  university  of  Michigan  and 
higher  education,  we  offer  a  competitive 
salary  and  great  benefits  long  with  the 
opportunity  to  live  in  one  of  America’s 
most  dynamic  small  cities.  Ig  you  have 
education  experience  and  have  written 
great  enterprise  stories,  please  send  a 
resume  and  your  five  best  clippings 

To:  Tom  Krisher,  Metro  Editor 
The  Ann  Arbor  News 
340  East  Huron  Street  RO.  Box  1 147 
Ann  Arbor,  Ml  48106-1147 
The  Ann  Arbor  News  is  an  equal 
opportunity  employer 


TECHNOLOGY  CORRESPONDENT 
National  weekly  financial  publication 
seeks  a  freelance  technology  correspon¬ 
dent  to  cover  emerging  technology 
issues  affecting  the  financial  services 
industry.  Please  send  clips,  resume  to: 

Attn:  Paul  Gentile 
560  Village  Blvd.  Suite  325 
West  Palm  Beach,  FL  33409 


EDITORIAL 


REPORTER 

The  Chicago  Daily  Law  Bulletin,  an  after¬ 
noon  paper  for  the  Illinois  legal  com¬ 
munity,  seeks  a  reporter  who  can  write 
insightfully  about  the  law  and  related 
institutions. 

The  newspaper,  directed  by  veterans  of 
major  metros,  values  enterprise  and  the 
ability  to  take  the  comprehensive  view  of 
law  as  it  is  made  and  interpreted. 
Candidates  should  have  one  or  more 
years  of  experience  on  a  daily  newspa¬ 
per,  at  least  some  of  which  involved  cov¬ 
ering  the  courts.  Send  resume  and  clips 
to: 

Bernard  M.  Judge 
Vice  President  and  Publisher 
Chicago  Daily  Law  Bulletin 
4 1 5  N .  State  St. ,  Chicago,  I L  606 1 0 


REPORTER 

The  Journal  of  Commerce,  a  member  of 
The  Economist  Group,  seeks  a  Washing¬ 
ton,  DC-based  reporter  to  cover  interna¬ 
tional  cargo  transportation  and  logistics 
for  our  weekly  newsmagazine,  JoC 
Week,  and  website,  JoC  Online.  Duties 
include  coverage  of  federal  agencies  and 
Congress.  We  offer  good  pay,  excellent 
benefits,  and  an  interesting  subject. 
Send  resume  ASAP  to: 

Peter  Tirschwell,  Editor 
Journal  of  Commerce 
33  Washington  Street,  13th  Floor 
Newark,  NJ  07102-3107 
Or  E-mail  to:  ptirschwell@maiLjoc.com 


ROOM  TO  WRITE 

New  Times,  the  nation’s  largest  and 
fastest-growing  publisher  of  alternative 
newsweeklies,  believes  the  amount  of 
time  it  takes  to  report  and  write  a  story 
is  determined  by  the  story  itself— not  by 
inch-count  limits  or  the  expectations  of 
focus  groups.  We’re  looking  for  experi¬ 
enced  journalists  who  share  the  same 
view.  We  have  immediate  openings  for 
staff  writers  at  our  papers  in  Cleveland, 
Kansas  City,  St.  Louis,  Phoenix,  Miami, 
Ft.  Lauderdale  and  our  most  recent 
acquisition  in  Ft.  Worth.  Qualified  can¬ 
didates  will  have  a  strong  background  in 
news  and  the  ability  to  write  compelling, 
magazine-length  stories  based  on  in- 
depth  reporting.  New  Times  offers  com¬ 
petitive  salaries  and  benefits.  Interested 
candidates  should  send  a  cover  letter, 
resume,  clips  and  three  well -developed 
story  ideas  about  the  city  in  which  they 
live  to: 

Andy  Van  De  Voorde 
Executive  Associate  Editor 
New  Times 

RO.  Box  5970,  Denver,  CO  80217 


SPORTS  COPY  EDITOR/REPORTER 
Competitive,  APSE  award-winning  sec¬ 
tion  seeks  candidates  with  strong  copy 
editing,  writing,  design  skills  who  have 
ideas,  enthusiasm  and  a  good  work 
ethic.  Resume,  cover  letter  and  clips  to: 

Tim  Stephens 
Birmingham  Post-Herald 
RO.  Box  2553, Birmingham,  AL  35203 


EDITORIAL 


SENIOR  STAFF  WRITER 
The  Cybercast  News  Service 
CNSNews.com  -  is  seeking  a  Senior  Staff 
Writer  to  fill  the  shoes  of  an  alumnus 
who  was  lured  away  to  be  managing 
editorof  a  magazine. 

Based  at  our  Washington,  DC  metro 
bureau,  this  position  requires  demon¬ 
strated  skill  in  investigative  journalism  in 
a  print  or  broadcast  medium  with  a  min¬ 
imum  of  4-7  years  experience  in  a  work¬ 
ing  news  environment. 

CNSNews.com  provides  top  salary  and 
benefits,  including  a  retirement  plan 
with  employer  contribution,  health, 
major  medical,  vision,  prescription  drug 
and  dental  insurance,  company  paid  life 
insurance,  parking  and  a  bonus  incentive 
program. 

Send  resume  and  examples  of  in¬ 
vestigative  and  general  assignment 
reporting  to: 

David  Thibault,  Managing  Editor 
CNSNews.com 
325  South  F^trick  Street 
Alexandria,  VA  22314 
Or  E-mail  to:  dthibault@cnsnews.com 


RERORTER 

King  Publishing’s  award-winning 
Defense  Week,  the  newsletter  that  is 
ahead  of  the  pack  in  covering  the 
politics  and  business  of  US  national 
security  is  looking  for  an  enterprising 
reporter  to  join  its  team  in  the  Washing¬ 
ton  Press  (iorps.  Please  send  a  resume 
and  three  clips  to: 

Editor,  Defense  Week 
627  National  Press  Building 
Washington,  DC  2(X)45 


EDITORIAL 


EDITORIAL 


SPORTS  EDITOR  &  SPORTS  REPORTER 
Sports  Editor:  Full-time  position  needed 
for  Midwest  Monday-Saturday  PM  daily. 
Previous  editing,  layout  and  writing 
experience  necessary. 

Sports  Reporter:  Full-time  Midwest 
Monday-Saturday  PM  Daily.  Strong 
reporting  skills.  Layout  and  headline 
experience  helpful.  Will  consider  recent 
college  grad  with  experience.  Good  start¬ 
ing  salary  plus  benefits. 

Send  resume  and  clips  to: 

Joyce  Me  Cu  I  lough 
NewsTribune 

426  Second  St.,  La  Salle,  IL  61301 
Or  E-mail  to:  newstrib@ivnet.com 


SPORTSWRITER 

We  have  a  spot  on  our  staff  at  the 
award-winning  Antelope  Valley  Press  in 
northern  Los  Angeles  county,  an  hour 
from  the  beaches,  a  half  hour  from  ski¬ 
ing  and  snowboarding.  We  aggressively 
cover  community  sports,  high  schools, 
an  exciting  minor  league  ball  team-the 
JetHawks;  also.  Division  I  colleges  and 
the  Los  Angeles  pros.  We  need  a  good 
writer  who  wants  to  be  great,  who  can 
turn  a  feature  about  a  kid  soccer  star  or 
head  downtown  for  the  Lakers.  Lots  of 
prep  coverage.  We  need  someone  who 
can  do  it  all,  preps,  pros  and  able  to 
work  desk.  Please  send  resume,  clips 
and  salary  history  to: 

The  Antelope  Valley  Press 
Attn:  Personnel  Department 
RO.  Box  4050 
Ralmdale,  CA  93590-4050 
Or  E-mail:hr@avpress.com 
or  Fax:(661)267-4284 


EDITORIAL 


Obsessive  Workaholic  Needed.  Now. 

Phoenix  New  Times  did  not  become  Arizona's 
dominant  newspaper  by  chance.  Its 
journalistic  excellence  was  built  story  by 
story,  with  reporting  that  has  earned  the 
paper  countless  national  awards.  New 
Times  writers  have  won  the  Arizona  Press 
Club’s  Journalist  of  the  Year  award  six 
years  running,  and  the  state's  hipest  honor 
for  investigative  reporting  —  the  Don  Bolles 
Award  —  seven  of  the  past  nine  years. 

New  'Times,  the  nation’s  largest  and  most-honored  publisher  of 
alternative  newsweeklies,  is  now  seeking  an  editor  to  continue  the 
tradition  at  its  flagship  paper.  Applicants  should  have  a  fine  touch 
with  copy,  experience  crafting  stories  in  magazine  style,  and 
reporting  chops  that  can  shr^  a  blowhard  in  30  seconds  or  less. 

The  job’s  demanding.  And  it’s  damn  sure  fun. 

Applicants  should  send  cover  letter,  resume  and  clips  to; 

Christine  Brennan,  Executive  Managing  Editor 
New  Times  Inc. 

RO.  Box  5970 
Denver,  CO  80217 

NewTimes 

THE  BETTER  ALTERNATIVE  TO  DAILY  JOURNALISM 


To  learn  more  about  New  Times,  visit  our  website  at  www.newtimes.com. 
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COPY  EDITOR 

The  Lexington  Herald-Leader,  an  award¬ 
winning  125,000  daily,  160,000  Sun¬ 
day  newspaper  in  the  heart  of  Kentuck¬ 
y's  Bluegrass  region  has  an  opening  for  a 
copy  editor  with  a  passion  for  the  lan¬ 
guage  and  a  knack  for  writing  bright 
headlines.  Two  years  of  experience  on  a 
daily  newspaper  desired.  Our  benefits 
include  medical  and  dental  insurance, 
optional  401(k)  and  a  competitive 
salary.  Send  cover  letter  and  resume  to 
Peter  Mathews,  acting  copy  desk  chief, 
Lexington  Herald-Leader,  100  Midland 
Avenue,  Lexington,  KY  40508-1999  or 
pmathews@herald-leader.com  EOE  M/F. 


FINANCE 


BUSINESS  MANAGER 
40  hours/week,  8:00  a.m.  -  5:00  p.m., 
$32,000/year.  Manage  financial  affairs, 
prepare  operating  budget  draft  in 
Korean,  direct  control  of  budget,  and  pre¬ 
pare  annual  financial  report  in  Korean. 
Negotiate  with  large  Korean  advertisers 
on  advertising  contracts.  Must  be  able  to 
speak,  read  and  write  Korean. 
Bachelor's  degree  in  Business  Adminis¬ 
tration  required.  Must  have  proof  of  legal 
authority  to  work  in  the  U.S.  Send 
resume  to: 

Illinois  Department  of  Employment 
Security 

401  South  State  Street-7  North 
Chicago,  IL  60605 
Attn:  Leonard  Boksa 
Ref.  #  V-IL24975-B 
AN  EMPLOYER  PAID  AD 
NO  PHONE  CALLS 
SEND  2  COPIES  OF  BOTH  RESUME 
AND  COVER  LETTER 


CHIEF  FINANCIAL  OFFICER 
Seeking  a  high  energy  individual  with 
superior  interpersonal  abilities  and 
participative  management  style  to  join 
the  team  of  a  fast-growing,  100% 
employee-owned  newspaper  in  South¬ 
east  Michigan. 

Responsibility  of  providing  sound  finan¬ 
cial  information  and  guidance  to  man¬ 
agement  team.  President  and  Board  of 
Directors.  Oversee  all  company  financial 
operations. 

Bachelor’s  degree  in  Finance  or  account¬ 
ing  required.  CPA,  MBA  or  related  pre¬ 
ferred.  Minimum  ten  years  accounting  or 
related  business  experience  with  three 
years  in  a  supervisory  position. 

Send  resume  to: 

Lonnie  L.  Peppler-Moyer 
Publisher/President 
The  Monroe  Evening  News 
20  West  First  Street,  Monroe,  Ml  48161 


HUMAN  RESOURCES 


THE  POST  AND  COURIER  has  an  opening 
for  a  Human  Resources  Manager.  This 
position  will  be  responsible  for  recruit¬ 
ment,  retention  and  development  of 
employees,  benefits  and  payroll  adminis¬ 
tration,  and  management  of  our  com¬ 
pensation  and  performance  evaluation 
systems.  The  Post  and  Courier  is  a 
115,000  circulation  daily  published  in 
Charleston,  SC  with  600-1-  employees.  A 
candidate  for  this  position  should  have 
5-7  years  experience  as  an  HR  gener¬ 
alist  in  a  management  role  and  a 
bachelor's  degree  in  HR  management  or 
a  related  field.  The  preferred  candidate 
will  have  an  advanced  degree  and/or  a 
PHR  or  SPHR  certification. 

Send  resumes  to: 

Paul  Sharry 
The  Post  and  Courier 
134  Columbus  Street 
Charleston,  SC  29403-4800 
or  e-mail  to: 

psharry@postandcourier.com 


VICE  PRESIDENT-HUMAN  RESOURCES  CTR 
The  East  Valley  Tribune,  located  in  the 
Phoenix  metropolitan  area,  is  seeking  a 
Vice  President  of  Human  Resources.  As 
a  member  of  the  executive  committee, 
reporting  directly  to  the  CEO,  the  VP  of 
HR  will  play  a  crucial  role  in  shaping  the 
future  of  our  associates  and  determining 
the  overall  success  of  the  company. 

The  VP  provides  expert  leadership  to  the 
HR  staff,  maintains  a  cost-effective 
budget,  and  operates  quality  HR  service 
delivery  programs.  The  VP  also  provides 
hands-on  HR  services  for  all  divisions  of 
the  newspaper,  including  training, 
employment,  compensation  and  bene¬ 
fits,  safety,  employee  , relations  etc. 

The  successful  candidate  will  have  expe¬ 
rience  at  the  Director  or  VP  level; 
bachelor’s  degree  plus  HR  certification; 
10  years  HR  experience  in  the  newspa¬ 
per  or  related  industry  and  5  years  man¬ 
agement  experience.  Must  also  have 
strong  interpersonal,  analytical  and  prob¬ 
lem-solving  skills  with  the  ability  to  see 
the  “big  picture.” 

The  East  Valley  Tribune  is  a  proud  sub¬ 
sidiary  of  Freedom  Communications, 
Inc.,  the  14th  largest  newspaper  com¬ 
pany  in  the  U.S.  with  a  combined  daily 
circulation  of  more  than  one  million  sub¬ 
scribers.  To  apply,  send  resume  to: 

Kathy  Thorne 
The  Tribune 
120  W.  1st  Avenue 
Mesa,  AZ  85210 
Or  fax  to:  (480)  898-6401 
E-mail:kthorne@aztrib.com 


MAILROOM 


ASSISTANT  MAILROOM  MANAGER 
Looking  for  a  new  career  in  2001?  We 
are  currently  searching  for  an  individual 
to  help  supervise  a  large  production 
workforce  in  our  Union  City  Production 
Facility. 

In  this  position  you  will  work  with  the 
Mailroom  Manager  on  a  variety  of  issues 
including:  personnel  related  matters, 
safety  and  accident  reduction  and  pro¬ 
ductivity  analysis  reports.  Bring  with 
you  your  experience  in  packaging  opera¬ 
tions  to  our  environment  as  well  as  your 
ability  to  handle  a  variety  of  issues 
effectively  and  you  will  find  yourself  a 
great  candidate  for  this  opportunity.  PC 
skills  are  important  and  newspaper 
experience  is  preferred. 

San  Francisco  Chronicle 
Human  Resources  Department 
00-300EP1 
901  Mission  Street 
San  Francisco,  CA  94103 
Visit  us  on  the  web  at  www.sfchron.com 
email:  hr@sfchronicle.com 


MAILROOM  MANAGER 
Opportunity  for  an  experienced  mailroom 
manager  (30K  daily  in  Zone  3)  to 
supervise  inserting,  packaging  operations, 
budgets,  hiring/scheduling  of  personnel, 
training,  maintenance  and  safety.  Requires 
a  reliable,  professional  leader  with  prob¬ 
lem-solving  ability.  Must  possess 
excellent  communications  skills,  strong 
mechanical  aptitude,  and  ability  to  use  a 
PC  and  a  focus  for  customer  service. 
Experience  with  13/72  Harris  inserting 
equipment  preferred.  Salary  range  from 
$30K  to  $35K  depending  on  experience. 
Fonward  resume  and  salary  history  tO: 

Box  01410,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


PREPRESS 


ASSISTANT  PRODUCTION  MANAGER/ 
QUALITY 

Major  northeast  daily  newspaper,  build¬ 
ing  a  new  state-of-the-art  printing  facil¬ 
ity,  seeks  an  experienced  Quality  Control 
person,  answerable  to  the  Publisher,  to 
create  and  manage  our  quality  control 
program.  Experience  with  color  offset 
printing,  digital  imaging  and  print  quality 
programs  a  must. 

This  person  will  work  with  all  depart¬ 
ments  within  the  newspaper  and  our 
advertising  customers  to  help  them  pro¬ 
duce  the  highest  quality  materials.  Addi¬ 
tionally,  this  person  will  work  with  our 
production  departments  to  achieve  the 
highest  reproductive  quality  possible. 
Experience  with  Photoshop,  digital  work 
flows,  imaging,  plate  technology  (we  will 
be  computer  to  plate),  prepress  and  ink 
and  paper  testing  are  a  plus. 

The  successful  candidate  will  be  working 
at  the  cutting  edge  of  current  newspaper 
technology. 

Salary  commensurate  with  experience, 
and  we  offer  an  excellent  benefits 
package.  Send  responses  to: 

Ken  Chandler,  Publisher 
The  New  York  Post 
1211  Avenue  of  the  Americas 
New  York  City,  NY  10036-8790 


PIULSSROOM 


OUTSTANDING  PRESS  MANAGER  for 
growing  daily,  Sunday  and  commercial 
operation.  New  press  on  order  and  this 
is  an  opportunity  to  be  part  of  this 
installation  and  startup  in  a  brand  new 
print  facility.  Must  have  exceptional 
press  skills  and  excellent  people  skills. 
Must  be  very  strong  in  printing  and  qual¬ 
ity  conscious.  Opportunity  to  move  into 
production  manager  position  for  right 
person.  Salary  negotiable  but  will  be  out¬ 
standing  and  dependent  on  candidate 
and  experience.  Please  send  resume  cov¬ 
ering  printing  background  and  experi¬ 
ence  plus  pay  experience.  Full  reloca¬ 
tion,  with  competitive  benefits  package, 
401(k)  plan  and  retirement  packages. 

Send  letter  and  resume  to: 

Box  01408,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


PRESSROOM  MANAGER 
The  San  Jose  Mercury  News,  a  Knight 
Ridder  paper,  is  seeking  a  Pressroom 
Manager  with  offset  web  press  experi¬ 
ence.  The  ideal  candidate  will  be 
responsible  for  the  entire  operation  of 
the  pressroom,  including  the  coordina¬ 
tion  of  work  flow  and  managing  the  pre¬ 
ssroom  budget. 

In  a  deadline  driven  environment,  this 
individual  will  monitor  and  maintain 
quality  and  waste  goals,  coach  and  train 
staff  to  meet  their  full  potential,  and 
manage  multiple  projects. 

Experience  working  in  a  production 
atmosphere,  strong  interpersonal  skills, 
and  a  good  organizational  abilities  are 
required.  In  addition,  the  ability  to  create 
and  sustain  an  atmosphere  of  coopera¬ 
tion  and  job  satisfaction  through 
employee  involvement  is  essential.  Must 
be  flexible  in  work  hours.  Please  email 
your  resume  to:  jobs@sjmercury.com. 

You  may  also  mail  your  resume  to: 

HR,  San  Jose  Mercury  News 
750  Ridder  Park  Drive 
San  Jose,  CA  95190.  EOE 


PRODUCnON/TECH 


TECHNICAL  SERVICES  DIRECTOR 
Shaw  Newspapers,  has  an  opening  in  its 
Dixon,  Illinois  office  for  a  Technical  Ser¬ 
vices  Director.  Knowledge  of  both  PC 
and  Macintosh  systems  and  networks, 
electronic  publishing  and  prepress  expe¬ 
rience,  and  4-6  years  project  manage¬ 
ment  experience  required.  For  more 
information  contact: 

Tom  Shaw,  President  &  CEO 
Shaw  Newspapers 
PO.  Box487,  Dixon,  IL  61021 
E-mail:  tshaw@shawnews.com 


CIRCULA’nON 


CIRCULATION  DIRECTOR  for  11,000 
circulation  daily.  Prefer  prior  Circulation 
Director  experience  at  smaller  daily  or 
second  at  larger  daily.  If  you  can  develop 
effective  promotions,  deliver  top-notch 
service,  and  collect  for  what  is  sold,  this 
hands-on  position  offers  advancement 
opportunities  in  Paxton  Media  Group. 
Send  resume  with  cover  letter  and  salary 
requirements  to  Publisher,  The  Courier, 
RO.  Box  887,  Russellville,  AR  72811- 
0887.  EOE 


CLASSIFIED 
ADVERTISERS 


If  you  cion’t 
see  a  category 
that  fits  your  neecfs, 
please  call  us  at  888.825.9149. 
For  space/material  (jeadlines  call: 

Hazel  Preuss  at  646.654.5302 
- details  at  www.editorandpublisher.com 
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-HELP  WANTED- 


PUBLIC  RELATIONS 


ASSISTANT  CIRCUIT  EXECUTIVE 
FOR  PUBLIC  AFFAIRS  (ACE) 

The  US  Court  of  Appeals,  2ND  Circuit 
seeks  ACE  to  handle  public  affairs, 
media  relations,  community  affairs  and 
public  education  programs  for  federal 
courts  in  CT,  NY  and  VT. 

Minimum  3  years  experience  in  public 
affairs  or  media  required.  Knowledge  of 
federal  courts  and  local  bar  activities 
preferred.  J.D.  a  plus.  Travel  required. 
Cover  letter,  3  references,  2  writing  sam¬ 
ples  and  resume  by  2/9/01  to; 

USCA 

Attn:  Personnel,  Reference  FYOl-08 
40  Foley  Square,  Room  1604 
New  York,  NY  10007 
EOE 


RETAIL  SALES  SUPERVISOR 
The  Columbus  Dispatch,  "Ohio's 
Greatest  Home  Newspaper”,  is  seeking 
an  experienced  sales  leader  to  join  our 
retail  advertising  team.  Responsibilities 
include  supervising  daily  activity  of 
account  executives,  monitoring  per¬ 
formance  and  goal  progress,  delivering 
presentations  to  prospective  advertisers, 
training  new  employees  and  identifying 
sources  for  potential  revenue.  Our  ideal 
candidate  will  have  5  years  of  experi¬ 
ence  in  newspaper  advertising  sales, 
previous  supervisory  experience,  a 
bachelor’s  degree  in  business,  marketing 
or  related  field  and  strong  communica¬ 
tion  and  problem  solving  skills. 

We  offer  a  positive  work  environment 
with  a  competitive  compensation  and 
benefits  package  including  401(k), 
health  insurance  with  no  monthly  pre¬ 
mium,  tuition  assistance,  and  generous 
vacation.  Qualified  candidates  may  sub¬ 
mit  a  resume  by  fax  to  (614)  461-5565 
or  by  mail  to: 

Human  Resources 

34  S.  Third  Street,  Columbus,  OH  43215 


SALES  MANAGER 
TECHNOLOGY  RESEARCH  SALES 
Allied  Business  Intelligence,  a  leading 
research  think  tank  in  the  wireless  and 
broadband  communications  industry,  is 
seeking  a  Sales  Manager  with  minimum 
3  years  experience  in  software  or 
technology  publishing  sales.  Ideal  candi¬ 
date  will  have  worked  as  a  publisher, 
associate  publisher  or  software  sales 
manager  and  have  experience  taking  an 
intellectual  property  product  to  the 
client.  Must  be  able  to  positively 
motivate  internal  client  relations  sales 
force  as  well  as  travel  and  promote  ABI’s 
research  at  trade  shows  and  directly 
with  clients.  Idea  person  with  detail 
oriented  nature  to  help  management 
develop  new  product  offerings  and  bun¬ 
dle  research  services  to  enhance  client 
value.  Will  report  directly  to  president 
and  be  an  integral  part  of  the  manage¬ 
ment  team.  Salary  commensurate  with 
skill  set  and  chemistry.  Please  fax 
resume  to  (516)  624-0646  or  E-mail  to; 
delanty(a)alliedworld.com 


-POSITIONS  WANTED- 


EDITORIAL 


FREE  LANCE  WRITER  experienced 
writer/editor  available  for  assignments 
from  newspapers,  magazines  and 
newsletter;  in-depth  features,  profiles, 
local  news,  or  edit  wire  copy  and  re¬ 
write  pres  releases.  Former  editor  of  one 
of  NY  State’s  leading  Business  Journals, 
has  unique  handle  on  business  news. 
Call  Ed  Klein  at  (561)  533-1430,  email; 
edwrkln@aol.com 


LOOKING  FOR  GREAT  JOB 
AS  A  REPORTER 
http://resume.jupiterx.com 


\  E&P  EMPLOYMENT  ZONE  CHART 

\  Use  zone  number  to  indicate  location  without  specific  identification 
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CLASSIFIED  ADVERTISING 
INFORMATION 
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DEADLINES' 
LINE  AD  RATES 


1 


Tuesday  at  noon  (EST)  for  the  next  Monday’s  issue. 


Rates  are  per  line,  per  insertion,  3  line  minimum,  approximately  34 
characters/spaces  per  line,  no  abbreviations. 

also  includes  online 


HELP  WANTED 


ALL  OTHER  CLASSIFICATIONS 


1  week . 

. $12.75 

1  week . 

. $11.70 

2  weeks . 

. $11.85 

2  weeks  . 

. $10.30 

3  Weeks . 

. $10.45 

3  Weeks . 

. $  9.00 

4  weeks . 

. $  8.80 

4  weeks  . 

. $  7.70 

1 2  weeks  . 

. $  8.40 

12  weeks  . 

. $  6.80 

26  weeks  . 

. $  7.50 

26  weeks  . 

. $  5.95 

39  weeks  . 

. $  7.25 

39  weeks  . 

. $  5.60 

52  weeks  . 

. $  6.90 

52  weeks  . 

. $  5.25 

BLIND  BOXES:  $25  per  insertion;  counts  as  additional  line  copy. 


DISPLAY  AD  RATES 


Camera-ready  veloxes:  Furnish  same  size  camera-ready,  othenwise 
a  scanning  charge  may  be  incurred.  All  halftones  must  be  a  maximum 
1 33-line  same  size  velox  print. 

Electronic  submission:  Advertising  may  be  submitted  via  e-mail.  For 
instructions,  please  ask  your  account  manager. 

per  inch,  per  insertion,  1  inch  minimum,  1/2  inch  increments 

BLACK  &  WHITE  DISPLAY  AD  RATES 


1  week  . 

.  $139 

12  weeks  . 

.  $  108 

2  weeks  . 

.  $126 

26  weeks  . 

.  $  103 

3  Weeks  . 

.  $120 

39  weeks  ... 

.  $  97 

4  weeks . 

.  $115 

52  weeks  . 

. $  92 

ORDERS  AND  PAYMENT 


Ads  running  for  12  weeks  or  more  may  be  on  a  contract  basis. 
Contracts  are  non-cancellable.  Ail  ads  from  new  advertisers  must  be 
pre-paid  prior  to  deadline;  advertisers  with  a  payment  record  in  good 
standing  may  be  billed.  Deadline  is  Tuesday  prior  to  Monday 
Publication.  Cash,  check,  VISA,  MasterCard,  and  American  Express 
accepted.  All  ads  require  a  signed  insertion  order,  and  all  ad  copy 
must  be  submitted  in  writing  via  mail,  e-mail,  or  fax.  We  reserve  the 
right  to  reject  any  ad. 


TO  PLACE  AN  AD 


Mail,  fax  or  e-mail  line  advertising  copy.  Please  include  the  following 
information:  1.  Name,  2.Company,  3.  Mailing  Address,  4.  Phone,  5.  Ad 
Classification,  6.  No.  of  insertions. 

Or  Place  your  ad  online  www.editorandpublisher.com 

Please  contact  us  for;  display  ad  copy  specifications  and  procedures. 

Mail:  Editor  &  Publisher  Classified 

770  Broadway,  7th  FI,  New  York,  NY  10003 

Fax:  (646)  654-5312 

TO  REACH  OUR  ACCOUNT  MANAGERS,  CALL: 
TOLL  FREE:  888  825-9149 
ACCOUNT  MANAGERS: 

HAZEL  PREUSS  (EMPLOYMENT-EASTERN  U.S.) 

hpreuss@editorandpublisher.com 

MKIHELE  MACMAHON  (  EMPLOYMENT  -  CENTRAL  +  WESTERN  U.S.) 

mmacmahon  @  editorandpublisher.com 

MICHELE  GOLDEN  (SERVICES  +  ALL  OTHER  CATEGORIES) 

mgolden@editorandpublisher.com 
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YI  AK  IUM)K 


M  AR  H(M)K 


E&P’s  InternafinR 
need  to  reach  and! 


DAILIES 


I  Dailies  throughout  the  world 
including  contact  names/titles, 
addresses,  phone/fax  numbers, 
local  population,  circulation, 
subscription  rates,  mechanical 
specs,  equipment,  news  services 
and  more! 


VOL.  1 

•  U.S.  &  Canadian  Dailies 

•  U.S.  &  Canadian  Newspaper  Groups  &  Special  Dailies 

•  Foreign  Newspapers 

•  News,  Picture  &  Syndicated  Services 

•  Equipment/Interactive  Products  &  Services 


VOL.  2 

•  U.S.  &  Canadian  Community  Weeklies 

•  U.S.  &  Canadian  Shopper/TMC  Publications 

•  U.S.  &  Canadian  Specialty  &  Niche  Publications 

•  U.S.  &  Canadian  Weekly  Newspaper  Groups 

•  Other  Organizations  &  Industry  Services 


I  Community  papers,  shoppers, 
TMC’s,  specialty  and  niche 
publications:  alternative,  black, 
ethnic,  religious,  gay  and  lesbian, 


I  Web  site  addresses,  ad  rates, 
installed  equipment,  special 
editions/sections,  newsprint  and 
other  commodity  consumption. 


VOL.  3 

•  Alphabetical  listing  of  personnel  from  Dailies,  Weeklies, 

Groups,  Services,  Shopper  and  Niche  Publications. 

•  Name,  Title,  Company,  Phone,  City  &  State 


Call  1-888-612-7095  to  Order 
Buy  the  3  Volume  Set  for  only  $200  and  Save  40% 


Also  available  on  CD-ROM  for  Windows®  and  Macintosh®. 

Targeted  Searches  -  Data  Exports  -  Customized  Mailing  Lists  ^ 

Call  (800)  336-4380  ext.  1  for  details  or  order  online  at  www.editorandpublisher.com 


Ndliy  INCLUDING  ALL  AVAILABLE  E-MAIL  ADDRESSES  AND  WEB  SITES 


i.  EditorilPiililislier 
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•  Find  The  Information  You  Want  Instantly 

Access  the  Year  Book  information  instantly  with  a  fLjlly 
indexed,  searchable  database  that  allows  you  to  target  the 
newspaper  industry  segments  you  need. 

•  It's  Easy,  It's  Fast 

The  simple,  menu-activated  search-and-display  capability  of 
our  CD-ROM  makes  finding  data  and  compiling  lists  easier 
than  ever. 

•  Search  By  Any  Field 

Your  options  are  limitless!  Search  newspapers  by  equipment 
use,  sort  by  publication  days  or  rank  by  circulation.  Search  for 
special  topic  editions.. .and  much  morel 

•  Exportable  Data  For  Mail  Merge 

All  the  information  can  be  exported  to  your  PC  in  a  wide  range 
of  file  formats,  including  tab  or  comma  delimited.  Customize 
mailing  lists  for  each  of  your  communications  projects  and 
import  the  data  into  your  contact  management  software. 


CD-ROM  Sections 

The  Year  Book  CD-ROM  includes 
all  the  Year  Book  data  for  U.S. 

Dailies,  U.S.  Weeklies,  Canadian 
Newspapers,  Foreign  Newspapers 
and  Mechanical  Equipment  sections 
names  of  contacts  and  their  areas  of 
responsibility,  plus  other  critical  information 
about  newspapers,  newspaper  suppliers  and 
service  companies. 


SYSTEM  REQUIREMENTS:  Windows  95,  98  and  NT  -  32  MB  of 
RAM  minimum,  SVGA  Monitor  or  higher,  10  MB  available  hard 
drive  space.  Macintosh  -  MACINTOSH  PLUS  or  higher,  OS  V6.0.7 
or  later,  2.5  MB  RAM  minimum,  2  MB  available  hard  drive  space. 
DOS  -  VGA  monitor  or  higher,  DOS  3.3  or  higher,  Microsoft 
CD-ROM  extensions,  640K  RAM,  3MB  available  hard  drive  space. 


■ 


CD-ROM  WITH  EXPORT  CAPABILITIES  :  $895 

For  more  information  or  to  order  call  Randy  Larsen  Jr.  (800)336-4380  or  order  online  at  www.editorandpublisher.com 


MORE  THAN  500,000  NEWSPAPER  FACTS! 


AVAILABLE  NOW! 

ALL  NEW  2001 
EDITOR&PUBLISHER 
MARKET  GUIDE. 

Now  Including  the  Exclusive 
E&P  Better  Living  Index! 


For  76  years  marketers  have  used  the  E&P  MARKET  GUIDE  as  a  planning 
tool.  They  have  come  to  rely  on  the  demographic  and  economic  tables  with 
actuals  and  remarkably  accurate  annual  projections. 


Outlets,  Retail  Outlets,  Location 
of  Markets,  Newspapers  Serving  the 
Market,  Retail  Sales  Data,  and  much,  much  more! 


But  the  MARKET  GUIDE  has  also  been  a  highly  recommended  source  of  it's  the  only  source  of  valuable,  descriptive  information  for  MSA 
relocation  data.  Its  unique  combination  of  quantitative  and  qualitative  data  and  non-MSA  markets  in  the  US.  and  Canada  ...  plus  critical  market  data 
has  provided  an  accurate  description  of  community  life.  for  more  than  1,600  cities  and  all  3,141  US.  counties. 


Now,  in  our  77th  anniversary  printing,  the  MARKET  GUIDE  offers 
more  new  features  to  enhance  its  usefulness  in  both  areas! 

Relocation  info  now  indudes  rankings  of  quality  of  life  data  induding: 

•  Cost  of  Living  Index 

•  Crime  Index 

•  And  overall  BETTER  LIVING  INDEX! 

Demographic  data  now  includes: 

•  Graduation  Levels 

•  Housing  and  Rental  Rates 

Now  Population  Foreca.sts  are 
projected  out  5  YEARS  to  2006! 

All  the  market  data  for  Canada  is  in 
one  convenient  section! 

PLUS  ... 

...  these  regular  features:  Population  by  Age,  Ethnic 
Breakdowns,  Number  of  Households,  Income  per 
Household  and  per  Capita,  Principal  Industries,  Chain 


PRICING 

The  print  copy  of  the  E&P  MARKET  GUIDE  is  just  $145.  It's  also  available 
on  CD-ROM  for  windows.  Pricing  for  the  CD-ROM,  which  includes  the 
printed  Market  Guide,  is  just  $495.  (CA,  DC.  FL.  IL,  MA,  MD.  NJ,  NY,  OH 
andTX  residents  please  add  appropriate  sales  tax.  Canada 
residents  please  add  GST.) 

ordi:k  tod.\y! 

Please  send  payment  to: 

EDITOR  &  PUBLISHER  DIRECTORIES 
770  Broadway,  New  York,  NY  10003 
Phone:  (888)  612-7095 
E-Mail:  rlarsen@adweek.com 
Place  your  order  on  our  Web  site: 
www.eclitoranclpiiblishcr.coni 
(click  on  the  store  icon) 

Or  call  (646)  654-5207  for  more  information 


EDiTORef  Publisher 

Where  You  ’ll  Find  the  Powers  of  the  Press.'” 
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PUBLISHER 

ANNUAL  DIRECTORIES 

All  the  critical  data 
you  need  —  right 


2001 


at  your  fingertips! 

For  faster  service,  or  for  information 
on  our  CD-ROMs,  call  toll-free 
1-888-612-7095 


POSTAGE  WILL  BE  PAID  BY  ADDRESSEE 

Editor  &  Publisher 
MARKET  GUIDE 

770  BROADWAY 

NEW  YORK  NY  10211-2747 


I...IIII  mil  iiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiii 


we  don’t  ordinarily  do.”  But  although  most 
of  his  firm’s  work  is  modem  in  style  and 
“newspapers  are  a  fairly  new  thing”  for  him, 
Quam  has  worked  on  other  newspaper 
projects  —  including  some  in  other 
historic  Southern  cities:  the  Mobile 
Register,  Alabama’s  oldest  newspaper, 
and  the  Savannah  Morning  News,  a 
Morris  Communications  sister  paper  in 
Georgia  {E&P,  April  4,  Dec.  11,  2000). 

Like  the  design  for  the  Register  and 


Architect's  renderings  of  The  St.  Augustine 
Record’s  new  headquarters,  inside  and  out 

Austin’s  recent  project  for  The  Miami 
Herald,  the  new  Record  building  will  be 
built  to  survive  a  Category  3  hurricane’s 
nine-  to  12-foot  storm  surges  and  111-  to 
130-mph  winds.  The  move 
alone  should  help.  Whereas 
the  current  location  at  the 
'  edge  of  the  historic  district 
sits  only  six  feet  above  sea 
level,  elevation  of  the  new, 
less  crowded  site  about  five 
SSSpHII  miles  aw'ay  is  39  feet. 

“Our  windows  will  be  able 
to  withstand  a  two-by-four 
traveling  at  100  miles  per 
hour,”  said  Hughes.  Beyond 
just  keeping  staffers  on  the 
job  and  on  the  story,  “our 
plans,”  he  said,  “are  for  our 
employees  to  bring  their  fam- 
‘1  1 /  i  to  the  newspaper  in  the 
H  event  of  a  storm.”  Plans  call 

”  for  the  building  to  be  wired 
for  easy’  connection  of  portable  generators, 
which  Hughes  said  would  probably  be 
capable  of  powering  half  the  press. 

But  the  Record  won’t  await  storms  to 
prove  it’s  family-friendly.  With  what 
Hughes  calls  St.  Johns  County’s  first  such 


senior  architect  with  the  Austin  Co.’s 
Atlanta  offices.  “The  biggest  challenge,” 
said  Quam,  was  applying  modern  tech¬ 
niques  to  the  old  style. 

Calling  it  “something  in  the  Spanish 
mode,”  Quam  said  the  design  is  “something 
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1 1  commercial  day-care  center,  his  paper’s 
new  quarters  “will  be  able  to  handle  15 
1  children,”  contracting  with  a  local  non- 
I  profit  organization  to  provide  the  on-site 
service.  Using  the  newspaper’s  data  net¬ 
work  and  their  own  computer  worksta- 
I  tions,  workers  will  be  able  to  access  a  live 
I  j  video  feed  from  the  day-care  center. 

; :  The  hospitality  extends  beyond 

1  employees.  Community  groups  will  be 
j  offered  use  of  a  multimedia  conference 
! ;  room  seating  70  and  holding  up  to  80. 
Adjacent  will  be  a  public  refreshment 
area  and  employee  break  room. 

I  There  even  will  be  separate  quarters  for 
staffers  from  a  sister  paper  —  even  if  the 
sibling  creates  some  rivalry.  “We’re  going 

;  to  rent  space,”  Hughes  said,  to  The  Florida 

I I  Times-Union,  Morris’  173,867-circulation 
daily  (238,265  Sunday)  to  the  north  in 

j  I  Jacksonville,  which  covers  and  circulates 
i  j  in  several  counties  in  northeastern  Florida. 

“They’re  going  to  have  their  own 
entrance  and  offices,”  for  a  news  bureau 
j  staffed  by  reporters  and  photographers  and 
circulation-distribution  using  their  own 
carriers  for  local  subscribers,  said  Hughes. 

Besides  rent,  the  Times-Union  will 
;  contribute  a  l6-into-l  GMA  SLS-1000 
^  j  inserter  to  replace  the  Records  6-into-l 
Muller  Martini  machine. 

Feeding  the  mailroom  will  be  a  10-unit 
j  I  Goss  Urbanite  press,  replacing  the  paper’s 
!  {  12-unit  Goss  Suburban,  the  manufactur- 
j  j  er’s  first  offset  model,  developed  in  the 

I  1950s  and  designed  for  papers  the  size  of 
the  Record.  Much  admired  and  still  being 
made  (it  was  introduced  soon  after  the 

!  Suburban)  the  two-around  Urbanite  will 
more  than  double  press  capacity  for  the 
Record  and  improve  its  color. 

In  prepress,  Hughes  estimated  his  oper- 
j :  ation  is  now  65%  paginated  and  predicted 

I I  it  will  be  fully  paginated  for  the  move.  “We 
!  will  not  be  taking  our  page  camera  to  the 

new  building,”  he  said.  Already  paginating 
classified  advertising  with  software  from 
I  Digital  Technology  International,  the  pa¬ 

per  is  soon  to  complete  the  pagination  pic¬ 
ture  with  DTI  software  for  the  newsroom. 

The  process  should  be  further  aided  by 
the  adoption  of  digital  cameras.  With  one 
i  j  such  camera  now  “that  we’re  learning  to 
use,”  said  Hughes,  the  paper  will  buy  six 
more  in  June.  In-camera  creation  of  digi- 
j  tal-image  files  eliminates  the  scanning 
i  1  step  needed  for  full  pagination. 

'  Production  and  distribution  seek  to  be 
as  friendly  to  the  environment  as  the  rest 
I ;  of  the  business  is  to  family  and  community. 

Evaporators  will  extract  dissolved  chemi- 


j  cals  when  page-film  processors  are  | 

j  cleaned,  permitting  safe  disposal  of  dry  | 
solids  rather  than  allowing  them  into  the  i 
sanitary  drainage  system.  In  the  press  ! 
operators’  washup  area  and  at  the  loading  j 
dock,  connections  to  a  unit  that  separates  j 
oil  and  grease  from  water  will  send  only 
water  to  the  drain  and  divert  oil  and  grease 
to  a  holding  tank  for  subsequent  disposal. 

So  what’s  not  to  like  about  a  place  that’s 
clean,  modem,  spacious,  and  secure?  Even 
in  the  newsroom,  where  there’s  seldom  a  j 
shortage  of  complaining,  the  most  that  i 

reporter  Peter  Guinta  could  muster  about 


Venture  gives  the  phrase  ‘web 

press'  an  entirely  new  meaning 

_  1 

BY  JIM  ROSENBERG 

WHILE  BAR-CODE  AND  SCANNER  | 

developers  pursue  print-  j 

to-Web  applications  amid 
dot-com  deflation  and  death,  a  London- 
based  startup  has  emerged  that  pushes 
e-commerce  back  in  the  print  direction.  [ 
Launched  last  month  to  serve  the  $7.36-  i 
billion  interna¬ 
tional  used 
printing  machin¬ 
ery  market, 
pressXchange- 
.com  puts  together 
equipment  buyers 
and  sellers.  It  fol¬ 
lows  last  year’s 
emergence  of  pa¬ 
per-trading  Web 
sites,  which  offer 
newsprint  but 
have  yet  to  replace  newspapers’  purchasing 
practices  and  relationships  with  mills. 

“Presses  are  bought  and  sold  between 
continents  all  the  time,  but  it  remains 
difficult  for  printers  ...  to  source  the 
specific  machine  they  need,  which 
might  be  found  in  Stockholm,  New  York, 
London  or  Sydney,”  said  pressXchsmge- 
.com  founder  John  Roadnight,  who  spent 
20  years  with  Domier,  Britain’s  big  dealer 
in  used  Heidelberg  equipment. 

To  advertise  on  pressXchange.com, 
printers  and  dealers  worldwide  pay  a 
monthly  fee  —  approximately  $20  a  ma¬ 
chine  for  a  dealer  on  an  annual  contract, 
and  $215  for  three  months  in  a  one-off  in- 


the  move  was,  “I’m  a  hundred  yards  away 
from  City  Hall  right  now.”  It  is,  after  all,  the 
heart  of  his  beat.  But  Guinta  said  he  and 
others  are  ready  to  relocate.  “This  building 
...  is  literally  falling  apart,”  he  remarked, 
citing  termites  inside  and  crumbling  bricks 
outside.  “The  carpet  has  been  nailed  down 
so  often,  it’s  like  a  metal  floor,”  he  said.  Still, 
“it’s  a  comfortable  place  to  work,”  he  added. 
“Everybody’s  close.”  While  a  few  may  miss 
Mike’s,  a  nearby  coffee  shop,  others  may 
miss  snacking  at  their  desks  —  something 
management  strongly  discourages  in  the 
new  offices.  11 


dividual  listing,  says  Roadnight.  Visitors 
view  what  is  offered  at  no  charge.  Once  a 
buyer  finds  a  suitable  machine,  a  mouse 
click  brings  up  full  details  about  the  seller, 
who  then  can  be  independently  contacted. 

At  the  outset,  its  database  area  for  web- 
fed  presses  (all  are  offset),  listed  23  single- 
and  double-wide  presses  for  newspapers, 
but  newspapers  would  recognize  fewer  than 
half  as  machines  likely  to  be  found  in  their 
pressrooms.  Roadnight  said  he  hopes  “to 
increase  this  number  significantly  over  the 
next  few  weeks.” 

Conceived  in 
1999  and  in 
development  all 
last  year,  the 
independent 
service  provider 
accepts  no 
online  bids  and 
says  it  takes  no 
middleman’s  cut 
from  dealers’ 
profit  margins. 

In  his  launch  announcement,  Road¬ 
night  called  the  Internet  “probably  the 
most  important  event  to  hit  the  used 
printing  machinery  business  since  Guten¬ 
berg  decided  to  upgrade  his  first  press.” 
The  site  began  with  29  European  dealers 
under  contract,  along  with  six  others  in 
the  United  States,  Australia,  and  New 
Zedand.  Expecting  much  business  in  the 
this  country,  Roadnight  seeks  to  start 
pressXchange.comUSA  with  a  U.S. 
partner  by  spring.  Negotiations  with  the 
partner  “are  close  to  finalization,”  he  said, 
adding  that  a  deal  may  be  announced  at  or 
soon  after  this  weekend’s  Graphics  of  the 
Americas  trade  show  in  Miami  Beach.  II 


Offset  online 

A  new  site  for  old  equipment 
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LESSIG/tHE  DETROIT  NEWS 


What  a  buy!  Three 
hundred  bucks  for  a 
2002  Thunderbird! 


Fun, fan, fan 


UNTIL  EDS  TAKE 
T-BIRDSAWAY 


_  THE  BEST  —  AND  REST  —  OF  THE  PRESS  _ 

‘7  m  not  rooting  for  pestilence  and  tear.  But  a  little 
bit  of  turbulence  wouldnt  be  a  bad  thing'" 

-  MATT  STORIN,  EDITOR,  “THE  BOSTON  GLOBE,” 

ON  HOW  TO  ATTRACT  YOUNGER  READERS 


News  organizations  follow 
ethics  codes  banning 
reporters  from  accepting 
free  gifts.  But  into  what  category 
does  an  elaborate  press  kit  fall? 

That’s  what  some  journalism  pun¬ 
dits  are  mulling  in  the  wake  of  toy 
models  and  press  kits  from  the  recent 
2001  Detroit  Auto  Show  winding  up 
on  the  auction  site  eBay  —  and 
bringing  in  bids  that  approached 
or  surpassed  $300.  Among  the 
items:  a  press  kit  for  the  2002  Ford 
Thunderbird  that  included  a  coveted 
die-cast  miniature  of  the  hot  car. 

What  can’t  be  gleaned  from  the 
cyberauctions  is  precisely  who  is 
selling  the  press  materials.  Besides 
newspaper  reporters,  they  no  doubt 
include  free-lance  writers  and  regular 
,  auto-show 

Baby,  you 
can  sell  my 
car;  in  the 


driver’s 
seat  with 
freebies 
on  eBay 


attendees 
who  lift  a 
press  packet 
and  then  seek  to 
make  some  quick 
cash.  One  seller 
contacted  by  E^P 
denied  he  was  a 
reporter,  but 
believes  that  a  lot 
of  others  peddling 
handouts  probably  got  in  to  the  show 
“one  way  or  another  as  a  press  member.” 

In  any  event,  the  perception  of  press 
kits  on  the  auction  block  is  not  good. 
Steve  Geimann,  who  was  the  Society  of 
Professional  Journalists’  ethics  chair  for 
two  years,  said  the  “sale  of  material”  ob¬ 
tained  as  part  of  a  journalists’ job  is  sim¬ 
ply  “wrong  and  unethical. ...  When  a 
reporter  gets  ‘free’  material,  it’s  offered 


Photo  of  the  week 


MICHAEL  MACOR,  SAN  FRANCISCO  CHRONICLE 

PAINTERS  ON  THE  BAY  BRIDGE  THAT  CONNECTS  OAKLAND 

and  San  Francisco  say  tliey  feel  fairly  safe  even  wlien  tliey’re 
worTdng  (or  dangling)  hundreds  of  feet  in  the  air,  like  Moses 
Jackson  above.  But  they  get  really  scared  when  they’re  working 
along  a  closed  highway  lane  down  below  —  near  those  crazy  drivers. 
“The  steel  is  there,”  says  painter  Ray  Pittmann.  “It’s  not  going  any¬ 
where.  If  you’re  on  steel,  you’re  good.”  —  Greg  Mitchell 
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The  fugitive  kind 


UTE  PASS  COURIER,  WOODLAND  PARK,  COLO. 

Managing  Editor  Donna  Richards  of 
the  Ute  Pass  Courier  in  Woodland  Park, 
Colo.,  didn’t  have  to  tune  in  to  CNN  or 
check  The  Associated  Press  Jan,  22  to  learn  that 
police  had  zeroed  in  on  the  escaped  prison  inmates 
known  as  the  Texas  7-  All  she  had  to  do  was  look 


out  the  window. 

That’s  because  the  Courier,  a  3,317- 
circulation  weekly  paper,  just  happened 
to  be  a  half-block  from  the  Coachlight 
trailer  park  where  dozens  of  law-enforce¬ 
ment  officers  swooped  down  on  two  of 
the  infamous  convicts  arrested  that  day 
and  put  the  paper  on  the  front  lines  of  the 
biggest  news  story  in  the  country. 

“I  was  considering  which  story  to  place 
on  the  front  page  when  I  heard  the  sirens 
and  saw  ambulances  and  police  cars 
pulling  up  to  our  parking  lot,”  Richards 
told  E&P  about  the  chaos  that  erupted 
around  10  a.m.,  just  five  hours  before  the 


paper’s  usual  weekly 
deadline.  “We  were  told  that  there  were 
people  holed  up  in  a  trailer,  but  we  didn’t 
find  out  it  was  the  Texas  7  until  later.”  In 
the  end,  police  captured  four  of  the  seven 
escapees  that  day,  while  a  fifth  committed 
suicide  inside  the  trailer.  The  remaining 
two  were  seized  last  Wednesday. 

Publisher  Rob  Carrigan  said  the  prox¬ 
imity  of  the  paper  to  the  arrests  made  it 
easier  to  cover,  but  harder  to  get  in  and 
out.  “Our  parking  lot  was  literally  the  po¬ 
lice  line  where  they  were  allowing  people 
to  be,”  he  said.  “We  were  really  trapped.” 

Richards  immediately  dispatched  her 


Hitting  the  trailer:  emergency  vehicles  fill  newspaper's  parking  lot. 


entire  reporting  staff  —  all  three  of  them 
—  to  shoot  photos,  get  color,  and  nail 
down  the  facts. 

The  Courier  also  had  to  contend 
with  reporters  calling  from  as  far  away 
I  as  Canada,  Texas,  and  New  York  for 
i  information  on  the  standoff.  “We  got 
;  the  bejesus  interviewed  out  of  us,”  said 
Charles  Jones,  a  veteran  reporter  who 
spent  16  years  at  The  Daily  Oklahoman, 

\  where  he  covered  the  1995  Oklahoma  City 
I  bombing,  before  coming  last  August  to 
i  the  Courier  —  partly  to  work  in  a  quieter 
i  setting.  —  Joe  Strupp 


with  the  understanding  that  it  will  help 
the  reporter  or  journalist  write  a  story 
or  prepare  for  a  story  in  the  future.” 

Garrett  W.  Ray,  an  associate  journal¬ 
ism  professor  at  Colorado  State  Universi¬ 
ty,  said  the  press-kit  controversy  raises 
the  wrong  question.  “Selling  freebies  that 


Rape  charge  unproven 


No  Will 
power  in 
L.A.:  Was 
the  right- 
wing 

columnist 

wronged? 


GEORGE  WILL,  LOS  ANGELES 

WHERE  THERE’S  A  WiLL, 

there’s  a  way ...  to  drop  a 
controversial  column  passage. 
In  a  piece  about  Bill  Clinton  as  he  was 
about  to  leave  office,  George  Will  wrote, 
“It  is  reasonable  to  believe  that  he  was 
a  rapist  15  years  before  becoming 

president ...  ”  That  commentary  set 
off  a  chain  of  events  that  included 
the  pulling  of  that  line  by  the  Los 


TIMES 

Angeles  Times  and,  last  week,  a  Will 
response. 

Shortly  after  the  column  appeared, 
L.A.  Times  Editor  in  Chief  John  Carroll 
admitted  in  an  editor’s  note  that  the  sen¬ 
tence  shouldn’t  have  been  sliced  because 
Will  is  entitled  to  his  opinion.  But  L.A. 
Times  Readers’  Representative  Narda 
Zacchino  said  the  paper  dropped  Will’s 
apparent  reference  to  Clinton’s  alleged 
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you’ve  received  as  a  result  of  your  work  is 
tacky,”  he  said,  “but  it’s  nothing  compared 
to  the  main  question:  Should  journalists 
accept  perks  and  freebies  in  the  first 
place?  As  a  general  rule,  they  shouldn’t.” 

AutoWeek  magazine  Editor  and  Associ¬ 
ate  Publisher  Dutch  Mandel  told  E^P 


that  auto-show  press  kits  have  become 
more  enticing.  ‘To  my  knowledge,”  he 
said,  “no  one  on  my  staff  uses  his  or  her 
position  to  secure  a  press  kit  for  auction.” 
If  they  did,  he  said,  it  would  be  “close  to 
a  firing  infraction”  for  “using  his  or  her 
position  for  profit.”  —  David  Noack 


TOP:  PAT  HILL/uTE  PASS  COURIER 


EUGENE  garcia/the  ORANGE  COUNTY  REGl! 


HOT  TYPE 


Even  Will 

admitted 

he  should 

have 

added 

“clarity” 


rape  of  Juanita  Broaddrick  “because  it 
was  an  investigated  and  unsubstantiated 
rumor.”  And,  reacting  to  reader  accusa¬ 
tions  that  the  L.A.  Times  was  trying  to 
protect  Clinton,  Zacchino  stated,  “I  be¬ 
lieve  that  if  editors  wanted  to  show  politi¬ 
cal  bias  in  the  case  of  the  Will  column  — 
which  is  a  harsh  indictment  of  the  presi¬ 
dency  even  without  the  edited  phrase  — 
they  simply  would  not  have  published  it.” 

Will  wrote  the  L.A.  Times  to  say,  “I  do 
not  think  I  was  censored.  I  was  edited, 
which  is  the  Times’ 
right  to  do  ...  ”  The 
rape  passage,  he 
added,  would  have 
had  more  “clarity” 
if  he  had  included 
Broaddrick’s  name, 
and  “the  Times 
would  have  econo¬ 
mized  its  read¬ 
ership’s 

commotion-quotient  if  it  had 
simply  asked  my  permission  to 
put  the  name  in  the  sentence 
in  question.” 

Washington  Post  Writers 
Group  Managing  Editor 
James  Hill  said  “a  few”  of 
Will’s  475  clients  joined  the 
L.A.  Times  in  pulling  the 
passage.  “We  appreciate 
papers  running  columns  as 
sent,  but  we  recognize  their 
right  to  edit,”  he  added. 

Meanwhile,  about  a  dozen 
editors  participated  in  an 
Association  of  Opinion  Page 
Editors  (AO  PE)  listserv 
discussion.  Some  said  they 
would  have  retained  the  rape 
passage,  some  would  have  cut 
the  sentence  or  not  published 
the  column  —  and  some  were 
glad  they  did  not  have  to  make 
the  decision.  Also,  virtually 
all  the  respondents  said 
newspapers  have  the  right  to 
edit  syndicated  columns  for 
space  or  content  reasons. 

AOPE  Treasurer  and 
Pittsburgh  Post-Gazette 
Op-Ed  Editor  John  Allison 
told  E^P  he  would  have  used 
the  rape  passage,  noting  that 
columnists  are  entitled  to  have 
strong  views  run  unexpurgat¬ 
ed.  “We  don’t  want  the  edges 
rounded  off,”  he  said.  “Let  the 
barbs  fly!”  —  DaveAstor 


Oh,  say,  they  can  see  (what’s  not  there) 


THE  ORANGE  COUNTY  (CALIF.)  REGISTER 

A  SPLASHY  DISPLAY  OF  PATRIOTISM  —  OR  A  “SHOCKING” 

taste  of  “cheesecake”?  The  Orange  County  (Calif.) 
Register  ran  this  photo  recently  to  illustrate  an  article 
about  Susan  Jeske  of  Santa  Ana,  who  was  about  to  sing  “The 
Star-Spangled  Banner”  and  “Battle  Hymn  of  the  Republic”  in 
Washington  at  Inaugural-related  events.  Jeske  is  best-known  for 
earning  a  spot  in  the  “Guinness  Book  of  World  Records”  for 


warbling  “The  Star-Spangled  Banner”  at 
17  events  in  a  single  day  in  1992. 

Even  with  that  pedigree,  more  than  a 


dozen  readers  complained  to  the  paper 
that  the  photo  was  “outrageous”  (as 
one  put  it)  —  because  it  seemed  to  show 
the  American  flag 
touching  the  ground. 
One  critic  said  the 
paper “ought  to  be 
ashamed”  for  this 
indignity  —  a  violation 
of  the  Flag  Code, 
approved  by  Congress 
in  1994.  Two  readers 
(women,  naturally) 
had  a  different  gripe, 
calling  it  a  “pinup” 
photo  because  of 
Jeske’s  shapely 
exposed  leg. 

Not  to  worry,  the 
paper’s  ombudsman, 
Dennis  Foley, 
explained  last  week: 
The  flag  never  touched 
the  ground.  It  just 
looked  that  way 
because  of  the  angle 
of  the  photo  —  which 
did  not  show  that 
Jeske  was  standing  on 
a  chair  to  avoid  any 
flag  soiling.  The  paper 
even  ran  an  outtake 
that  showed  the  chair. 
As  for  the  bare  leg: 
Foley  did  not  touch 
that  one. 

—  Greg  Mitchell 


This  story  has  legs: 
singer  Susan  Jeske 
means  well,  but  this  time 
it’s  red,  white,  and  bool 
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The  Pack  Rat 


D.C.  follies;  Those  who  cannot  remember  the  past 
are  condemned  to  repeat  it.’  -  George  Santayana 


Is  IT  BIAS  AGAINST  A  COMPETING  PAPER?  SlOPPY  REPORTING? 

Lack  of  corporate  memory?  I  don’t  have  an  answer,  but  I 
have  a  lot  of  questions  about  recent  stories  in  The  Washing¬ 
ton  Post  and  The  Washin^on  Times. 

The  issue  of  their  relatively  strange  coverage  of  certain  sto¬ 
ries  has  been  percolating  with  me  for  several  months.  One  expects 
differences  in  nuances,  interpretation,  and  sourcing  from  our  two 
“local”  papers.  But  it  has  finally  reached  the  point  where  their  front 


pages  suggest  that  they  are  in  two  com¬ 
pletely  different  cities,  if  not  time  w’arps. 
And  some  stories  indicate  that  the  reporters 
and  editors  have  a  historical  archive  that 
goes  back  only  two  years. 

There’s  too  much  meat  to  toss 
at  readers  in  a  single  column, 
but  let’s  take  the  story  about  the 
pardons  issued  by  former  Presi¬ 
dent  Clinton  shortly  before  he 
left  office.  On  Jan.  21,  in  a  Sun¬ 
day  Post  Page  One  piece  by  at 
least  five  reporters  and  another 
four  researchers,  it  was  suggest¬ 
ed  that  Clinton’s  pardon  list  (and 
this  was  btfore  the  incredible 
Marc  Rich  item  was  noted)  was 
shocking  and  unprecedented.  The  authors 
even  mentioned  Ronald  Reagan’s  pardons, 
contrasting  the  lack  of  “surprises.” 

But  there  was  no  mention  of  George 
Bush,  the  first  one,  who,  on  his  way  out  the 
door,  pardoned  several  of  the  Iran-Contra 
figures,  a  couple  of  whom  had  admitting 
lying  to  Congress  or  prosecutor  Lawrence 
Walsh  and  were  fairly  unrepentant.  Check¬ 
ing  clips,  I  discovered  several  Post  editorial 
pieces  and  stories  of  late  1992  and  early 
1993  that  excoriated  Bush,  with  fairly 
strong  statements  by  Walsh  and  others 
suggesting  the  pardons  were  undercutting 
the  Constitution  and  may  have  been  help¬ 
ing  save  Bush  himself  from  being  further 


scrutinized  for  his  role  in  the  scandal.  It 
doesn’t  matter  whether  you  thought  Iran- 
Contra  was  terrible  —  what  matters  is  that 
Bush’s  last-minute  pardons  shocked 
numerous  Washington  Republicans  and 
Democrats  and  raised  new 
questions  about  Bush  himself. 

Now,  a  suspicious  person 
might  wonder  if  either  no  Post 
editor  or  reporter  remembered 
Bush’s  final  acts  or,  worse,  per¬ 
haps  decided  that  there  was  no 
reason  to  get  the  paper  off  on  the 
wrong  foot  with  the  new  presi¬ 
dent,  George  W.  But  rereading 
the  pardon  storj',  it’s  easy  to  un¬ 
derstand  why,  at  times,  Clinton’s 
staff  complained  that  their  boss  was  the 
I  victim  of  a  double  standard  in  reporting, 
i  That  possible  double  standard  was  the 
:  subject  of  one  vitriolic  discussion  the  night 
of  the  Inaugural  balls.  A  Republican  con¬ 
servative  was  holding  court,  complaining 
'  loudly  that  only  The  Washington  Times 
1  had  run  a  front-page  article  about  the 
press’  review  of  Florida  ballot  that  added 
'  six  votes  to  Bush’s  lead  over  Al  Gore.  The 
;  Post,  by  comparison,  had  run  a  tiny  five- 
I  inch  story  well  on  the  inside.  “So  there, 

'  that’s  the  Post  for  you,”  harrumphed  the 
GOP  contributor.  He  had  a  point. 

But  so  did  another  guest  (i.e.,  me).  The 
previous  week,  the  Post  had  run  several 


Page  One  stories  on  the  very  expensive  j  1 
mess  being  created  by  the  addition  of  a  j  | 
second  night  of  pre-Inaugural  parties,  ! 

requested  by  the  GOP.  It  was  a  Marie  | 

Antoinette  let-them-eat-cake  situation.  { 

Because  many  people  attending  the  Texas 
Society  Black  Tie  and  Boots  Ball  on  Friday  | 

'  also  wanted  to  go  to  the  outside  entertain-  j 
I  ment  that  usually  accompanies  Inaugural  j 

I  festivities,  that  entertainment  had  now 
I  been  scheduled  for  Thursday,  in  the 
'  middle  of  afternoon  rush  hour,  on  the  Na-  1 1 
I  tional  Mall,  in  the  center  of  Washington,  1 1 

against  the  wishes  of  the  park  police.  At  | 
least  two  bridges  into  the  city  from  Vir- 
!  ginia  would  have  to  be  closed  to  accom-  | 
j  modate  security  for  Bush’s  caravan  for  four 
j  hours,  the  length  of  rush  hour.  The  federal  ! 

I  government  was  either  going  to  have  to 
I  send  employees  home  at  noon  (costing 
hundreds  of  millions)  or  tell  employees  to 
take  annual  leave,  since  they’d  otherwise 
be  stuck  in  town  for  hours. 

!  But  the  Times  skillfully  avoided  Page  i 

i  One  stories  about  this,  perhaps  since  it  I  [ 
made  fiscal  conservatives  look  rather  1 1 

;  profligate  in  their  spending  habits  and  j 

I  their  willingness  to  disrupt  the  entire  j 

I  federal  city  to  party.  Instead,  the  Times' 
j  front  page  touted  the  wonderful  parade  I 
!  floats  being  built  for  the  Inaugural  —  and 
j  the  return  of  Robert  E.  Lee  figures.  ! 

There  are  always  variations  in  coverage,  j 
I  quotes,  and  themes.  But  it’s  been  noticeable  |  j 
I  recently  that  the  Times  front  pages  don’t  j  j 
I  reflect  reality  as  much  as  they  do  the  imagi-  I  j 
I  nary  landscape  of  the  right.  Meanwhile,  the  j  | 

1  Posts  front  page,  while  hardly  left-wing,  i  i 

I  seems  to  reflect  a  jumble  of  agendas  related 
I  to  payback,  thank-yous,  gathering  new  ' 

j  subscribers,  smoothing  things  over  with  j ! 

!  enemies,  and  attempts  to  make  new  1 1 

i  fiiends.  Living  and  working  in  Washington,  I  j 

I  find  myself  turning  to  the  Los  Angeles  \  \ 

Times  and  The  New  York  Times  for  my 
news  (more  on  that  in  a  column  to  come). 

I  At  some  point,  it  seems  that,  bias  aside, 

!  the  front  pages  of  our  two  Washington 
I  papers  should  be  somewhat  comparable 
in  story  designation,  no  matter  how 
different  the  views  on  their  respective 
Op-Ed  pages.  The  Times  is  out  in  right  i 
;  field,  and  the  Post  is  out  of  focus.  11  ! 

I  H 

I  Mundy  welcomes  reader feedback  at  I  j 

I  Mundy007@aol.com.  I 
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Regarding E&Fs  editorial 

[“The  Newby  Plagiarism,”  Jan. 
8,  p.  21]  decrying  the  recent 
incidents  of  intern  plagiarism:  In 
noting  your  reference  to  a  University 
of  California-Berkeley  journalism 
professor  —  and  a  rather  obtuse 
comment  on  newsroom  “oversight”  of 
interns  —  I  could  not  help  but  notice 
that  the  tenor  of  the  editorial  is 
seemingly  directed  at  undergraduate 
journalism  students. 

That  much  being  assumed,  the 
quote  from  the  Berkeley  professor  can 
be  read  as  slightly  misleading,  since  the 
journalism  school  at  Berkeley  is  a 
graduate  school  —  no  undergraduates 
are  enrolled  at  the  j-school  here. 

Also,  immediately  after  the 
Berkeley  quote,  the  editorial  suggests 
the  inadequacy  of  “four  years”  of 
j-school;  some  programs  are  one  year 
or  two.  The  Berkeley  graduate  program 
is  two  years  (there  is  no  undergraduate 
program  in  journalism  at  any  U.C. 
campus).  This  can  be  misleading 
because  the  editorial  is  assumedly 
directed  at  journalism  professors  such 
as  the  one  you  quoted. 

Although  not  a  Berkeley  journalism 
graduate  student  myself  (in  addition 
to  having  no  ulterior  desire  in 
defending  the  j-school  here  in  any 
way),  I  am,  however,  a  future  intern 
at  a  major  metro  daily.  Having  so  far 
gained  the  majority  of  my  experience 
at  a  college  daily,  I  am  becoming 
more  and  more  convinced  that  not 
attending  a  journalism  program  as 


an  undergraduate  was  one  of  the  best 
choices  I  ever  made. 

DANIEL  HERNANDEZ 

EDITOR  IN  CHIEF 
The  Daily  Californian 
Berkeley,  Calif 

YOU  MAKE  A  GOOO  CASE 

Your  recent  editorial,  “The 

Newby  Plagiarism”  [Jan.  8,  p.  21], 
is  a  sad  indictment  of  what  has 
become  an  all-too-pervasive  societal 
attitude  that  fudging  the  truth,  skirting 
around  the  edges,  or  outright  lying  is  not 
only  morally  and  socially  acceptable  but 
almost  required  —  and  generally 
profitable  as  well. 

My  congratulations  on  a  reasoned  and 
all-around  well-done  piece,  with  one  glar¬ 
ing  exception.  It  appears  that  even  E^P 
has  fallen  into  that  old  trap  of  attempting 
to  legitimize  one  profession  or  institution 
by  devaluing  another.  Specifically,  “Kids, 
if  you  want  to  fabricate  profitably,  there’s 
always  law  school.”  It  was  a  cheap,  mis¬ 
leading,  and  unnecessary  parting  shot. 

Lawyers  are  trained  to  become  zealous 
advocates  for  their  clients.  While  they 
learn  how  to  discover  and  take  advantage 
of  the  holes  in  opposing  counsel’s  reason¬ 
ing  and  argument,  they  are  not  taught  to 
lie  or  cheat.  And  —  despite  anecdotes  to 
the  contrary  —  the  vast  majority  of 
practicing  lawyers,  young  and  old,  don’t! 

FRANK  J.  CIERVO 
ASSOCIATE  DIRECTOR 
Department  of  Media  Services 
And  Public  Affairs 
New  York  State  Bar  Association 
Albany,  N.Y. 
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FEB.  10,  1951: 

The  U.S.  railroad  tie-up,  coupled 
with  the  short  supply  of  boxcars  in 
Canada,  placed  newsprint  mills  in 
a  critical  situation  this  week  — 
and  newspapers  were  feeling  the 


effects,  with  the  Canton  (Ohio) 
Repository  canceling  all  advertis¬ 
ing,  except  lost-and-found,  rental, 
and  some  legals. 

Two  large-scale  attempts  were 


made  this  week  to  alleviate 
the  effects  of  a  United  Press 
news  story  on  antihistamines 
that  put  heavily  advertised  cold- 
stopper  tablets  in  a  bad  light 
among  newspaper  readers. 
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Thirty-six  staffers, 
or  3.3%  of  the 
work  force,  were  laid 
off  from  Community 
Newspaper  Co.  in  one 
of  Pat  Purcell’s  first 
moves  as  the  new 
owner  of  the  Boston- 
area  chain.' 

Seven  employees 
at  Purcell’s  Boston 
Herald  tabloid  also 
were  axed,  as  he  pre¬ 
pares  for  increased 
competition  with  The 
Boston  Globe  in  a 
tightening  economy. 

Purcell  kept  Kirk 
Davis  as  CNC  presi¬ 
dent  and  publisher. 

He  appointed  Kevin 
Convey,  a  Boston 
Herald  editor,  CNC’s 
chief  editor,  replacing 
Mary  Jo  Meisner,  who 
left  the  company. 

Purcell  also  nears 
a  resolution  on  anoth¬ 
er  ongoing  issue  as 
the  Herald  and  its 
union  tentatively 
agreed  on  a  new  con¬ 
tract.  -  LUCIA  MOSES 


rigidly  controlled  now,  and  I  imagine  it  will  remain 
so,”  said  Frank  Bruni,  a  White  House  reporter  for 
The  New  York  Times. 

These  are  still  early  days,  with  the  administration 
naturally  dominating  news  flow  as  it  rolls  out  policies 
and  selects  Cabinet  secretaries.  Wider  debates  soon 
will  erupt,  involving  not  only  the  White  House  but  a 
powerful  bureaucracy,  swarms  of  lobbyists,  and  535 
members  of  Congress  and  their  stafis. 

At  that  point,  say  observers,  the  likes  of  Fox  News 
and  The  Washington  Times,  the  capital’s  conservative 
daily,  may  prosper.  “This  may  be  a  time  when  report¬ 
ers  go  back  to  reading  The  Washington  Times  careful¬ 
ly,”  as  they  did  during  the  Reagan  administrations,  for 
insights  into  administration  thinking,  said  Susan 
Page,  USA  Today’s  Washington  bureau  chief.  Wash¬ 
ington  Times  Deputy  Managing  Editor  Fran  Coombs 
demurred.  “I  wish  we  got  one-tenth  of  the  leaks  the 
liberal  Democrats  think  the 
Republicans  give  us,” 

Coombs  said.  He  said 

he’d  be  happy  with 

equal  treatment;  “I’m 

hoping  they  start  call- 

ing  on  us  at  press  con- 

ferences.”  ^ 

Fox  News  pundits,  in-  /  * 


Conservative  press  hopes 
for  liberal  access  to  information 
under  the  new  Bush  administration 
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think  they  can  use  me,  which  is  doubtful.  But  I  cer¬ 
tainly  hope  they’re  helpful  to  me.”  Thomas  said  he 
was  unsure  the  Bush  cadre  would  embrace  him 
since  he  refuses  to  follow  a  party  line. 

Newspapers  have  shown  increased  interest  in 
buying  columns  by  Texans  Molly  Ivins,  based  at  the 
Fort  Worth  Star-Telegram,  and  Marvin  Olasky,  who 
appears  in  the  Austin  American-Statesman,  said 
Richard  S.  Newcombe,  president  of  Creators  Syndi¬ 
cate,  which  markets  both  writers. 

For  news  outlets,  any  shifts  of 
^  fortune  are  likely  to  occur  only 

said  Martha 


eluding  s}mdicated  newspaper 
columnist  Tony  Snow  (Creators 
Syndicate),  may  find  them¬ 
selves  in  demand.  Trent  Lott, 
the  Senate  majority  leader, 
went  out  of  his  way  recently  on 
“Fox  News  Sunday”  to  offer 
praise,  and  the  network  could 
gain  influence  if  other  leading 
Republicans  share  his  enthusi¬ 
asm.  At  the  same  time,  Alan 
Colmes,  the  liberal  half  of  a 
prime-time  show  on  Fox,  said  Bush  aides  shouldn’t 
limit  themselves  to  conservative  platforms.  Bush  “has 
talked  about  reaching  out,”  he  said.  “I  also  hope  that 
includes  the  ‘evil  liberal  media’  It’s  too  early  to  tell.” 

Bush  press  aide  Ken  Lisaius  said  the  administra¬ 
tion  is  determined  to  deal  fairly  with  all  media  regard¬ 
less  of  ideology.  “This  White  House  has  tried  to  treat 
everyone  equally,”  Lisaius  said. 

Among  pundits.  Bush’s  fellow  Texans  and  conser¬ 
vative  voices  may  be  more  in  demand.  Two  who  may 
offer  insight  into  core  Republican  constituencies  are 
Cal  Thomas  (Tribune  Media  Services)  and  Robert 
Novak  (Creators),  said  Bernadette  Malone  Connolly, 
editorial  page  editor  of  The  Union  Leader  of  Man¬ 
chester,  N.H.  and  a  former  aide  to  Novak. 

Novak  himself  said  Republican  sources  “probably 


to  raise  its  home- 
deiivery  subscription 
rates,  effective  today, 
according  to  news¬ 
paper  executives. 

Seven-day  home 
deiivery  wiii  increase 
from  $7.20  to  $8  in 
the  New  York  metro- 
poiitan  area  and  from 
$8.50  to  $9.55  in 
the  Northeast.  Home 
deiivery  for  the 
nationai  edition  wiii 
rise  from  $9.50  to 
$10.25  a  week. 

The  paper’s  75- 
cent  single-copy  sales 
price  is  unaffected. 

Tunes  executives 
said  the  increase 
marks  the  first 
subscription  rate 
hike  since  1996 
and  that  it’s  needed 
to  offset  higher  pro¬ 
duction,  newsprint, 
and  deiivery  costs. 

-  JOE  STRUPP 


Susan  Page 

Bureau  Chief 
“USA  Today” 


at  the  margins, 

Kumar,  a  Towson  University 
professor  who  studies  the  presi¬ 
dency  and  the  press.  Presidents 
soon  realize  “you 
really  do  have  to  deal  with  the 
configuration  of  news  organiza¬ 
tions  as  they  exist,”  Kumar  con¬ 
tended. 

Bush  will  need  CNN  emd  The 
Associated  Press  for  their  mass  audiences,  and  The 
Washington  Post  and  The  New  York  Times  will  remain 
sure  routes  for  speaking  to  policy  elites.  “There  are 
institutional  dynamics  that  rule  here,”  Kumar  said. 
“Each  needs  the  other  no  matter  who’s  doing  the 
reporting  and  who’s  president.”  [1 


Cal  Thomas 

Columnist 

TMS 


NYTD  early  adopter  of  new  Weh  format 


The  Akmn  (Ohio) 
Beacon  Journal 
said  it  will  lay  off  an 
undetermined  num¬ 
ber  of  people  starting 
this  week  in  response 
to  the  weakening 
economy. 

The  140,137- 
circulation  daily  lost 
about  $1.5  million 
in  ad  revenue  in  Jan¬ 
uary  and  predicts  a 
shortfall  of  several 
million  dollars  this 
year,  said  President 
and  Publisher  John 
L.  Dotson  Jr.  “The 
business  is  just  not 
growing  here.” 

He  said  two-thirds 
of  the  savings  will 
come  from  trimming 
operations,  such  as 
news  columns,  pro¬ 
motion  and  travel. 


BY  KARIM  MOSTAFA 

WHEN  CNET 
introduced  a 
new  online 

ad  unit  recently.  New  ■ 
York  Times  Digital 
(NYTD)  wasted  no  time  j 
in  endorsing  the  new  I 
format.  The  larger  and 
more-interactive  ads  ! 
come  just  as  newspaper  j  ; 
Web  sites  are  scrambling  ! 
to  attract  advertisers  and  | 
find  alternatives  to  the  ! 
almighty  banner.  ! 

“We  had  been  hearing  i 
for  quite  some  time  that  | 
people  weren’t  looking  at  ! 
banner  advertising,”  smd 
Jessie  McAnulty,  associ-  j 
ate  vice  president  of  cre¬ 
ative  at  CNET  Networks, 
based  in  San  Francisco,  l 
CNET  came  up  with  a 
360-by-300  pbcel  ad 


that  appears  |^- . 

prominently  in  |l  O  mf 
the  center  of  i  sw««p 
the  news  page, 
yet  loads  quick-  SS 
iy.  The  ad  is  2^ 

large  enough  to  jjjjC 
display  individ-  . 

ual  items  for  Si? 

sale  and  text,  SSSl* 
just  as  print  re-  I  S*-' 
tail  ads  do. 

Most  im-  sss' 

portantly,  the  SSC 
Macromedia 
Flash-enabled  25 

ad  unit  allows  r - — 

r  .  Beyond 

for  interactivity  features 

within  the  ad¬ 
vertisement  without  tak¬ 
ing  the  user  from  the 
original  content  page 
that  attracted  them  (this 
feature  will  not  work  in 


.  all  the  while 

rnnilll,  keeping  the 
current  news 
“  story  on  the 

* —  page.  Gene- 
r*  *'  vieve  Cowger, 
public-rela- 

§5^““*“  tions  manager 
atCNETNet- 
saaiigg.  works,  said  the 
new  ad  unit  is 
more  efficient 
and  personal- 
ized  since 
users  control 
■TMi  J|  the  interac- 

'  tion. 
lee 

ormats.  NYTD  said 
it  already  has 
advertisers  lined  up  for 
the  new  ad  format, 
which  will  be  added  to 
its  redesign  of  The  New 
York  Times  on  the  Web. 


Netscape  versions  before 
6.0).  Clicking  on  tabs  at 
the  top  of  the  unit  allows 
users  to  easily  bring  up 
new  “pages”  of  the  ad  — 
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“Our  profitability  goal 
mandates  that  we  seek 
every  new  revenue  op¬ 
portunity”  CEO  Meutin 
Nisenholtz  Sciid  in  a 
statement  preiising 
CNETs  move.  “To  make 
j  online  marketing  viable, 

I  advertisers  need  more 

I I  effective  positions.” 

j  j  Christine  Cook,  vice 
I  j  president/intemational 
j  1  at  NYTD,  said  online  ad- 
I !  vertising  has  steadily 
j  j  evolved  toward  lai^er 
j  ads.  She  pointed  to  the 
j  increased  use  of  “sIq^- 
i  scrapers”  —  ads  that  run 


I  the  length  of  a  Web  page 
j  on  the  right-hand  side. 
In  last  year’s  fourth 
quarter,  retail  advertis¬ 
ers  such  as  Lancome 
were  buying  up  the  sl^- 
!  scraper  positions  on 
j  NYTD’s  flagship  site, 

I  said  spokeswoman  Lisa 
Carparelli. 

TTie  new  CNET  ad 
could  be  just  the  begin¬ 
ning  of  a  new  era  of  on¬ 
line  ad  experimentation. 
The  company  also 
planned  to  introduce  to¬ 
day  a  728-by-90  pixel 
“leader  board”  that  ap¬ 


pears  at  the  top  of  Web 
!  pages  and  a  600-by-l60 
1  pixel  “tower  board”  run¬ 
ning  on  the  left-  or  right- 
i  hand  side  of  Web  pages. 

KnightRidder.com  in 
San  Jose,  Calif.,  is  ex- 
I  ploring  its  own  new  ad 
■  sizes  and  placement, 
said  Tim  Lambert,  vice 
president  of  sales.  He 
said  advertisers  have 
responded  favorably  to 
the  new  ads,  which  will 
appear  soon. 

“I  expect  the  adoption 
I  [of  the  new  formats]  will 
i  come  fast,”  added  Dave 


Morgan,  co-chairman  of 
New  York-based  Real 
Media,  an  online  adver¬ 
tising  company  that  pro¬ 
vides  ad-serving  soft¬ 
ware  to  many  papers. 

“We  need  to  have  bet¬ 
ter-quality  ads  for  adver¬ 
tisers,”  said  Lambert  at 
KnightRidder.com.  To 
that  end,  the  company’s 
I  Real  Cities  Network  is 
looking  to  digitize  print 
ads  for  placement  in  an 
e-commerce  market- 
I  place.  But  the  key, 
i  Lambert  said,  is  the 
i  interactivity.  11 


‘Oregonian’  gets  run  for  money 


KrtlanITliuneCj!! 


There's 
soincthii^ 
about  a 
soccer 
IDOfU 


■  Ust  mgM’s 
•  Pohor  and  onxy ' 


iWoMPlanWTO^^ 


The  must  go  on, 
but  maybe  it  vmn  t ... 


Entrepreneur  promises  colorful 
competitor  for  Portland  readers: 
Free  paper  with  balanced  coverage 


Robert  B.  Pamplin  Jr.,  a  multimillion- 
aire  radio-station  owner/farmer/business- 
man/minister,  says  he  doesn’t  think  The 
Oregonian  in  Portland  is  a  balanced  newspaper. 

So  he’s  opened  his  hefty  wallet  and  launched  a 
competitor. 

The  semiweekly  Portland  Trib¬ 
une,  which  will  focus  on  its  home  | 
city  while  wooing  Oregonian  ad¬ 
vertisers,  makes  its  debut  Friday. 

The  colorful  USA  Today-vsh 
broadsheet  is  being  taken  seriously 
because  the  59-year-old  Pamplin, 
who  last  August  bought  10  subur¬ 
ban  papers  and  now  owns  20,  has 
deep  pockets  and  a  hands-off  own¬ 
ership  style  that’s  attracted  some  se¬ 
rious  talent,  including  several 
former  Oregonian  journalists  to  a 
30-strong  news  team. 

Pamplin  told  E^P  that  The  Ore¬ 
gonian  “maybe  isn’t  as  balanced  as  it 
could  be”  and  that  the  Tribune,  a  free 
paper,  will  strive  to  present  all  sides  of 
stories.  He  also  indicated  he  isn’t  wor¬ 
ried  about  profits  over  the  short  haul 
—  the  bottom  line,  he  said,  will  take 
care  of  itself  with  a  quality  product. 


Robert  Pamplin  (above)  and  his  Tribune 


“We  want  to  cover  our  costs 
and  provide  enough  money 
to  pay  people  well,”  Pamplin 
said.  “I  use  the  analogy  of  a 
physician  taking  the  Hippo¬ 
cratic  oath.  When  he  sees  the 
patient,  he  thinks  about  heal¬ 
ing.  The  remuneration  comes 
later.” 

Though  nobody  is  panick¬ 
ing  at  Advance  Publications’ 
Oregonian,  the  launch  of  the 
Tribune  is  not  being  shrugged 
off,  Oregonian  Executive  Edi¬ 
tor  Peter  Bhatia  said.  “We 
certtiinly  view  them  as  com¬ 
petition  and  take  them  seri¬ 
ously,”  he  said,  though  he 
added  that  “our  resources  far 
exceed  theirs.” 

The  Oregonian's  news- 


BY  JOEL  DAVIS 

SACRAMENTO,  CALIF. 


and  new  equipment 
purchases. 

The  planned  cuts 
were  not  part  of  400 
previously  announced 
layoffs  throughout 
parent  Knight  RkMer. 
-  LUCIA  MOSES 

6HI6LI0NENEW 

MEDILIDEAN 

Loren  Ghiglione, 
the  former  South- 
bridge  (Mass.)  Evening 
News  editor  and  pub¬ 
lisher  and  Worcester 
County  Newspapers 
president  best  known 
for  his  efforts  to 
promote  diversity  in 
newspaper  news¬ 
rooms,  was  named  the 
new  dean  of  the  Medill 
School  of  Journalism 
at  Northwestern  Uni¬ 
versity  last  Thursday. 

He  will  replace  the 
retiring  Ken  Bode. 

-  MARK  FITZGERALD 

eossHims 

FmOIIYSfllFF 

A  day  before  the 
National  Associa¬ 
tion  of  Purchasii^ 
Management  reported 
its  manufacturing  m- 
dex  hit  a  10-year  low, 
Goss  (kaphic  Systems 
said  it  began  a  “manu¬ 
facturing  capacity 
realignment”  that  will 
cost  150  employees 
their  jobs  at  its  plant 
in  Cedar  Rapids,  Iowa. 

A  source  at  the 
plant  who  insisted  on 
anonymity  said  a  third 
of  the  hourly  shop 
workers  and  some 
office  staffers  lost  their 
Jobs  without  notice  or 
explanation. 

Calls  to  Goss'  West¬ 
mont,  in.,  headquar¬ 
ters  were  not  returned 
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by  £&P’s  deadline. 
-JIM  ROSENBERG 

PABEONEADS 
EOR  REPUBLIC 

The  Arizona 
Republic  is  the 
latest  metropolitan 
daily  to  sell  advertis¬ 
ing  space  on  the  front 
page,  with  the  ads 
starting  Jan.  28. 

Republic  CEO 
Sue  Clark- Johnson 
defended  the  move, 
saying  “many  papers 
are  doing  this”  and 
that  such  prime  ad¬ 
vertising  helps  offset 
rising  newsprint  costs 
and  is  a  hedge  in  the 
slowing  economy. 

The  Republic  is 
owned  by  Gannett 
Co.  Inc.- JOEL  DAVIS 

FIBER  ALTER 
6AMEPLANR 

Three  unrelated 
and  apparently 
accidental  fires 
destroyed  the  19th- 
century  offices  of  the 
weekly  Georgetown 
(Ohio)  News  Democrat 
last  Monday;  forced  a 
brief  evacuation  of 
the  daily  Duluth 
(Minn.)  News-Tribune 
while  its  Sunday  issue 
was  being  printed; 
and  burned  up 
preprinted  ad  inserts 
and  newsprint  rolls  in 
a  warehouse  owned 
by  the  daily  St. 

Marys,  Ohio,  Evening 
Leader  last  Tuesday. 

The  News  Democ¬ 
rat  made  its  Thursday 
publication  date  by 
using  the  facilities  at 
nearby  papers  also 
owned  by  the  Brown 
Publishing  Co. 

-  MARK  FITZGERALD 


E  &  P  NEWS 


room,  Bhatia  noted,  has  a  “Portland  team”  —  in¬ 
cluding  two  City  Hall  reporters  —  that’s  being 
retooled  by  the  paper  for  increased  coverage  of 
the  city  to  counterpunch  the  Tribune's  intensive 
local  focus. 

The  Tribune  will  partner  in  news  with  Portland’s 
KPAM  (860  AM),  a  50,000-watt,  all-news  station 
Pamplin  also  owns.  It  will  be  delivered  to  150,000 
Portland  homes  and  news  racks  —  a  long-term  goal 
is  delivery  of  some  400,000  copies,  said  Pamplin, 
whose  father,  Robert  B.  Pamplin,  is  a  former  chair¬ 
man  of  the  Georgia-Pacific  Corp.,  the  giant  forest- 
products  company. 

Pamplin’s  Tribune,  which  is  free  at  least  in  part 
because  of  an  awareness  that  younger.  Internet- 
savvy  readers  do  not  expect  to  pay  for  news,  is  a 
reader-friendly  creation  rich  with  colorful  graphics 
and  pictures  for  readers  in  a  huriy. 


Safeway  and  Thriftway  stores  are  among  the 
well-known  retailers  that  are  placing  ads  with  the 
Tribune,  and  the  competition  with  The  Oregonian 
for  advertisers  figures  to  be  at  least  as  competitive 
as  the  competition  for  news. 

“I’m  not  an  expert  on  advertising,  but  clearly 
their  pricing  strategy  is  to  undercut  ours,”  observed 
The  Oregonian’s  Bhatia. 

The  Tribune  is  the  second  metropolitan  news¬ 
paper  to  be  launched  on  the  West  Coast  in  recent 
months.  The  first,  the  Fang-owned  San  Francisco 
Examiner,  got  off  to  a  shaky  start  in  November 
with  staff  turnover,  sloppy  editing,  and  production 
problems. 

Don  Olson,  a  longtime  Oregon  journalist/ 
publisher  who  was  named  the  Tribune's  publisher, 
vows  that  similar  problems  will  not  plague  the 
Tribune,  saying,  “We’re  absolutely  ready  to  go.”  11 


For  those  who  like  to  hedge  their  bets 


Enron  enters  advertising  arena 


BY  LUCIA  MOSES 

NRON,  THE 
Houston-based 
energy  company 
that’s  been  helping 
newspaper  publishers 
predict  their  newsprint 
costs,  is  now  trying  to  do 
the  same  thing  for  their 
ad  revenue. 

Enron  is  oflering  a 
suite  of  financial  services 
that  it  says  can  shield 
media  sellers  and  buyers 
from  profit-bust¬ 
ing  fluctuations  in 
ad  rates.  It  also  is 
entering  the  phys¬ 
ical  side  of  the  ad 
business,  working 
with  advertisers  to 
buy  space  in  all 
print  and  broad¬ 
cast  media.  “The  prem¬ 
ise  was  to  start  a  forward 
market  to  protect 
against  price  risks,”  said 
Edward  Ondarza,  vice 
president  for  Enron  Me¬ 
dia  Services.  “The  whole 
point  is  to  enable  com¬ 
panies  to  financially  per¬ 
form  better.” 

Enron,  the  nation’s 
biggest  marketer  of  nat¬ 


ural  gas  and  electricity, 
has  found  success  selling 
financial  certainty.  Be¬ 
sides  newsprint  and  ad 
rates,  Enron  negotiates 
swaps  for  business  ex¬ 
penses,  such  as  for  hotels 
and  airline  tickets. 

Generally,  in  a  finan¬ 
cial  swap,  Enron  and  the 
client  agree  on  a  unit 
price  for  a  commodity 
over  a  set  period.  No 
product  changes  hands. 


but  if  the  actual  price  for 
the  commodity  exceeds 
the  set  price,  Enron  pays 
the  difference;  if  it  falls 
below,  the  client  pays. 

Enron  has  made  other 
entrees  into  the  newspa¬ 
per  world.  It  has  agreed 
to  buy  its  second 
newsprint  mill  after  buy¬ 
ing  Garden  State  Paper 
Co.  last  August  (see  re¬ 


lated  story,  p. 

23)  and  start¬ 
ed  trading 
newsprint  in 
the  spot  mar¬ 
ket  over  the 
Web  last 
month.  It’s 
also  looking  at 
taking  over 
newspapers’ 
printing  oper¬ 
ations  as  a  way  to  level 
out  energy  costs  but  has 


—  EDWARD  ONDARZA 

Enron  Media  Services 

j  no  takers. 

With  the  economy 
j  slowing  and  the  ad 
j  spending  outlook  un- 
j  clear,  Enron  expects  in- 
I  terest  in  its  media 
j  services  will  pick  up.  In 
the  next  12  months,  On¬ 
darza  expects  to  execute 
$750  million  to  $1  bil¬ 
lion  in  media  buys  and 
•  swaps  combined  —  less 


than  half  of  1% 
of  all  U.S.  me¬ 
dia  ad  expendi¬ 
tures  in  1999  — 
and  believes 
the  business 
could  reach 
“several  billion 
dollars.”  Enron 
said  it’s  work¬ 
ing  with  several 
newspaper 
companies  that  it  would 
not  identify. 

The  idea  of  hedging  ad 
rates  intrigued  Daniel  A. 
Lacey,  vice  president  of 
The  Bakersfield  Californ¬ 
ian,  which  already 
hedges  newsprint.  “If  we 
j  could  guarantee  a  certain 
j  level  of  advertising  pric- 
I  ing,  you  can  make  some 
I  longer-term  plans  with 
!  some  surety,”  he  said. 

I  But  W.  Dean  Single- 
I  ton,  CEO  of  Media- 
i  News  Group  Inc.,  also  a 
newsprint  hedger,  said: 

“I  can  see  [a  need  for  it] 
with  broadcast,  because 
pricing  moves  up  and 
down  very  rapidly.  A 
[newspaper]  rate  card  is 
pretty  predictable.”  11 


“The  premise  was  to 
start  a  forward  market 
to  protect  against  price 
risks” 


Daniel  A.  Lacey 

“Bakersfield 

Californian” 
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C  ALEND 


FEBRUARY 

Spring 
National 
College  Media 
Convention,  College 
Media  Advisers/Colum¬ 
bia  Scholastic  Press 
Association,  Marriott 
Marquis,  New  York 

Mid-Atlantic 
NAME  Winter 
Conference,  Mid- 
Atlantic  Newspaper 
Advertising  and 
Marketing  Executives, 
Litchfield  Beach  and 
Golf  Resort,  Pawleys 
Island,  S.C. 

E&Pl2th 
Annual  Inter¬ 
active  Newspapers 
Conference  &  Trade 
Show,  Editor  & 
Publisher  Conferences, 
Wyndham  Anatole 
Hotel,  Dallas 


M  National 

College  News¬ 
paper  Convention, 
Associated  Collegiate 
Press,  Holiday  Inn 
Golden  Gateway,  San 
Francisco 

IRE  Census 
Workshop, 
Investigative  Reporters 
and  Editors,  Boston 
University,  Boston 

SNA  Spring 
Publishers 
Conference,  Suburban 
Newspapers  of  Ameri¬ 
ca,  Aladdin  Resort  & 
Casino,  Las  Vegas 

on  I  ACCN  Midwin- 
LU  4  ter  Meeting, 

American  Court  and 
Commercial  News¬ 
papers,  Ponte  Vedra 
Inn  and  Club,  Ponte 
Vedra  Beach,  Fla. 


MARCH 

1_n  Weekly  News- 
U  paper  Publishers 
Conference,  Inland 
Press  Foundation, 
Embassy  Suites  Hotel- 
North,  Phoenix 

Minma 

Circulation 
Summit,  International 
Newspaper  Marketing 
Association,  Marriott 
McDowell  Mountain, 
Scottsdale,  Ariz. 

CNBAM 
Conference, 
College  Newspaper 
Business  &  Advertising 
Managers,  Wyndham 
Inner  Harbor, 
Baltimore,  Md. 

MIFPA  Spring 
Conference, 
Independent  Free 
Papers  of  America, 


Hilton  Clearwater 
Beach  Resort, 
Clearwater,  Fla. 

MIAPA  Midyear 
Meeting, 

Inter  American  Press 
Association,  Hotel 
Caesar  Park,  Fortaleza, 
Ceara,  Brazil 

M  Albert  E. 

Fitzpatrick 
Leadership 
Development 
Institute,  National 
Association  of 
Minority  Media 
Executives,  San  Jose 
Mercury  News,  San 
Jose,  Calif. 

NOTE:  To  list  events, 
please  e-mail  to 
calendar@editorand 
publisher.com  or fax 
to  Calendar  Editor 
at  (646)  654^5370. 


Earnings:  Slowdown  Showdown 


BY  LUCIA  MOSES 

Newspaper 
companies 
continued  to 
show  the  signs  of 
slowing  economic 
growth,  as  revealed  by 
the  most  recent  crop 
of  earnings  reports, 
while  looking  for  results 
to  strengthen  in  the 
second  half  of  the  year. 

The  New  York  Times 
Co.  reported  slowing  ad 
revenue  growth  in  the 
fourth  quarter  of  last 
year  and  warned  that 
comparisons  would 
remain  tough  in  the 
first  half  of  this  year. 

Pro-forma  ad 
revenue  at  all  its 
newspapers  declined 


1.3%  in  the  fourth  i 

quarter,  excluding  j 

the  extra  week  in  , 

December.  1 

The  company,  j 

nevertheless,  beat  | 

Wall  Street’s  profit  i 

expectations,  with  | 

earnings  per  share  ' 

(EPS)  rising  11.5%  to 
68  cents  for  the  quarter. 

A  First  Call  Corp. 
consensus  EPS  estimate  j 
called  for  66  cents.  I 
Earnings  declined  at  I 
Southeastern  publisher  ! 
and  broadcaster  Media 
General  Inc.,  despite 
strong  top-line 
growth.  Earnings  from 
continuing  operations 
decreased  13.3%  to  91 
cents  per  share,  but 


beat  a  First  Call  Corp. 
consensus  estimate  of 
86  cents.  The  publisher 
of  the  Richmond  (Va.) 
Times-Dispatch  said 
positive  results  were 
offset  by  acquisition- 
related  expenses. 

Total  company 
revenue  grew  31%  to 
$245  million  in  the 
quarter,  bolstered  by 
the  results  of  13  TV 
stations  and  five  daily 
newspapers  acquired 
last  year. 

The  company  is 
budgeting  for  10%  ad 
revenue  growth  and 
higher  newsprint  costs 
this  year,  but  expects 
results  to  improve  in 
the  following  two  years 


through  the  cross¬ 
promotion  and  -selling 
i  of  its  TV  stations  and 
I  newspapers  that  share 
i  markets. 

j  Strong  growth  in  the 
i  California  and  Carolina 
j  regions  lifted  fourth- 
'  quarter  results  at  the 
j  McClatchy  Co.,  which 
i  reported  an  8.8% 
gain  in  ad  revenue  to 
j  $252.8  million.  If  not 
1  for  the  extra  week  in 
December,  ad  revenue 
I  would  have  risen 
only  2.6%. 

j  Earnings,  at  $26.7 
million,  were  essentially 
I  flat  in  the  quarter, 
j  however,  as  higher 
I  newsprint  prices  offset 
I  revenue  gains.  U 


BATE  KEEPER 
PIT$IKS.E. 

John  Coate,  gener¬ 
al  manager  of  SF 
Gate  (http://www.sf 
gate.com)  and  the 
man  credited  with 
giving  what’s  now 
the  Web  site  of  the 
San  Francisco 
Chronicle  and  KRON- 
TV  Channel  4  its 
distinctive  flavor, 
has  resigned. 

In  the  latest 
shakeup  at  the 
Hearst  Corp.-owned 
Chronicle,  Coate,  50, 
resigned  Jan.  29.  He 
had  been  head  man 
at  the  Gate  since  its 
launch  in  the  mid- 
1990s,  but  Hearst  in 
the  fall  hired  Robert 
S.  (^authom,  former 
.  director  of  new  tech¬ 
nology  at  the  Arizona 
Daily  Star  in  Tucson 
and  more  recently  a 
new-media  guru  for 
Hearst  Newspapers, ' 
as  its  top  online  news 
executive. 

-  JOEL  OAVIS 

lA  WEEKEND' 
AD-VENTUROUS 

USA  Weekend 
magazine  is 
restructuring  its 
national  ad  sales 
team  as  it  targets  four 
categories  it  believes 
have  big  potential 
this  year;  telecommu¬ 
nications,  financial 
services,  travel,  and 
packaged  goods. 

.  Combined,  these 
categories  represent 
less  than  one-fourth 
of  ad  revenue.  Pub¬ 
lisher  Chuck  Gabriel- 
son  wants  to  increase 
that  by  20%  this 
year.  -  LUCIA  MOSES 
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Asasenes  sou  n  lapr^:  The  Inter  Ameri¬ 
can  Press  Association  (lAPA)  dispatched 
journalists  in  its  Rapid  Response  Unit  to 
Haiti  Jan.  15  to  investi¬ 
gate  the  murders  of  Jean 
Leopold  Dominique, 
owner  and  director  of 
Radio  Haiti,  and  Gerard  Denoze,  sports  re¬ 
porter  for  Radio  Plus.  In  a  press  conference 
three  days  earlier,  leaders  of  Jean-Bertrand 
Aristide's  ruling  Lavalas  party  threatened  to 
“physically  liquidate”  about  100  prominent 
Haitians,  including  Max  Chauvet,  editor  of 
the  daily  Le  Nouvelliste. 
i  ...  Rapid  Response  Unit 

journalists  are  also  in 
Paraguay,  investigating 
the  Jan.  5  murder  of  Salvador  Medina,  a 
reporter  for  a  community  radio  station  in  a 
city,  Capibary,  about  180  miles  northwest 
of  the  capital  Asuncidn.  Medina  was  shot 
as  he  rode  on  a  motorcycle  driven  by  his 
brother.  lAPA  is  looking  into  reports  Medina 
may  have  been  killed  for  his  broadcasts 
about  local  crime  figures  —  or  because  of 
articles  written  by  another  brother,  the  local 
correspondent  for  the  national  daily  ABC 
Color. ...  Nicaraguan 
journalists  will  have  to  be 
licensed  to  work  under  a 
law  passed  by  the  Leg¬ 
islative  Assembly.  Reporters  Without  Bor¬ 
ders  (RSF)  protested  in  a  letter  to  President 
Amoldo  Aleman  that  requiring  journalists  to 
join  a  newly  created  collegio  violates  the 
free-press  provisions  of  the  Inter-American 
Declaration  on  Human  Rights. ...  After 
serving  half  of  a  four-year  sentence  for  the 
catchall  crime  of  “dan- 
gerousness,”  Cuban  inde- 
pendent  journalist  Jesus 
Joel  Diaz  Hernandez  was 
set  free  without  explanation  Jan.  17,  sur¬ 
prising  and  delighting  free-press  advocates. 
Diaz  Hemindez  is  executive  director  of  the 
Cooperativa  Avilena  de  Periodistas  Inde- 
pendientes  (CAPI). ...  The  Canadian  Press 
reported  Quebec  Premier  Lucien  Bouchard 

_ - ^  added  his  signature  to  a 

I  H  petition  supporting  free- 

H  H  lancers  who  are  prepar- 

B B  ing  a  class-action  lawsuit 
against  provincial  papers  and  other  media 
that  don’t  provide  extra  compensation 
when  their  work  is  resold  to  Internet 
content  suppliers.  —  Mark  Fitzgerald 


AMERICAS  ^XTRA 

tin  ill  IN  CUM 

Castro  lashes  out  at  ‘foreign  journalists’  just  as  two  U.S. 
bureaus  open.  Is  it  a  warning  -  or  Fidel’s  well-worn  act? 


BY  MARK  FITZGERALD 

CHICAGO 

IN  THE  LAST  FEW  WEEKS,  REPORTERS 

from  The  Dallas  Morning  News 
and  IVibune  Co.  papers  have  been 
moving  furniture  into  an  Old  Havana 
office  building  to  establish  the  first  U.S. 
newspaper  bureaus  permitted  in  Cuba 
since  The  New  York  Times  was  expelled 
nearly  40  years  ago. 

They’ve  received  a  distinctly  schizo¬ 
phrenic  welcome. 

On  the  one  hand,  the  Cuban  government 
sometimes  seems  as  excited  about  the  bu¬ 
reaus  as  the  newspapers,  which  lobbied  for 
permanent  offices  for  the  better  part  of  a 
decade.  The  Communist  Party  greeted  the 


might  kick  entire 
news  organizations 
off  the  island  for  the 
“insults”  of  individual 
reporters.  “We  often 
know  what  they  seek 
with  these  insults: 
that  we  adopt  a 

drastic  measure  by  _  ^  ^ 

expelling  them,”  Ricardo  Chavira 

according  to  Anita  “The  Dallas 

Snow,  The  Associated  Morning  News” 
Press’  Havana  correspondent.  Perhaps, 
he  added,  “it  would  be  more  reasonable  to 
cancel  the  permission  that  the  agency  has 
to  inform  fixim  Cuba.” 

The  Morning  News,  which  has  sent 
,  ,  Tracey  Eaton  as  its 

ly  angered  first  Cuban 

correspondent, 
won’t  be  affected 

ley  ve  by  Castro’s  out- 

bursts,  said  Presi- 
ICk  into  General 


“WeVe  certainly  angered  first  Cuban 

the  Cuban  government  correspondent, 

won  t  be  affected 

betore . . .  but  they  ve  by  castros  out- 

always  let  us  back  into 

dent  and  Genera 

thecountl^’”  —  ROBERT  W.  MONG  JR.  Manager  Robert 
Die  Dallas  Morning  News  W.  Mong  Jr. : 


opening  of  the  Tribune  Co.  bureau  with  an 
article  in  its  daily  paper,  Granma.  And  Ri¬ 
cardo  Chavira,  the  Morning  News’  assistant 
managing  editor  for  national  and  interna¬ 
tional  news,  said  government  officials  at  a 
recent  meeting  seemed  “anxious”  that  the 
bureaucratic  hurdles  in  opening  the  bureau 
“got  expedited  as  quickly  as  they  could.” 

But,  on  the  other  hand.  President  Fidel 
Castro  also  picked  the  moment  U.S. 
reporters  arrived  to  launch  a  highly  publi¬ 
cized  campaign  against  foreign  journalists. 
In  a  televised  address  Jan.  9,  he  accused 
Pascal  Fletcher,  the  longtime  Havana 
correspondent  for  the  Financial  Times, 
of  publishing  “confidential”  data  about  the 
Cuban  economy  and  working  for  the  US. 
Interests  Section  office  in  Havana.  A 
week  later,  Castro  set  off  an  international 
incident  by  jailing  a  Czech  legislator  and  a 
human-rights  activist  because  they  met 
with  the  independent  Cuban  journalist 
Antonio  Femenias  and  another  dissident. 

In  another  speech,  Castro  suggested  he 


“We’ve  certainly  angered  the  Cuban 
government  before,  and  we’ll  probably 
do  it  again,  but  they’ve  always  let  us  back 
into  the  country.”  In  his  recent  meeting 
with  Cuban  officials.  Associate  Managing 
Editor  Chavira  added,  “There  was  no 
intimidation,  no  sense  of ‘Behave  yourself 
or  you’ll  be  kicked  out.’  And  we’re  not 
writing  with  any  fear  over  our  head.” 

Indeed,  Castro  can  bluster,  but  he 
undoubtedly  realizes  that  tolerating  the 
foreign  press  is  the  price  he  must  pay 
to  attract  the  tourism  and  business 
investment  Cuba  desperately  needs, 
said  American  University  Professor 
William  LeoGrande,  a  Cuban  specialist. 

“Cuba  is  stuck  with  an  information  flow 
that  is  essential  to  doing  business  on  the 
world  stage,”  LeoGremde  said,  “and  though 
the  government  may  not  like  what  the  in¬ 
ternational  press  says  about  them  —  just  as 
they  don’t  like  paying  real-world  market 
prices  instead  of  getting  Soviet  subsidies  — 
they  really  don’t  have  a  choice.”  H 
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Dirks,  Van  Essen  &  Murray 


ARIZONA 

John  M.  Zidich  to  executive  vice  president 
of  The  Arizona  Republic  in  Phoenix  from 
president  and  publisher  of  the  Reno 
(Nev.)  Gazette-Journal.  Zidich  succeeds 
Cathy  Davis,  now  president  and  CEO  of 
Tucson  Newspapers  Inc. 


CALIFORNIA 
David  Satterfield  to  business  editor  at  the 
San  Jose  Mercury  News  from  assistant 
managing  editor  for  business  and  new 
ventures  at  The  Miami  Herald. 


BY  JAMIE  SANTO 


DISTRICT  OF  COLUMBIA 
Jackson  Diehl  to  deputy  editorial  page 
editor  at  The  WcLshington  Post  from 
assistant  managing  editor  for  national 
news.  Diehl  succeeds  Peter  Milius,  who 
had  agreed  to  serve  for  a  one-year  period. 
Milius  will  remain  on  the  editorial  board 
as  a  senior  editorial  writer. 


ILLINOIS 

Dean  R.  Spencer  to  advertising  director 
for  national  advertising  sales  at  the 
Chicago  Sun-Times  from  advertising 
director  for  administration  and  sales 
automation. 


MICHIGAN 

Hollis  R.  Towns  to  managing  editor  of  the 
Kalamazoo  Gazette  from  South  Side 
bureau  chief  at  Xhe  Atlanta  Journal- 
Constitution.  Towns  succeeds  Rebecca 
Pierce,  now  editor. 


Star  Gazette 


BULLETIN 


MISSISSIPPI 
Ronnie  Agnew  to  managing  editor  of  The 
Clarion-Ledger  in  Jackson  from  editor  of 
The  Dothan  (Ala.)  Eagle.  Agnew  succeeds 
Shawn  McIntosh,  now  executive  editor. 


Star-Observer 


Goeppinger  sets  sail 


Arlin  Albrecht 

has  agreed  to  sell 

Red  Wing  (MN)  Republican  Eagle 

(8,000  dally  circulation) 
and  10  companion  publications 
with  1 17,000  weekly  circulation 
to 

Forum  Communications  Co. 

of  Fargo,  North  Dakota 

We  are  pleased  to  have  represented 
Arlin  Albrecht  in  this  transaction. 


GEORGIA 

Sherrie 

Marshall 

to  executive  edi- 
tor  The  Ma- 
con  Telegraph 
from  deputy  managing  editor  at 
the  Star  Tribune  in  Minneapo¬ 
lis.  Marshall  succeeds  Cecil 
Bentley,  now  executive  editor 
of  the  Athens  Daily  News  and 
Athens  Banner-Herald. 


II9  EAST  MARCY  STREET  SUITE  lOO  SANTA  FE,  NM  8750I  TEL:  5O5.82O.27OO  FAX:  505.82O.29OO 
E-.MAIL:  INFO@>DIRKSVANESSEN.CO.M  HTTP://wWW.DIRKSVANESSEN.CO.M 


FEBRUARY  5,  2001  EDITOR  *  PUBLISHER  11 


www.editoranclpublisher.com 


NEWSPEOPLE 


NEVADA 

Fred  H.  Hamilton  to  president  and  publisher 
of  the  Reno  Gazette-Journal  from 
president  and  publisher  of  The  Olympian 
in  Olympia,  Wash.  Hamilton  succeeds 
John  M.  Zidich  (see  “Arizona,”  p.  11). 

NEW  YORK 

Henry  M.  Freeman  to  executive  editor  and 
vice  president  of  news  at  The  Journal  News 
in  White  Plains  from  vice  president  for 
special  projects.  Freeman  succeeds  Robert 
W.  Ritter  (see  “Washington,”  below). 

Karen  M.  Magnuson  to  editor  and  vice  presi¬ 
dent  of  news  at  the  Rochester  Democrat 
and  Chronicle  from  managing  editor.  She 
succeeds  Thomas  E.  Callinan,  now  editor  of 
The  Arizona  Republic  in  Phoenix. 

Alexis  Buryk  to  group  vice  president  for 
advertising  sales  at  The  New  York  Times 
from  vice  president  for  advertising. 

WASHINGTON 
Robert  W.  Ritter  to  president  and  publisher 
of  The  Olympian  from  executive  editor 
and  vice  president  of  news  at  The  Journal 
News  in  White  Plains,  N.Y.  Ritter  succeeds 
Fred  H.  Hamilton  (see  “Nevada,”  above). 

WISCONSIN 

James  N.  Fitzhenry  to  managing  editor  of 
the  daily  Oshkosh  Northwestern  from 
editorial  page  editor. 


SOUTH  CAROLINA 

John  C. 
Huff  Jr. 

to  managing  edi¬ 
tor  of  The  Post 
and  Courier  in 
Charleston  from  deputy  man¬ 
aging  editor  for  technology  and 
research  at  the  Orlando  (Fla.) 
Sentinel. 


-  OBITUARIES  - 


Clayton 
Fritchey 

96,  Died  Jan.  20 
FORMER  REPORTER,  CIVIL  SERVANT, 

AND  SYNDICATED  COLUMNIST 

From  newsroom  to 
back  room  to  press¬ 
room,  Clayton  Fritchey 
railed  against  injustice. 

His  early  jobs  included 
stints  as  managing  editor 
of  the  old  Baltimore  Post  and  night  editor  of  the 
Pittsburgh  Press.  In  the  1930s,  he  teamed  with 
Elliot  Ness  in  uncovering  police  corruption  for  the 
Cleveland  Press.  Later,  he  served  as  editor  of  the 
now-defimct  New  Orleans  Item,  a  U.S.  Defense 
Department  spokesman,  a  special  assistant  to 
President  Harry  S.  TVuman,  and  press  secretary  for 
Adlai  Stevenson’s  1956  presidential  campaign. 
After  service  with  the  U.S.  Mission  to  the  United 
Nations,  Fritchey  started  a  syndicated  column  for 
Melville,  N.Y.-based  Newsday.  “The  national  pool 
of  information  needs  a  great  deal  of  chlorine  to 
keep  it  clean  and  healthy.”  Fritchey  told  E^P  in 
1965.  “I  hope  to  supply  large  doses  of  it.” 


R.  Russell 
Allbaugh 

93,  Died  Jan.  26 

FORMER  PUBLISHER  OF  LARAMIE 
(WYO.)  DAILY  BOOMERANG 

After  serving  in 
the  Navy  during 
World  War  II,  Allbaugh 
joined  Laramie  Newspa¬ 
pers  Inc.,  which  put  out 
the  evening  Republican- 
Boomerang  and  morning 
Bulletin.  In  1948,  after 
three  years  as  general 
manager,  he  was  named 
publisher  of  the  papers,  a 
post  he  held  for  44  years. 
Allbaugh  was  past  presi¬ 
dent  of  the  Wyoming 
Press  Association. 


JeflF  Cole 

45,  Died  Jan.  24 

AEROSPACE  EDITOR  FOR  THE 
WALL  STREET  JOURNAL 

A  LEADING  AVIATION 

reporter,  Cole  was 
killed  in  a  plane  crash.  He 
j  was  researching  a  story 
i  on  Michael  A.  Chowdry, 
founder  and  CEO  of  Atlas 
j  Air  Inc.,  when  the  private 
j  plane  Chowdry  was  pilot- 
j  ing  crashed  shortly  after 
takeoff  from  Front  Range 
Airport  in  Watkins,  Colo. 
(Chowdry  also  was 
killed.)  The  National 
Transportation  Safety 
Board  is  investigating 
the  crash.  Cole  covered 


Boeing  Co.  for  The  News 
Tribune  in  Tacoma, 

Wash.,  and  commercial 
aviation  for  the  St.  Paul 
(Minn.)  Pioneer  Press  be- 
!  fore  joining  the  Jourraa/ 

;  in  1992  as  a  Los  Angeles- 
based  reporter.  He  was 
named  senior  special 
I  writer  in  1995,  and 
moved  to  the  Washington 
bureau  as  national  aero- 
i  space  reporter  in  1997. 

He  then  worked  briefly 
for  The  Seattle  Times 
before  returning  to  the 
Journal  as  aerospace 
editor  in  1998. 

Edith  Gaylord 
Harper 

84,  Died  Jan.  28  f 

REPORTER,  EDITOR.  AND  I 

PHILANTHROPIST  [ 

Harper,  daughter  | 
of  E.K.  Gaylord, 
editor  and  publisher  of 
The  Daily  Oklahoman 
and  Oklahoma  City  I 

Times,  began  as  a 
reporter  for  the  dailies  in 
1937.  In  1942,  she  joined 
the  New  York  bureau  of  I 

The  Associated  Press,  and 
the  next  year  transferred 
to  AP’s  Washington  ; 

bureau.  Harper  later 
returned  to  Oklahoma  | 

City,  where  she  worked 
as  a  corporate  secretary 
and  a  director  for  the  i 

Oklahoma  Publishing  | 

Co.  She  was  secretary 
emerita  at  the  time  of 
her  death.  Survivors 
I  include  her  brother, 

Edward  L.  Gaylord, 
editor  and  publisher  of 
The  Daily  Oklahoman. 
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In  dealing  with  Chiquita,  the  ‘Enquirer’  ceded  editorial  control, 
but  it’s  not  too  late  for  it  to  make  good  with  its  readers 


WELL,  NOW  WE  KNOW  WHY 
The  Cincinnati  Enquirer 
wanted  so  badly  to  keep 
its  settlement  with 

Chiquita  Brands  International  Inc.  secret. 

As  our  Washington  editor,  Todd  Shields, 
exclusively  disclosed,  the  ETi^irer  virtually 
turned  over  editorial  control  of  its  news¬ 
room  to  Chiquita  in  a  craven  effort  to  make 
legal  trouble  go  away  following  its  botched 
1998  investigation  into  the  business  prac¬ 
tices  of  the  hometown  banana  company. 

The  $14-million  payoff  to  Chiquita  is 
probably  the  settlement  s 
least  troubling  provision. 

Far  worse  is  the  Enquirers 
agreement  to  hunt  down  in 
its  own  newsroom  anyone 
who  ever  came  across  the 
Chiquita  voice-mail  mes¬ 
sages  illegally  obtained  by 
its  fired  star  investigative  re¬ 
porter,  Michael  Gallagher. 

Or  its  agreement  to  round 
up  all  research  material  that  went  into  the 
yearlong  investigation  and  destroy  it  on 
June  28, 2003.  The  Enquirer  promised  not 
only  that  Editor  Larry  Beaupre  and  re¬ 
porter  Cameron  McWhirter  would  never 
again  investigate  Chiquita  but  also  that  they 
would  never  report  on  any  other  business 
owned  by  Cincinnati  corporate  colossus 
Carl  Lindner  or  his  extended  family  —  a 
laundry  list  of  banks,  agribusinesses,  and 
supermarkets  that  required  a  separate 
attachment  with  charts. 

Beaupre  and  McWhirter  were  quickly 
gone  from  the  newspaper,  but  serious  in¬ 
vestigation  into  Lindner  —  who  has  added 
the  Qncinnati  Reds  to  his  holdings  —  ap¬ 
parently  remains  off-limits  at  the  Enquirer. 
It’s  hard  to  imagine  even  the  most 


I 

The  $14-million 
payoff...  is 
probably  the 
settlement’s 
least  troubling 
provision. 


corruptible  generalissimo  of  a  19th-century 
banana  republic  giving  away  so  much  so 
quickly  to  the  company  once  known  as 
United  Fruit. 

Since  “renouncing”  the  Chiquita  series, 
the  Enquirer  and  owner  Gannett  Co.  Inc. 
have  refused  to  say  what  they  believe  is  true 
or  false  in  the  18-page  expose.  They’ve  given 
the  impression  the  settlement  forbids  such 
discussion,  but  that’s  not  how  we  read  the 
document.  Amid  all  its  restrictions,  the 
settlement  sajs,  “either  party  may  make 
use  of  and  comment  upon  the  apology  as 
it  chooses.”  The  apology 
refers  opaquely  to  “untrue 
conclusions”  in  the  series. 

Does  the  Enquirer  no 
longer  believe,  as  it  origi¬ 
nally  alleged,  that  Chiquita 
once  destroyed  a  village  in 
Honduras  to  break  a 
union?  Or  that  its  execu¬ 
tives  bribed  Colombian 
officials?  Or  that  it  sprayed 
its  field  workers  with  dangerous  pesticides? 
Former  Editor  Beaupre  claims  in  his  law¬ 
suit  against  Gannett  that  “The  Enquirers 
findings  were  fully  supported  by  conven¬ 
tional  sources,  such  as  personal  observa¬ 
tions,  interviews,  and  documents.” 

The  Enquirer  and  Gannett  owe  it  to  the 
people  of  Cincinnati  once  and  for  all  to  back 
up  or  back  off  such  serious  charges.  After 
all,  in  its  “Principles  of  Ethical  Conduct  for 
Newsrooms,”  adopted  after  the  Chiquita  fi¬ 
asco,  Gannett  declared  its  papers  “will  ex¬ 
plain  to  readers  our  journalistic  processes.” 
The  Enquirer,  alas,  has  come  no  closer  to 
that  than  it  has  in  fulfilling  another  Gan¬ 
nett  principle  —  the  one  stating,  “We  will  be 
free  of  improper  obligations  to  news 
sources,  newsmakers,  and  advertisers.” 
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The  cardinal’s  PR  man,  Brian  Tierney,  runs  the  leading  advertising  and  publicity  firm  in  the  city. 


The  inside  Philadelphia  story  of 
how  a  cardinal  and  his  publicity 
agent  cowed  a  great  newspaper 


BY  JOE  NICHOLSON 


Three  high-ranking  PH/IADEI,PifIA/jVQt//JlER  EDITORS 
and  a  reporter  sat  at  a  wooden  conference  table  across 
from  three  of  Cardinal  Anthony  Bevilacqua  s  top  advis¬ 
ers.  It  was  near  the  end  of  1996,  one  of  several  occasions 
when  Inquirer  editors  went  to  the  Archdiocese  of  Phila¬ 
delphia’s  13-story  North  17th  Street  headquarters  for  private  scoldings. 

Brian  Tierney,  then  39,  owner  of  the  leading  public-relations  and 
advertising  firm  in  Philadelphia  —  and  the  cardinal’s  confidante  and 

point  man  —  held  the  floor,  railing  angrily  at  I  vice  president,  at  three  meetings  at  the  arch- 


the  notably  silent  editors.  He  declared  that 
the  42-year-old  reporter  sitting  across  from 
him,  Ralph  Cipriano,  was  biased  and 
contended  the  newspaper’s  coverage  of  the 
archdiocese  and  its  cardinal  was  unfair. 

During  one  stretch  of  several  months  in 
late  1996  and  early  1997,  Tierney  berated 
Inquirer  editors,  including  Robert  J.  Rosen¬ 
thal,  now  the  paper’s  editor  and  executive 


diocese  headquarters,  according  to  court 
documents  recently  obtained  by  E&P  and 
accounts  of  participants  who  were  inter¬ 
viewed.  At  a  time  when  churches  and  schools 
in  poor  neighborhoods  were  being  closed  by 
Bevilacqua,  Tierney  was  alarmed  by  Cipri- 
ano’s  efiForts  to  report  that  the  73-year-old 
priest  was  spending  several  hundred  thou¬ 
sand  dollars  to  renovate  his  30-room  man- 
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sion  and  $500,200  to  fix  up  an  oceanfront 
house  in  Ventnor,  N.  J.,  where  he  spends 
summer  vacations. 

Archdiocese  officials  had  refused  to  reply 
to  Cipriano’s  questions,  and  Tierney  told  the 
editors  to  come  see  him  if  they  wanted  some 
answers.  Tierney  demanded  the  right  to 
select  which  reporters  would  cover  the  arch¬ 
diocese,  one  editor  recalls,  and  warned  that 
Be\Tlacqua,  spiritual  leader  of  1.45  million 
Roman  Catholics,  was  prepared  to  launch  a 
public  campaign  against  the  circulation- 
challenged  Inquirer. 

Robert  J.  Hall,  the  Inquirer  publisher  and 
chairman,  today  denies  that  Tierney  bullied 
his  paper  away  from  a  full  rendering  of  the 
Cipriano  story. 

But  in  an  interview  last  week  with  E^P, 
Bevilacqua  praised  Tierney  as  “a  great  help 
to  us”  and,  recalling  the  three  meetings  with 
the  Inquirer  in  1996  and  1997,  declared  flat¬ 
ly:  “He  stopped  the  story.  That  was  the  im¬ 
portant  thing.” 

The  cardinal  added  that  ever  since  Tierney 
dealt  with  the  editors,  “The  Inquirer  has 
been  very  positive  in  their  stories,  much 
more  th2m  they  have  ever  been.”  In  fact,  a  lot 
of  Inquirer  coverage  now  looks  like  it  was 
taken  straight  from  the  Catholic  Stan 
dard  and  Times,  the  archdiocese’s 
weekly,  he  said.  “Yeah,”  added  the 
Brooklyn-bom  priest, 
laughing,  the  Inquirer  does 
“a  better  job,  almost,  at  times,” 
than  his  own  paper. 

The  $7-Tnillion  blunder 

Much  of  what  happened  in  the 
aftermath  of  those  meetings  in 
1996  and  1997  has  become  well- 
known.  Reporter  Cipriano  contended  his 
editors  refused  to  publish  substantial  parts  of 
the  information  that  his  months-long  inves¬ 
tigation  turned  up.  Cipriano  wrote  a  lengthy 
story  for  the  National  Catholic  Reporter,  an 
independent  weekly  based  in  Kansas  City, 
Mo.,  that  included  spiked  material,  such  as 
the  amount  of  money  spent  by  Bevilacqua  on 
his  mansion  and  summer  house. 

When  Washington  Post  reporter  Howard 
Kurtz  asked  Rosenthal  about  Cipriano,  the 
popular  and  respected  newsroom  leader 
blurted  out,  “There  were  things  we  didn’t 
publish  that  Ralph  wrote  that  we  didn’t 
think  were  truthful.  He  could  never  prove 
them.”  Cipriano  then  sued  Rosenthal,  the 
Inquirer,  and  parent  Knight  Ridder  for  libel 
and  slander  —  and  later  was  fired. 

Last  month,  the  Inquirer  announced  the 
suit  had  been  settled  for  an  undisclosed  sum, 
reportedly  as  much  as  a  staggering  $7  mil¬ 
lion,  and  issued  a  statement  that  quoted 


Rosenthal  saying,  “I  regret  having  made  my 
comments  to  the  Post.  They  were  intemper¬ 
ate,  and  I  apologize  for  them.” 

After  the  settlement,  E^P  obtained  case 
documents,  including  portions  of  closed- 
door  testimony  in  depositions  by  Rosenthal, 
Cipriano,  and  Phillip  Dixon,  now  the 
deputy  managing  editor,  that  have  never 
been  made  public. 

j  In  his  testimony,  for  example,  Cipriano 
called  his  editors  “spineless  gentlemen”  and 
claimed  they  were  intimidated  by  Tierney. 
Dixon,  in  his  deposition,  explained  that  he 
had  “instructed  Mr.  Cipriano  not  to  submit 
any  more  stories  about  the  Catholic  Church 
because  I  concluded  he  had  become  biased 
and  inappropriately  obsessed  about  the 
Catholic  Church  in  Philadelphia.” 

I  E&P  has  put  together  a  portrait  of  the 

sometimes  contentious  relationship  between 
the  archdiocese  and  the  Inquirer,  using  the 
case  documents  and  interviews  with  many  of 
those  involved.  Some  of  principals  were  in¬ 
terviewed  when  the  case  was  filed  in  1998, 
some  were  interviewed  after  it  was  settled 
I  last  month,  and  some  were  interviewed  both 
I  in  1998  and  again  in  recent  weeks. 

'  Few  archdioceses  still  battle  the  secular 
media  as  aggressively  as  the  one  in 


Philadelphia,  according  to  Tom 


i: 
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The  archdiocese 
“came  do\Mi  on  me 
like  a  ton  of  bricks” 
at  a  local  T\^  outlet. 

GIL  SPENCER 

For.mer  D.hly Xeh's  editor 


Roberts,  editor  of  the  National  Catholic 
Reporter.  “Philadelphia  is  one  of  the  real 
remnants  of  an  old  kind  of  church,  very 
authoritarian,  a  very  imperial  church  where 
you  can  kind  of  dismiss  the  questions  if  you 
don’t  want  to  answer  them,”  he  explains. 

Some  consider  this  stonewalling  quite 
proper:  the  church  is  not  City  Hall. 
Nevertheless,  a  close  examination  of  the 
Bevilacqua/ZTi^irer  relationship  sheds 
light  on  conflicts  faced  in  most  major  cities 
when  the  local  paper  considers  taking  on 
any  local  institution. 

The  1970s  and  1980s 

The  conflict  between  the  Inquirer  and  the 
archdiocese,  which  was  led  by  Cardinal  John 
Krol  before  Bevilacqua  was  installed  as  arch¬ 
bishop  on  Feb.  11, 1988,  goes  back  decades. 

Gene  Roberts,  the  legendary /n^frer 
editor  whose  paper  won  17  Pulitzers  during 
his  18-year  tenure  up  to  1990  (and  who  later 


served  as  managing  editor  of  The  New  York 
Times),  recalls  “two  rather  formal  meetings” 
with  church  officials,  including  a  “get- 
acquainted”  meeting  he  attended  at  the 
archdiocese  headquarters  when  Bevilacqua 
became  archbishop.  Bevilacqua  used  the 
occasion  to  express  “a  complaint,”  and  “gave 
us  a  sense  of  what  he  felt  about  a  recent 
article,”  says  Roberts. 

The  archdiocese  “complained  many,  many, 
many  times,”  recalls  Roberts,  now  a  journal¬ 
ism  professor  at  the  University  of  Maryland, 
and  church  officials  sometimes  attacked 
some  of  the  Inquirers  reporting  in  the  arch¬ 
diocese’s  newspaper.  Roberts  also  remem¬ 
bers:  “There  was  a  period  in  which  the 
archdiocese  press  officer  would  not  talk  to 
anyone  from  the  Inquirer. ...  Basically,  he 
said  he  wasn’t  going  to  send  us  press  releases 
and  he  wasn’t  going  to  return  our  calls.” 

Roberts  says  he  doesn’t  feel  he  was  ever 
cowed  by  fear  of  the  archdiocese.  “When 
people  are  under  attack,  they  react  in 
different  ways,”  he  says.  “You  either  choose 
to  be  intimidated  by  it  or  not. ...  It  may  work 
with  some  people. ...  You  either  bend  or  you 
don’t  bend.  I  don’t  feel  I  did.” 

The  Inquirers  Knight  Ridder  sibling,  the 
tabloid  Philadelphia  Daily  News,  also  warily 
watched  the  archdiocese  over  the  years.  F. 
Gilman  Spencer,  editor  of  the  Philadelphia 
Daily  News  from  1975  to  1984  and  later  edi¬ 
tor  of  the  New  York  Daily  News  and  The 
Denver  Post,  says,  “I  don’t  remember  us 
being  banged  around  by  the  [Philadelphia] 
Archdiocese,”  but  he  recalls  he  got  an  ecclesi¬ 
astical  roughing-up  during  his  stint  at  a 
Pennsylvania  TV  station:  “I  got  in  more  trou¬ 
ble  with  the  archdiocese ...  when  I  was  in  TV. 
They  came  down  on  me  like  a  ton  of  bricks.” 

The  archdiocese  wielded  a  PR  strategy  of 
fi^uent  complaints  that  employed  a  stance 
of  being  “hypercritical”  and  “aggressively 
offended  by  the  coverage,”  says  James  M. 
Naughton,  a  practicing  Catholic  who  served 
at  the  Inquirer  from  1977  to  1996  and  left  as 
executive  editor  five  years  ago  to  become 
president  of  the  Poynter  Institute.  He  says 
that  Philadelphia’s  electric  company,  like  the 
archdiocese,  used  simUar  attacks  to  “put  a 
reporter  in  a  tough  position.” 

Naughton  recalls  listening  to  Bevilacqua’s 
complaints  about  “a  range  of  things  he  was 
bothered  about”  in  the  Inquirer.  No  matter 
what  Naughton  told  Bevilacqua,  he  recalls 
the  cardinal’s  attitude  toward  the  Inquirer 
remained  “unhappy”  and  “didn’t  change  in 
the  course  of  the  conversation.”  Like  the  lead¬ 
ers  of  some  other  institutions.  Catholic  lead¬ 
ers  will  be  content  with  newspaper 
coverage  only  if  it  is  limited  to  their  point 
of  view,  Naughton  contends.  “It’s  almost 
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“You  either  bend 
or  you  don’t  bend. 

I  don't  feel  that 
I  did." 

GENE  ROBERTS 

P'ORMHR /.VQl7«£i?  EDITOR 


(and  the  Albany,  N.Y., 
Times  Union,  to  the 
religion  beat  According 
to  Cipriano’s  suit, 
“Rosenthal  told  Cipriano 
■  that  he  was  looking  for 
an  independent  thinker 
who  would  take  a 
different  view  of  what 
1  had  become  a  dull  subject 
in  the  newspaper.” 

Cipriano  is  known  for 
his  zeal  and,  some  would 
say,  the  self-righteousness 
of  a  investigative  reporter 
who  takes  the  pursuit  of 
truth,  along  whatever  per- 
Oous  path  it  may  lead,  as  a 
mission. 

When  Cipriano  learned 
I  Bevilacqua  had  approved 
construction  of  an  expensive 
video-conferencing  center, 
he  pursued  the  story  aggres¬ 
sively.  Instead,  Rosenthal 
told  Cipriano  to  write  a  pro- 
I  file  with  “flattering  covers” 
of  Bevilacqua,  according  to 
the  reporter’s  legal  complaint. 
Nevertheless,  PR  exec 
Tierney  “accused  Ralph 
Cipriano  of  bias  and  prejudice 
toward  the  archdiocese  and 
demanded  that  he  be  taken 
off  the  religion  beat,”  according 
to  the  complaint 
Bevilacqua’s  advisers  met 
with  Inquirer  editors.  This 
came  at  a  time  when  the  news¬ 
paper  was  hemorrhaging  read¬ 
ers,  on  its  way  down  from  a  weekday  high  of 
more  than  500,000  (during  the  1980s)  to 
400,385  daily  (according  to  Audit  Bureau  of 
Circulations  figures  of  last  Sept  30).  A 
^  remarkable  39%  of  Inquirer  readers  are 
Roman  Catholic,  according  to  a  1994 


they  considered  objectionable,  according  to 
the  complaint. 

When  Qpriano’s  profile  ran  on  Feb.  7, 
1993,  it  described  budget  deficits  and  the 
new  Multimedia  Conference  Center,  along 
with  references  to  Bevilacqua  having  “revital¬ 
ized  the  role  of  archbishop.”  It  appeared  un¬ 
der  a  large  photograph  (which  dominated 
the  front  page)  of  the  cardinal  kissing  an 
elderly  woman  who  was  in  a  hospital  bed. 
“This  was  done  to  soften  any  perceived 
criticism  contained  in  the  article,”  argued 
Cipriano’s  complaint  After  the  profile  ran, 
Cipriano  was  replaced  on  the  religion  beat 
by  veteran  reporter  Bill  Macklin. 

But  Macklin,  too,  immediately  ran  into 
the  same  deep  suspicion  and  hostility  at 
the  archdiocese. 
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‘The  two-year' story 

Archdiocese  ofticials  were  “constantly 
critical”  and  maintained  an  attitude  of  “We 
don’t  approve  of  what  you  are  doing.  We 
don’t  like  it,”  recalls  Macklin.  Asked  if  he 
received  threats  from  the  archdiocese, 
Macklin  replies,  “Well,  again,  so  what? 

Who  cares? ...  There  was  no  effect  on  my 
reporting  whatsoever,”  he  says,  although  it 
“affected  my  attitude  toward  the  beat” 

A  year  after  the  archdiocese  closed  a 
number  of  parishes  in  poor  neighborhoods, 
Macklin  drafted  a  long  story,  describing  the 
consequences  in  those  communities.  But 
Macklin’s  story  about  the  hypersensitive 
subject  of  parish  closings  hngered  for 
months  in  the  newsroom,  and  it  became 
known  internally  as  “the  one-year”  story. 
“Everybody  knew  it  was  there,”  recalls 
Lillian  Swanson,  who  is  now  the  paper’s 
assistant  managing  editor,  its  ombudsman, 
and  a  columnist  As  a  year  passed  without 
publication,  newsroom  wags  began  to  refer 
to  it  as  “the  two-year”  story. 

Why  did  the  story  never  appear?  Macklin, 
who  switched  off  the  beat  at  his  own  request, 
declines  coirunent  He  was  interviewed  by 
E^P  in  1998  and  recently  said  he  doesn’t 
want  to  discuss  the  matter  further. 

Archdiocese  officials  “saw  [Macklin]  as 
out  to  get  them  —  as  hostile  —  when  in  fact 
they  would  say  now  that  they  were  probably 
a  little  too  sensitive,”  says  David  O’Reilly,  who 
got  the  religion  beat  after  Macklin  and  still 
holds  it  Asked  who  in  the  archdiocese 
viewed  Macklin  as  hostile,  O’Reilly  says  he 
understood  it  was  Bevilacqua  himself  and 
his  vicar  general. 

But  Bevilacqua  played  no  role  in  blocking 
Macklin’s  long  article,  according  to  Swanson 
and  Poynter’s  Naughton.  “The  story  had 
structural  problems. ...  To  my  knowledge, 
there  was  no  effort  on  the  part  of  the 
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Ralph  Cipriano’s  Feb.  7,  1993  article:  Soon 
after,  he  was  moved  off  the  religion  beat. 

impossible  for  [Catholic  archdioceses]  to  be 
pleased  if  the  coverage  is  even-handed  and 
independent,”  says  Naughton,  who  explains 
that  “merely  acknowledging  there  is  another 
perspective  on  an  issue  can  be  offensive  to 
those  institutions  and  their  leaders.” 

Philadelphia  editors  must  real- 
ize  that  pressure  and  “animosity” 
from  the  archdiocese  comes  with 
theirjobs  and  “is  likely  to  wear 
people  down  —  no  question 
about  that,”  says  Naughton. 

“When  the  institution  has  the 

ability  to  denounce  you  from  |  J 

the  pulpit  —  which  did  occur  —  I  /A 

it  can  be  a  fairly  ominous  kind 

of  pressure.” 


Simday  readership  survey,  the  paper’s  most 
recent  data. 

During  a  meeting  at  the  Inquirer,  Cipriano 
walked  in  and  foimd  that  archdiocese 
officials  had  copies  of  his  stories  marked  in 
different  colors  to  indicate  which  portions 


1991:  The  Cipriano  saga  begins 

In  the  fall  of  1991,  when  Rosenthal  was  the 
metropolitan  editor,  he  assigned  Cipriano,  a 
former  reporter  with  the  Los  Angeles  Times 
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archdiocese  to  squelch  that  story”  says 
Naughton,  who  was  still  at  the  paper  at  the 
time  and  recalls  that  the  unpublished  story 
was  so  widely  known  that  members  of  his 
parish  asked  him  why  it  never  surfaced. 

Philadelphia  Jiefdom? 

Like  some  other  Inquirer  reporters  with 
a  knack  for  it,  Cipriano  (after  leaving  the 
religion  beat)  occasionally  wrote  articles  on 
various  subjects  for  the  paper’s  Sunday 
magazine.  In  1996,  the  magazine  editor 
asked  him  to  write  a  profile  of  Bevilacqua. 
Cipriano  went  to  work,  and  it  wasn’t  long 
before  he  learned  about  Bevilacqua’s  plans 
to  renovate  his  mansion  and  the  summer 
house,  which  is  also  used  by  retired  priests. 
He  also  obtained  documents  describing 
an  $87,500  settlement  with  a 
former  employee  of  the  cardinal 
who  claimed,  among  other 
things,  that  he  had  been 
subjected  to  “rude  and  abusive 
treatment”  by  Bevilacqua. 

After  Inquirer  editors 
discussed  Cipriano’s  scoop, 
supervision  of  his  reporting  was 
transferred  from  the  magazine 
editor  to  Enterprise  Editor 
Jonathan  Neumann,  an 
experienced  hand  with  hard 
news  and  investigative  pieces. 

Of  course,  Cipriano’s  efforts 
set  off  alarm  bells  at  archdiocese 
headquarters,  and  that  led  to 
the  summoning  of  Inquirer  edi¬ 
tors  to  the  three  meetings  in  late 
1996  and  early  1997  that  were 
dominated  by  Tierney,  the 
cardinal’s  PR  alter  ego. 

Tierney  is  a  major  player  in 
Philadelphia.  His  firm,  Tierney 
Communications,  has  four 
divisions  that  handle  advertising,  public 
relations,  digital,  and  direct  mail.  'The  ad 
division  claims  annual  billings  of  $230 
million  and  handles  clients  that  include 
Verizon  and  the  Pennsylvania  Lottery;  it 
places  a  substantial  amount  of  advertising 
in  the  Inquirer.  Tierney’s  publicity  clients 
include  McDonald’s  and  IBM.  The  “2000 
O’Dwyer’s  Directory  of  PR  Firms”  declares 
that  the  phrase  “It  can  be  done”  sums  up 
Tierney’s  “client  service  culture.” 

Last  year,  Tierney  served  in  the  presiden¬ 
tial  race  as  national  head  of  Catholics  for 
Bush,  and  Tierney  Digital  designed  and 
deployed  the  official  Web  site  for  the 
Republican  National  Convention  in 
Philadelphia.  Given  these  contacts  and 
advertising  influence,  when  Tierney  talks, 
it’s  no  wonder  Inquirer  executives  listen. 


j  In  the  course  of  Cipriano’s  dealings  with 
the  archdiocese,  according  to  the  reporter’s 
complaint,  Tierney  warned  him,  “We  got 
rid  of  you  once,  and  we’ll  do  it  again.”  The 
complaint  also  contends  that  Tierney  told 
Cipriano  and  his  editors  that  he  would 
“ruin”  Cipriano  and  the  Inquirer. 

One  of  the  editors  who  was  scolded  by 
Tierney,  Phillip  Dixon,  currently  deputy 
managing  editor,  says  the  PR/ad  executive 
never  gained  control  of  reporter  assign¬ 
ments,  but  adds,  “I  don’t  care  to  talk  about 
Brian  Tierney.”  He  acknowledges  that  he 
has  described  Tierney’s  behavior  during 
the  meetings  as  “venomous.” 

Tierney  “usually  takes  the  floor  and  speaks 
for  as  long  as  he  can.  It  could  be  twenty  min¬ 
utes,”  says  Neumann.  “It’s  not  like  [Tierney] 


i  sits  there  and  has  a  discussion  with  you.  It’s 
like  he  sits  there  and  lectures  you.  There  is 
not  much  room  to  respond. ...  [Tierney]  is 
very  insulting,  he’s  very  demeaning,  very 
harsh  in  this  language  in  criticizing 
individual  reporters.” 

Neumann,  who  recently  left  the  Inquirer 
to  write  a  novel,  says  Tierney’s  firm  had 
developed  a  “routine”  of  contending 
reporters  were  “biased  or  they  have  an 
j  agenda”  whenever  a  reporter  began  asking 
questions  about  one  of  Tierney’s  clients  and 
“suggesting  that  either  those  reporters  be 
taken  off  the  stories  or  the  newspaper  take  a 
look  at  whether  they  should  be  doing  the 
story. ...  I  found  it  very  offensive  that  he 
would  basically  use  character  assassination 
of  reporters  as  a  method  to  influence  the 
newspaper.” 


j  Tierney  views  it  differently,  of  course, 
j  Confronting  the  Inquirer  editors  made  “you 
feel  like  you  were  going  into  combat,”  says 
Tierney,  who  recalls  the  editors  “would  just 
sit  there  stone-faced”  while  he  denounced 
them.  If  the  editors  viewed  his  presentation 
as  a  threat,  contends  Tierney,  that  belief 
shows  “a  hypersensitivity  to  the  fact  that  if 
you’re  aggressive  in  terms  of  pointing  out  to 
them  inaccuracies  or  going  to  them  and 
trying  to  make  a  factual  case,  you  know, 
you’re,  like,  a  bully.” 

Editors  with  that  view,  says  Tierney,  leave 
him  “thinking,  like,  you  guys  are  worth  about 
a  gazillion  bUlion  dollars.  You  print  your 
paper.  You’ve  got  truckloads  of  paper  coming 
up.  How  the  hell  could  I  be  a  bully  to  youT 

Another  Bevilacqua  aide  who  attended  the 
meetings.  Communications 
Director  Susan  Gibbs,  de¬ 
clines  to  say  whether  she 
feels  the  Inquirer  editors  got 
bullied.  Like  Tierney,  Gibbs 
—  now  the  communications 
director  for  the  Archdiocese 
of  Washington  —  was  inter¬ 
viewed  by  E&fP  in  1998. 

Bevilacqua  says  he  recalls 
that  Tierney  administered 
three  scoldings  to  the 
Inquirer  editors,  and  adds, 

“I  don’t  know  what  he  said 
and  all.  Strangely,  I  don’t. 
But  he  repre.sented  us.” 

Asked  about  the  cardi¬ 
nal’s  statement  to  E^P  last 
week  that  Tierney  had 
“stopped”  Cipriano’s  original 
reporting,  Editor  Rosenthal 
declines  all  comment  on  the 
archdiocese,  citing 
legal  factors  surrounding 
the  Cipriano  court  case. 
Publisher  Hall  says,  “I  know  of  no  story 
stopped  by  Brian  [Tierney],  and  I’d  be 
I  surprised  if  it  ever  occurred.  Certainly  Brian 
j  has  talked  to  editors  and  has  talked  to  me  at 
[  different  times  about  stories. . . .  Now  the  oth- 
I  er  part  could  be  that  Brian  or  someone  else 
j  called  us  and  had  more  information  about  a 
!  story  that  changed  the  premise  of  that  stoiy. 
i  That  could  possibly  stop  the  story.” 

I  Getting  personal 

Cipriano’s  story  about  the  archdiocese 
I  appearedAprill4, 1997.  It  was  far  briefer 
I  than  the  reporter  once  imagined,  although  it 
revealed  the  $500,000  outlay  for  the  new 
high-tech  media  center.  Perhaps  Cipriano’s 
editors  felt  they  had  stood  up  to  the  arch¬ 
diocese  by  keeping  him  on  the  assignment 
i  and  publishing  a  story.  But  Cipriano  did  not 
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see  it  that  way  —  his  court  complaint 
describes  the  result  of  his  months  of 
investigation  as  “neutered,”  with  most 
information  considered  objectionable  by 
the  archdiocese  allegedly  “deleted.” 

His  story  lacked  any  reference  to  the 
documents  that  describe  the  $87,500 
settlement  and  various  allegations  about 
the  cardinal’s  personal  life,  including  his 
supposed  “rude  and  abusive  treat¬ 
ment”  of  an  employee. 


The  archdiocese 
was  “hypercritical” 
and  “aggressively 
offended.” 

JAMES  M.  NAUGHTON 

Po\'XTER  Institute 


In  Rosenthal’s  deposition,  he  testifies  that, 
in  his  comments  to  Kurtz  (which  ultimately 
would  cost  about  $7  million,  according  to 
published  reports),  he  was  not  referring  to 
Cipriano’s  printed  stories,  which  he  calls 
accurate  and  truthful,  but  to  unpublished 
allegations.  “I  remembered  things  [Cipri- 
ano]  said  about  the  cardinal’s  personal  life, 
which  we  had  never,  to  my  knowledge,  sub¬ 
stantiated,”  Rosenthal  says  in  the  deposition. 
“And  to  me,  it  showed  the  depths  of  how 
much  he  was  going  to  go  after  the  cardinal.” 

Rosenthal  tells  E^P,  however,  that  he 
continues  to  place  a  high  priority  on 
investigative  reporting  —  and  the  paper’s 
enterprise  efforts  do,  in  fact,  win  local  and 
national  awards  every  year. 

Bevilacqua  says  he  has  never  been  aware 
of  a  reporter  investigating  his  personal  life. 
“That  has  never  happened  to  me,”  he  says, 
declaring  that  he  would  look  upon  that  sort 
of  reporting  as  “most  inappropriate.”  He 
adds,  “I  have  nothing  to  hide.  But  why 
should  one  do  that?  I  don’t  know.” 

‘The  Voice  of  the  Shepherd' 

Nonetheless,  Bevilacqua  launched  a  two¬ 
pronged  assault  on  Cipriano  and  the  Inquir¬ 
er.  Writing  in  “The  Voice  of  Your  Shepherd,” 
a  bulletin  mailed  to  all  of  the  archdiocese’s 
Catholics,  Bevilacqua  claimed  the  Inquirer 
had  run  “fallacious”  reporting  and  said  that 
“a  current  example  of  its  unfair  and  inaccu¬ 
rate  reporting  is  found  in  an  article  by  Ralph 
Cipriano  published ...  under  the  headline, 
‘Archdiocese’s  Center  Gets  Little  Use.’” 

Bevilacqua  also  contended,  “Given  the  his¬ 
tory  of  the  reporter’s  attitude  and  postiu^  to¬ 
ward  the  archdiocese,  it  is  difiicult  to  rule  out 
intentional  bias.”  He  concluded  that  it  was 
“even  more  disturbing”  that  the  newspaper’s 


management  allowed  Cipriano  to  proceed 
with  his  reporting  after  “several  meetings 
involving  the  Inquirers  senior  management 
fiersonnel  and  archdiocese  representatives  at 
which  our  concerns  about  bias  on  the  part  of 
the  reporter”  were  raised.  “As  your  archbish¬ 
op,  I  assure  you  that  I  will  not  remain  silent 
allowing  any  reporter  or  news  organization 
to  unjustly  malign  the  Catholic  Church,” 
Bevilacqua  declared. 

As  the  second  prong  of  Bevilacqua’s 
attack,  his  archdiocese  secretary 
for  external  affairs  asked  the  In¬ 
quirer  to  publish,  in  its  entirety,  a 
letter  calling  Cipriano’s  article  “a 
disingenuous  and  erroneous  at¬ 
tack”  that  “contained  numerous 
inaccuracies  and  distortions”  and 
“violated  journalistic  ethics.” 

The  archdiocese’s  request  that 
its  letter  be  published  in  its  en¬ 
tirety  caused  uncertainty  at  the  Inquirer.  For 
1  one  thing,  the  paper  declares  that  it  reserves 
the  right  to  edit  all  letters.  In  an  effort  to 
determine  how  the  paper  would  handle  the 
1  matter,  an  internal  memo  was  written  by 
Neumann,  the  enterprise  editor,  to  Maxwell 
E.R  King,  who  had  not  yet  been  succeeded  as 
the  top  editor  by  Rosenthal. 

Neumann  reviewed  the  archdiocese’s  criti- 
I  cisms  of  Cipriano  and  concluded  they  were 
j  “false  and  libelous.”  He  urged  his  editors  to 
i  follow  standard  policy  and  refuse  to  publish 
parts  of  a  letter  that  are  false  unless  the  letter 
i  is  accompanied  by  a  substantial  editor’s  note 
pointing  out  the  inaccuracies  in  the  letter, 
i  “What  the  euchdiocese  is  trying  to  do  is  once 
again  bully  the  Inquirer”  wrote  Neumann. 

;  He  warned  against  “caving  in”  to  Bevilacqua 
I  and  concluded,  “By  no  means  should  we  al¬ 
low  the  archdiocese  or  any¬ 
one  else  to  dictate  to  the 


The  paper  has  done 
“a  good  job”  overall 
in  covering  the 
archdiocese. 

LILLIAN  SWANSON 


newspaper  what  we  will  and  will  not 
publish. ...  I  hope  we  have  the  sense  and 
courage  to  recognize  that  this  letter  is  utterly 
irresponsible,  and  should  be  treated  as  such,” 
concluded  Neumann. 

When  the  archdiocese’s  letter  was  pub¬ 
lished  on  May  19, 1997,  the  Inquirer  acceded 
to  the  archdiocese’s  demand  that  it  be  pub¬ 
lished  in  its  entirety.  But  the  newspaper  also 
published  a  note  of  rebuttal  from  King  in 


I  which  the  editor  Sciid  Cipriano  “has  been 
i  objective  £md  ethical  in  his  reporting.”  The 
;  headline  over  the  editor’s  note  read,  “From 
1  the  editor:  Article  was  fair  and  responsible.” 

Indeed,  Rosenthal,  in  the  deposition 
obtained  by  E^P,  cites  “many,  many  stories” 
that  Cipriano  wrote  about  both  church  and 
non-church  subjects  as  “fine  examples  of 
journalism”  that  he  was  “very  proud”  of. 

I  Truth  or  dare? 

While  the  archdiocese  was  unhappy  about 
what  Cipriano  got  into  the  paper,  Cipriano 
was  imhappy  about  what  didn’t  make  it  The 
reporter  approached  the  National  Catholic 
Reporter  and  began  additional  reporting  that 
I  ultimately  produced  a  9,00C)-word  article, 
i  which  was  published  on  June  19, 1998. 

In  the  days  leading  up  to  pubUcation  of 
the  article,  Cipriano  and  his  editor, 
Rosenthal,  each  spoke  off-the-cuff  in 
separate  interviews  about  the  conflicts 
!  swirling  around  Bevilacqua  —  and  each 
:  later  regretted  his  comments. 

In  an  interview  with  Philadelphia  City 
Paper,  an  alternative  weekly,  Cipriano  re¬ 
ferred  to  Bevilacqua’s  attack  on  his  integrity 
i  in  the  church  bulletin,  declaring  “this  guy 
I  has  condemned  me  in  every  house  in  the 
i  archdiocese.”  The  story,  published  on  Jime  11, 
j  1998,  also  quoted  Cipriano  as  saying,  “The 
i  Jesus  I  read  about  in  the  Bible  is  the  opposite 
of  what  Cardinal  Tony  Bevilacqua  is.” 

The  Washington  Post  learned  about  the 
planned  publication  of  the  Cipriano  article 
mtI\oNationcd  Catholic  Reporter  and 
I  asked  Rosenthal  for  comment  Rosenthal’s 
i  intemperate  quotes  about  Cipriano’s  alleged 
untruthfiilness  were  published  in  the  Post 
June  13, 1998. 

Philadelphia  readers  of  the  National 
i  Reporter  either  despised  or  loved 

the  Cipriano  article,  according  to 
the  weekly’s  editor,  Tom  Roberts. 
“Some  hated  it  and  said.  You 
shouldn’t  have  written  this  way 
about  the  archbishop,’”  reports 
Roberts,  referring  to  phone  calls 
and  letters.  “And  there  was  an 
awful  lot  of  reaction  [fixim  those 
who  said],  ‘It’s  about  time  this 
story  was  told.’” 

Cipriano  was  fired  twn  months  later,  with 
the  paper  citing  a  “breach  of  loyalty  to  The 
Philadelphia  Inquirer?  His  long  article  in 
the  National  Catholic  Reporter  w'ent  on  to 
win  top  prize  for  investigative  reporting  finm 
the  Catholic  Press  Association  of  North 
America.  Catherine  L.  Rossi,  Bevilacqua’s 
director  of  communications,  calls  the  article 
“extremely  unfair”  and  “mean-spirited.” 
Although  his  later  court  settlement  bars  both 
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sides  from  discussing  the  case,  Cipriano’s 
lawyer,  James  E.  Beasley  Sr.,  let  him  make 
one  comment  to  E^P:  “Everything  I  wrote 
was  true.  That’s  really  the  bottom  line.” 


A  change  of  tone 

Inquirer  staffers  differ  in  their  views  of 
the  Rosenthal-Cipriano  dust-up.  Some 
contend  the  editors  defer  to  the  archdiocese 
and  other  powerful  institutions  to  go  along 
with  the  desire  of  the  paper’s  management 
to  avoid  lawsuits  and  boycotts.  Critics  of 
Cipriano  tend  to  blame  him  for  the  paper’s 
problems  with  the  archdiocese. 

Staffers  who  blame  their  editors  and  ex¬ 
ecutives  do  not  want  to  be  identified  by 
name.  One  veteran  journalist  says 

the  editors  would  not  publish  some  of 
Cipriano’s  stories  because  “they  are  afraid  of 
the  power  the  church  has.  They  are  afraid 
of  boycotts.  They  are  afraid  of  lawsuits. 

They  are  afraid  just  in  general.”  The  editors’ 
attitude,  says  the  journalist,  extends  beyond 
the  archdiocese  to  an  effort  to 
discourage  investigative  or 
hard-edge  stories.  Often,  says 
the  journalist,  editors  convey 
what  they  want  by  saying, 

“‘This  story  is  too  complicated 
for  the  reader.’  Or,  ‘It’s  inside 
baseball.’” 

But  Dixon  insists,  “We  cover 
[the  archdiocese]  the  way  we 
cover  anybody  else.”  As  for  talk  of  timid 
editors,  Dixon  says,  “If  people  think  about 
me  personally  that  I’m  scared  —  yeah.  I’m 
scared  —  of  the  awesome  power  that  we 
have  to  do  harm. ...  That  means  the  stories 
have  to  be  right,  and  they  have  to  be  solid.” 

In  any  case,  calm  prevails  these  days 
between  the  archdiocese  and  the  Inquirer. 
“It’s  a  new  and  improved  relationship,  if  we 
can  call  it  that.  We’ve  come  a  long  way  since 
the  mid-’90s,”  says  Rossi,  who  became  the 
archdiocese  director  of  communications 
in  1997-  “I  have  not  had  to  deal  with  inves¬ 
tigative  reporters  since  I’ve  been  here.” 

Satisfied  that  the  Inquirers  coverage  of 
the  archdiocese  is  now  “fair  and  accurate,” 
Rossi  has  turned  her  attention  to  trying 
“to  educate  those  in  the  administration  of 
the  archdiocese  and,  to  some  extent,  the 
cardinal  about  how  the  news  media  work.” 
For  example,  when  a  reporter  asks  what 
might  be  perceived  as  a  hostile  question, 
“sometimes  it  just  means  that  they  don’t 
know,  or  they  don’t  understand,  or  that’s 
what  they  think  the  public  wants  to  know. 
So  there  should  be  no  offense  taken.” 
Although  archdiocese  officials  retain 
“an  apprehension  about  [reporters’]  mo¬ 
tives,”  Rossi  explains,  “There  is  now  what 


I  I  would  call  an  educated  apprehension.” 

About  the  time  of  the  three  meetings 
i  with  Tierney  in  1996  and  1997,  the  Inquirer 
offered  Bevilacqua  a  regular  column.  “That 
w  as  very  good  of  them,”  says  Bevilacqua, 
who  decided  he  didn’t  have  time  to  do  it. 
i  Recently,  the  Inquirer  was  outbid  in  a 
I  commercial  competition  to  take  on  the 
printing  of  Bevilacqua’s  weekly  newspaper, 
j  Surely,  much  of  the  reason  for  the 

i  changed  relationship  between  the  paper 
I  and  the  church  lies  with  David  O’Reilly,  the 
!  longtime  features  writer  with  the  paper 
I  who  sought  and  got  the  religion  beat  in 
I  May  1995  and  who  says  he  has  won  the 
I  trust  ofBevilacqua  and  his  staff.  O’Reilly 
I  brought  an  interest  in  theology  and  phUos- 
i  ophy  to  the  beat;  he  is  an  accomplished 
I  journalist  who  was  chosen  two  years  ago 
I  as  “Religion  Reporter  of  the  Year”  by  the 
i  Religion  News  Writers  Association, 
j  Some  Inquirer 
!  staffers  contend 


If  you  aggressively 
point  out  errors, 
“you  know,  you’re, 
like,  a  bully.” 

BRIAN  TIERNEY 


Tierney  Communications 


j  O’Reilly  personifies  de  facto  capitulation, 
i  O’Reilly  readily  acknowledges  that  he 
1  practices  “explanatory”  journalism,  as 
I  opposed  to  “investigative”  journdism.  And 
j  he  gladly  contrasts  his  philosophy  with 
j  Cipriano’s  approach.  In  fact,  he  is  among 
those  staffers  who  contend  that  pretty 
much  all  of  the  Inquirers  problems  with 
the  archdiocese  can  be  traced  to  Cipriano. 

“You  know,  Ralph  has  aspirations  to  be 
an  investigative  reporter,”  O’Reilly  observes. 
“So  he  came  at  the  archdiocese  with  a 
particular  style  of  reporting,  which  was 
perceived  as  hostile.”  Asked  if  there  are 
j  occasions  when  investigative  reporting 
I  ought  to  be  used  to  examine  a  religious 
institution,  O’Reilly  responds,  “I  would  say 
...  when  necessary,  I  would  say  a  Catholic 
religious  institution  is,  you  know,  very  — 
can  be  —  at  times  you  need  somebody 
I  doing  investigative  work  on  religious 
institutions.  It’s  not  as  if  they  should  in 
i  any  way  be  immune, 
j  “That  said,  I  will  also  then  say  that 
!  my  approach  tends  to  be  more 
!  explanatory  than  investigative,”  he  says. 

“So  it’s  a  matter  of  temperament. 

[  Temperamentally,  I  would  say  I’m  not 
1  that  —  I  don’t  patrol  the  archdiocese  with 


a  rifle,  and  you  can  quote  me  on  that  one.” 

O’Reilly  has  not  undertaken  investiga¬ 
tive  reporting  during  more  than  five  years 
on  the  beat,  he  says,  explaining,  “If  you 
mean  trying  to  expose  wrongdoing,  no.” 

He  declares,  “There  would  have  to  be  a 
compelling  reason  why  you  were  singling 
out  the  archdiocese.” 

Dixon  rejects  suggestions  by  some  in  his 
newsroom  that  the  editors  wanted  a  non- 
investigative  reporter  such  as  O’Reilly  to 
appease  Bevilacqua,  and  gets  irritated  with 
questions  about  recent  coverage  of  the 
archdiocese.  He  demands,  “Are  you  trying 
to  get  at,  ‘Is  the  Inquirer  afraid  to  investi¬ 
gate  the  archdiocese?’  The  answer  to  that 
question  is,  ‘No,  we  are  not  afraid.’”  He  asks, 
“Your  [next]  question  is,  ‘If  you  are  not 
afraid,  why  haven’t  you?’  Is  that  your  ques¬ 
tion?  ...  I  can’t  tell  you  why  we  haven’t. ... 
There  cU'e  probably  100  times  as  many  great 
stories  out  there  [as]  we  have  people  to 
pursue  them.” 

Despite  the  trust  O’Reilly  has  built 
up  with  Bevilacqua,  the  reporter  says 
archdiocese  officials  might  frown  if  he 
somehow  discovered  the  cardinal  was 
using  parishioners’  donations  to  do 
another  renovation  at  his  mansion. 

“Boy,”  says  O’Reilly,  “they  would  not 
smile!” 

All  along  the  watchtower 

“I  am  sure  there  are  other  newspaper 
companies,”  Phillip  Dixon  points  out, 
“where  people  from  outside  the  news¬ 
room,  the  publishers  or  the  corporate 
chieftains,  stick  their  heads  in  and 
dictate  the  news  coverage.” 

One  reason  for  the  conflict  between  the 
two  titans  of  Philadelphia,  the  Inquirer 
and  the  archdiocese,  is  the  strikingly  dif¬ 
ferent  concepts  of  the  role  of  the  reporter 
—  and  the  difference  between  the  church 
and  public  institutions.  Many  feel  a  news¬ 
paper’s  “watchdog”  role  does  not  apply 
across  the  hoard.  Rossi,  Bevilacqua’s 
communications  director,  says  reporters 
should  understand  “inherently,  because  of 
who  we  are,  that  we  are  trying  to  serve  the 
common  good.”  Brian  Tierney  told  E^P,  “I 
don’t  think  religions  and  other  nonprofits 
should  necessarily  be  covered  the  way  the 
federal  government  is  covered.” 

But  former  Inquirer  Editor  Gene 
Roberts  has  a  radically  different  view.  “In 
the  end,”  he  says,  “with  all  due  respect  to 
religion,  you  have  to  cover  the  church  with 
the  same  philosophy  with  which  you  cover 
everybody  else.  You  can’t  have  one  set  of 
rules  for  the  archdiocese  and  another  set 
of  rules  for  everybody  else.”  11 


20  EDITOR& PUBLISHER  FEBRUARY  5,  2001 


www.editorandpublisher.com 


JIM  gramam/gsi 


MAYA  ALLERUZZO/THE  WASHINGTON  TIMES 


Washington  Times’  eyes  liberal  benefits  from  conservative  shift 


BY  ELLEN  LIBURT 

The  Times,  they  are  a-changin’. 

Starting  April  1,  Arthur  D.  Farber,  circulation  director 
of  The  Washington  Times,  kicks  off  a  campaign  to  make 
his  paper  a  “must-read”  in  a  market  long  dominated  by 
its  liberal  crosstown  rival,  The  Washington  Post. 

“We’re  really  looking  forward  to  becoming  a  more  relevant  paper 
in  this  market  with  this  new  administration,”  said  Farber,  who  hopes 
to  leverage  his  conservative  paper’s  anticipated  rapport  with 

the  Bush  administration,  among  other  tac-  native,  began  his  career  in  Knight  Bidder’s 
tics,  to  build  on  robust  circulation  gains  CMF  (Circulation  Manager  of  the  Future) 

achieved  in  the  past  year.  program  in  1974,  subsequently  working 

“Sure,  we’ll  have  good  access,”  said  Editor  for  The  Philadelphia  Inquirer  and  the  Or- 

in  Chief  Wesley  Pruden,  citing  his  “very  i  lando  (Fla.)  Sentinel,  where  he  eventually 

good”  relationship  with  President  Bush,  |  rose  to  vice  president  of  circulation.  When 

whose  father  is  a  friend  and  subscriber.  I  he  assumed  the  same  position  in  the 

“But  it  would  be  naive  to  think  that  in  I  mid-1990s  with  the  Alameda  Newspaper 

Washingtonjust  because  your  editorial  !  Group,  he  was  impressed  by  William  Dean 

page  supported  someone,  ^  ^  ^  Singleton’s  circulation 

[government  officials]  are  “We’re  looking  strategy:  lower  the  sub¬ 
going  to  start  giving  us  a  lot  tO  scription  price  to  get  a 

of  scoops,  because  that  as-  customer  to  stay  for  a 

sumes  you’re  going  to  be  a  beCOHling  ^  more  year,  thereby  reducing  the 
mouthpiece  for  the  admin-  i  oriL  *ri  cost  of  adding  subscribers, 

istration,  and  God  knows,  eV3,  I  p3.peF  1  approach  that 

we’re  not  going  to  do  that.  tllis  ni3.rket  ...”  Farber  has  employed  at 
. . .  But  we’re  going  to  give  the  Times,  which  recruit- 

them  a  fair  shake,  and  that  ~  ARTHUR  D.  FARBER  gjj  Jjjjjj  Qf  retirement 

,  ,  Tie  Washington  Times  .  _ _  ,  ,  ,  . 

may  be  more  than  some  pa-  m  May  1999,  to  help  dnve 

pers  in  town  —  and  I  won’t  mention  any  by  |  circulation  from  89,307  that  year  to 
name  —  may  be  willing  to  give  them.”  |  102,879  last  year. 

Circulation  Director  Farber  expressed  !  The  move  cut  subscriber-acquisition 
“high  hopes”  that  a  Bush  White  House  will  i  costs  by  75%  and  boosted  home-delivery 
draw  additional  Republicans  “more  sympa-  mmibers  “substantially,”  Farber  said.  Sales 

thetic”  to  the  Times'  conservative  values  in  1999  were  about  55%  single-copy  and 
into  the  capital’s  newspaper  market.  He  45%  subscription,  while  they  are  now  41% 

believes  the  change  in  Washington  will  and  59%,  respectively,  according  to  the 

bolster  the  Times'  reputation  —  and  his  Audit  Bureau  of  Circulations, 

ability  to  sell  it.  But  he  knows  these  factors  |  Farber  said  his  circulation  goal  for  this 

alone  won’t  get  him  the  numbers  he  needs.  March  is  120,000,  but  he  believes  it  will 

“We’ll  be  out  selling  like  cra2y,”  he  said.  probably  peak  at  about  116,000  or  117,000. 

Farber,  a  53-year-old  Philadelphia  The  past  year’s  growth  has  been  so  good,  he 


Art  Farber,  circulation  director  of  the  Tunes 

noted,  that  his  2001  budget  has  increased 
by  more  than  10%.  (The  Times  also 
changed  its  arrangement  with  carriers,  who 
had  been  paid  a  flat  rate  to  deliver  papers, 
but  now  buy  them  and  pocket  the  differ¬ 
ence  between  wholesale  and  retail  prices, 
increasing  their  incentive  to  sell  more.) 

Next,  Marketing  Director  Peter  Court- 
right  targeted  ZIP  codes  that  matched  the 
Times'  reader  demographics.  Those  areas 
delivered  78%  of  the  paper’s  new  orders.  In 
the  paper’s  most  affluent  market,  Fairfax 
Station,  Va.,  for  example  (most  of  last  year’s 
gains  came  from  Virginia  and  Maiyland, 
said  Farber),  the  paper  quadrupled  its  cir¬ 
culation  to  456  customers;  in  northeastern 
and  southeastern  Washington,  inner-city 
areas  where  the  Times  and  its  advertisers 
had  less  to  gain,  circulation  actually  fell. 

As  the  marketplace  shifts  to  the  right, 
Farber  plans  to  continue  buying  lists, 
including  phone  numbers,  of  conservative 
“opinion  leaders”  in  the  Washington  area. 
The  telemarketing  pitch  will  tell  these 
potential  subscribers  that  to  get  “both  sides" 
of  an  issue,  the  Times,  as  its  2-year-old 
tagline  says,  is  a  “must-read.”  S 
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Bowater  forestry  development  manager  in 
Calhoun.  He  said  infestation  also  reaches 
into  northern  Georgia  and  Alabama  (the 
latter  with  “unprecedented  levels”  for  sever¬ 
al  years,  according  to  one  expert)  and  west¬ 
ern  portions  of  the  Carolinas.  Manuel  said 
Bowater  mills  in  South  Carolina  and  Mis¬ 
sissippi  remain  unaffected. 

North  America’s  No.  2  newsprint  pro¬ 
ducer,  Bowater  can  rely  on  mills  elsewhere 
in  the  South  and  in  Canada  and  to  some 
extent  on  de-inked  fiber  Irom  recovered 
newspapers.  Similarly,  No.  1  newsprint 
maker  Abitibi-Consolidated  has  significant 
capacity  at  mills  east  and  west  in  both 
countries,  many  using  recycled  fiber. 
Neither  its  Georgia  mill  nor  its  Montreal 
headquarters  returned  calls  for  comment. 

Bear  Island  Paper  Co.  operates  one  mill, 
north  of  Richmond,  in  Doswell,  Via.  Infesta¬ 
tion  reportedly  has  reached  southwestern 
Virginia,  but  woodlands  east  of  the  Blue 
Ridge  Mountains  supply  Bear  Island,  ac¬ 
cording  to  Ed  Kroh,  fiber  procurement 
manager.  His  mill  has  “not  had  a  serious 
problem  with  pine  bark  beetles”  since  a 
“bad  spell”  four  or  five  years  ago.  “We  really 
don’t  want  the  beetle-killed 
wood  coming  into  our  mill,”  he 
added,  citing  the  additional  cost 
of  bleaching  out  the  blue  stain. 

Relying  on  a  mix  of  its  own 
;  and  others’  woodlands,  Bowater 
has  a  landowner  assistance 
, ; .  ''-tts:. program  offering  advice,  trees  for 
replanting,  and  help  in  harvest¬ 
ing,  including  salvaging  dead 
£md  dying  wood  “to  contain  the 
[insect’s]  spread,”  said  Graden. 
“We’re  currently  tiying  to  salvage 
all  we  can  while  it’s  still  viable.” 

The  right  conditions  give  rise 
to  beetle  populations  that  can 
:  .  „  overwhelm  younger  trees’  higher 

resistance,  according  to  John  L. 
Foltz,  forest  entomologist  at  the  University 
of  Florida  in  Gainesville.  Because  cutting 
trees  and  destroying  the  bark  is  the  only 
sure  way  to  battle  the  beetle,  salvage¬ 
harvesting  younger  trees  means  they  get 
pulped  before  they  grow  big  enough  to  give 
full  return  on  the  planter’s  investment. 

Sometimes  it’s  a  total  loss.  “The  beetles 
have  attacked  premerchantable  trees  [that] 
are  literally  too  small,”  said  Graden.  “It’s 
made  a  noticeable  impact  on  volume  at  the 
scale  house,”  said  Graden.  “We  are  keeping 
our  fingers  crossed  for  a  very  cold  wdnter” 
he  said,  “because  that’s  one  of  the  things 
that  will  help  eradicate  the  beetles.” 


Black  bug  and  blue-stain  fungus  are  murder  on  pine  trees 


BY  JIM  ROSENBERG 

SOMETIMES  THE  LAW  OF  SUPPLY  AND  DEMAND  IS  SUBJECT 

to  the  laws  of  nature.  Besides  man-made  constraints  — 
capacity,  operating  rates,  inventories,  demand,  labor 
strife,  and  recycling  —  newsprint  is  beholden  to  weather 
and  wildlife.  It  is,  after  all,  manufactured  from  an  agri¬ 
cultural  commodity.  A  kind  of  epidemic  in  eastern  Tennessee  al¬ 
ready  has  cost  one  papermaker.  And  though  industrywide  supply 
remains  unaffected,  outbreaks  have  been  reported  in  other  states. 

Even  worse,  the  many  emei^- 

often  smaller,  trees  to  resume  j^K'.  ; 
reproduction  and  destruc- 
tion.  Adding  insult  to  injury,  K 
the  infesting  bugs,  scarcely  an  I 

eighth  of  an  inch  long,  are  Dendroctonids  and  a  rice  grain:  southern  pine  (left)  and  black  turp* 

themselves  often  colonized  by 

the  blue-stain  fungus.  So  trees  infested  with  but  it’s  just  impossible  to  say . . .  how  long 
the  beetles  often  become  infected  —  and  we’ll  be  dealing  with  it  and  to  what  degree.” 
stained  to  the  core  —  with  the  fungus.  Though  he’d  heard  no  projections  for 

The  bugs  chew  up  more  than  pine  bark  beetle-caused  financial  loss,  MeuiucI  said, 

—  they  eat  into  earnings.  A  casualty  loss  for  “at  one  point  we  were  very  concerned  about 

pine-beetle  damage  to  woodlands  that  sup-  its  impact  on  quality. ...  But  I  think  we’ve 
ply  its  mills  contributed  to  $9.8  million  in  gone  beyond  that.  We’re  big  enough  to  deal 

unusual  charges  against  third-quarter  earn-  with  that  appropriately,  if  we  have  to.” 
ings  last  year  at  Bowater  Inc.,  where  spokes-  '  Regionally,  infestation  is  the  worst  since 

man  Gordon  Manuel  would  not  break  out  the  mid-1970s,  and  “may  be  of  the  largest 

the  amount  of  the  damage-related  loss.  magnitude  ever,”  said  Wesley  Nettleton,  the 

Though  having  heard  of  no  “dire”  conse-  !  U.S.  Forest  Service’s  entomologist  for  the 
quences  from  the  infestation,  Manuel  said  southern  region.  And  the  epidemic  of  the 

it’s  being  taken  seriously  and  watched  close-  :  last  year  or  two  is  the  “worst  in  decades 

now,  '  for  east  Tennessee,”  said  Barry  Graden, 


ly.  “We’re  dealing  with  it  successfully 
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It’s  almost  working.  The  winter’s  been 
colder  than  usual  in  the  South.  But  accord¬ 
ing  to  the  state  entomologist,  said  Graden, 
only  more-sustained  low  temperatures  wiD 
do  the  trick.  Still,  conditions  have  “probably 
been  good  enough,”  he  said,  to  keep  the  bee¬ 
tles  from  outpacing  their  natural  predators. 

For  a  mill,  said  Graden,  oversupply 
and  stain  are  “potential  issues  to  be  dealt 
with.”  But  in  almost  anything  short  of  a 
catastrophe,  oversupply  would  be  small  and 
short-lived,  and  even  stained  wood  is  usable 
if  the  tree  has  not  been  dead  too  long. 

The  impact  of  a  major  infestation  on 
Bowater’s  sustainable  forestry  practices 
goes  beyond  simple  replanting,  forcing  a 
switch  in  areas  of  harvest  “so  that  we  can 
maintain  the  long-term  rotational  [har¬ 
vest]  schedule,”  said  Graden.  “So  it  does 
throw  a  monkey  wrench  into  the  plans.” 

Familiar  foes  to  Graden  and  his  counter¬ 
parts  elsewhere,  only  the  bugs’  numbers 
have  made  the  past  year  particularly  bad  in 
certain  areas.  Foltz  explained  that  the  pests 
first  target  lightning-damaged,  drought- 
stricken,  or  otherwise  distressed  trees, 
preferably  certain  yellow  pine.  If  the  weath¬ 
er  is  right,  more  than  a  normally  small  per¬ 
centage  of  larvae  will  mature,  mate,  and 
infest  other  trees  approximately  every  four 
weeks.  Another  “key  component”  of  out¬ 


breaks  is  the  re-emergence  of  parent  beetles  | 
after  a  week  in  the  hark.  Depending  on  tree 
type  and  density,  infestation  ranges  from 
scattered  trees  to  large  tracts  of  forest. 

Emphasizing  speed  in  reacting  to  infesta- 
i  tion,  Foltz  said  Florida’s  ciurent  severe  spot, 
j  centered  on  Brooksville,  lost  a  million  trees 
I  since  its  discovery  in  August  1999,  when  it 
amounted  to  only  a  few  hundred  dead  trees 
j  in  several  spots  over  just  four  square  miles, 
i  Though  either  the  beetle  or  fungus  alone 
i  can  kill  trees,  the  latter  “quickly  degrades 
the  product,”  Foltz  said.  Because  the  fimgus, 
which  blocks  nutrient  passage  fitim  roots  to 
i  needles,  can  reach  the  center  of  the  trunk 
’  duringwarmerperiods,  he  said,  “trees  killed 
during  the  cold  season  are  more 
usable.”  During  cooler  months,  he  added, 
green  crowns  survive  on  dead  trees  stripped 
I  of  their  bark  by  beetle-eating  woodpeckers. 

!  Close  spacing  of  one  susceptible  species, 

I  said  Foltz,  spreads  beetles  faster  in  com- 
I  mercial  woodlands  than  in  mixed-owner- 
j  ship  or  public  areas.  But  their  suppression 
I  on  such  plantations  is  better  owing  to  easy 
access  and  quick  detection  and  response. 

!  The  pest  is  as  damaging  as  forest  fires,  said 
I  Foltz,  who  laments  the  absence  of  suppres¬ 
sion  resources  comparable  to  those  appro- 
j  priated  for  firefighting.  Nettleton  later 
i  remarked;  “If  it  weren’t  for  those  western 


fires  last  year,”  pine-beetle  infestation 
“would  have  gotten  a  lot  more  attention.” 

Public  land  regulation  also  can  impede 
suppression,  and  commercial  tracts,  said 
Foltz,  “are  greatly  affected  by  their  neigh¬ 
bors,”  whether  they  are  infested  wUdemess 
areas,  city  parks,  or  residential  zones.  With 
issues  of  access,  aesthetics,  and  anxiety  over 
pesticides,  “it  becomes  an  economic,  social, 
and  political  thing  rather  than  a  biological 
thing,”  he  said.  Site  management  may  differ 
with  site  purpose,  but  “once  you  have  an 
outbreak,  hit  it  hard  and  quick,”  said  Foltz. 
When  appropriate,  he  said,  it’s  better  to  use 
all  the  insecticide  that’s  needed  at  the  onset 
of  infestation  than  to  have  to  spray  even 
more  later,  after  many  trees  have  died. 

But  for  commercial  woodlands  or  other 
large  tracts,  he  said,  insecticide  in  large 
volumes  is  environmentally  and  economi¬ 
cally  impractical;  natural  enemies  cannot 
overcome  big  beetle  populations;  and  anti- 
aggregating  pheromones  are  too  expensive. 

Depending  on  log  price  and  transport 
cost,  what’s  the  best  remedy  for  some  sites? 
“Where  at  all  possible,  I  think  people  ought 
to  let  the  mills  in  to  take  the  [still-infested] 
trees  and  bum  the  bark,”  said  Foltz,  adding 
that  “once  the  brood  is  out,”  any  tree  can  be 
left  standing  long  enough  to  sustain  the 
beetles’  longer-maturing  predators.  II 


Enron  Corn,  buys  a  Canadian  paper  miQ 


As  SSCC  denies  any  plans  to  sell 
Smurfit’s  last  U.S.  newsprint  mill 

BY  JIM  ROSENBERG 

NRON  CORP.  IS  ACQUIRING  A  SECOND 
newsprint  mill,  a  Canadian  opera¬ 
tion  owned  by  a  Japanese  paper- 
maker.  Meanwhile,  the  operator  of  a  West 
Coast  mill  denied  a  London  press  report 
that  its  owner  in  Ireland  planned  its  sale. 

Enron  Industrial  Markets  agreed  to 
buy  Daishowa  Forest  Products  Ltd.  mill 
near  Quebec  City  from  Japem’s  Daishowa 
Paper  Manufacturing  Co.  Terms  were  not 
disclosed.  Daishowa  acquired  the  mill  in 
1988  and  added  a  de-inking  plant.  Today, 
the  mill  operates  four  newsprint  machines 
producing  387,000  metric  tons  per  year 
(tpy)  of  newsprint  and  83,000  tpy  of 
directory  paper,  as  well  as  a  45,000-tpy 
paperboard  machine  for  anything  from 
cartons  to  color  board. 

Half  the  de-inking  plant’s  recovered 
paper  is  shipped  from  the  United  States 


and  half  from  the  Montreal  area,  said 
[  Daishowa  Senior  Vice  President  and 
j  General  Manager  Andre  Sarasin.  News- 
:  print  and  directory  paper  contains  45%  to 
i  50%  recycled  fiber,  and  the  paperboard  is 
!  almost  100%  recycled  fiber,  Sarasin  said, 
j  Having  offered  financial  hedges  on  pulp 

and  paper  for  several  years,  Enron  last  Sep- 
t  tember  launched  the  Clickpaper  Web  site 
for  buying  and  selling  paper.  In  Canada,  it 
j  invested  in  the  Papier  Masson  newsprint 
!  mill.  Last  fall,  it  bought  Media  General’s 
I  Garden  State  Paper  Co.,  which  runs  a  100% 

I  recycled  newsprint  mill  in  Garfield,  N.  J. 

In  1988,  Media  General  sold  another  mill 
(using  Garden  State  technology)  to  cement 
maker  Giant  Group  Ltd.  as  part  of  a  deal  to 
I  buy  back  and  retire  about  10%  of  its  Class  A 
!  stock,  held  by  Giant  and  its  affiliate,  game- 
j  show  producer  Barris  Industries.  Both 
I  firms  were  controlled  by  Burt  Sugarman, 

I  who  in  1988  unsuccessfiilly  attempted  a 
j  hostile  takeover  of  Media  General, 
j  Giant  turned  around  and  sold  that 
i  Pomona,  Calif.,  mill  to  newsprint  recycler 


i  Jefferson  Smurfit  Corp.  in  1990.  Since  it 
I  was  mei^ed  with  Stone  Container  Corp. 

three  years  ago  in  a  move  to  concentrate  on 
I  its  core  packaging  business,  Smurfit  sold  its 
other  newsprint  mills  (both  in  Oregon),  one 
to  SP  Newsprint  (a  consortium  of  Media 
General,  Knight  Bidder,  and  Cox  News- 
j  papers  Inc)  and  the  other  to  employees 
and  an  outside  investor  group. 

Last  week,  London’s  Sunday  Times 
reported  that  Jefferson  Smurfit  Group  in 
Dublin,  Ireland,  planned  to  sell  its  Pomona 
mill,  which  is  operated  by  the  merged 
Smurfit  Stone  Container  Corp.  (SSCC), 
headquartered  in  Chicago.  Smurfit  Group 
is  SSCC’s  largest  shareholder.  Michael 
Smurfit  is  chairman  of  both  companies. 

The  Times  reported  that  Smurfit  was  ready 
to  unload  the  mill  to  buy  back  stock  to 
boost  the  company’s  undervalued  equity. 
Smurfit  shares  had  fallen  over  the  past  year 
in  a  sagging  packaging  market 

“The  mill  is  not  up  for  sale,”  said  SSCC 
spokesman  Tom  Lang.  The  Times  report 
he  added,  “is  completely  erroneous.”  11 
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But  it’s  not  just  the  toys.  Casual  talk  in 
bars  and  boardrooms  alike  often  comes 
back  to  the  icons  of  the  boomers’  collec¬ 
tive  childhood,  irom  Pinl^  Lee  and 


For  a  baby  boomer  seeking  his  or  her  inner  child, 
it’s  imperative  to  get  back  to  the  (Yesterday)land 

BY  CHARLES  BOWEN 

Baby  boomers  have  supplied  the  subtext  for  much 
of  our  contemporary  history.  In  economics,  culture, 
politics,  and  personal  relationships,  the  ideas,  acts, 
and  urges  of  this  largest  of  all  population  bubbles 
have  created  lasting  changes  in  every  decade  for  the 
past  half-century. 

•  In  the  1950s,  when  boomers  gathered  around  the  new  com¬ 
munity  campfire  called  television  and  decided  they  needed  Davy 
Crockett  hats,  the  holocaust  arrived  for  raccoons. 

•  As  the  first  boomers  hit  the  road  with  their  families, 

McDonald’s  and  Disneyland  were  bom, 
motel  chains  spmng  up,  and  affordable 
movie  cameras  and  Polaroids  came  about 
to  record  every  step  of  the  way. 

•  Needing  their  own  music 
(rejecting  “How  Much  is  That  Doggie 
in  the  Window?”),  they  created  Elvis 
and  the  Beach  Boys,  and  then  the 
Beatles  and  the  Rolling  Stones 
(leaving  disco  to  their  younger 
brothers  and  sisters). 

•  When  boomers  reached  their 
itchy,  irritable  adolescence,  their 
angst  coincided  with  the  riotous 
1960s  and  1970s. 

•  Their  arrival  at  economic 
maturity  set  off  the  flush  times  of 
the  1980s,  followed  by  the  hard 
midlife  lessons  of  the  1990s. 

So  it  stands  to  reason,  doesn’t  it, 
that,  by  now,  with  the  graying  of 
the  boomers,  nostalgia  is  a  well- 
entrenched  big  business?  Talk  to 
experts  about  what’s  hot  among 
collectibles  and  you  learn  that  boomers  Howdy  Doody  to  Jim  Morrison  and  Jerry 

are  buying  up  the  artifacts  of  their  youth  Garcia.  To  be  literate  in  contemporary 

(or  the  youth  they  wished  they  had  had),  pop  culture,  then,  requires  being  conver- 

scoring  everything  from  Stratocasters  to  sant  in  the  heroes  and  villains  of  the 

cherry-red  ’57  Chevys.  boomers’  lives.  And  if  you  think  some  of 


your  reporters  and  editors  could  use  a 
refresher  course,  direct  them  to  the  Web 
and  a  service  called  Yesterdayland. 

It’s  a  retro  site  devoted  to  stories, 
pictures  and  cool  film  clips  from  pop 
culture  from  the  1950s  to  the  1980s.  The 
site  covers  Saturday  morning  cartoons, 
games  and  toys,  movies  and  music,  fash¬ 
ions,  breakfast  cereal  and  snack  food, 
children’s  books,  and  lunchboxes. 

To  check  it  out,  visit  the  site  at 
http://www.yesterdayland.com  where 
the  introductory  page  is  topped  with  its 
primary  categories,  including  “Prime 
Time  TV,”  “Saturday  Morning,”  “Movies,” 
“Arcade  Games,”  “Toys,”  “Pop  Music,”  and, 
yes,  “Lunchboxes.”  Elsewhere  on  the 
screen  are  frequently  updated  additions, 
such  as  interviews  with  stars  of  the  past, 
current  hot  topics  (“Singers  Himed  Ac¬ 
tors,”  “Sitcom  Cliches,”  “Songs  the  Chip¬ 
munks  Shouldn’t  Sing”)  and  “high-five” 
lists  of  the  site’s  most  popular  subjects. 

In  a  hurry?  Use  the  site’s  search 
facilities.  A  data-entry  box  is  provided  in 
the  upper  left  comer  of  the  introductory 
screen.  Enter  a  keyword,  name,  or  phrase 
and  click  the  “Go”  button  to  see  what  the 
site  has  in  its  archives. 

Other  considerations  in  using  Yester¬ 
dayland  for  your  writing  and  editing: 

Ilf  you  need  to  interact  with  other 
Web  surfers  about  a  specific  topic, 
click  the  site’s  “Message  Boards”  link  on 
any  of  its  pages.  It  has  a  message  board 
devoted  to  each  of  its  primary  topics, 
as  well  as  one  called  “Lost  and 
Found,”  where  you  can  ask  the  site’s 
membership  to  help  clear  up  your 
fuzzy  memory  on  a  topic.  Also  of  in¬ 
terest  is  the  “New  Arrivals”  section, 
where  the  newest  topics  from  all  the 
other  message  boards  are  previewed. 

2  Another  way  to  communicate 
with  others  on  the  site  is  through 
the  “Member  Directory,”  also  linked 
from  the  introductory  screen.  Subse¬ 
quent  pages  let  you  find  members  who 
were  bom  in  a  specific  year.  Of  partic¬ 
ular  interest  in  the  directory  is  the 
site’s  listing  of  common  “favorites”  for 
people  bom  each  year.  For  instance, 
those  bom  in  1949  might  list  “Slq^ 
King”  and  “Bozo  the  Clown”  among 
their  Saturday  morning  favorites. 

3  The  site  is  operated  by  Yesterday- 
land  Corp.  of  Santa  Monica,  Calif. 

If  you  need  to  reach  the  firm  by  mail  or 
e-mail,  click  the  “About  Us”  link  on  the 
main  screen.  1) 
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P.O.  Box  15999 
Lenexa,  Kansas  USA  66285 
(913)  492-9050 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528,  Fax  (770)  552-2669 


MOST  EXTENSIVE  SELECTION  OF 
USED  NEWSPAPER  PRESSES 
ON  THE  INTERNET  AT 
www.webpresses.com 


NEWSPAPER  APPRAISERS 


NEWSPAPER  APPRAISERS 


cribb.com 

Confidential  •  Convenient 
24  hours  •  day,  7  days  a  wssk 


Confidential  Appraisal 

for  Estate,  ESOP, 
Partners,  Bank  Tax, 
Stock,  Assets 
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-HELPWANTED- 


-EQUIPMENT  &  SUPPLIES- 


PRESSES 


REFURBISHED 

PRESS  EQUIPMENT  OFFERING 

•  1983GOSS21  1/2'SSC  Four  High 

•  1981  Goss21  1/2'SSC  Folder 
Package  Price:  US$220,000.  Compo¬ 
nents  can  be  purchased  separateiy. 

Immediate  availability 
Call  Ed  Padilla  at: 

GLOBAL  PRESS  SALES 
(732)  560-9364 
www.globalpresssales.com 


USED  PRESSES 

Let  us  help  you  through  the  process. 
Sales  •  Rebuilding  •  Cylinders 
Installation  •  Service 
MOUNTAIN  STATES,  INC. 

(800)  257-3045 
www.msicylinders.com 


WANTED  TO  BUY 


WANTED;  Presses  -  Inserters 
Call:  Bill  Kanipe  or  Al  Taber 
ALTA  Graphics,  Inc. 

(770)  428-5817,  Fax  (770)  590-7267 


-INDUSTRY  SERVICES- 


CIRCULATION  SERVICES 


•*0  YEARS  NEWSPAPER 
EXPERIENCE 


Metro  New,s  Service,  Inc. 
Nationwide  TELEMARKETING 
Horace  Southward 
(877)  550-1515 
Eric  Southward 

www.metro-news.com 


BETTER 
Telemarketing 
Best  References 
The  Telesphere  Company 
(800)711-9823 
HHalat@aol.com 


CIRCULATION  SERVICES 

Professional  Telemarketing  &  Database 
Services 

THE  PREPAID  SUBSCRIPTION  SALES 
LEADER 

•  35%  Prepaid  Subscription  Sales 
GUARANTEED 

•  Digital  Audio  Recording  of  ALL  Sale 
Transactions 

•  Nonpay  Stops  Converted  to  PIA  Restarts 

•  New  Mover  Campaigns  From  $9.00 
Per  Orders  Including  Lists 

•  Telemarketing  Lists  &  Database  Services 

•  Inbound  Direct  Mail  Response/ 
Customer  Service 

Visit  Our  Website: 
www.circulationsen/ices.com 
Or  Call  Andy  Orr  at  970-493-0470 
ext.  109 

for  a  confidential  consulation 


PRO  STARTS 

PROFESSIONAL  TELEMARKETING  SERVICES 
FOR  BUILDING  CIRCULATION 
TOM  ZGONC  (800)  776-6397 
WWW.PROSTAm.COM 


-INDUSTRY  SERVICES- 


CIRCULATION  SERVICES 


HEADLINE  PROMOTIONS,  INC. 
TELEMARKETING  SERVICES 

NEW  SUBSCRIPTION  GENERATION 
STOP  SAVER  & 
VERIFICATION  PROGRAMS 

Programs  tailored  to  meet  your  needs 
Professional  representation 
that  you  demand 

COMPARE!  Test  Programs  Available 

E-mail:  Hdlinel@aol.com 
for  a  list  of  references 
Dennis  McQuillan 
(800)  260-9823 


MARKETING  PLUS  INC. 
Telemarketing  specialists  in  circulation 
development.  Custom  programs  for  any 
size  publication.  State  of  the  art  pre¬ 
dictive  dialer.  We  have  many  years  of 
experience  delivering  Quality  plus  Quan¬ 
tity  sales!  Phone  (732)  738-5100 
Fax:  (732)738-5115 
E-mail:  JanMont@Earthlink.com 

PISA  GROUP 
THE  Newspaper 
Telemarketing  Company 

•  Cold  Calling 

•  Conversions/Stop  Savers 

•  PIA  Experts 

•  Database  Marketing 

•  Finest  References  in  the  Industry 

•  Serving  Newspapers  Since  1976 

(888)  940-2200 

www.thepisagroup.com 

SEEKING  PUBLISHER  for  new.  unique 
entertainment/leisure  weekly.  Excellent 
as  circulation  booster/self-standing  mag¬ 
azine.  Easy  to  adapt  for  syndication. 
Infinite  possibilities  for  those  ready  for 
innovation.  For  our  minority  share  we 
provide  our  idea  that  works,  consulting 
experience,  sales/marketing  input.  Only 
serious  enquiries  considered.  Write  to: 
ENTMAG 

P.O.  Box  514,  Prospect,  KY  40059 


COMPUTER  SOFTWARE 


SOFTWARE  for  AR,  classifieds 
scheduling  &  circulation.  Fake  Brains 
(303)  791-3301  www.fakebrains.com 


EMPLOYMENT  SERVICES 


FIND  ACCOUNT  EXECUTIVES!  Sales 
Managers!  Marketing  -  Research  -  Traffic 
-  Production  -  Promotion  Pros! 
www.MecliaRecruiter.com  $295  Total  Fee  - 
303-368-5900  -  50,000  Sales  Pros 
see  your  ad  monthly! 


PRESSROOM  SERVICES 


PRESSROOM  CLEANING  PROBLEMS? 

Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  ladder 
ways?  Dirty  handling  systems,  duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION 
40  Years  experience! 

PRESSROOM  CLEANERS 

CALL  TOLL  FREE  (800)  657-2110 

FEBUARY  5,  2001 


ACADEMIC 


THE  MASS  MEDIA  DEPARTMENT  at 
Marietta  College  is  seeking  a  successful 
candidate  with  print  journalism  background 
and  professional  newspaper  experience. 
Experience  in  public  relations/advertising  or 
broadcast  will  be  viewed  positively.  Candi¬ 
date  will  possess  strong  teaching  skills  in 
writing  for  print,  broadcast,  public  relations, 
and  advertising.  Master’s  degree  with 
extensive  professional  experience  is  required. 
Marietta  College  is  an  independent, 
selective,  coeducational,  residential  lib¬ 
eral  arts  college  of  1100  students 
located  in  the  historic  river  city  of 
Marietta,  Ohio.  The  College  was  for¬ 
mally  chartered  in  1835,  and  was 
awarded  a  chapter  of  Phi  Beta  Kappa 
in  1860,  the  16th  institution  in  the 
nation  so  honored.  Today,  Marietta  Col¬ 
lege  is  recognized  annually  by  US  News 
as  one  of  the  top  regional  liberal  arts  col¬ 
leges  in  the  Midwest  while  the  com¬ 
munity  is  regularly  cited  for  its  high 
quality  of  life  and  reasonable  cost  of  liv¬ 
ing.  We  emphasize  quality  of  teaching 
and  professional  development  as  inte¬ 
gral  aspects  of  our  commitment  to 
undergraduate  education.  The  aca¬ 
demic  program  is  extraordinarily 
diverse,  offering  degrees  in  traditional 
liberal  arts  disciplines  as  well  as  pre¬ 
professional  programs. 

Marietta  College  is  committed  to 
excellence  through  diversity.  Interested 
persons,  regardless  of  race,  color, 
national  origin,  sex,  age  disability  or 
sexual  orientation  are  encouraged  to 
apply. 

Deadline  and  application  process; 
Review  of  applications  will  begin 
March  1,  2001  and  continue  until 
filled.  Send  letter  of  application,  cur¬ 
rent  vitae,  teaching  evaluations,  three 
letters  of  reference,  and  sample 
scholarship  to: 

Marietta  College 
Dr.  Sue  DeWine,  Provost 
Attn:  Mass  Media  Search 
215  Fifth  Street,  Marietta,  OH  45750 
Phone:  (740)376-4741 
Fax:  (740)  376-4687 


TENURE  TRACK  ASST.  PROFESSOR 
Drake  University  seeks  tenure-track  assis¬ 
tant  professor  for  Web  courses  in  a 
newly  designed  News-Internet  major.  Pro¬ 
fessional  newspaper  reporting,  editing 
experience  required.  Ph.D.  or  J.D.  and 
college  teaching  experience  preferred. 
Successful  candidate  would  teach 
classes  in  Web  reporting  and  editing  and 
media  law  and  ethics.  Resume  and 
three  reference  names  should  be  sent  to: 

Robert  Woodward,  Chairman 
Search  Committee 
School  of  Journalism  and 
Mass  Communication 
Drake  University 
Des  Moines,  lA  50311 


C:iASSlHHI)  AOVHRTISHRS: 


If  you  ixin’t  see  a 


CATKOOKV  THAT  I'lTS  Vdl'K  NEEDS, 


PLEASE  CALL  US  AT 


888.82S.9149 


ACADEMIC 


THE  UNIVERSITY  OF  MICHIGAN 
Department  of  Communication  Studies 
Howard  R.  Marsh 

Visiting  Professorship  in  Journalism 
The  Department  of  Communication 
Studies  at  the  University  of  Michigan 
seeks  nominations  and  applications  for 
the  Howard  R.  Marsh  Visiting  Pro¬ 
fessorship  in  Journalism.  The  Howard  R. 
Marsh  Endowment  provides  funds  for  a 
one-semester  or  one-year  visit  from 
either  a  distinguished  academic  scholar 
who  studies  journalism  and  news  media 
or  an  eminent  professional  journalist. 
The  individual  selected  for  this  appoint¬ 
ment  will  contribute  to  the  education  of 
students  in  the  Department  and  College 
who  are  studying  long-range  factors 
affecting  the  ability  of  the  news  media  to 
perform  their  functions  in  a  democratic 
society. 

The  Marsh  Visiting  Professor  will  teach 
two  courses  per  term,  engage  in  addi¬ 
tional  dialogue  with  students  and  fac¬ 
ulty,  pursue  current  professional  or 
scholarly  interests,  and  contribute  to  the 
direction  of  the  Howard  R.  Marsh  Center 
for  the  Study  of  Journalistic  Per¬ 
formance.  The  Center,  located  in  the 
Department  of  Communication  Studies, 
supports  scholarly  research  on  demo¬ 
cratic  functions  of  the  news  media. 
Nominations  and  applications  for  the 
Howard  R.  Marsh  Visiting  Professorship 
should  be  directed  to  Marsh  Professor 
Search,  Department  of  Communication 
Studies,  2020  Frieze  Building,  The  Uni¬ 
versity  of  Michigan,  Ann  Arbor,  Ml 
48109-1285.  Questions  should  be  sent 
to  marsh.professor@umich.edu. 

Review  of  nominations  and  applications 
for  single-term  or  academic  year  appoint¬ 
ments  that  would  start  in  the  fall  of 
2001  will  begin  immediately  and  con¬ 
tinue  until  the  position  is  filled.  The  Uni¬ 
versity  of  Michigan  is  an  equal 
opportunity  employer.  Women  and 
minorities  are  encouraged  to  apply. 


Your 

communication 
link  to  the 
newspaper 
industry  every 
week 
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'HELP  WANTED' 


ACADEMIC 


ASSISTANT  PROFESSOR,  JOURNALISM 
Auburn  University  Is  seeking  applicants  for 
a  fulltime,  tenure-track  position  in  one  of 
the  South’s  top  journalism  programs.  The 
faculty  member  will  teach  nine  semester 
hours  from  among  these  courses:  newspa¬ 
per  fundamentals,  newswriting,  reporting, 
feature  writing,  editing,  page  design.  The 
faculty  member  also  will  help  recruit  and 
mentor  potential  journalism  majors. 
Auburn’s  journalism  program  consists  of 
seven  faculty  and  140  majors.  It  offers 
state-of-the-art  writing  and  design  equip¬ 
ment  and  digital  cameras.  Auburn’s  stu¬ 
dent  newspaper.  The  Plains-man,  is  a  con¬ 
sistent  winner  of  Pacemaker  Awards,  the 
Pulitzer  Prizes  of  college  journalism. 
Minorities  and  woman  are  encouraged  to 
apply. 

Applicants  should  have  substantial  news 
experience  and  an  M.A.  in  journalism  or 
related  field.  Substantial  newspa- 
per,magazine  or  online-journalism  experi¬ 
ence  and  a  Ph.D.  preferred.  Send  resume 
plus  names,  addresses  and  phone  num¬ 
bers  of  three  references  to: 

Hal  Foster 

Head  of  Journalism  Department 
Auburn  University 
320  Tichenor  Hall 
Auburn  University,  AL  36849-5206 

Phone:(334)  844-4592 
Phone  for  hearing  impaired:(334)  844-4794 
Fax:  (334)844-4573 
E-mail  to:  fostehf@auburn.edu 
Auburn  web  page: 

www.auburn.edu/academic/liberal_arts/ 

journalism 

Auburn  University  is  an  Equal  Opportunity 
Affirmative  Action  Employer 


ADMINISTRATIVE 


GENERAL  MANAGER 
Join  our  management  team!  With  over 
26  publications,  19  offices,  and  500 
employees,  we  are  a  leader  in 
Michigan’s  publishing  industry.  We  have 
an  immediate  opportunity  for  a  General 
Manager  in  our  Gaylord  office. 

The  qualified  candidate  will  be  a  retail 
sales  manager/sales  professional  ready 
to  assume  added  responsibility.  Lead¬ 
ership  abilities  are  essential. 

Gaylord  is  a  pleasant  community  located 
in  the  heart  of  the  northern  Michigan 
resort  area. 

We  offer  a  competitive  salary/benefits 
package  &  reward  for  results  achieved. 
All  inquiries  are  welcomed!  If  interested, 
please  fax/mail  resumes: 

Employment  and  Training  Manager 
Central  Michigan  Newspapers 
RO.  Box  447 

Mount  Pleasant,  Ml  48858 
Fax:  (517)779-6015 

GOT  TALENT? 

Need  a  new  challenge,  position  or  geo¬ 
graphic  change?  Visit: 

www.BrehmCommunications.com 

PUBLISHER-Keokuk,  Iowa.  For  further 
information  regarding  this  position, 
please  visit  our  Web  site  at: 

WWW. BrehmCommunications.com 


ADMINISTRATIVE 


EXECUTIVE  POSITIONS 
New  Directions  for  News  Seeks  2  Execu¬ 
tives.  New  Directions  for  News,  a  non¬ 
profit  media  think  thank  based  at  the 
University  of  Minnesota,  is  hiring: 
Chairman/CEO:  The  top  executive  must 
have  a  vision  for  where  the  news  media 
should  be  going  to  serve  the  needs  of 
readers/viewers:  a  talent  for  attracting 
first-class  speakers  to  lead  media  execu¬ 
tive  in  envisioning  the  future;  a 
demonstrated  ability  to  raise  money.  The 
part-time  CEO  can  live  anywhere,  but 
will  need  to  travel  to  the  University  of 
Minnesota  and  at  venues  nationwide  to 
implement  the  vision,  plan  programs 
and  supervise  the  executive  director. 
Reports  to  board  of  directors. 

Executive  Director:  The  day-to-day 
hands  on  administrator  must  have:  a  vis¬ 
ion  for  where  the  news  media  should  be 
going;  a  talent  for  identifying  first-class 
speakers;  strong  administrative  skills  to 
plan  conferences;  knowledge  of  how  to 
write  proposals  for  funding;  ability  to 
market  NDN  programs;  ability  to  work 
with  outside  contractors  who  will  staff 
all  functions.  The  full-time  executive 
director  would  be  based  at  the  Univer¬ 
sity  of  Minnesota  in  the  Twin  Cities. 
Interested  applicants  should  email: 
jcasas@sjmercury.com  for  details  on  the 
application  process.  Deadline  for  final 
application  is  Feb.  17. 


HUMAN  RESOURCES  DIRECTOR 
The  Augusta  Chronicle  seeks  a  pro¬ 
fessional  to  join  our  management  team 
as  Human  Resources  Director.  Minimum 
five  years  human  resources  experience 
with  a  four-year  college  degree.  Send 
resume  and  salary  history  to: 

The  Augusta  Chronicle 
RO.  Box  936,  Augusta,  GA  30903 
Fax:  (706)  823-3523 


RRINTING  SALES  & 
PRODUCTION  MANAGER 
For  a  daily  newspaper/commercial  web 
printing  plant  in  a  scenic  Montana  com¬ 
munity.  Personnel  management,  estimat¬ 
ing,  scheduling,  sales,  quality  control  and 
customer  relations  are  all  important  parts 
of  the  job,  as  in  experience  with  digital  pre¬ 
press  page  transmission  to  a  central 
plant.  Contact  John  Sullivan,  Publisher: 

The  Livingston  Enterprise 
RO.  Box  2000,  Livingston,  MT  59047 
E-mail:  execoffice@livent.net 


RUBLISHER  needed  for  community 
newspaper  group  in  Southwestern  Ren- 
nsylvania.  The  successful  candidate 
must  have  strong  background  in 
advertising  and  sales  management.  Rosi- 
tion  will  oversee  operations  of  both  paid 
and  free  circulation  products  with  qual¬ 
ity  editorial  content. 

Competitive  salary  and  bonus,  health, 
dental,  401(k).  Mail  resume  and  salary 
history  to: 

President 

Trinity  Holdings,  Inc. 

610  Beatty  Road,  Monroeville,  PA  15146 


ADVERTISING 


CLASSIFIED  SALES  MANAGER 
The  North  Georgia  Newspaper  Group  is 
looking  for  a  talented,  sales  driven 
Classified  Sales  Manager  to  lead  our 
Classified  sales  team.  Candidates  should 
be  a  hands-on,  high  energy,  sales  driven 
individual  with  a  proven  track  record.  An 
Equal  Opportunity  Employer,  we  offer 
excellent  benefits  featuring  major 
medical,  dental,  vision  and  401(k).  If 
you  are  interested  in  applying  for  this 
position,  send  your  resume  to: 

The  North  Georgia  Newspaper  Group 
Attn:  Jeff  Mutter,  Advertising  Director 
RO.  Box  1167,  Dalton,  GA  30722 
Or  E-mail:  jmutter@vol.com 


ADVERTISING  DIRECTOR 
Experienced  professional  needed  for 
high-quality,  long-established  East  Coast 
daily  business  newspaper.  Print  advertis¬ 
ing  sales  management  experience 
required;  business-to-business  and  demo¬ 
graphic  sales  skills  necessary.  Lead, 
train,  motivate  and  manage  an  eight- 
person  display  and  classified  staff. 
Excellent  compensation,  benefits.  Reply 
with  resume,  compensation  history  to: 

Box  01423,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


ADVERTISING  SALES  MANAGER 
Position  available  with  The  Las  Vegas 
Optic,  a  family  owned  newspaper  in  Las 
Vegas,  New  Mexico.  You  must  be  a 
strong  motivator  and  creative  promoter 
who  can  hire,  train  and  sell. 

Send  resume  to: 

Delia  J.  Beck,  Publisher 
Las  Vegas  Optic 
RO.  Box  2670 

Las  Vegas,  New  Mexico  87701 
Fax:(505)  425-1005 


ADVERTISING  SALES  MANAGER 
The  Muskegon  Chronicle,  (daily  47,577/ 
Sunday  52,266)  is  seeking  an  individual 
who  can  help  continue  and  expand  on  a 
record  of  success.  Circulation,  reader- 
ship  and  advertising  revenue  are  all  “up” 
and  the  market  is  growing  rapidly. 
Supervise  a  record-setting  sales  team  of 
16  professionals  who  thrive  on  high 
expectations  and  love  to  try  new  ideas. 
This  position  is  responsible  for  both  Dis¬ 
play  and  Classified  revenue,  leading  a  com¬ 
bined  staff  that  is  trained  and  adept  at 
selling  our  total  product  line.  Creativity 
and  innovation  are  the  fuel  for  our  suc¬ 
cess  and  the  successful  candidate  will 
be  a  leader  in  these  areas. 

Experience  in  newspaper  sales,  major 
account  and  management/project 
coordination  are  all  excellent  preparation 
for  this  opportunity. 

Live  along  the  shores  of  Lake  Michigan 
in  a  beautiful,  growing  community  where 
the  cost  of  living  will  be  a  pleasant  sur¬ 
prise!  The  “quality  of  life”  is  unmatched, 
and  we  offer  an  excellent  salary  and 
benefits  package  as  well. 

Please  send  your  resume  and  cover  letter  to: 

Kevin  Newton,  Advertising  Director 
The  Muskegon  Chronicle 
981  Third  Street 
Muskegon,  Ml  49443 

E-mail:  knewton@muskegonchronicle.com 
FEBUARY  5,  2001 


ADVERTISING 


CLASSIFIED  ADVERTISING 
SALES  MANAGER 

The  Buffalo  News  is  seeking  a  manager 
for  a  multi-million-dollar  division.  This 
position  is  responsible  for  sales 
performance  and  quality  customer  ser¬ 
vice  within  the  division,  as  well  as 
developing  new  strategic  sales  in¬ 
itiatives,  building  relationships  with  cur¬ 
rent  and  potential  advertisers,  motivating 
and  training  staff,  and  developing  a  team 
atmosphere.  Good  presentation  skills  are 
a  must.  Foremost  is  driving  revenue  and 
the  bottom  line. 

Other  responsibilities  include:  implemen¬ 
tation  of  new  advertising  features,  hiring 
department  personnel,  exploring  new 
business  possibilities  and  implementing 
effective  practices  that  increase  motiva¬ 
tion  and  revenue.  Position  requires 
strong  interpersonal  and  motivational 
abilities,  along  with  leadership,  problem¬ 
solving  and  customer  interaction  skills. 
Applicants  must  be  able  to  handle  multi¬ 
ple  tasks  in  a  fast-paced  environment, 
and  must  possess  previous  marketing/ 
sales  experience.  Previous  advertising 
sales  and/or  sales  supervisory  experience 
a  definite  plus. 

Please  send  a  letter  of  interest,  salary 
requirements  and  resume  to: 

Classified  Advertising  Manager 
The  Buffalo  News 
One  News  Plaza,  RO.  Box  100 
Buffalo,  NY  14240 
Equal  Opportunity  Employer 


ADVERTISING  SALES  MANAGERS 
Orlando  Sentinel  seeks  strategic  sales 
leaders  to  coach  sales  reps  and  integrate 
creative  marketing  into  the  sales  pro¬ 
cess.  Requires  5-7  years  in  ad  agency  or 
media  environment,  2-4  years  in  sales 
management,  thorough  understanding  of 
marketing  data  as  it  applies  to 
multimedia  sales,  solid  knowledge  of 
software  that  enhances  the  sales  process 
and  undergraduate  degree  or  equivalent 
experience.  We  offer  excellent  benefits, 
stock  ownership,  paid  vacations  and  the 
opportunity  to  expand  your  career  with  a 
leading  multimedia  company.  All 

employees  have  24-hour  access  to  The 
Loft  exercise  facility  on  site.  Please 
include  Source  Code  N/VA-ASM-CFH 
with  resume  and  E-mail  to: 

chaymes@orlandosentinel.com 
Fax  to  (407)  420-5766 
Or  apply  online  at: 
www.orlandosentinel.com/careers 


ADVERTISING  DIRECTOR 
Sales  management  professional  sought 
to  lead  retail  and  classified  operations 
for  this  17,000  seven-day  daily  New 
England  newspaper  in  a  highly  com¬ 
petitive  area.  A  great  opportunity  for  the 
outstanding  sales  leader  with  a  proven 
record  of  accomplishments  and  creative 
approaches.  Please  forward  your  resume 
and  salary  requirements  to: 

Box  01426,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


GOT  TALENT? 

Need  a  new  challenge,  position  or  geo¬ 
graphic  change?  Visit: 


www.BrehmCommunications.com 
EDITORS  PUBLISHER  CLASSIFIEDS  C3 


www.editorandpublisher.com 
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ADVERTISING 


CLASSIFIED  ADVERTISING  MANAGER 
The  Princeton  Packet,  a  group  of  award 
winning  community  newspapers  has  an 
exciting  opportunity  for  a  Classified 
Advertising  Manager. 

The  successful  candidate  will  possess 
the  ability  to  direct,  motivate  and  lead  a 
department  of  classified  sales  represen¬ 
tatives  who  sell  display,  in-column, 
internet  ads  and  special  sections.  Will  be 
responsible  for  over  $4,000,000  in 
revenue  and  for  developing  and  maintain¬ 
ing  customer  service  standards. 

College  degree  preferred.  The  ideal  can¬ 
didate  will  have  media  sales  experience 
and  thrive  in  a  fast-paced,  congenial, 
and  team-oriented  environment.  Must 
possess  strong  communication,  organi¬ 
zational,  follow-up  and  supervisory 
skills.  Experience  and/or  knowledge  of 
internet  preferred.  Proficiency  with 
Word/Excel  required. 

Please  send  resume,  including  salary 
requirements  and  history  to: 

The  Princeton  Packet,  Inc. 

RO.  Box  350 
Princeton,  NJ  08542 
ATTN:  Human  Resources  EP 
Fax:  (609)  921-8648 
E-mail:  HR@pacpub.com 
Visit  our  web  site  at  www.pacpub.com 
EOE/M/F/D/V 


LOCAL  SALES  MANAGER 
We’re  looking  for  an  experienced  Local 
Sales  Manager  who  wants  to  relocate  to 
one  of  the  South's  most  beautiful  and  his¬ 
toric  cities.  Charleston  is  booming,  and 
the  market  is  ripe  for  continued  local  ad 
growth.  Enjoy  customer  contact,  staff 
training,  and  working  in  a  progressive 
environment?  You  need  to  take  a  look  at 
The  Post  and  Courier.  Send  your  cover 
letter  and  resume  to  Joel  Cardwell,  Dis¬ 
play  Advertising  Manager,  The  Post  And 
Courier,  134  Columbus  Street, 
Charleston,  SC  29403. 

Fax:  (843)937-5463 
E-mail:  jcardwell@postandcourier.com 
EOE 


MAJOR  ACCOUNTS  SALES  EXECUTIVE 
The  Sacramento  Bee,  the  area’s  leading 
advertising  medium,  is  seeking  a  Major 
Accounts  Sales  Executive  to  join  our 
Retail  Advertising  major  accounts  sales 
team. 


ADVER’nSING 


ADVERTISING  DIRECTOR 
The  Herald  and  The  Sunday  Herald 
Press,  located  in  New  Britain,  CT  seeks 
an  experienced  daily  newspaper  advertis¬ 
ing  professional  to  manage  its  retail, 
classified,  preprint  and  online  efforts. 
The  successful  candidate  has  demon¬ 
strated  exemplary  analytical  and  sales 
strategy  skills  in  a  highly  competitive 
marketplace.  We  offer  a  generous  com¬ 
pensation  package  and  the  opportunity 
for  advancement  in  a  rapidly  expanding 
publicly  held  company. 

Please  E-mail  your  resume  and  salary 
history  to: 

mromanow@journalregister.com 
Or  Fax:  (860)224-7175 


ADVERTISING  DIRECTOR 
The  Courier-Times,  a  six-day  daily  in 
New  Castle,  IN,  has  an  immediate  open¬ 
ing  for  the  position  of  Advertising 
Director.  This  position  reports  directly  to 
the  publisher  and  oversees  a  retail  and 
classified  staff  totaling  seven.  Ideal  can¬ 
didate  possesses  a  track  record  of 
generating  revenue  through  voiume 
growth  and  partnering  with  our 
advertisers  in  their  success.  Strong 
verbal  and  written  skills  a  must.  We 
offer  a  competitive  salary,  bonus 
structure  and  benefit  plan.  To  apply, 
send  a  cover  letter  and  resume  to: 

David  Holgate,  Publisher 
The  Courier-Times 

RO.  Box  369,  New  Castle,  IN  47362 
EOE/AA 


ADVERTISING  MANAGER 
The  Erie  Times-News,  a  59,000  daily 
and  89,000  Sunday  newspaper  in  Erie, 
PA,  is  seeking  an  Advertising  Manager. 
Initially  the  successful  candidate  will 
supervise  the  seven-member  Regional/ 
National  accounts  team  and  gradually 
take  on  additional  departmental  respon¬ 
sibility.  This  position  is  on  a  track  to  be 
the  next  Advertising  Director.  If  you  can 
make  things  happen,  send  your  cover  let¬ 
ter  and  resume  to: 

Dennis  J.  Sheely,  Advertising  Director 
Erie  Times-News 
205  West  12th  Street 
Erie,  PA  16534-0001 
E-mail:  dennis.sheely@timesnews.com 


ART/GRAPHICS 


CIRCULATION 


ASSISTANT  CIRCULATION  DIRECTOR 
The  New  Haven  Register,  located  in 
south  central  Connecticut,  seeks  an 
aggressive,  hands-on,  goal-oriented 
leader  to  be  second  in  command  in  our 
busy  circulation  department.  The  assis¬ 
tant  circulation  director  has  direct 
supervision  of  the  home  delivery  opera¬ 
tion,  direct  involvement  in  sales  and 
marketing  efforts,  and  is  responsible  for 
much  of  the  day  to  day  operation.  Weare 
looking  for  a  detail-oriented  professional 
with  exceptional  analytical  and  man¬ 
agerial  skills.  Must  have  team  building 
abilities  and  proven  circulation  success. 
Competitive  salary,  incentive,  and  bene¬ 
fits  package  with  unlimited  growth  poten¬ 
tial.  Interested  candidates  with  5-F  years 
of  circulation  management  experience 
should  submit  a  resume  with  cover  letter 
and  salary  requirements  to: 

Robert  Roeser 
New  Haven  Register 
40  Sargent  Drive 
New  Haven,  CT  0651 1 
Phone  calls  accepted  at:(203)  789-5350 


LOOKING  FOR  THAT  EXCELLENT 
CAREER  MOVE?  The  Ogden  Newspa¬ 
pers  has  openings  at  a  few  of  our  36 
daily  newspapers.  We  have  current  open¬ 
ings  in  Circulation,  Editorial,  Advertising, 
Production  and  more.  Check  out  our 
Career  Opportunity  page  at: 

www.ogdennews.com/opportunities 
FEATURE  OPPORTUNITIES 
CIRCULATION 

The  Observer  (Dunkirk,  NY)  located  on 
beautiful  Lake  Erie,  has  an  opening  for  a 
Circulation  Director.  We  are  a  13,500 
daily  located  in  Chautauqua  County, 
which  offers  an  excellent  quality  of  life. 
Our  area  offers  several  opportunities  for 
the  outdoor  enthusiast,  as  well  as  world 
famous  Chautauqua  Institution  for  cul¬ 
tural  events.  The  area  also  offers  supe¬ 
rior  public  educational  facilities.  Suc¬ 
cessful  candidate  must  have  experience 
in  all  aspects  of  circulation  and  be  able 
to  assist  in  our  number  one  goal  of  grow¬ 
ing  circulation.  As  part  of  the  Ogden 
Newspaper  Group,  we  offer  excellent 
salary,  benefits  and  growth  potential. 
Please  send  cover  letter,  resume  and 
salary  history  tO: 

General  Manager,  Observer 
RO.  Box  391,  Dunkirk,  NY  14048-0391 
Or  E-mail:  jcaustin@post-journal.com 


ZONE  AND  DISTRICT  MANAGERS 
A  150,000  dally  and  250,000  Sunday 
Gannett  newspaper  located  in  the 
Midwest  is  searching  for  an  ambitious 
management  team.  Candidates  with  2- 
3  years  circulation  experience,  or  equiv¬ 
alent  management  skills  are  invited  to 
apply.  A  strong  work  ethic  and  desire  to 
succeed  are  the  qualities  most  desired. 
We  offer  excellent  compensation  and 
benefit  package,  including  medical, 
dental,  life  insurance,  retirement, 
401(k)  and  great  growth  opportunities; 
all  in  a  very  affordable  location.  Employ¬ 
ment  is  contingent  on  passing  a  pre¬ 
employment,  post  offer  drug  test.  Fax 
resume  with  salary  history  to: 

Bill  Seemiller  (515)  286-2547 
Or  E-mail:  bseemiller@dmreg.com 


CIRCULATION 


LOOKING  FOR  THAT  EXCELLENT 
CAREER  MOVE? 

The  Ogden  Newspapers  has  openings  at 
a  few  of  our  36  daily  newspapers.  We 
have  current  openings  in  Circulation, 
Editorial,  Advertising,  Production  and 
more.  Check  out  our  Career  Opportunity 
page  at: 

www.ogdennews.com/opportunities 
FEATURE  OPPORTUNITIES 
CIRCULATION 

The  Steubenville  Herald-Star  (Ohio) 
16,000  daily  and  the  Weirton  Daily 
Times  (West  Virginia)  6,000  daily  and  a 
24,000  combined  Sunday  is  accepting 
resumes  for  Circulation  Director.  We  are 
looking  for  a  strong  leader  that  is  very 
organized  and  will  motivate  their 
employees  by  example.  As  circulation 
growth  will  be  the  number  one  priority 
for  this  position,  we  need  someone  with 
an  excellent  marketing  background.  We 
are  part  of  the  Ogden  Newspaper  group 
and  offer  excellent  salary,  benefits  and 
growth  potential  within  our  36  daily 
newspapers.  Please  send  your  resume  to: 

Chris  Doyle,  Publisher 
The  Herald-Star 
401  Herald  Square 
Steubenville,  OH  43952 
Or  E-mail:  cdoyle@hsconnect.com 


SINGLE  COPY  MANAGER 
The  Bakersfield  Californian  is  looking  for 
a  marketing  a  sales-minded  individual  to 
oversee  their  single  copy  operation.  The 
Single  copy  Manager  will  oversee  single 
copy  district  managers  and  be  responsi¬ 
ble  for  all  single  copy  sales  volumes, 
revenue,  collections,  and  expenses. 
Successful  candidates  will  have  at  least 
3  to  5  year  single  copy  experience  with 
an  excellent  sales  track  record. 
Supervisory  experience,  along  with  the 
ability  to  develop  creative  co-promotions 
and  strong  relationships  with  dealers,  is 
a  must.  Bachelor’s  degree  in  Business, 
Management,  Marketing  or  related  field 
preferred  but  not  required. 

The  Bakersfield  Californian  is  family- 
owned  newspaper  operating  in  the 
southern  San  Joaquin  Valley.  We  offer  a 
competitive  salary  of  $50,000.  Plus 
performance-based  bonus,  based  on 
experience  and  ability,  and  an  excellent 
benefits  program.  Please  submit 
resumes  to: 

The  Bakersfield  Californian 
ATTN:  Human  Resources-Single  Copy 
Manger 
RO.  Box  440 

Bakersfield,  CA  93302-0440 
(FAX)  661  395-7484 
E-mail:  Jobs@bakersfield.com 


CIRCULATION  MANAGER 
Manage  all  circulation  delivery,  sales, 
customer  service  and  marketing  for  a 
regional  Illinois  newspaper.  Must  have 
strong  organizational  skills  and  strong 
work  history.  Excellent  pay  and  bene¬ 
fits.  Please  respond  to: 

Box  01427,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 

www.editorandpublisher.com 


The  Manager  will  be  responsible  for 
account  development  and  selling  and 
servicing  our  top  advertisers.  We  are 
seeking  an  outstanding  sales  pro¬ 
fessional  who  has  solid  newspaper 
advertising  sales  experience  with  major 
accounts. 

The  Sacramento  Bee  is  located  in  North¬ 
ern  California  in  a  beautiful  area  that 
offers  city  or  country  living,  close  prox¬ 
imity  to  San  Francisco  and  Lake  Tahoe, 
short  commutes,  and  affordable  housing. 
We  offer  a  competitive  salary  and  bonus 
structure  plus  an  extensive  benefits 
package  including  401(k)  and  fitness 
and  childcare  centers.  Please  email 
resume  and  cover  letter  to: 


ARTIST/ILLUSTRATOR 
Are  you  creative,  energetic  and  full  of 
great  ideas?  The  News  &  Observer,  an 
SND  award-winning  McClatchy  newspa¬ 
per  in  Raleigh,  NC,  wants  you  if  you 
know  Photoshop,  Illustrator  8,  maybe 
Freehand  and  you  love  to  create  power¬ 
ful  infographics  and  draw  newsy  illustra¬ 
tions.  E-mail  Graphics  Editor  Grey 
Blackwell  at  visualjobs@nando.com  to 
express  interest.  Then,  send  your 
resume,  references,  work  samples  and  a 
cover  letter  making  your  case  to: 

Artist/lllustrator 

c/o  Melanie  Sill,  Managing  Editor 
The  News  &  Observer 
215  S.  McDowell  Street 
Raleigh,  NC  27601 

Diversity  among  candidates  is  encouraged 
FEBUARY  5,  2001 


resumes@sacbee.com 
or  Fax  to  (916)  321-1984 
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CIRCULATION 


HOME  DELIVERY  MANAGER 
We  are  looking  for  a  person  who  can 
thrive  in  a  results-oriented  work  environ¬ 
ment  that  demands  quick  decisions, 
attention  to  detail  and  ability  to  increase 
readership  in  a  growth  market. 

As  the  manager  of  over  30  employees 
and  over  30  independent  contractors, 
The  Home  Delivery  Manager  will  be 
responsible  for  sales  goals,  excellent 
customer  service  and  effective  people 
management,  while  ensuring  timely 
delivery  of  our  daily  newspaper  to  over 
60,000-h  subscribers  and  drop  sites  in 
the  Bakersfieid  Area. 

Successful  candidates  will  have  a  least  3 
years  experience  in  home  delivery  circula¬ 
tion,  at  least  3  years  supervisory  experi¬ 
ence,  and  sound  knowledge  of  effective 
customer  service  practices.  Bachelor’s 
degree  in  Business,  Management, 
Marketing  or  related  field  preferred  but 
no  required. 

The  Bakersfield  Californian  is  a  family- 
owned  newspaper  operating  in  the 
southern  San  Joaquin  Valley.  We  offer  a 
competitive  salary  of  $50,000.  Plus 
based  on  experience  and  ability,  and  an 
excellent  benefits  program.  Please  sub¬ 
mit  resumes  to; 

The  Bakersfield  Californian 
ATTN:  Human  Resources 
R  0.  Box  440 

Bakersfield,  CA  93302-0440 
FAX:  (661)395-7484 
E-mail:  Jobs(gbakersfield.com 


COMMUNICATIONS 


REPUBLICAN  COMMUNICATIONS 
DIRECTOR 

Annual,  full-time  Communications 
Director  needed  for  the  Washington 
State  Senate  Republican  Caucus. 
QUALIFICATIONS;  Successful  applicants 
have  strong  writing  skills,  a  Bachelor's 
Degree  in  journalism,  public  relations, 
communications,  or  a  related  field;  five 
years  work  experience  in  professional 
journalism,  public  relations  or  related 
legislative  experience.  A  basic  understan¬ 
ding  and  keen  interest  in  politics  and  the 
legislative  process  is  a  plus.  Web  page 
experience  is  desirable. 

INTERESTED  CANDIDATES  should  send 
a  cover  letter,  resume,  references  and 
writing  samples  tO: 

Bonnie  Boushele 
401 D  Legislative  Building 
Box  40462,  Olympia,  WA  98504-0462 
e-mail:  boushele_bo@leg.wa.gov 
DEADLINE  for  applications  is  March  1, 
2001.  THE  WASHINGTON  STATE 
SENATE  is  an  Equal  Opportunity 
Employer.  The  Senate  does  not  dis¬ 
criminate  on  the  basis  of  race,  color, 
religion,  sex,  national  origin,  age,  dis¬ 
ability  or  miiitary  status.  The  aged, 
women,  ethnic  minorities,  persons  with 
disabilities,  and  Vietnam  era  veterans 
are  encouraged  to  apply. 


"One  of  the  harde.st  thing.s  in  life  is  having 
words  in  your  art  that  you  can't  utter." 

-James  Earl  Jones,  actor,  1993 
www.editorandpublisher.com 


EDITORIAL 


AEROSPACE  TECHNOLOGY  REPORTER 
Aerospace  Daily,  the  McGraw-Hill  Avia¬ 
tion  Week  Group’s  worldwide  print/ 
digital  news  service  for  the  aerospace 
industry,  seeks  enterprising  Aerospace 
Technology  Reporter.  Some  travel. 
Duties;  Report  daily  on  the  full  spectrum 
of  technologies  of  interest  to  the 
aerospace  industry,  focusing  on  identi¬ 
fying  new  market/business  opportunities. 
Write  and  file  a  steady  stream  of  com¬ 
pelling  enterprise  stories.  Requires 
excellent  writing  ability,  creativity  and 
initiative.  Understanding  of  technology. 
Minimum  3  years  experience  reporting, 
preferably  on  daily  publication.  College 
degree.  Masters  preferred.  Competitive 
pay,  great  benefits.  EEO  M/F/D/V.  Send 
resume  and  cover  letter  via  E-mail  to: 
lee_ewing@aviationnow.com 
Fax  to  (202)  383-2438 
Or  mail  to: 

Editor,  Aerospace  Daily 
1200  G  Street  NW,  Suite  200 
Washington,  DC  20005 
Visit  our  website  at: 
www.mcgraw-hill.com 


ASSISTANT  CITY  EDITOR 
Great  small  daily  in  the  Sierra  foothills 
seeks  an  assistant  city  editor.  Help  in 
the  preparation  of  local  news.  Duties 
include  coordinating  features,  conceiving 
and  editing  photos,  coaching  and 
supervising  reporting  and  photography 
staff,  editing  copy  and  working  with 
potential  news  sources. 

Qualifications  include  a  bachelor’s 
degree  in  journalism  or  related  field  or  pro¬ 
fessional  experience.  Excellent 
journalistic  skills,  including  familiarity 
with  AP  style,  and  news  judgment  and 
instincts  are  needed.  Photography  back¬ 
ground  a  plus.  Join  an  award-winning 
staff  covering  an  interesting  community 
in  a  beautiful  part  of  the  country.  Submit 
resume,  clips  and  references  to: 

City  Editor,  Judy  Brill  at;  The  Union, 
464  Sutton  Way,  Grass  Valley,  CA 
95945;  or  e-mail  to: 

judyb@theunion.com 


ASSISTANT  EDITOR  for  “The  Grower” 
magazine  in  Lenexa,  Kansas.  Duties: 
Writing  articles,  editing  monthly  maga¬ 
zine,  overseeing  copy  flow  and  assisting 
editor.  Some  travel.  Bachelors  in  journal¬ 
ism  and  two  years  magazine  experience 
required.  Ag  knowledge  desired.  Send 
resume,  salary  requirements  and  3  non- 
returnable  clips  tO:  HR-AEGR,  10901 
W.  84th  Terrace,  Lenexa,  KS  66214 


ASSISTANT  MANAGING  EDITOR 
San  Gabriel  Valley  Newspaper  Group  is  seek¬ 
ing  an  experienced  manager  to  oversee  eve¬ 
ning  copy  desk,  sports  and  news  operations 
in  production  of  3  outstanding  daily  news¬ 
papers.  Send  letter,  resume  and  3  layouts 
you  admire  to;  Jim  Lawitz,  Managing  Editor 
1210  N.  Azusa  Canyon  Road  West  Covina 
CA  91790. 

or  FAX:  (626)962-7535 
or  E-mail:  jim.lawitz@sgvn.com 


EDITORIAL 


ASSOCIATE  EDITOR 

Seeking  an  energetic  Associate  Editor  to 
join  the  staff  Inc.  Technology  a  quarterly 
publication  as  well  as  familiarity  with 
the  trends  and  issues  that  entrepreneurs 
face,  and  the  ability  to  explain  those 
trends  in  lucid  prose.  Excellent  research, 
writing  and  editing  skills  a  must.  Send 
writing  and  editing  clips  as  well  as  a 
resume,  cover  letter  and  salary  require¬ 
ments  to; 

Managing  Editor,  Inc.  Magazine 
38  Commercial  Wharf,  Boston,  MA  02 1 10 
Or  E-mail:  managingeditor@inc.com 
No  phone  calls  or  faxes,  please 


RELIGION  NEWS  ADVISOR 
Be  a  full-time  resource  in  Atlanta  for 
journalists  nationwide  exploring  religion 
angles.  Good  compensation. 

American  Academy  of  Religion 
www.aarweb.org/about/jobs 


EDITORIAL 


BUSINESS  DIRECT  WEEKLY,  the  only 
national-award-winning,  weekly  busi- 
ness-to-business  newspaper  covering 
western  Michigan,  is  seeking  a  reporter 
to  join  our  staff  full  time  and  work  In  our 
main  office.  The  ideal  candidate  has 
daily  newspaper  experience  and  has  writ¬ 
ten  business-to-business  or  business-to- 
consumer  news.  We  offer  a  competitive 
salary  in  a  growing  market.  Send  your 
resume  and  clips  right  now  to: 

Michael  Chevy  Castranova,  Editor 
Business  Direct  Weekly 
423  S.  Burdick 
Kalamazoo,  Ml  49007-5217 
E-mail:  mcc@BDWbusiness.com 


CITRUS  COUNTY  CHRONICLE  seeks 
copy  editor.  QuarkXPress,  AP  style. 
Graphic  design  a  plus.  Contact  Jim 
Nichols,  Citrus  County  Chronicle,  1624 
N.  Meadowcrest  Blvd.,  Crystal  River,  FL 
34429  or  nativehoosier@yahoo.com 


COMMUNICATIONS 

1  COMMUNICATIONS 

TEie  Sun-Sentinel,  part  of  tEie  Tribune  Company,  is  a  major-market 
multimedia  leader. 

COMMUNICATIONS  MANAGER  —  Fort  Lauderdale,  Florida 
An  excellent  opportunity  for  an  experienced  communications 
professional  wE>o  woulcl  take  tlie  lead  in  providing  internal 
communications  counsel  and  support  to  tEie  PublisEier  and  senior 
management.  TEie  Communications  Manager  would  cEiampion 
corporate  communications'  mandate  to  build  and  manage  tEie 
company's  reputation  witEi  key  internal  and  external  audiences. 

Responsibilities: 

•  Write  and  distritjute  press  releases 

•  Serve  as  the  company  spokesperson 

•  Manage  tlie  communications  intranet  site 

•  Editor  of  tEie  company  newsletter 

•  Assist  in  the  development  of  executive  presentations 

•  Plan  managers’  meetings  and  develop  meeting  materials 

•  Produce  the  company’s  annual  report 

•  Research  key  industry  issues  and  prepare  company  position  statements 

•  CollaExirate  on  strategic  planning 

'  Share  information  and  Eiest  practices  and  develop  communication 
cohesiveness  with  Tribune  and  various  other  business  units 

•  Develop  communication  metrics 

Qualifications  &  Requirements: 

•  S+  years  experience  in  public  relations  and/or  internal  communications 

•  Excellent  writing  skills,  project  management  and  interpersonal  skills 

•  Comjxiter  Skills:  Microsoft  Office  Suite,  Quark,  knowledge  of  Frontf’age 

No  rdocation  package  is  offered  for  this  position. 

The  Sun-Sentinel  offers  a  comprehensive  Eienefits  package. 

Sun- Sentinel  Human  Resources 

Mail:  333  SW  12  Avenue,  Deerfield  Beach,  FL  33442 

Fax:  9S4-425-1518  •  E-mail:kgoldEjerg@tribune.com 


Like  what  •— 

you 

do 


The  Sun-Sentinel  values  diversity  and  encourages  those  who  share  our  vision  to  apply. 
We  support  a  smoke-free,  drug-free  work  environment.  EOE. 
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ASSOCIATE  EDITORIAL  PAGE  EDITOR 
We’re  looking  for  a  deputy  editor  with  an 
interest  in  editorial  writing,  sharp  opi¬ 
nions  and  an  eye  to  the  future.  The  ideal 
candidate  will  be  a  solid  editor  with 
management  skills  and  a  fascination  for 
the  issues  of  the  day. 

Do  you  want  to  chase  ideas  instead  of 
fires?  Can  you  bring  designers  and 
writers  together  to  create  pages  with 
verve?  Newsroom  experience  required; 
previous  editorial  writing  is  not 
necessary,  but  helpful.  Avid  curiosity 
and  team-building  skills  crucial. 

Please  post  your  cover  letter  and  resume 
in  our  electronic  database  at: 
http://recruiterl.webhire.com/seatimes, 
and  send  paper  copies,  and  an  essay 
describing  what  the  editorial  pages  of 
The  Seattle  Times  should  be,  to: 

Newsroom  Hiring 
The  Seattle  Times 
PO.  Box  70 
Seattle,  WA  981 11 
Use  job  source  code: 

0 1  -480/ASSOCED-News/PF 


REPORTER 

A  55,000-circulation,  family-owned, 
independent  daily  in  New  York’s  Capital 
Region  is  looking  for  an  experienced 
reporter.  Candidates  should  possess  a 
drive  to  hold  officials  accountable,  an 
understanding  of  the  value  of  community 
journalism,  and  the  writing  ability  to 
hold  the  reader  no  matter  the  topic. 
Send  resume  and  work  samples  to: 

Thomas  Woodman,  Managing  Editor 
The  Daily  Gazette 
2345  Maxon  Road  Ext. 
Schenectady,  NY  12308 


EDITOR/REPORTER  Southern  CA.  family 
owned  established  paid  weekly  standard 
newspaper  in  fast-growing  community 
seeks  an  Editor/Reporter.  Duties  include 
writing,edit, photo  layout  and  computer 
skills.  Send  resume  to: 

Box  01420,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


EDITORIAL 


BUSINESS  REPORTER 
National-award-winning  weekly  with 
Web  daily  edition  -  www.rbjdaily.com  - 
seeks  reporter  with  strong  hard-news 
skills  to  join  staff  covering  one  of  the 
nation’s  top  regions  for  high-tech,  inter¬ 
national  trade.  Two  years’  experience 
required.  Competitive  pay.  Send  resume, 
clips  to  Department  E.,  Rochester  Busi¬ 
ness  Journal,  55  St.  Paul  Street, 
Rochester,  NY  14604. 

Or  E-mail:  pericson@rbj.net 

BUSINESS  REPORTER 
The  New  Mexico  Business  Weekly  seeks 
an  aggressive,  knowledgeable  busines 
news  hound  to  help  us  blow  the  doors 
off  local  business  coverage.  You  must 
have  at  least  three  years  solid  business 
reporting  experience,  under  stand  finan¬ 
cial  markets  and  be  able  to  write  a 
strong  analysis  piece.  We  are  a  creative, 
rapidly  growing  business  weekly  in 
sunny  Albuquerque  but  our  coverage 
ranges  from  Taos  to  Las  Cruces  and 
beyond.  Contact  Emily  Esterson: 

Fax  (505)-768-0890 
email:  emily@starlighpub.com 

BUSINESS  REPORTER 
The  News  &  Observer  has  an  immediate 
opening  for  a  general  assignment/ 
economy  reporter  in  its  Business 
Department.  The  right  person  will  have 
at  least  3  years  of  business  reporting 
experience,  the  ability  to  see  the  big 
picture  and  must  believe  that  business 
stories  are  about  people  as  well  as  cor¬ 
porations.  To  apply  send  a  resume  and 
clips  to  Melanie  Sill,  managing  editor. 
The  News  &  Observer,  P.O.  Box  191, 
Raleigh,  NC  27602. 


EDITOR 

Community-based  Editor  to  head  up  3- 
times  a  week  6,000  circ.  newspaper  in 
Bishop,  CA,  Must  have  strong  writing, 
editing  and  pagination  skills.  Duties  also 
include  handling  copy  tor  niche  pub¬ 
lications.  Salary  and  benefits.  Respond 
to  Barbara  Laughon,  c/o  The  Inyo  Regis¬ 
ter,  450  E.  Line  St.,  Bishop,  CA  93514 
or  E-mail  inyonews2@earthlink.net 


BUSINESS  WRITER 

A  55,000-circulation,  family-owned, 
independent  daily  In  New  York’s  Capital 
Region  is  looking  for  an  experienced  busi¬ 
ness  writer.  Candidates  should  be 
knowledgeable  enough  about  finance 
and  business  to  be  able  to  write  about 
the  field  without  parroting  the  jargon. 
Send  resume  and  work  samples  to: 

Thomas  Woodman,  Managing  Editor 
The  Daily  Gazette 
2345  Maxon  Road  Ext.  \ 
Schenectady,  NY  12308 


CITY  EDITOR 

Prescott  Newspapers,  Inc.,  is  looking  for 
an  experienced  City  Editor.  The  right 
candidate  will  supervise  news  reporters, 
coordinate  the  day  to  day  activities  in 
the  newsroom  and  have  strong  layout 
and  design  experience.  PNI  offers  an 
excellent  benefit  package.  Send  resume 
and  letters  of  reference  to: 

Personnel  Director 
Prescott  Newspapers,  Inc. 

147  N.  Cortez  Street 
Prescott,  AZ  86301 
Fax:  (520)  777-8625 
EEOE 


CITY  EDITORS 

The  News  &  Record,  a  100,000  daily  in 
Greensboro,  NC,  is  continuing  to 
interview  talented  candidates  for  three 
key  management  positions  in  our 
newsroom: 

Our  next  NIGHT  ASSISTANT  CITY 
EDITOR  will  have  a  minimum  of  5  years 
daily  news  reporting  or  copy  desk  expe¬ 
rience;  some  editing/supervisory  experi¬ 
ence  is  preferred.  This  newsroom  leader 
coordinates  breaking  news  coverage, 
while  working  with  our  reporters,  city 
desk  and  copy  desk  at  night. 

Our  next  ROCKINGHAM  BUREAU 
EDITOR  will  have  a  minimum  of  7  years 
daily  news  reporting  experience;  some 
editing/supervisory  experience  is  preferred. 
This  NEWSROOM  EDITOR  leads  a  staff 
of  eager  and  talented  reporters  and 
photographers  from  our  office  in  Eden,  NC. 
Our  next  EDUCATION  EDITOR  will  have 
a  minimum  of  10  years  daily  news 
reporting  and  editing  experience.  This 
newsroom  editor  leads  an  experienced 
and  talented  staff  covering  our  highest 
profile  beat  in  a  city  boasting  5  colleges 
and  universities 

If  you  want  to  advance  your  career  at  a 
newspaper  that  takes  professional  devel¬ 
opment  and  award-winning  journalism 
seriously,  seno  resume,  cover  letter  and 
work  samples  to: 

Ed  Williams,  Recruitment  Coordinator 
The  Greensboro  News  &  Record 
200  E.  Market  Street 
Greensboro,  NC  27420 


NEWS  PRODUCER 

kgw.com,  a  Belo  Interactive  website, 
Iine2:  has  an  opening  for  a  news  pro¬ 
ducer.  Need  strong  writing  and  editing 
skills,  ability  to  juggle  many  tasks  and 
solid  people  skills.  Knowledge  of  Web 
software  and  html  helpful,  but  not 
required.  Send  e-mail  resume  to: 
dthomsen@kgw.com 


COPY  EDITOR 

Connecticut  daily/Sunday  seeks  copy 
editor  skilled  in  right  words  and 
headlines.  Pagination-design  skills  a  big 
plus,  but  we  will  train.  Call  or  write  to 
Bob  Veillette,  Managing  Editor,  Repub- 
lican-American,  389  Meadow  Street, 
Waterbury,  CT  06722.  Phone  Toll  free 
(800)  992-3232  ext.  381  (after  4 
p.m.).  Or  fax  resume,  samples  (203) 
596-9277.  Reporter  resumes  also 
welcome. 


COPY  EDITOR 

The  Lexington  Herald-Leader,  an  award¬ 
winning  125,000  daily,  160,000  Sun¬ 
day  newspaper  in  the  heart  of  Kentuck¬ 
y’s  Bluegrass  region  has  an  opening  for  a 
copy  editor  with  a  passion  for  the  lan¬ 
guage  and  a  knack  for  writing  bright 
headlines.  Two  years  of  experience  on  a 
daily  newspaper  desired.  Our  benefits 
include  medical  and  dental  insurance, 
optional  401(k)  and  a  competitive 
salary.  Send  cover  letter  and  resume  to 
Peter  Mathews,  acting  copy  desk  chief, 
Lexington  Herald-Leader,  100  Midland 
Avenue,  Lexington,  KY  40508-1999  or 
pmathews@herald-leader.com  EOE  M/F. 


COPY  EDITOR 

The  Las  Vegas  Review-Journal  has  an 
immediate  opening  for  a  copy  editor  on 
its  news  desk.  Applicants  should  have 
three  to  five  years’  experience  and  strong 
headline  writing  and  copy  editing  skills. 
Knowledge  of  the  AP  Stylebook,  Macin¬ 
tosh  computers  and  pagination  also  are 
preferred.  Those  interested  should  send 
references,  resumes  and  clips  to  Mary 
Greeley,  News  Editor,  Las  Vegas 
Review-Journal,  P.O.  Box  70,  Las 
Vegas,  NV,  89125. 


WRITER/PRODUCT  EDITOR 
Cahners  Business  Information,  a  world¬ 
leading  business-to-business  publisher, 
is  seeking  a  Writer/Product  Editor  for 
Home  Accents  Today  magazine  in 
Greensboro,  NC.  Responsibilities  include 
covering  new  products,  style  trends  ano 
the  retail  part  of  the  home  accents 
industry.  Travel  required.  Candidates 
should  have  2-5  years  writing  experience 
with  a  newspaper  or  trade  publication, 
knowledge  of  retail,  home  accessories 
and/or  apparel  style  and  fashion.  Please 
E-mail  or  fax  resumes  to: 

spearlstein@cahners.com 
Fax:  (610)  205-1197 


TRANSPORTATION  REPORTER 
The  Public  Life  team  at  The  Tampa 
Tribune  is  looking  for  a  transportation 
reporter  who  can  juggle  daily  and 
enterprise  assignments  in  our  growing 
metropolitan  area.  Five  years  of  experi¬ 
ence  and  computer-assisted  reporting 
skills  are  a  plus.  This  reporter  will  han¬ 
dle  everything  from  toll  road  projects  and 
interstate  widenings  to  the  state’s  plans 
to  build  high-speed  rail.  An  emphasis 
will  be  placed  on  consumer  concerns 
and  multimedia  projects.  If  interested, 
send  resume  to  Team  Leader  Ken  Koehn 
at  kkoehn@tampatrib.com. 


EDITORIAL 


UNIQUE  OPPORTUNITY  FOR  JOURNALISTS 


Fast-paced,  national  transportation  news  publications  seek  2  journalists 
to  oversee  daily  Web  news  operations  for  story  selection,  writing,  editing 
and  packaging.  Candidates  should  be  experienced  editors  and  reporters 
with  2-3  years  experience  in  daily  news,  wireservice  or  Web-display  jour¬ 
nalism.  Proficient  in  making  solid  news  judgments  and  rapidly  writing  in 
standard  AP  news  style.  Candidates  must  show  ability  to  manage  both 
the  news  and  technical  aspects  of  web  sites.  B.S.  in  Journalism  or  related 
discipline  required.  Solid  computer  experience  required.  Prefer  training  or 
certification  in  HTML,  PhotoShop,  HomeSite  and  Dreamweaver. 

Competitive  benefits  package,  free  parking,  easy  access  to  Metro  and 
Beltway.  EOE.  Forward  resume,  cover  letter  and  salary  requirements  to: 

HR  Dept;  Attn:  SWE/WE 
American  Trucking  Associations 
2200  Mill  Road,  Alexandria.  VA  22314 
Fax;  (703)  836-5880 
E-mail:  Recruiter(a)trucking.org 
Note  in  subject  line:  SWE/WE 
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EDITORIAL 


EDITORIAL 

REPORTER 

Leading  trade  magazine  for  institutional 
equity  traders  and  technology  pro¬ 
fessionals  is  expanding.  Opportunity  for 
aggressive  Reporter  who  knows  the 
industry  and  can  write  with  flair  on  strict 
deadline.  Minimum  2  years  experience 
covering  Wall  Street.  If  previously 
responded,  please  resubmit  resume  and 
writing  samples  to  C.  Peck,  Thomson 
Financial,  40  W.  57th  Street,  11th 
Floor,  New  York,  NY  10019.  EOE 
Fax:  (212)747-1094 
E-mail:  byrnej@tfn.com 


EDITOR 

The  Times-News,  in  Burlington,  NC, 
27,500  daily/2a,500  Sunday  is  seeking 
an  experienced  journalist  to  lead  our 
newsroom.  The  ideal  candidate  must  be 
a  skilled  professional  with  a  passion  for 
community  news  and  commitment  to 
serving  readers.  Must  have  at  least  five 
years  of  progressive  newsroom  man¬ 
agement  experience,  and  possess 
excellent  editing  skills,  strong  news  judg¬ 
ment  and  layout  ability.  This  person 
must  have  the  ability  to  motivate,  coach 
and  mentor  long-term  as  well  as  inex¬ 
perienced  reporters  and  team  with  other 
departments  to  produce  a  quality  prod¬ 
uct  every  day. 

To  apply,  send  resume  and  cover  letter  to: 

J.  Stephen  Buckley,  The  Times-News 
707  S.  Main  Street 
Burlington,  NC  27215 
Or  E-mail:  sbuckley@link.freedom.com 


SPORTSWRITER 

We  have  a  spot  on  our  staff  at  the 
award-winning  Antelope  Valley  Press  in 
northern  Los  Angeles  county,  an  hour 
from  the  beaches,  a  half  hour  from  ski¬ 
ing  and  snowboarding.  We  aggressively 
cover  community  sports,  high  schools, 
an  exciting  minor  league  ball  team-the 
JetHawks;  also.  Division  I  colleges  and 
the  Los  Angeles  pros.  We  need  a  good 
writer  who  wants  to  be  great,  who  can 
turn  a  feature  about  a  kid  soccer  star  or 
head  downtown  for  the  Lakers.  Lots  of 
prep  coverage.  We  need  someone  who 
can  do  it  all,  preps,  pros  and  able  to 
work  desk.  Please  send  resume,  clips 
and  salary  history  to: 

The  Antelope  Valley  Press 
Attn:  Personnel  Department 
RO.  Box  4050 
Palmdale,  CA  93590-4050 
Or  E-mail:  hr@avpress.com 
or  Fax:  (661)267-4284 


FULL-TIME  REPORTER 
Idaho’s  most  dynamic  daily  needs  a 
versatile,  energetic  reporter  willing  leave 
the  office,  chase  leads  and  produce  top- 
notch  work.  The  award-winning  Idaho 
State  Journal  is  a  great  place  to  continue 
a  burgeoning  career.  Applicants  from 
weeklies  and  small  dailies  and  recent 
grads  are  encouraged  to  apply.  Hiking, 
biking,  fishing,  hunting,  camping  and  ski¬ 
ing  all  start  out  our  back  door.  Send 
resume  and  clips  to:  Chris  Hunt,  City 
Editor,  Idaho  State  Journal,  RO.  Box 
431,  Pocatello,  ID,  83204;  or  email  to: 
chunt@journalnet.com. 
www.edltorandpublisher.com 


EDITORIAL 


GROUP  EDITOR 

Media  General's  Northern  Virginia 
Newspapers  seek  a  collaborative,  inspir¬ 
ing  group  editor  to  lead  its  staff  of  60  at 
two  dailies,  a  weekly  and  two  military 
newspapers.  This  person  defines  our 
news  operation,  edits  a  compelling,  rele¬ 
vant  news  report  that  reflects  our  com¬ 
munities,  produces  eye-popping  design 
and  balances  the  daily  report  with  in- 
depth  coverage.  This  leader  fosters 
teamwork,  advocates  improvement, 
develops  solutions  and  builds  the  best 
news  report  in  northern  Virginia.  Must 
be  personable  and  supportive  of 
journalists  eager  to  improve.  Must  grasp 
the  dynamics  of  a  rapidly  growing, 
transient,  competitive  market.  High  vis¬ 
ibility  in  our  newsrooms  and  com¬ 
munities  required,  along  with  the  ability 
to  strategize  and  manage  budgets. 

B.A.  required.  Master’s  a  plus.  Minimum 
10  years  journalism  experience  with 
progressive  supervisory  responsibilities. 
Knowledge  of  computer  systems  helpful. 
Send  resume,  cover  letter  with  salary 
history  to: 

Candi  Johnson,  Human  Resources 
Potomac  News 

RO.  Box  2470,  Woodbridge,  VA  22195 
Fax:(703)878-7188 
E-mail:  cjohnson@potomacnews.com 


JUMP  IN!  —  Global  business  media 
company  Informa  Group  seeks  enterpris¬ 
ing  young  writer  to  cover  Latin  American 
telecom,  Internet  and  video  industries  for 
Informa’s  newsletters  and  online  pubs. 
Job  offers  competitive  salary,  benefits 
and  is  located  on  MIAMI  BEACH.  Will  con¬ 
sider  recent  grads  (up  to  two  years)  or 
graduating  students.  Candidates  must 
have  basic  reporting/writing  skills,  speak 
and  read  Spanish  or  Portuguese  and  be 
willing  to  take  on  complex  business  and 
tech  stories.  E-mail  resumes  to: 

leslie.hillman@informa.com 


NEWS  EDITOR 

The  Durango  Herald,  a  seven-day  AM  in 
spectacular  Southwest  Colorado,  has  an 
opening  for  a  news  editor.  The  job 
entails  night-to-night  supervision  of  our 
copy-editing,  wire  editing,design, pagina¬ 
tion  an  art  operations.  F’ay  is  in  the  low- 
to-mid  30’s  depending  on  experience. 
Send  letter,  resume,  and  clips  to: 

David  Staats,  Managing  Editor 
The  Durango  Herald 
RO.  Drawer  A 
Durango,  CO  81302 
To  learn  more,  go  to: 
www.durangoherald.com 


NEWS  EDITOR 

The  Clovis  News  Journal  seeks  a  news/ 
assignment  editor  with  three  years  of 
editing  and  some  reporting  experience. 
QuarkXPress  knowledge  a  must.  Pagina¬ 
tion  and  Photoshop  experience  a  plus. 
This  key  management  position  is  open 
now  at  this  6-day  eastern  New  Mexico 
paper.  To  apply,  send  cover  letter, 
resume,  references  and  work  samples  to 
Dan  Cattau,  Editor,  Clovis  News  Journal, 
521  Pile  Street,  Clovis,  NM  88101 
e-mail:  Dan_Cattau@link.freedom.com 


EDITORIAL 


NEWSROOM  LEADER 
The  Carlsbad,  NM  Current-Argus,  award¬ 
winning  MediaNews  Group  daily,  seeks 
a  managing  editor  to  lead  a  capable 
staff.  This  is  an  opportunity  to  grow  with 
a  dynamic  newspaper.  Your  skills  should 
include  Quark  Xpress,  Photoshop, 
Macromedia  Freehand,  AP  Style,  basic 
page  design,  personnel  management  and 
media  law.  Community  involvement  is  a 
must.  Send  resume  and  inquiries  to: 
Current-Argus 
RO.  Box  1629 
Carlsbad,  NM  88221-1629 
Attn:  Publisher,  Sammy  Lopez 


NIGHT  COPYEDITOR 
The  Courier  News,  Elgin,  seeks  night 
copy  editor.  Person  will  edit  stories  for 
grammar,  spelling,  sentence  structure, 
accuracy  and  fairness;  write  headlines, 
proof  pages  an  select  wire  stories;  and 
other  related  duties.  Design  skills  a  plus. 
Send  resume  to: 

News  Editor 
Marty  O’Mara 
PO.  Box  531 
Elgin,  IL  60121 

Employment  contingent  on  drug  screen  results 


SPORTS  COPY  EDITOR/REPORTER 
Competitive,  APSE  award-winning  sec¬ 
tion  seeks  candidates  with  strong  copy 
editing,  writing,  design  skills  who  have 
ideas,  enthusiasm  and  a  good  work 
ethic.  Resume,  cover  letter  and  clips  to: 

Tim  Stephens 
Birmingham  Post-Herald 
RO.  Box  2553, Birmingham,  AL  35203 


EDITORIAL 


REPORTER  -  The  Springfield  News-Sun, 
a  Cox-owned  34,000  AM  award-winning 
Ohio  daily,  has  an  opening  for  a  reporter 
with  at  least  three  years  of  experience  at 
a  daily  newspaper.  Candidates  must  be 
aggressive,  a  self-starter,  have  ability  to 
write  clearly  on  a  wide  range  of  subjects. 
The  work  week  (37.5  hours),  salary, 
benefits  package  (401(k),  personal  days, 
birthday,  holidays,  etc.)  are  very  com¬ 
petitive.  Springfield  is  located  between 
Columbus  and  Dayton,  off  1-70. 
Resumes,  tear  sheets  should  be  sent  to: 

Jack  Bianchi,  Managing  Editor 
Springfield  News-Sun 
202  North  Limestone  Street 
Springfield,  OH  45503 
Phone  (937)  328-0362 


REPORTER 

Aggressive  reporter  with  excellent  writing 
skills  sought  for  daily  newspaper  in  Chi¬ 
cago  suburbs.  Job  entails  a  variety  of 
reporting  assignments  in  an  extremely  com¬ 
petitive  market. 

Send  resume  and  sample  clips  to: 

Paul  Harth 

/Associate  News  Editor 
The  Courier  News 
RO.  Box  531,  Elgin,  1160121 
Employment  contingent  on  drug  screen  results 


TECHNOLOGY  CORRESPONDENT 
National  weekly  financial  publication 
seeks  a  freelance  technology  correspon¬ 
dent  to  cover  emerging  technology 
issues  affecting  the  financial  services 
industry.  Please  send  clips,  resume  to: 

Attn:  Paul  Gentile 
560  Village  Blvd.,  Suite  325 
West  f’alm  Beach,  FL  33409 


EDITORIAL 


EDITORIAL 


Obsessive  WorkahoHc  Needed.  Now. 

Phoenix  New  Times  did  not  btecome  Arizona's 
dominant  newspaper  by  chance.  Its 
journalistic  excellence  was  built  story  by 
story,  with  reporting  that  has  earned  the 
'  paper  countless  national  awards.  New 
Times  writers  have  won  the  Arizona  Press 
Club's  Journalist  of  the  Year  award  six 
years  running,  and  the  state's  highest  honor 
for  investigative  reporting  —  the  Don  Bolles 
Award  —  seven  of  the  past  nine  years. 

New  'Times,  the  nation's  largest  and  most-honored  publisher  of 
alternative  new'sweeklies,  is  now  seeking  an  editor  to  continue  the 
tradition  at  its  flagship  paper.  Applicants  should  have  a  fine  touch 
with  copy,  experience  crafting  stories  in  magazine  style,  and 
reporting  chops  that  can  shr^  a  blowhard  in  30  seconds  or  less. 

The  job’s  demanding.  And  it’s  damn  sure  fiin. 

Applicants  should  send  cover  letter,  resume  and  clips  to: 

Christine  Brennan,  Executive  Managing  Editor 
New  Times  Inc. 

P.O.  Box  5970 
Denver,  CO  80217 


NewTimes 


THE  BETTER  ALTERNATIVE  TO  DAILY  JOURNALISM 


To  learn  more  about  New  Times,  visit  our  website  at  www.newtimes.com. 
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REPORTER 

ALASKAN  WEEKLY  seeks  experienced 
reporter  to  provide  news  and  photo  cov¬ 
erage  of  beautiful  fishing  community. 
Located  in  the  banana  belt  of  S.E. 
Alaska.  Reply  via  fax:  (907)  772-2460 
or  mail  with  five  clips,  introduction  letter 
and  resume  with  3  references  to: 

Ron  Loesch,  Publisher 
Petersburg  Pilot 
RO.  Box  930 
Petersburg,  AK  99833 
Phone:  (907)  772-9393 


ROOM  TO  WRITE 

New  Times,  the  nation’s  largest  and 
fastest-growing  publisher  of  alternative 
newsweeklies,  believes  the  amount  of 
time  it  takes  to  report  and  write  a  story 
is  determined  by  the  story  itself — not  by 
inch-count  limits  or  the  expectations  of 
focus  groups.  We're  looking  for  experi¬ 
enced  journalists  who  share  the  same 
view.  We  have  immediate  openings  for 
staff  writers  at  our  papers  in  Cleveland, 
Kansas  City,  St.  Louis,  Phoenix,  Miami, 
Ft.  Lauderdale  and  our  most  recent 
acquisition  in  Ft.  Worth.  Qualified  can¬ 
didates  will  have  a  strong  background  in 
news  and  the  ability  to  write  compelling, 
magazine-length  stories  based  on  in- 
depth  reporting.  New  Times  offers  com¬ 
petitive  salaries  and  benefits.  Interested 
candidates  should  send  a  cover  letter, 
resume,  clips  and  three  well-developed 
story  ideas  about  the  city  in  which  they 
live  to: 

Andy  Van  De  Voorde 
Executive  Associate  Editor 
New  Times 

RO.  Box  5970,  Denver,  CO  80217 


REPORTER 

The  Journal  of  Commerce,  a  member  of 
The  Economist  Group,  seeks  a  Washing¬ 
ton,  DC-based  reporter  to  cover  interna¬ 
tional  cargo  transportation  and  logistics 
for  our  weekly  newsmagazine,  JoC 
Week,  and  website,  JoC  Online.  Duties 
include  coverage  of  federal  agencies  and 
Congress.  We  offer  good  pay,  excellent 
benefits,  and  an  interesting  subject. 
Send  resume  ASAP  to: 

Peter  Tirschwell,  Editor 
Journal  of  (Commerce 
33  Washington  Street,  13th  Floor 
Newark,  NJ  07102-3107 
Or  E-mail  to:  ptirschwell@mail.joc.com 


GENERAL  ASSIGNMENT  REPORTER 
FOR  SUBURBAN  WEEKLY 
The  Observer  Newspapers  have  an  open¬ 
ing  for  a  full-time  general  assignment 
repwrter  covering  spot  news,  schools, 
business,  government  and  other  assign¬ 
ments  for  the  Town  of  Herndon  in 
Northern  Virginia. 

A  college  degree  is  preferred,  as  is 
newspaper  experience.  Knowledge  of 
page  design,  Web  site  editing  and  main¬ 
tenance  and  photography  are  big  advan¬ 
tages.  Fax  resumes  and  clips  to: 


EDITORIAL 


SENIOR  STAFF  WRITER 
The  Cybercast  News  Service 
CNSNews.com  -  is  seeking  a  Senior  Staff 
Writer  to  fill  the  shoes  of  an  alumnus 
who  was  lured  away  to  be  managing 
editorof  a  magazine. 

Based  at  our  Washington,  DC  metro 
bureau,  this  position  requires  demon¬ 
strated  skill  in  investigative  journalism  in 
a  print  or  broadcast  medium  with  a  min¬ 
imum  of  4-7  years  experience  in  a  work¬ 
ing  news  environment. 

CNSNews.com  provides  top  salary  and 
benefits,  including  a  retirement  plan 
with  employer  contribution,  health, 
major  medical,  vision,  prescription  drug 
and  dental  insurance,  company  paid  life 
insurance,  parking  and  a  bonus  incentive 
program. 

Send  resume  and  examples  of  in¬ 
vestigative  and  general  assignment 
reporting  to: 

David  Thibault,  Managing  Editor 
CNSNews.com 
325  South  Patrick  Street 
Alexandria,  VA  22314 
Or  E-mail  to:  dthibault@cnsnews.com 


EDITORIAL  WRITER 

The  Santa  Barbara  News-Press,  an 
independently  owned  45,000-circ. 
newspaper  in  one  of  the  most  interesting 
and  beautiful  communities  on  the  West 
Coast,  has  an  opening  for  an  Editorial 
Writer.  We're  looking  for  someone  who 
can  turn  out  well-researched,  persuasive 
and  compelling  editorials  on  a  daily 
basis. 

Most  of  our  editorials  are  focused  on 
local  topics,  although  we  occasionally 
take  on  matters  of  broader  interest.  Our 
editorial  positions  are  hard  to  pigeon¬ 
hole.  We  support  business  and  property 
rights,  but  also  take  many  pro¬ 
environment  stands.  And  we  regularly 
prod  government  agencies  and  officials 
to  do  a  better  job  of  serving  the  public. 
Applicants  should  be  clear  thinking,  with 
good  common  sense;  be  able  to  write  in 
a  clear,  concise,  "punchy”  fashion;  and 
be  able  to  take  a  strong  stand  on  issues. 
Apply  to:  Publisher  Joe  Cole  c/o  Santa 
Barbara  News-Press,  RO.  Box  1359, 
Santa  Barbara,  CA  93102. 

E-mail:  jcole@newspress.com 


SPORTS  REPORTER 

The  Buffalo  News,  the  main  player  in  a 
sports-crazy  town,  is  looking  for  a 
talented,  experienced  sports  reporter 
with  the  drive  to  write  distinctive 
enterprise  and  takeouts.  Column  experi¬ 
ence  is  a  plus.  Be  part  of  an  aggressive 
team  that  covers  pro  football  and  hockey 
as  well  as  Division  I  football  and  basket¬ 
ball.  Hard  worker  and  writing  talent  are 
musts.  The  ideal  candidate  will  have 
covered  a  major  professional  sports  team 
and  is  looking  to  move  beyond  beat  writ¬ 
ing.  Send  resume  and  clips  to: 

Howard  J.  Smith 
Executive  Sports  Editor 
The  Buffalo  News 

One  News  Plaza,  Buffalo,  NY,  14240 
Or  E-mail:  hsmith@buffnews.com 
If  you  E-mail,  no  attachments  please 
FEBUARY  5,  2001 
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BUSINESS  REPORTER 
The  East  Valley  Tribune  is  accepting 
applications  for  a  business  reporting  posi¬ 
tion.  The  93,000-  circulation  daily  is  a 
member  of  the  Freedom  newspaper  fam¬ 
ily  and  serves  the  Phoenix  area’s  thriving 
East  Valley. 

Last  year,  we  won  a  National  Headliner 
Award  and  the  Arizona  Newspaper 
Foundation  gave  us  its  highest  award  for 
editorial  excellence  in  the  large  newspa¬ 
per  category.  The  ideal  candidate  has  at 
least  two  years  of  full-time  reporting 
experience,  preferably  covering  business 
matters. 

The  position  requires  the  ability  to  turn 
breaking  news  stories  under  tight 
deadlines  and  produce  insightful  trend 
stories.  Send  your  resume  and  clips  to: 
Business  Editor,  Chris  Coppola 
East  Valley  Tribune 
120  W.  1st  Ave.,  Mesa,  AZ  85210 
E-mail:ccoppola@aztrib.com 


FINANCE 


CHIEF  FINANCIAL  OFFICER 
Are  you  a  mover  and  shaker  who’s  not 
afraid  to  create  a  new  path  to  get  opera¬ 
tions  running  smoothly?  The  Rutland 
Herald  and  Times  Argus  are  looking  for  a 
Chief  Financial  Officer  to  streamline  and 
oversee  the  business  office  functions 
both  newspapers.  Responsibilities  will 
also  include  financial  reporting,  analysis 
and  budgeting. 

The  ideal  candidate  will  have  a  four-year 
degree  in  accounting  or  finance,  strong 
leadership  skills,  the  ability  to  work  in  a 
team  environment,  as  well  as  a  worxing 
knowledge  of  personal  computers  (PC 
and  Mac,  Windows  95/98,  Office  97/ 
2000,  Vision  Data).  Competitive  salary 
and  benefits  offered.  Send  resume  by 
February  16  to: 

Times  Argus,  Attn  Joann  Jenkins 
540  North  Main  Street,  RO.  Box  707 
Barre,VT  05641-0707 


(703)  834-3142 
Or  E-mail  Chris  Moore  at: 
chrism@observernews.com 
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DEADLINE 


Tuesday  at  noon  (EST)  for  the  next  Monday’s  issue. 

Rates  are  per  line,  per  insertion,  3  line  minimum,  approximately  34 
characters/spaces  per  line,  no  abbreviations. 

also  includes  online 
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ALL  OTHER  CLASSIFICATIONS 


1  week . 

. $12.75 

1  week  . 

. $11.70 

2  weeks . 

.  $11.85 

2  weeks  . 

. $10.30 

3  Weeks . 

.  $10.45 

3  Weeks . 

. $  9.00 

4  weeks  . 

. $  8.80 

4  weeks  . 

. $  7.70 

1 2  weeks  . 

. $  8.40 

1 2  weeks  . 

.  $  6.80 

26  weeks  . 

. $  7.50 

26  weeks  . 

. $  5.95 

39  weeks  . 

. $  7.25 

39  weeks  . 

. $  5.60 

52  weeks  . 

. $  6.90 

52  weeks  . 

. $  5.25 

DISPLAY  AD  RATES 

Camera-ready  veloxes:  Furnish  same  size  camera-ready,  otnerwise  a  scanning 
charge  may  be  incurred.  All  halftones  must  be  a  maximum  133-line  same  size 
velox  print. 

Electronic  submission:  Advertising  may  be  submitted  via  e-mail.  For  instruc¬ 
tions,  please  ask  your  account  manager. 

per  inch,  per  Insertion,  1  inch  minimum,  1/2  inch  ircrements 

1  week  .  $139  12  weeks  .  $  108 

2  weeks  .  $126  26  weeks  .  $  103 

3  Weeks  .  $120  39  weeks  .  $  97 

4  weeks .  $115  52  weeks . $  92 


ORDERS  AND  PAYMENT 


Ads  running  for  12  weeks  or  more  may  be  on  a  contract  basis.  Contracts 
are  non-cancellable.  All  ads  from  new  advertisers  must  be  pre-pald  prior  to 
deadline:  advertisers  with  a  payment  record  in  good  standing  may  be  billed. 
Deadline  is  Tuesday  prior  to  Monday  Publication.  Cash,  check,  VISA, 
MasterCard,  and  American  Express  accepted.  All  ads  require  a  signed 
insertion  order,  and  all  ad  copy  must  be  submitted  in  writing  via  mail,  e- 
mail,  or  fax.  We  reserve  the  right  to  reject  any  ad. 


TO  PLACE  AN  AD 


Mail,  fax  or  e-mail  line  advertising  copy.  Please  include  the  following  information: 
1  Name,  2.Company,  3.  Mailing  Address,  4.  Phone,  5.  Ad  Classification,  6.  No.  of 
insertions. 

Or  Place  your  ad  online  www.editorandpublisher.com 

Please  contact  us  for:  display  ad  copy  specifications  and  procedures. 

Mail:  Editor  &  Publisher  Classified 

770  Broadway.  7th  FI,  New  York,  NY  10003 

Fax:  (646)  654-5312 

TO  REACH  OUR  ACCOUNT  MANAGERS,  CALL: 

TOLL  FREE:  888  825-9149 
ACCOUNT  MANAGERS: 

HAZEL  PREUSS  (EMPLOYMENT-EASTERN  U.S.) 

hpreuss@editorandpublisher.com 

MICHELE  MACMAHON  (  EMPLOYMENT  -  CENTRAL  *  WESTERN  U.S.) 

mmacmahon@editorandpublisher.com 

MICHELE  GOLDEN  (SERVICES  -i-  ALL  OTHER  CATEGORIES) 

mgolden@editorandpublisher.com 


www.editorandpublisher.com 
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jEDITORANDPUBLISHER.COM  •  MMACMAHON@EDITORANDPUBLISHER.COM 


-  Fax :  (646)  654-5312 
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HUMAN  RESOURCES 


VICE  PRESIDENT-HUMAN  RESOURCES 
The  East  Valley  Tribune,  located  in  the 
Phoenix  metropolitan  area,  is  seeking  a 
Vice  President  of  Human  Resources.  As 
a  member  of  the  executive  committee, 
reporting  directly  to  the  CEO,  the  VP  of 
HR  will  play  a  crucial  role  in  shaping  the 
future  of  our  associates  and  determining 
the  overall  success  of  the  company. 

The  VP  provides  expert  leadership  to  the 
HR  staff,  maintains  a  cost-effective 
budget,  and  operates  quality  HR  service 
delivery  programs.  The  VP  also  provides 
hands-on  HR  services  for  all  divisions  of 
the  newspaper,  including  training, 
employment,  compensation  and  bene¬ 
fits,  safety,  employee  .relations  etc. 

The  successful  candidate  will  have  expe¬ 
rience  at  the  Director  or  VP  level; 
bachelor’s  degree  plus  HR  certification; 
10  years  HR  experience  in  the  newspa¬ 
per  or  related  industry  and  5  years  man¬ 
agement  experience.  Must  also  have 
strong  interpersonal,  analytical  and  prob¬ 
lem-solving  skills  with  the  ability  to  see 
the  "big  picture.” 

The  East  Valley  Tribune  is  a  proud  sub¬ 
sidiary  of  Freedom  Communications, 
Inc.,  the  14th  largest  newspaper  com¬ 
pany  in  the  U.S.  with  a  combined  daily 
circulation  of  more  than  one  million  sub¬ 
scribers.  To  apply,  send  resume  to: 

Kathy  Thorne,  The  Tribune 
120  W.  1st  Avenue,  Mesa,  AZ  85210 
Or  fax  to:  (480)898-6401 
E-mail:  kthorne@aztrib.com 

MAILROOM 

MAIL  LIST  MANAGER 
Join  Philadelphia’s  largest  cold  web 
printer  and  earn  $60,000  ANNUALLY 
plus  PERFORMANCE  BONUS 
Bartash  is  a  7-day  24-hour  printing 
operation  that  seeks  an  experienced  mail 
list  manager  that  has  the  ability  to  com¬ 
mit  to  tight  deadlines  and  work  under  pre¬ 
ssure.  This  position  is  responsible  for 
managing  a  department  of  3  that  main¬ 
tains  and  updates  one  million  addresses 
a  week.  Ideal  candidate  will  have  work¬ 
ing  experience  with  downloading 
addresses  into  Video  Jet  labeling  equip¬ 
ment,  mail  manager  software,  knowl¬ 
edge  on  postal  regulations  for  peri¬ 
odicals,  bulk  pieces  and  postal  state¬ 
ments.  The  position  offers  a  base  salary 
plus  performance  bonus,  complete 
benefit  package  and  relocation  expense. 
Please  fax  or  E-mail  resume  to: 
(215)724-3489  eyucis@bartash.com 
Equal  Opportunity  Employer 

MARKETING  MANAGER 
The  Register-Guard,  a  family  owned 
newspaper  with  circulation  of  78,000, 
isseeking  qualified  applicants  for  a  newly 
created  position  of  Marketing  Manager. 
Successful  applicant  will  have  a  solid  back¬ 
ground  in  marketing,  advertising/ 
promotion/media,  and  is  highly  motivated 
with  the  ability  to  motivate  others.  To 
learn  more  about  this  ground-floor 
opportunity  visit  www.registerguard.com. 
To  apply  send  resume  and  cover  letter  by 
Monday,  February  19, 2001  to: 

MARKETING  MANAGER 
The  Register-Guard,  HR  Dept. 

3500  Chad  Drive,  Eugene,  OR  97408 
An  Equal  Opportunity  Employer 

www.editorandpublisher.com 


MARKETING 


DIRECTOR-MARKET  DEVELOPMENT 
Bring  your  enthusiasm,  creativity, 
knowledge  and  skills  to  Alaska!  Take 
responsibility  for  a  marketing  depart¬ 
ment  that  can  stretch  and  grow-under 
your  expertise.  The  Anchorage  Daily 
News  (70K  (d),  85K(S),  seeks  a  senior 
level  Marketing  executive.  Demonstrated 
skills  in  Circulation,  News  and  Advertis¬ 
ing  marketing  strategies  and  effective 
program  implementation  are  critical  for 
success. 

Outstanding  communication  skills 
needed  to  create  the  annual  Marketing 
Plan,  oversee  marketing  related  pro¬ 
grams  and  effectively  manage  a  staff  of 
5  that  includes  Community  Relations 
and  NIE. 

Anchorage  is  a  neighborly,  family- 
oriented  city  with  a  western  feel.  There 
are  many  cultural  opportunities  for  our 
diverse  population  while  year-round  out¬ 
door  activities  abound  in  close  quarters 
with  nature.  Send  a  resume  and  a  letter 
outlining  your  accomplishments  to: 
Anchorage  Daily  News 
Attention:  Human  Resources 
1001  Northway  Drive 
Anchorage,  AK  99508 
E-mail  to:  nmanes@adn.com 

PREPRESS 


ASSISTANT  PRODUCTION  MANAGER/ 
QUALITY 

Major  northeast  daily  newspaper,  build¬ 
ing  a  new  state-of-the-art  printing  facil¬ 
ity,  seeks  an  experienced  Quality  Control 
person,  answerable  to  the  Publisher,  to 
create  and  manage  our  quality  control 
program.  Experience  with  color  offset 
printing,  digital  imaging  and  print  quality 
programs  a  must. 

This  person  will  work  with  all  depart¬ 
ments  within  the  newspaper  and  our 
advertising  customers  to  help  them  pro¬ 
duce  the  highest  quality  materials.  Addi¬ 
tionally,  this  person  will  work  with  our 
production  departments  to  achieve  the 
highest  reproductive  quality  possible. 
Experience  with  Photoshop,  digital  work 
flows,  imaging,  plate  technology  (we  will 
be  computer  to  plate),  prepress  and  ink 
and  paper  testing  are  a  plus. 

The  successful  candidate  will  be  working 
at  the  cutting  edge  of  current  newspaper 
technology. 

Salary  commensurate  with  experience, 
and  we  offer  an  excellent  benefits 
package.  Send  responses  to: 

Ken  Chandler,  Publisher 
The  New  York  Post 
1211  Avenue  of  the  Americas 
New  York  City,  NY  10036-8790 


ADVERTISERS 

For  Space/material 
deadlines  call 
Michele  MacMahon  at 
646.654.5303 


PRESSROOM 


PRESS  MANAGER  needed  in  a  Zone  2 
weekly  publication  and  commercial  print 
operation.  Responsibilities  include  imple¬ 
menting  waste  and  maintenance  pro¬ 
grams,  and  improving  quality.  Candi¬ 
dates  will  have  five  years  management 
experience  with  demonstrated  profi¬ 
ciency  on  singlewide  web  presses,  high 
level  of  mechanical  aptitude,  and  good 
people  skills. 

We  offer  challenging  work  in  a  team 
environment,  excellent  benefits,  com¬ 
petitive  compensation  with  bonus 
opportunities,  ^nd  resume  to: 

Box  01428,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


PRESSROOM  MANAGER 
The  San  Jose  Mercury  News,  a  Knight 
Ridder  paper,  is  seeking  a  Pressroom 
Manager  with  offset  web  press  experi¬ 
ence.  The  ideal  candidate  will  be 
responsible  for  the  entire  operation  of 
the  pressroom,  including  the  coordina¬ 
tion  of  work  flow  and  managing  the  pre¬ 
ssroom  budget. 

In  a  deadline  driven  environment,  this 
individual  will  monitor  and  maintain 
quality  and  waste  goals,  coach  and  train 
staff  to  meet  their  full  potential,  and 
manage  multiple  projects. 

Experience  working  in  a  production 
atmosphere,  strong  interpersonal  skills, 
and  a  good  organizational  abilities  are 
required.  In  addition,  the  ability  to  create 
and  sustain  an  atmosphere  of  coopera¬ 
tion  and  job  satisfaction  through 
employee  involvement  is  essential.  Must 
be  flexible  in  work  hours.  Please  email 
your  resume  to:  jobs@sjmercury.com. 

You  may  also  mail  your  resume  to: 

HR,  San  Jose  Mercury  News 
750  Ridder  Park  Drive 
San  Jose,  CA  95190.  EOE 


PRODUCnON/TECH 


PUBUC  RELATIONS 


ASSISTANT  CIRCUIT  EXECUTIVE 
FOR  PUBLIC  AFFAIRS  (ACE) 

The  US  Court  of  Appeals,  2ND  Circuit 
seeks  ACE  to  handle  public  affairs, 
media  relations,  community  affairs  and 
public  education  programs  for  federal 
courts  in  CT,  NY  and  VT. 

Minimum  3  years  experience  in  public 
affairs  or  media  required.  Knowledge  of 
federal  courts  and  local  bar  activities 
preferred.  J.D.  a  plus.  Travel  required. 
Cover  letter,  3  references,  2  writing  sam¬ 
ples  and  resume  by  2/9/01  to: 

USCA 

Attn:  Personnel,  Reference  FYOl-08 
40  Foley  Square,  Room  1604 
New  York,  NY  10007 
EOE 


SALES  MANAGER 

We  are  seeking  an  experienced  sales 
manager  with  proven  leadership  skills 
and  experience  in  retail  and  classified 
advertising  for  our  award  winning  bi¬ 
weekly  newspaper  located  at  the 
entrance  of  the  Rocky  Mountain  National 
Park.  Excellent  salary  and  bonus  pro¬ 
gram.  Please  send  cover  letter  and 
resume  to:  Estes  Park  Trail  Gazette, 
Attn:  Bill  Ferguson,  Publisher,  RO.  Box 
1707,  Estes  Park,  CO  80517. 

ore-mail  to:  bill@eptrail.com 


I  -POSITIONS  WMEF 


ACCOUNTING 


CFO/CONTROLLER  seeking  position  as 
CFO  or  Controller.  20  years  of  good  solid 
experience  Newspapers  and  Accounting. 
Living  in  Eastern  Massachusetts,  will 
relocate.  Call  or  E-mail  Vic  at: 
(413)496-6309  vbilak@berkshire.rr.com 


PRODUCTION  DIRECTOR 

The  Inland  Valley  Daily  Bulletin  in  EDITORIAL 

Ontario,  California  is  seeking  an  experi- 
enced  Production  Director  to  manage  a 

daily  operation  and  to  implement  a  EDITORIAL  WRITER:  Experienced 
strategy  to  grow  commercial  printing.  journalist  seeks  position  as  editorial 
The  person  should  have  307  years  of  writer  for  California  daily.  Call  Mike  at 
successful  management  experience,  (214)342-0704. 

effective  leadership  and  communication  _ 

skills,  the  ability  to  work  in  multifunc-  . 

tional  production  area  and  at  least  2  a 

years  experience  in  acquiring  and  produc-  „  "  ntrun  i  cn 

ing  commercial  printing.  http://resume.)upiterx.com 

Duties  include,  but  are  not  limited  to, 

managing  Prepress  operations.  Facilities  From  the 

functions  and  Pressroom.  Candidate 

must  be  computer  literate  and  able  to  nCWSrooms 

use  spreadsheet  programs,  such  as  tO  the 

Excel  for  budgeting.  Competitive  salary 
based  on  qualifications  and  experience. 

This  position  offers  excellent  benefits  to  the 

including  401(k)  plan,  medical,  dental  ,  __ 

and  life  iLrance.  boardrooms- 

Interested  applicants  should  fax  a  no  one  covers  the 

resume  to  Don  Kay  at:  (909)  384-0928  newspaper  business  like 

or call:(909) 386-3820  t-j-a.  o  t-»  ui-  u 

E-mail  to:  don.ka,@stocoA, 

An  Equal  Opportunity  Employer 

Drug  Free  Workplace  HillliljlilillijUlHIllijaiHiiilttHilil 
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MTV’s 

BUZZWORTHY 

The  Hollywood  Reporter’s  Box  Office 

For  weekend  ending  January  29, 2001 

This  Last  3-Day  Days  Total 

Week  Week  Picture  Weekend  Gross  In  Release  Gross  Sales 

Buzzworthy  songs  are  usually 
by  new,  up-and-coming  artists 
who  MTV  believes  have  special 
potential.  Of  the  videos  desig¬ 
nated  as  Buzzworthy,  the  vast 

1 

1 

Save  the  Last  Dance 

15,366,047 

10 

46,238,231 

2 

2 

Cast  Away 

11,151,419 

31 

181,970,406 

3 

3 

Traffic 

8,506,626 

26 

46,692,094 

4 

- 

Snatch 

8,005,163 

47 

8,065,214 

majority  have  been  certified 

S 

5 

What  Women  Want 

6,853,415 

38 

162,242,652 

gold  or  platinum. 

6 

7 

Finding  Forrester 

6,714,733 

34 

29,201,113 

7 

8 

Miss  Congeniality 

6,276,796 

31 

87,322,025 

Week  of  1/29101 

8 

9 

Crouching  Tiger,  Hidden  Dragon 

6,080,357 

45 

37,287,527 

Artist/Group:  Coldplay 

Song/Video:  "Yellow- 
Album:  Parachutes 

9 

6 

Thirteen  Days 

6,037,680 

28 

19,672,295 

10 

4 

Double  Take 

5,787,819 

10 

18,858,652 

11 

New 

The  Pledge 

5,765,347 

3 

5,765,347 

12 

10 

The  Emporer’s  New  Groove 

3,894,810 

38 

76,048,955 

This  British  quartet  is  set  to  hit 

13 

- 

The  Gift 

3,416,903 

33 

3,512,376 

the  states  in  February,  and  their 

14 

11 

The  Family  Man 

3,313,035 

31 

69,530,805 

timing  couldn’t  be  better.  Their 

15 

15 

Chocolat 

3,093,590 

38 

12,814,359 

debut  record  topped  the  U.K. 

16 

12 

AntiTrust 

2,341,209 

10 

8,685,747 

charts  last  summer,  and  they 

17 

13 

0  Brother,  Where  Art  Thou? 

1,633,678 

31 

9,544,001 

racked  up  as  many  nominations 
as  anyone  (that’s  including 
Radiohead)  for  the  British 

Music  Awards.  The  next 

Travis?  Damn  bloody  likely... 

18 

14 

Vertical  Limit 

1,256,307 

45 

65,564,402 

19 

18 

State  and  Main 

734,020 

31 

5,157,997 

20 

17 

Dude,  Where’s  My  Car? 

616,923 

38 

44,992,961 

21 

16 

Wes  Craven;  Dracula  2000 

612,487 

31 

32,211,990 

22 

19 

102  Dalmations 

537,457 

61 

63,243,044 

Artist/Group:  Dido 

Song/\^deo:  "Thank  You" 

23 

24 

Meet  the  Parents 

420,210 

108 

163,437,465 

24 

23 

Charlie’s  Angels 

405,820 

80 

124,420,707 

Album:  No  Angel 

25 

21 

Rugrats  in  Paris 

363,022 

66 

74,645,201 

26 

20 

All  the  Pretty  Horses 

282,337 

28 

15,194,355 

Debut  solo  outing  from  Dido, 

27 

27 

Billy  Elliot 

260,685 

101 

18,733,045 

Former  lead  vocalist  of  UK  trip- 

28 

26 

Quills 

234,309 

61 

5,359,129 

hoppers  Faithless.  That  band 

29 

28 

You  Can  Count  on  Me 

205,105 

73 

5,329,609 

also  featured  her  brother,  who 

30 

30 

Remember  the  Titans 

203,190 

115 

115,032,488 

happens  to  produce  and  co-write 

31 

22 

The  Grinch... 

201,595 

66 

259,286,185 

No  Angel.  A  touch  of  Dustv 
Springfield  can  be  traced  in  her 
voice,  but  most  MTV’ers  will 
know  her  best  for  that  Roswell 

song... 

32 

25 

Unbreakable 

194,981 

61 

93,207,957 

33 

31 

Cyberworld  3D 

190,139 

108 

5,221,871 

34 

34 

Men  of  Honor 

141,365 

73 

48,371,389 

35 

38 

The  House  of  Mirth 

135,746 

31 

588,389 

©2001  MTV 


©2001  The  Hollywood  Reporter 


Culture  2 


February  5, 2001 


CULTURE  TRENDS 


MTV  Top  20 
Countdown 

Week  of  1/29101 

1.  Crazy  town  “Butterfly” 

2.  Outkast  “Ms.  Jackson” 

3.  Offspring  “Original  Prankster” 

4.  Eminem  f/  Dido  “Stan” 

5.  Madonna  “Don’t  Tell  Me” 

6.  Destiny’s  Child  “IndependentWomen” 

7.  U2  “Beautiful  Day” 

8.  Moby  f/  Gwen  Stefani  “Southside” 

9.  Jennifer  Lopez  “Love  Don’t  Cost  a  Thing” 
10.  Shaggy  “It  Wasn’t  Me” 


Top  R&B/Hip-Hop  Albums 

The  top-selling  albums  compiled  from  a  national  sample  of  retaU  store  sales. 


This 

Last 

Wks  on 

Week 

Week 

Chart 

Artist 

Album 

1 

1 

4 

Snoop  Dogg 

The  Last  Meal 

2 

3 

23 

Shaggy 

Hotshot 

3 

2 

10 

R.  KeUy 

tp-2.com 

4 

7 

9 

Musiq  Soulchild 

I  Just  Want  to  Sing 

5 

9 

14 

Ja  Rule 

Rule  3:36 

6 

5 

9 

Sade 

Lovers  Rock 

7 

4 

12 

OutKast 

Stankonia 

8 

- 

1 

Soundtrack 

Oz 

9 

11 

13 

Ludacris 

Back  for  the  First  Time 

10 

6 

5 

Xzibit 

Restless 

©2001  Billboard/SoundScan,  Inc. 


11.  Pink  “You  Make  Me  Sick” 

12.  Mya  “Free” 

13.  Neiiy  “E.I.” 

14.  At  the  Drive  In  “One  Armed  Scissor” 

15.  Snoop  Dogg  “Snoop  Dogg” 

16.  Lenny  Kravitz  “Again” 

17.  Xzibit  “X” 

18.  Mystikai  “Danger” 

19.  Ja  Ruie  “Put  It  On  Me” 

20.  Coidpiay  “Yellow” 


Top  Country  Albums 

Compiled  from  a  national  sample  of  retail  store  sales. 


This 

Last 

Wks  on 

Week 

Week 

Chart 

Artist 

Album 

1 

1 

8 

Tim  McGraw 

Greatest  Hits 

2 

2 

62 

Faith  Hill 

Breathe 

3 

3 

72 

Dixie  Chicks 

Fly 

4 

7 

6 

Soundtrack 

0  Brother  Where  Art  Thou? 

5 

5 

30 

Billy  Gilman 

One  Voice 

6 

4 

16 

Kenny  Chesney 

Greatest  Hits 

7 

6 

34 

Lee  Ann  Womack 

I  Hope  You  Dance 

8 

9 

65 

Anne  Murray 

What  a  Wonderful  World 

9 

13 

88 

She  Daisy 

The  Whole  Shebang 

10 

12 

63 

Toby  Keith 

...Like  Me  Now? 

©2001  MTV 


©2001  Billboard/SoundScan,  Inc. 
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Hie  Hlboard  200 

i 

5  Years  Ago 

The  top-selling  albums  from  1/27/96 

1.  Mariah  Carey/Daydream _ 

2.  Soundtrack/Waiting  to  Exhale 

3.  Alanis  Morissette/Jagged  Little  Pill 

4.  Garth  Brooks/Fresh  Horses _ 

5.  Hootie  &  the  Blowfish/Cracked  Rear  View 

6.  Alan  Jackson/Greatest  Hits _ 

7.  The  Smashing  Pumpkins/MellonCollie... 

8.  TLC/Crazysexycool _ 

9.  The  Beatles/Anthology  I _ 

10.  Bush/Sixteen  Stone _ 

10  Years  Ago 

The  top-selling  albums  from  1/26/91 

1.  Vanilla  Ice/To  the  Extreme _ 

2.  M.C.  Hammer/Hammer  Don’t  Hurt  ‘Em 

3.  MadcHma/Immaculate  Collection _ 

4.  Mariah  Carey/Mariah  Carey _ 

S-WhitneyHouston/UmYour  Baby  Tonight 

6.  Bette  Midler/Some  People’s  Lives 

7.  The  Simpsons/Sing  the  Blues... 

8.  Wilson  Phillips/Wilson  Phillips 

9.  Paul  Simon/Rhythm  of  Saints _ 

10.  ACDCyRazra^  Edge _ 


Nielsen  Ratings 

Season  to  Date  Network  Primetime  Report 

There  are  an  estimated  102^  million  households  in  the  USA.  A  single  ratings  point 
representrs  1%,  OR  1,022,000  households. 

Program  Netivork  Night 

I  E.R.  NBC  Thursday 

Rating 

16.8 

2  Millionaire 

ABC 

Wednesday 

13.9 

3  Millionaire 

ABC 

Tuesday 

13.8 

4  Friends 

NBC 

Thursday 

5  Everybody  Loves  Raymond 

CBS 

Monday 

13.6 

6  Millionaire 

ABC 

Sunday 

13.1 

7  Monday  Night  Football 

ABC 

Monday 

12.7 

8  The  Practice 

ABC 

Sunday 

9  Millionaire 

ABC 

Thursday 

12.2 

10  WiU  &  Grace 

NBC 

Thursday 

Care  of  Nielsen  Meda  Research 

College  TV  Network  Video  Playlist 

Submitted  by  College  Television  Network  for  week  ending  January  29, 2001 

t 

Artist 

Title 

112 

It’s  Over  Now 

Aaron  Lewis  &  Fred  Durst 

Outside 

Badly  Drawn  Boy 

Disillusion 

1 

Coldplay 

Yellow 

Crazytown 

Butterfly 

Dido 

Thank  You 

Feul 

Innocent 

Jill  Scott 

A  Long  Walk 

They  Might  Be  Giants 

Boss  of  Me 

Whitney  Houston  &  George  Michael 

If  I  Told  You  That 

Backstreet  Boys 

Shape  of  My  Heart 

Boyz  II  Men 

Thank  You  in  Advance 

‘N  Sync 

This  I  Promise  You 

Faith  Hill  w/  Tim  McGraw 

Let’s  Make  Love 

The  Coors 

Breathless 

©2001  Billboard/Soundscan 


.  vl  d 

: 


s« 

\ KAR  BOOK 

'  f!n  ' 

m:ar  book 

**  80  ■ 


SKP 


m;ar  hook 
n  HO  S  W  MKKi: 


EDITOR 

PUBLISHER 

ANNUAL  DIRECTORIES 

All  the  critical  data 
^  you  need  —  right 


KnrMW<^  m  nM*a 


MARKET 
8  (.UIDE 


2001 


at  your  fingertips! 

For  faster  service,  or  for  information 
on  our  CD-ROMs,  call  toll-free 
1-888-612-7095 


Editor  &  Publisher 
MARKET  GUIDE 

770  BROADWAY 

NEW  YORK  NY  10211-2747 


I...IIII . 


‘BREWED  ON  GRANT”:  ROB  ROGERS/PITTSBURGH  POST-GAZETTE;  “DENVER  SQUARE”:  ED  STEIN/ROCKY 


SYNDICATES 


lOMl  coum  COMEJ 


Some  strips  are  designed  to  appear  in  only  one  newspaper. 
These  unsyndicated  features  are  popular,  but  not  plentiful. 


BY  DAVE  ASTOR 


Denver  Square,”  “Brewed  on  Grant,”  “Picayune 
Toons,”  and  “Maumee  Dearest”  are  popular 
comics.  But  unless  you  live  in  and  around  Denver, 
Pittsburgh,  New  Orleans,  or  Toledo,  Ohio,  you’ve 
probably  never  heard  of  them.  That’s  because 
they’re  local  strips  —  four  of  an  unsyndicated  group  that  may 
number  fewer  than  a  dozen  nationwide. 

Why  aren’t  there  more  local  comics?  Some  space-strapped  news¬ 
papers  don’t  want  to  devote  room  to  them.  Also,  these  multipanel 

features  can  be  labor-intensive  for  creators  lar  as  it  is,”  he  said.  r 


make  their  comics  a  little  kinder  and 
i  gentler.  “If  I  want  to  get  really  nasty,  I  do 
!  it  in  an  editorial  cartoon,”  said  Stein. 

Strips  also  give  editorial  cartoonists  more 
flexibility.  For  instance,  “Brewed  on  Grant” 
has  enough  room  for  Rogers  to  use  throw¬ 
away  gags  yet  still  make  a  point.  And 
;  comics  lend  themselves  to  continuing 
I  stories.  “You  can  expand  on  a  subject  over 
a  few  weeks,”  said  Kirk  Walters,  who  does 
■  “Maumee  Dearest”  for  The  Blade  in  Toledo. 
He  recalled  a  two-month  sequence  he  did 
on  the  impact  of  cross-burning  in  the  city. 

“Denver  Square,”  named  after  a  popular 
house  style,  features  a  Actional  family  living 
their  lives  and  reacting  to  real  events  and 
!  issues  in  the  area.  One  series  that  drew 
huge  reader  praise  focused  on  the  family's 
response  to  the  massacre  at  Columbine 
High  School  in  nearby  Littleton,  Colo. 

The  comic  runs  six  days  a  week  on  Page 
:  6.  Stein  usually  works  a  week  ahead,  but 
can  plug  in  a  breaking-news  strip  a  day 
before  publication  —  a  much  shorter  lead 
time  than  for  a  syndicated  comic. 

To  handle  the  strip,  Stein  works  50-plus 
hours  a  week  (including  at  home)  and  does 
three  editorial  cartoons  rather  than  his 
previous  flve.  And  Stein,  whose  cartoons 
are  syndicated  by  Newspaper  Enterprise 


features  can  be  labor-intensive  for  creators 
who  may  already  have  a  full  plate  as  editori¬ 
al  cartoonists.  And  creators  of  local  comics 
don’t  always  get  paid  a  lot  for  their  troubles. 

But  local  comics  can  have  advantages 
for  cartoonists  and  papers.  Each  is  unique 
to  a  particular  paper  —  and  a  potential 
circulation  booster.  “Readers  seem  to  like 
them,”  said  Walt  Handelsman,  who  does 
“Picayune  Toons”  for  The  Times-Picayune, 
along  with  editorial  cartoons  for  the  New 
Orleans  paper  and  Tribune  Media  Services. 

“Denver  Square”  creator  Ed  Stein  of  the 
Rocky  Mountain  News  gets  “100  Ames” 
more  recider  response  to  the  strip  than  to 
the  editorial  cartoons  he  also  does  for  the 
paper.  “I  thought  it  would  be  a  good  fea¬ 
ture,  but  I  had  no  idea  it  would  be  as  popu- 


1  “The  way  it  usually 
works  with  poliAcal 
'  cartoons,  you  only  hear 
trom  people  who  are 
angry,”  noted  Rob 
Rogers,  who  does 
“Brewed  on  Grant”  and 
editorial  cartoons  for 
the  Pittsburgh  Post- 
'  Gazette.  “But  with  a 
i  local  comic,  you  hear 
i  Anm  people  who  like  it 
I  a  lot.  Some  say  it’s  their 
!  favorite  thing  in  the 
newspaper.” 

One  reason  for  this 
:  is  that  some  creators 
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Ed  Stein’s  “Denver  Square”  (above)  and  Rob  Rogers’  “Brewed  on  Grant”  (above  right,  in  color) 


AssociaAon,  negoAated  somewhat  higher 
pay  when  “Denver  Square”  started  in  1997- 
The  color,  big-format  version  of  “Brewed 
on  Grant”  also  began  in  1997-  Rogers’ 
weekly  strip  is  set  in  a  flcAonal  diner  on 
Pittsburgh’s  Grant  Street,  where  the  mayor 
and  courts  are  based.  The  cast  features  real 
poliAcians  as  well  as  a  flcAonal  waitress  and 
other  made-up  characters,  including  a  rab¬ 
id  fan  of  football’s  Pittsburgh  Steelers.  “It 
would  be  hard  to  have  a  character  like  that 


www.editorandpublisher.com 


FEBRUARY  5,  2001  EDITOR*  PUBLISHF.R  25 


wr 


Pulitzer  winner  did  “Magic  City”  for  the 
Heralds  “TVopic”  magazine  until  the  Sun¬ 
day  publication  folded  about  two  years  ago. 
“It  was  one  of  the  most  popular  things  in 
the  magazine,”  recalled  Morin,  whose  strip 
featured  some  of  the  Miami  area’s  colorful 
characters  as  well  as  fictional  people. 

Of  course,  creators  can  do  multipEmel 
editorial  cartoons  rather  than  comics. 

“But  editorial  cartoons  work  better  with  a 
memorable  single  image,”  said  Morin. 

Editorial  cartoonists  aren’t  the  only  ones 
going  local.  In  1986,  PhU  Frank  ended  a 
decade  of  comic  syndication  to  start  the 
still-running  “Farley”  for  the  San  Francisco 
Chronicle.  And  columnist  Dave  Lieber  and 
Senior  Graphics  Editor  Tim  Bedison  do 
“NElVoplex”  for  the  Fort  Worth  (Texas) 
Star-Telegram’s  Northeast  edition.  ® 


when  he  moves  to 
Long  Island,  N.Y., 
Newsday  in  March. 

Walters  has  done 
“Maumee  Dearest,” 
named  after  the  river 
running  through 
Toledo,  since  1988. 
The  weekly,  Sunday- 
size  strip  stars  a  fic¬ 
tional  bureaucrat  and 
real-life  politicians. 

“I’m  absolutely 
blessed  with  one  of 
the  greatest  mayors 
in  the  world  to  [sati¬ 
rize],”  said  Walters, 
adding  that  he  often  gets  grateful  messages 
from  people  working  under  the  mayor. 

Walters’  edito¬ 
rial  cartoons  are 
part  of  a  package 
from  King  Fea¬ 
tures  Syndicate, 
which  also  dis¬ 
tributes  The 
Miami  Heralds 
Jim  Morin  indi¬ 
vidually.  The 


Kirk  Walters  has  done  a  comic  for  The  Blade,  Toledo,  Ohio,  since  1988. 


in  my  political  cartoons,”  said  Rogers,  who’s 
distributed  by  United  Feature  Syndicate. 

“Picayune  ’Toons”  stars  a  guy  and  a  dog, 
but  rarely  real  people.  The  weekly  Op-Ed 
page  strip  includes  political/topical  humor 
and  slices  of  New  Orleans  life. 

Handelsman  brought  his  comic  to  The 
Times-Picayune  in  1989  from  The  Scranton 
(Pa.)  Times.  “I  thought  it  was  a  good  selling 
point,”  said  the  Pulitzer  Prize  winner,  who 
of  course  revised  and  renamed  the  strip. 

But  Handelsman  will  not  do  a  local  comic 


IKWOtmUE 

mzooL/' 


uwr/mjm 


Walt  Handelsman’s  “Picayune  ’Toons”  strip  will  be  ending  next  month. 


TMS  and 
uclick  sign 
agreement 

An  agreement  has  been  reached 

that  allows  uclick  to  distribute  ‘ 
more  than  60  TVibune  Media 
Services  features  to  electronic  media 
Included  are  TMS  comics  such  as 
“Shoe”;  editorial  cartoons  by  Paul  Conrad,  ; 
Walt  Handelsman,  Ann  Telnaes,  and  oth¬ 
ers;  and  games  such  as  “Jumble.”  Uclick  ' 
will  also  offer  TMS  features  directly  to 
consumers  via  its  uComics.com  site. 

Uclick,  whose  clientele  includes  nearly 
500  Web  sites,  spun  off  from  Universal 
Press  Syndicate  a  year  ago.  The  Universal 
features  in  its  lineup  include  “Dear 
Abby,”  “Doonesbury,”  and  “Garfield,” 
among  others. 

Puzzle  fan  searched  up  and 
DOWN  FOR  a  way  TO  PROPOSE 
A  Canadian  man  hopes  his  girlfnend 
won’t  be  clueless  when  she  sees  the  cross¬ 
word  puzzle  in  The  Vancouver  Sun’s  on¬ 
line  edition  Feb.  13.  | 

That’s  because  he’s  proposing  to  her  via  I 
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Timothy  Parker’s  Universal  Press  Syndicate  i 
puzzle,  which  will  also  appear  on  800  other  | 
Web  sites  and  in  print  the  day  before  Valen¬ 
tine’s  Day. 

Clues  use  personal  information  supplied 
by  the  hopeful  groom,  including  his  girl-  i 

friend’s  occupation,  favorite  movie,  and 
nickname.  P2U’ker  said  getting  the  woman’s  ■ 
name  above  “WillYouMarryMe”  is  “a  major 
[puzzle]  constructing  feat.” 

Managing  editor  appointed 
AT  United’s  two  syndicates 

Liz  Martinez  DeFranco  was  named 
managing  editor  of  United  Media’s  United 
Feature  Syndicate  and  Newspaper  Enter-  > 
prise  Association.  She  was  previously  an  i 

editor  at  a  book  publisher,  a  Web  site,  and  ! 

magazines  —  as  well  as  a  free-lance  writer. 

‘On  The  Mark’  gets  set  on 
the  Web  via  Tribune  Media 

On  The  Mark  Media,  the  specialty 
publications  division  of  TVibune  Media 
Services,  has  unveiled  a  new  Web  site 
(http://www.onthemarkmedia.com).  I 

The  site  provides  details  and  samples 
of  On  The  Meu-k  products,  including  “US 
Express,”  “KRT  OnePages,”  and  “Easy 
Special  Sections.” 


SCREAMINGMeDIA  CHOOSES 

Spencer  for  higher  post 

Steven  Spencer  rose  from  senior  vice  I 

president  of  technology'  to  chief  technology 
officer  at  ScreamingMedia,  whose  business 
includes  Web  syndication.  The  former 
Lucent  Technologies  executive  joined  SM 
last  April  as  head  of  its  wireless  division. 

Sunday  ‘Non  Sequitur’  strip 
HAS  ALL  color,  ALL  THE  TIME 
Wiley  Miller  of  Universal  Press  Syndicate  is  | 
now  producing  his  Sunday  “Non  Sequitur” 
comic  entirely  in  color,  with  no  black  lines. 

etcetera... 

D  MC  GEEAN,  WHO  WROTE  THE 
“Ink  Blots”  column  for  the  Comic  Art  ' 

Professional  Society  newsletter,  died  Jan.  | 

19  in  California  at  the  age  of  72.  He 
worked  as  a  staff  artist  for  two  Chicago  !  I 

dailies,  as  a  free-lance  cartoonist,  and  in  j 
advertising.  ...  A  20-year  retrospective  of 
“INX"  editorial-page  drawings  is  running 
through  March  2  at  St.  John's  University,  ! 

Queens,  N.Y.  The  “INX”  package  is  | 

distributed  by  United  Feature  Syndicate.  !  j 


www.editorandpublisher.com 


‘MAUMEE  DEAREST”:  KIRK  WALTERS/THE  BLADE;  “PICAYUNE  'TOONS*:  WALT  HANDELSMAN/THE  TIMES-PICAYUNE 


HIIITYPE 


Political  football:  parody  of  Jesse’s  new  gig 


Ventura  my  way 


_ THE  BEST  —  AND  REST  —  OF  THE  PRESS _ 

'Ifs  vitally  important for  Bush  to  amuse  the  1,500 
or  so  drunk  reporters  at  the  [^upcoming  Gridiron^ 
Dinner  —  and  I  think  he  wilir 


-  TUCKER  CARLSON,  CNN 


Photo  of  the  week 


1 1  d  mud  Hnu  mnncur 

spokesman  for  his  state’s  governor.  And  It  j  rqB  GOEBEL,  THE  INDIANAPOLIS  STAR,  JAN.  26 

This  time,  the 
kids  really  got 
Squirlee  —  the 
clown,  that  is.  Shirley 
“Squirlee”  Bartlett,  a 
member  of  the  local 
Clowns  for  Christ, 
is  seen  reflected  in  her 
mirror  during  a  visit 
to  a  kindergarten 
classroom  at  South¬ 
west  Elementary 
School  in  Indiana¬ 
polis,  Like  the  late 
“Ski  the  Clown”  (see 
story,  p.  28),  she  and 
about  a  dozen  of  her 
colleagues  have 
spread  cheer  at 
hospitals,  nursing 
homes,  schools,  and 
churches. 

—  Greg  Mitchell 
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came  from  a  friend  who  was  on  a  trip  to 
New  York  and  heard  a  TV  weatherman 
describe  the  Midwest  as  “Venturaland 
The  idea  of  the  Ventura  editorial  comic 
strip  had  been  kicking  around  since  he 
was  elected  in  1998,  when  the  publisher 
broached  the 
matter  with  Ron 
Clark,  the  edito¬ 
rial  page  editor. 
Clark  said  he 
first  checked  to 
see  whether  any¬ 
one  inside  the 
paper  was  inter¬ 
ested  in  doing 
such  a  strip,  and 
when  that  did 
not  pan  out, 
Lenagh’s  name 
was  brought  to 
his  attention 
through  a  mutual 
friend.  The  strip  runs  on  the  Op-Ed  page. 

In  a  letter  to  the  newspaper,  David 
Bradley  Olsen,  Venturas  attorney,  warned 
that  the  governor  does  not  “consent  to  the 
use  of  his  name,  likeness,  or  public  per¬ 
sona  for  commercial  purposes,  and  that 
all  such  rights  are  retained  by  Jesse  Ven¬ 
tura  and  his  licensees.” 

But  Clark  dismissed  the  cop>Tight- 
infringement  charges  as  just  part  of  Ven¬ 
tura’s  “schtick”  of  trying  to  bully  the  press. 
He  said  the  paper  could  run  into  potential 
copyright  problems  if  they  decided  to 
create  calendars  or  coffee  mugs  with  Ven¬ 
tura’s  likeness.  “I  think  that  is  a  line  we 
are  not  intending  to  cross,”  he  added.  “We 
are  dealing  with  an  editorial-page  cartoon 
strip,  and  we  don’t  see  there  is  any 
problem.  It’s  certainly  protected  speech, 
and  he’s  a  public  figure.  He  has  no  legal 
ground  to  stand  on  in  that  regard.” 

Since  the  comic  strip  was  launched,  the 
reaction  has  been  mixed,  Clark  said.  Some 
enjoy  the  comic  strip,  some  don’t  “get  it,” 
and  others  have  threatened  to  cancel  their 
subscriptions.  —  David  Noack 


Let’s  all  drink  to  the 
death  of  a  clown: 
When  Ski  the  Clown 
was  laid  to  rest  in 
Indiana,  his  fans  and 
students  paid  tribute 
with  laughter  and 
tears,  and  a  reporter 
and  photographer  who 
had  been  following  his 
story  were  there  when 
clown  time  was  over. 


Lenagh  has  drawn 
the  wrath  of  Guv. 


But  they  still  put  the  fun  in  funeral 


For  nine  months,  starting  last  april,  reporter  john 
Shaughnessy  and  photographer  Matt  Detrich  of  The 
Indianapolis  Star  chronicled  the  life,  and  death,  of  a 
clown.  The  first  story  about  Don  Berkoski,  62,  founder  of  Smiles 
Unlimited  Universal  Clown  Ministry,  revealed  that  the  funnyman, 
who  was  known  as  “Ski  the  Clown,”  was  entering  the  worst 

stage  of  prostate  cancer.  Detrich  later  There,  Detrich  found  colorful  twisted  bal- 

wrote  and  photographed  a  piece  about  loons  suggesting  flowers  and  a  sign  in  the 

Berkoski  teaching  the  only  class  in  the  na-  casket  that  read,  “NOTICE!  Do  not  pay  at- 

tion  that  gave  a  college  credit  for  clowning,  tention  to  this  sign!”  He  captured  pictures 
at  nearby  Butler  University.  When  Detrich  of  jolly  clowns,  in  full  costume,  shedding 

and  Shaughnessy  learned  of  his  death,  they  real  tears  and  Ski  in  his  casket,  fitted  with  a 
decided  to  cover  his  funeral,  even  though  it  red  foam  nose  in  tribute  to  his  Bozo  past, 
meant  a  long  drive  to  Valparaiso,  Ind.  and  the  mourners’  future. 


ONLY  THE  BEST 

£&P  accepts  submissions  from  news¬ 
papers  for  “Photo  of  the  Week”  and 
other  features  in  this  section.  Please 
send  to  either  gmitchell@editorand 
publisher.com  or  “Hot  Type,”  Editor  & 
Publisher,  770  Broadway,  New  York, 
NY  10003-9595.  Submissions  cannot 
be  returned. 


Greg  Mitchell 
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For  76  years  marketers  have  used  the  E&P  MARKET  GUIDE  as  a  plannmg 
tool.  They  have  come  to  rely  on  the  demographic  and  economic  tables  with 
actuals  and  remarkably  accurate  annual  projections. 
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All  the  market  data  for  Canada  is  in 
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Getting  It  Right 


A  virtual  bar  may  be  convenient  for  judges  and  attorneys. 
But  what  does  it  mean  for  the  press  -  and  the  public? 


An  article  —  “Judge  Conducts  Hearings  Via 
AOL  Chat  Room”  —  in  Lawyers  Weekly  USA  last 
July  10  may  have  predicted  a  new  issue  of  press 
exclusion  from  courtrooms  that  has  not  yet  been 
widely  or  deeply  examined. 

Christa  Zevitas  reported  “a  first-of-its-kind  venue  for  a  court  pro¬ 
ceeding:  an  America  Online  chat  room.  On  May  31,  Ohio  Common 
Pleas  Judge  James  Kimbler  booted  up  his  office  computer  in 


Medina,  Ohio,  to  hold  court  in  cyber¬ 
space.  Fifty  miles  away  in  Sandusky  and 
30  miles  away  in  Cleveland,  the  plaintiffs 
and  defense  attorneys  did  the  same, 
making  their  arguments  via  computer  for 
a  class-action  suit  that  involved 
deceptive  advertising.  They 
[subsequently]  held  two  more 
cyberspace  hearings.” 

The  press  was  not  invited  to 
be  present  at  any  of  them. 

The  judge  was  being 
considerate  of  the  lawyers. 

Of  the  1,600  attorneys  on  his 
docket,  1,400  do  not  practice  in 
Medina  County.  Therefore, 
holding  hearings  online  saves 
the  lawyers  time  as  well  as  billing  their 
clients  for  the  travel  time. 

The  lawyers  were  happy.  One  of  them, 
John  Murray,  saved  three  hours  in  travel 
time  —  and  “it  didn’t  cost  us  anything 
because  we’re  all  AOL  users.” 

Quoted  in  the  Lawyers  Weekly  USA 
story  was  Frederick  Lederer,  director  of 
William  and  Mary  College’s  Courtroom 
21  program,  which  focuses  on  the  rapid 
advances  of  technology  in  the  nation’s 
courtrooms:  “I  don’t  think  it  will  be 
long  before  courts  will  use  Webcams 
to  receive  an  attorney’s  argument  via 
the  Internet.  Computer  audio  and  video 
is  already  generally  available  so  lawyers. 


judges,  and  parties  can  see  and  hear 
each  other.” 

But  the  presumption  in  constitutional 
law  of  an  open  courtroom,  except  in  rare 
circumstances,  includes  a  party  called  the 
press.  However,  as  Dixon,  Ill., 
attorney  Douglas  Lee,  a  legal 
correspondent  for  the  Freedom 
Forum’s  First  Amendment 
Center,  pointed  out  — 
appropriately  —  on  the 
Freedom  Forum  Online: 

“While  no  media  apparently 
expressed  any  interest  in 
attending  the  proceedings, 
holding  hearings  through 
a  computer  in  a  judge’s 
chambers  insures  that  reporters  won’t 
happen  on  them.”  Unless,  of  course, 
a  reporter  hires  a  hacker. 

But,  as  Judge  Kimbler  explained,  “If 
anyone  was  trying  to  hack  into  the 
proceeding,  they’d  have  to  know  that 
we  were  having  it  and  when  it  was 
scheduled  for  —  and  that’s  very  unlikely.” 

An  interesting  legal  question  is  that  if  a 
computer-sawy  reporter  did  hack  into  a 
cyberspace  hearing,  would  he  or  she  be 
charged  with  invasion  of  privacy  when  the 
judge  had  not  formally  barred  the  press 
from  being  virtually  present? 

Kimbler  does  not  intend  to  hold 
hearings  in  cyberspace  for  all  situations. 


For  instance,  he  said,  “Sometimes,  on 
big  cases,  the  defense  wants  me  to  talk 
to  the  plaintiff  about  why  he  should 
accept  a  settlement  offer.  This  requires 
my  looking  the  plaintiff  in  the  eye  so  he 
can  see  I’m  sincere  when  I  explain  that 
we  have  very  conservative  verdicts  in 
personal-injury  cases  here,  and  he’d 
better  be  going  with  the  offer.” 

It’s  heartening  to  know  that  there  will 
be  times  when  the  parties  can  also  actual¬ 
ly  look  the  judge  in  the  eye.  But  again,  no 
reporter  vdll  be  able  to  look  anybody  in 
the  eye  in  that  courtroom.  Furthermore, 
until  and  unless  there  is  some  First 
Amendment  case  law  on  when  a  judge 
can  hold  cyberspace  hearings  without  the 
presence  of  the  press,  that  decision  is  up 
to  the  judge  —  except,  presumably,  if  one 
or  both  of  the  lawyers  disagree. 

At  least  now,  attorney  Lee  told  me, 
there  needs  to  be  dialog  between  the 
press  and  the  courts  to  set  some 
standards  on  when  the  press  should 
be  in  attendance  at  bodiless  proceedings. 

Lee  is  not  a  Luddite.  He  is  aware  that 
“if  used  properly,  these  technological 
advances  might  even  increase  and 
enhance  court  coverage.  Reporters  could 
conceivably  ‘attend’  hearings  in  faraway 
venues,  obtain  instantaneous  transcripts, 
and  monitor  more  than  one  hearing  at  a 
time.”  But  they  have  to  be  there,  one  way 
or  another. 

Even  without  this  cutting-edge 
technology,  unless  a  newspaper  assigns 
a  reporter  —  as  a  beat  —  to  check  out 
what’s  happening  in  courtrooms,  even 
when  there  are  no  highly  visible  cases, 
we  can  miss  vital  stories.  I  once  came 
into  a  courtroom  in  New  York  that  was 
empty,  except  for  an  assistant  district 
attorney  collecting  his  papers.  He  looked 
up  and  said,  “You  sure  missed  a  trashing 
here  yesterday  of  the  Bill  of  Rights 
you  keep  writing  about.”  I  hadn’t  seen 
anything  in  the  papers  or  heard  anything 
on  the  air  about  such  a  notable  event. 

“What  happened?”  I  asked. 

The  prosecutor  smirked.  “I’m  not  going 
to  tell  you.  You  weren’t  here.” 

The  Village  Voice  once  had  a  reporter 
who  just  hung  around  courthouses  to 
pick  up  gossip,  rumors,  and  leads.  But 
he’d  left  the  paper  by  then,  and  we  never 
replaced  him.  We  should  have.  H 
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March  26-29,  2001 

Sarasota,  Tampa  and  Orlando,  Florida 


The  Media  Center  at  the  American  Press  Institute  has 


what  people  had  to 
sa>  bout  the  2000  tour... 


partnered  with  The  Tampa  Tribune,  the  Sarasota  Herald- 
Tribune  and  the  Orlando  Sentinel  to  present  an  intense, 
behind-the-scenes  look  at  the  “marriage”  of  print, 
broadcast,  cable  and  digital  news  operations. 

Space  is  limited.  Reserve  your  seat  on  our  tour  bus  to 
visit  three  of  the  most  fully  converged  newsrooms  in  the 
world: 

•  Media  General’s  brand  new  $40-million  News  Center  in 
Tampa,  which  joins,  physically  and  professionally,  the 
newsrooms  of  The  Tampa  Tribune,  NBC-affiliated  WFLA- 
TV  and  TBO.com. 

•  The  24-hour  cable/newspaper  partnership  between 
Tribune  Company’s  Orlando  Sentinel  and  Time- Warner 
Cable,  which  jointly  operate  Central  Florida  News  13. 

•  The  Sarasota  Herald-Tribune,  which,  in  partnership  with 
Comcast  Cable,  operates  SNN6,  a  24-hour  cable  news 
channel. 


‘  Very  useful,  a  ton  of  information,  really  kept  moving. . .  We’ve  all 
been  to  seminars  that  have  been  too  much  fluff  and  not  enough 
meat.  Convergence:  The  Tour  struck  the  perfect  balance  of  good 
pace  and  solid  information.  I  have  already  recommended  the 
next  tour  to  several  of  my  colleagues.” 

Tom  Garritano 

Manager,  Intergroup  Operations 
Chicago  Tribune 

‘Incredibly  valuable  experience.  Took  more  notes  than  I  ever 
have  in  my  life ...’” 

Ken  MacDonald 
Vice  President,  News 

Global  Television  Network,  Toronto,  Ontario 

‘  To  have  access  to  all  the  thought-leaders  in  each  of  these  projects 
and  to  hear  them  discuss  informally  the  ups  and  downs,  ins  and 
outs,  of  their  projects  was  invaluable.” 

Nora  Paul 
Director 

Institute  for  New  Media  Studies 
University  of  Minnesota,  Minneapolis 


Learn  more  and  register  at: 
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The  Media  Center  at  the  American 
I’ress  Institute  provides  management 
training  and  strategic  development 
lor  the  online  news  industry. 

The  American  Press  Institute  i.s 

the  oldest  and  largest  center  devoted 
solely  to  training  and  pioiessional 
development  for  the  news  industry 
and  iotirnalism  educators. 


americanpressmstitute.org 


